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{ OFFICE APPLIANCES 
is anews and technical trade 
journal, serving the entire 
industry of office equipment. 
It covers the manufacture 
and distribution of office ma- 
chinery, office devices, office 
furniture, office supplies and 
the entire range of commer- 
cial stationery. Its compre- 
hensive news reports of the 
industry and its valuable 
special articles upon sub- 
jects germane to its field 
have given it unusual pres- 
tige. It serves a clientele 
composed of managers and 
agents for the various office 
machines, devices and sup- 
plies, commercial stationery 
dealers and many of the 
largest corporations in the 
United States. It also 
reaches some dealers in 
fifty-four other countries 
who deal in American office 
equipment. 


{ SUBSCRIPTION RATES 
payable in advance, in the 
United States and its pos- 
sessions and Mexico— one 
year, $2.00;two years, $3.00. 
Canada — one year, $2.50; 
two years, $4.00. Foreign, 
all countries in the Postal 
Union, the equivalent of 
$3.00 American gold for one 
year and $5.00 for two years. 
Remittances may be made 
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of Every Month by 


THE OFFICE APPLIANCE Co. 


417 S. Dearborn St., Chicago 
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by personal checks, drafts 
on New York or Chicago, 
Postoffice or Express Money 
Orders, or in American Post- 
age Stamps or currency, if 
sent by registered mail. 


* CHANGE OF ADDRESS. 
Subscribers may have their 
mailing addresses changed as 
often as desired. In order- 
ing such changes it is neces- 
sary that both old and new 
addresses be given. 


Phone Ashland 8319 


D. N BRIGGS, ‘Asst. Mgr. 
00 East 42nd Street, New York 


£ No person, firm or cor- 
poration, either directly or 
indirectly connected with 
the industry the journal rep- 
resents, has any share in its 
ownership or voice in shap- 
ing its policy, which has in 
view at all times the best 
interests of the fieldit serves. 
It aims to discuss all sub- 
jects fairly, and to furnish 
its readers reliable informa- 
tion concerning the progress 
and development of the of- 


fice appliance industry. It 
will answer any questions 
germane to its field to the 
best of its ability, and it 
asks its readers in all parts 
of the world to aid it with 
inquiries and suggestions, to 
which it will give prompt 
and earnest consideration. 


§ CONTRIBUTIONS are 
invited upon any topics of 
interest to this trade. All 
accepted manuscripts will be 
paid for at space rates. Un- 
accepted manuscripts will 
not be returned unless post- 
age isenclosed by thesender. 
Correspondents should give 
their names and addresses, 
which will be withheld from 
publication if requested. 


©" ADVERTISING RATES 
upon application — only 
articles of office equipment 
or directly related products 
eligible. 


© Entered as Second-Class 
Matter, July 8, 1905, at the 
Postoffice at Chicago, IIl., 
under Act of March 3, 1879. 


* “‘Office Appliances” is reg- 
istered in the United States 
Patent Office, Washington, 
dD. <. 


*{ COPYRIGHT. Contents 
covered by Copyright, 1927, 
by The Office Appliance 
Company. 














Vol. 45 JUNE, 1927 No. 6 
ASSOCIATION CLASSIFIED Cc. ©. Cobb in Role of Marco 
National Association News Accounting Machines 244 Polo rrr. tere 38 
(See als Meetings—Dinnet Adding Machines 244 Sales Records gy OC ‘harles P. 
nee ventions”) Catalogues 252 Garvin Reprinted from The 
AR TMEN rs Exports 261, 263, 264 Webster Way ery re 41 
Editorial 11 Furniture 247 Burgoynes on European Trip.. 73 
Excuse Us. Please! 18 H “Jer Stationer co 7 
‘ ouse Organs 255 South Jersey Stationers Organ 
Guest Book 8 Loose Leaf 256 ize Cts 0n ee wee renikee seme 74 
Meeting Dinners Conven Other Machines 244 Woillia ams Transfered 'to ‘Augusta 
tions a {8 Patents 7 ee | FI reer eee 78 
Mintings—The Page of Progress 9 Pens and Pencils 240 Eixcavation Job Damages Madi- 
New Mac hines and Devices 24 Ribbons and Carbons 248 COT: DOG oes nngcscaswadeeaars 81 
New s and Miscellany 42 vr = genie oan 240 Fine Fountain Pen Window.... 81 
O her Lands, In 4 Stationery 251 Multigraph Man Broadcasts 
stat d Awa) 87 Typewriters 243 Message from Portland Show 8&2 
Statistica 8 [284] Spokane Typewriter Houses 
FEATUR K Ss — . —————————— 7 Merge CoCo Here reese sesereses 2 
ovr bution Census of Intereat —_s = Dixon Changes Philadelphia 
to This, Industry Written for MERCHANDISING ” COURTEOTS scivnccrceveesaicsengoas 82 
Office Appliances by Waldon M: ake Business Better Through “G-F" Extending Its Manufac- 
Fawcett ee 14 Better Salesmen—An Inspira turing FaRMe wos esecavasnaneon 85 
Watch Your Step—Written for tion by W. R. Shilling, Presi Knoxville Man Defies ‘Friday 
Office Appliances by M. dent of the National Associa _ the Thirteenth” ............. 85 
Havward re 1 _tion of ry pewriter Dealers 20 Thomas Tayler Opens Type- 
Wyman Replies to Attack on From an Executive to a Sales WEHCS BOD 5.660 ov ker 6bcsenean 88 
America} Exporters Re man—Digest of a Letter Sent Dalton Hundredpointers to 
printed from Sales Manage- = ~~ Fic ~ Staff of the Alad ' Meet at Capitol sero oe tees ees --. 91 
ment 1s din Manu acturing Company. 20 W. 0. Davis Twenty Years with 
An Early Typewriter—An Ac Placing the Blame—By Fred Remington ae ace dc os tas dean Diag een ee 92 
count of the Pratt Typewriter, H Godding, Manager H. ‘ J. A. White Motors to Chicago 
by Mrs. L. P. Worl... 9 Netherwood Printing Com Crom PIOFIGR ccccesvccvcesssas 98 
Under the Capitol Dome—Writ _ pany . vee . 2] Mielke & Eddleman on Wacker 
ten for Office Appliances by ape 3 _ sonar Shame idea DUIOD: oc.ds crates bate rena ee 
Note 3 r saves 4 Ex} sition a ance : by James V gp eae 99 Local Chicago Branch for Port- 
svotes © > pea » OSsItions ° a Per oe ad able ing achine 7 
—Special Correspondence 24 ee _— s c — n for meas Adding Machine Com- 26 
5 Correspo “i Snacaen tor’ the “  nncadtew orete'ey tie swe aol eee 
Mapeet Manager s Tip on Office Kunkel pplane y red E ae Mr tice teturns from Long 
+ , a ces . Sed ‘Ty 9°° 
FRONTISPIECE (See also Furniture, Office.) PEED +s ececeserssestecennre seme os 
tO. rIst Et E MISCELLANEOUS Mr, Larsen Packs a Mighty 
Cente eo y of the Jos. Dixor Annual Election of Diebold Gort Wee) veniseerarccerepne 239 
Crucible Co v 4 ‘ : 
FURNITI RE ORFICE 16 Officers a Davidson Manages Varityper 
tu £ 4 Jos. Dixon Co. Celebrates Cen St I is Offie ‘ 2 
Annual Special Section 120 pee ; ‘ , LOUIS , me 6260008666682 239 
tennary 9 Lion System in Larger Offices.239 





> 





és 





a ; ’ 


‘age 4 OFFICE APPLIANCES For June, 1927 





Accounting 


| 
Devices Co 8 4 lea 
Acme Card System Co 209 ° tegal Typewriter 
Acme Staple Co 237 teine R tay rint, I 
thy: ee - veine . 60 P| 1 I 
Add-A-Unit Partition ¢ 201 Reliable Tw. & A. M. | 


Add-Index Corp 27 
Addressograph Co 68 
Adjustable Table Co 215 


Aigner, G. J., & Co 273 Theee : , Robert 
lese advertisements present the prod- we he Boggy 





Ajax Time Stamp Co 241 : 
Aladdin Mfg. Co 168 ucts of the leading manufacturers in each Re O-V 
Allen-Wales Corp 100 | division of the industry. Becaus. of the Rot aad 
a ae os ground tor honest differences of opinion Roya wt 
Se Purmeare <s wai the publishers obviously cannot inde ‘ R i I « 
American Clip Co 17, 234 hd tn dienes Senmmecdl wun 
American Electric Co 258 . ‘ uarantee transactions between Ss 
American Embossing Co 265 advertisers and customers They do, Safegu cr WV 
American Lead Pencil Co.. 73 however, offer their service in re solving r- oth 
Amer. Multigraph Sales Co. 75 4] any disagreements between advertisers a 4 . 

Seantore \ife. ¢ 


American No. Mach. Co of uj} and customers, which result from rela- Sanymetal Pr sal 
Amer. Writ. Mach. Co 62 tions established through the journal. Ss, holll ee \ wn ' 




















{mes Safety Envelope Co. .250 

Ames Supply Co 274 Schwab S ce r} 

Argus Mfg. H2 Searles |} \ . 

Arlac Dry Stencil Corp ) Sengebusch S-( 1 

Art Metal Construction Co.20 Service Steel ] ‘ 

Art Steel Co., Ince 19 Sha Walker (Ce 

Atlas Stationery Co 242 | ey /. 270 L - Sheaft \ 4 | ‘ 
" e sfhieit \ ‘ Desk ¢ 


Ault & Wiborg Co., The $2. Faber, Eberhard 251 Lanston Mono. M Co 
Auto. File & Index Co 192 Faries Mfg. Co Leopold Desk C 3 4 =oOPP The C. E., ( 
~ ' Sherman-Manson Mfg. ¢ 





Auto. Pencil Sharp. Co ono weatheredge Rubber C: ; cain einen me, ; 
Autopoint Co rh) Featherwt. Eveshade (Co 27] ie Miia te 244 Sh pn Ward Mf 
Azora Rubber Co ? Featherwt. Paper Co " reel ~ tener yp Ae “4 Sike ‘ 

B I nz Equipment Bure 140 Llovd. W. G.. « , Sl reg Lan ! 
Bachrach Specialty ¢ 9 I Geo. E., & Ct 1s I her Ir & St | i « . par 
Bankers Box Co 260 I ind Binder ( ' L.von Meta \If ‘ r Su I \ ce 
Barbee Wire & lron Wk 249 Fritz-Cro ce r) ( M ~ } ( & ¢ 
lates Mfg. Cx 110 ! Furniture (Cs 200 Maal Ca I ‘ r Ir 
Reach Publishing Co 269 G Mace Co.. The ‘ on ' a N & SI | 
Beacon Steel Furniture Co, ,218 taard I \ Lthr. Wh Hu Manifold Suppli« ‘ ‘ on - ah, mier ‘T ‘ 
Bentley & Gerwig 200) General Eclipse Co He Marble. B. L.. Chair ; sn . Sales Cor 
Bentson Mfz. Co., The 4 ral Fireproofing Co Marble & Shattuc] so ; ed Tack ¢ 
Rerger Mfg. Co ] { Marchant Cak M P ~ = » B ( 
Bettcher Stp. & Mtg. Co " Office KNquip. Corp. 7¢ Markilo ¢ 68 pnp mat aye Ml 
Hoorum & Pease Co a (rel Peneil Cs mo Mark-Mor-An-Durt y ti 1 Wwe M fe ( 
Bridgeport Pen Co., 1 i ral Typewriter Exel ti Mashek, Frank, & 261 te : ae 
Bristow, Stanley Rh an tlobe-Wer1 ke McCarthy In & Sk Meh 249 -s ‘ S Ul 
British Statione: 76 Ho r MeGill Paper Prod * 47 “oor \ Mac ( 
Brown, L. L., Paper ( Lithographir r Medart. Fred. Mfe. ¢ ‘ ~ ne Low e Le 
Browne-Morse Co 180 iolding Pre Div ' 61 Meilicke Svster ‘ eees I nd Be ( 
Buckeye Rib. & Carb. Co 76 iraft ! vood ¢ 62 Meilink Steel Safe ¢ it a a ane 
Bump Paper Fastener Co 4 ffuntloch W. HE, Cl r ce Ws Metal Office Furn. ¢ = a ; ~ soft ° 
Buro-Bedarf Rundschau 77 (ijunn Furniture Co... The ® Mever & Wenthe ? _ rn H \I a ‘ 
Rurroughs Add. Mach. Co, .282 (j Henry L \ ") Miller Bre Dam é 1) Strayvet C n B ( 
Rushnell, Alvah, Co 238 Hi Milwaukee Chair (« ‘ su ‘ Line 
Bushnell Mfg. 268 Hal Arthur W 1 Mittage & Volger. I , Sundsti nd Add. \ 

Cc lia \\ ( ‘ Mor I ' S ‘ i 
(anode Ink ¢ 7 m ife Co { Monr Ca 1 ‘ 7 
Carpenter, | W Mfg. Co.266 Ha Bros. Sca ‘ 263 Moore Push-! ‘ k ¢ 
‘‘arter’s Ink Co 96 Hartford Glass Prod. Co 19 Multipost ¢ 250) Per iqu ( 
(‘ello Ine 212 Har ! dW ( 4 Viun-Kee l’r 1X I r n T Star 
Central Paper | j H Ha H l Mur nS ! r I Ad Sy 
Chicago Binder & File Co..241 bleyve ce. 2 Dup. ¢ 4 Mutsechler B | Mi ( 
(lark, Keith, Ine an HH vood- Wake fie 0 Nivrtle ID k ¢ ‘ Todd Cr r) 
Clark, R. W., Mf. Co 12 iH Cha M., & ( 7m N r Met | 
(larotype Co The Tt) Hlods Rul ‘ rT National ] , P . lriner ~ » ¢ 
Clemetsen (Cy The 17 iH man, ta Hs National B ne 3 ay Prine s e & M 
(‘folumbia Rib. & Car. ¢ ‘ Hood Chair €* 0 Nationa lesk ¢ K., \ ‘ 
Columbia Steel Eqp. cs ; Hoosier Desk ¢ x Natl. Fiberstok 1] PS Purr & Hart nm J 
Colytt Laboratori ~8. o72 Hor W. C., Bron & 69 Natl Phone H ( : 
‘‘onklin Pen Mfe. Co R¢ Hotchl Sule i“o an National Vu | me U 
(Conrade Mre. Co 205 Hunt, ¢ HH Pen CC Neidich Proce ‘ 
Cook, ¢ L.. Oe 221 Hunt, J. I w | Neva-Clog Prod 11) BR 
Cook. H. ¢ p ) H = , Cory No-Tarnish Py : ‘ . , hon & ¢ , 
Corona Typewriter ¢ 97S ! No ‘ t ‘ I S } ‘ 
(‘orry-Jamestown Mf. ('p.178. 9 bale School Supp ( ot Oo S ‘ 
(‘rocker Chair Co 219 tiny i lesk Co 158 oO kx MMi ‘ - = . ' ee Mae ; 
(‘rown Ribbon & Carb. Co..245 Imper Method « as Cle I \ Rit \ () re ¢ ! 
Currier Mfg. Co 205 Imperi Steel Cabinet Y Orpin De ‘ ‘ y 
Cutler Desk Co ">? 9 impvd. Boehner Binder ¢ Orthw | ; \ -_ 

D d ina Desk ¢ 8 Oxford |} x Su r ” Va | Worl 
Daco Guide C¢ 71 pan Out SaEy Co 06 Pp Van Valke rg L, 
Davenport Tavior Mfs Co 16 It sree ipl ‘ , i HS Ia fie ¢ & R . Victor Ad ile 
Defiance Sales Corp 265 : hou a Metal Furr “5, 9 Park ¢ r} GR \ t S ( I 
DeLuxe Metal Furn. ( TT: moles nd & Matthew 139 Parker Pen ¢ g F Ww 
Derby, P.. & Co In 1Qo evel A. H Co 203 Parrot Speed Fa ( l r Wabas Cabinet (. 
Dick = Co " @f . ng-Pitt Mfg. Ce 106 Peerless Car. & R ( “3 Wagen om we 
Diemer, John 1} Co 250 “Ee , : ’ — ' I rles Kev ¢ | l Wa \J ( 
Dietz, The J. F., Co a See Metal Desk ¢ .ISL Peerless Wire G ‘ Webs ms 4 
Dixon, Jos., Crucible Co S7 ee a : a S Pelouze Mfg. 257 Week | 4 ‘Ife 
Downey. The ¢ c in 79 “tet Desk Co 182 Penn Art Steel Work 216 W eige | - & Sor 

isper Novelty Works LNG Penning > H oT} Weic XM Co . 

. E Jasper Cdttices Furn (o 1409 Phillips Rib &. fas o 4 ‘t ’ . } 
Keonomy Seat Co 269 Sahenom (4 aya : ‘ é 241 eltyv, Wn A. 
Eltiott-Fisher Co oe «| , ; “11 =Polar Mfg. ¢ >9 Western Furniture ¢ 
Kmerson Electric Mfe . - Josephson Mfs WTP =bb Polk, R. L & | 972 Westor Rvro} ‘ 
" : : ri gx. Co... 254 Joslin A. bD Mfs cs 8 Premier Metal Products (Co 920 Whit ' : ‘ ; 
Empire Chair Co °16 K odometer = | Co.28 ite R er | hair Cx , 
Englewood Desk Co 167 Kamargo Mills 4 . . mer er a Syeerreee | : 
Error-No, In 233 Kay-Dee Co 42 Quality Park Envel : 117 Ss naan yoht B., ( 
Esterbrook Steel Pen Co 269 Kihn Bros oT Qr ig! ‘ me rsh - = Woodstock Typewriter | 
Evansville Desk Co 204 Knowlton Bros 44 ee gles ” Y 
' = R Yankee Paper & Spe ( 


Piveready Mfe. Co ong Kohlhaas ( The “ay Rand MeNall A We Yawman & Er . 











_Page 5 OFFICt APPLIANCES For June, 1927 . 



























































Adding Machines Dixon, Jos., Crucible Co...... 87 
Add-Index Cor} 279 Iink-Out Mfg. Co........ .. 266 
Burroughs Adding M Co. 282 O. KK. Mim. Oe cecvesccccaves 91 
Elliott-Fisher (« 76 Roberts, Weldon, “Rubber Co. .273 
Gpnera Office Equiy Cor} 76 Expense Books. 

Lanston Monotype Mach. Co. .256 ] ] j Beach Publishing Co.........260 
Monroe Ca M cr von Defiance Sales Corp.......... 265 
Ite le TW. & A. M. Corp. .246 Harvey, Fred W., Co......... 204 
Sundstramd Ad Mac 7H Eyeshades. 

Vietor Add. Ma ( 10 5 Featherweight Eyeshade Co. .271 

Adding & Cal. Machines, Used ; ; . . , File Boxes, Collapsible. 
teliable Tw. & A. M. Corp...246 For the benefit of the subscribers the Bankers’ gg. Se ee 200 

‘ ] a os = . - Nay-Dee Co s0¥e0eweene 

Ad ae — none ne s & Paper. lines advertised are here classified. Steel Bound Box Co.......... 92 
Rockwell Parnes ¢ Many ol the requirements ot the File Bow 7 i eae 272 
Yankee Pay & Spe Co ono) . esc » oF rept ite ile Xes, etal. 

Adding Syeowsiters mode rn ou INeSS ome © ar ©} “ nted. At Gees Ga oo cicsa we temedda 219 
Burroughs Adding Ma Co. .282 Should subscribers be interested in any : rage «hee agua 66 a aoe 
Elliott-Fisher Ce 76 nm = f Pe ae a. Filing Cabinets, oth ve . 
Remington Tw. Co 6. 93. 99 article of office equipm 1ot listed Diemer, John F., Co......... 2m 
Underwood 'ypewriter Co here, they are cordially invited to com- Globe-Wernicke Co.. 5 Poeian 

G7. 74 luck Cover i | ie : ae A siceentee .o AD, 370, 1, 2,.3, 4, 5,6 

Addressing Machines municate with the Service pureau, motion” Win... a cocoa tee 26s 
addressogra ’ 68. 9 through which the information will Imperial Methods Co........ 198 
Speedaumat Addr. Machrs org . : } fos St. ste ee eS eee bus dane 

PR rs ny be promptly a1 d cheerfully rnished Sasha & te... *** One : 
hom Seid Atiaeieen aha > by letter, without obligation. Weis Mtg. Co.......133, 4, 5, 6 

Arch and Clipboards : Filing Cabinets, Metal. 

Atlas Staty. ¢ 242 ~ Art Metal Construction Co... .207 
Freehand Binder Co on4 Auto File & Index Co........192 
Glohe-Wer Co DS Ee er 20 
160. 17¢ » 2 45. 6 Berger Mfg. Co....... oo eee 
Hunt. J. 1 ogn Browne-Morse Co............. 180 
Rockwell Barnes © 107 Chairs ae Gee. * a < ISS Columbia Steel Equipment Co.215 
Yawman & Erbe Mfg. Co..188, 9 Beacon Steel Furn. ( 18 General Fireproofing Corry-Jamestown Mfg. Corp.. 

Automatic Mailing Machines Cantatas tite © me 5 sits mart 6 gu 282888888 o002 09 +009 08 6 wee 78 
Insertograph ¢ 268 P ae ‘ ‘ ln nt ince: teenies: tn = General Fire roofing Pe 

Bankers’ Note Cases Grocker Chater ( 219 16 . 170. 1 _ 6 cagtg th tepteess . 151, 2, 3, 4 
Glohe-Wernicke  C« Dert r.. & It 192 Imperial Methods 10S Globe Wernicke Co y ee 

16), 170. 1. 2 3. 4. 8 6 eenlen thinks (a o16 Moone ‘ rhe 142 .. +. 168, 176, 1, : &+¢4 & oe 

Van Dorn Iron Works (« 16, 1 say tape Aaiarteaagy 01 \" a Mfe C t P a Imperial Steel Cabinet Co... .196 
Bi lling Machines 7 : Ws + i eet aa : = Invincible Metal Fur. Co..148, 9 
s At ng Macl Co. 282 “Scat 5 , : ee . ws Yaw aber & Erbe Mfg. C« ne , Macey Co., The... Te Pe 142 

' vee \ er ae 78 Hey wo aM shot eld 201 — “ae er aoe 18% Metal Office Furn. Co — 
Remington Tw. Co 6. os. oF loamai f hair Co 18:3 Globe reanicke Co Premier Metal Products Co. . 220 
Underwood Typewriter Co ce take f i = 149. 170.1.2.34.5. 6 Pressteel Engineering Corp. ..195 
67, 70, Back Cover ashe & F Cha , 14 ie ard iy & 'Co vn Shaw-Walker . ioe aoe 

Binders, Catalog Fs Periodical. Mart 3 6 D410 ae ease = “ pe Steel Equipment c orp ree | ) | 
™ arble & Shattuck 212 Irving Pitt Mfg. C« 14} oe : > . ao 

American ¢ ‘ i, 24 Milwaukee Chair Co 1 Sainberg & Co 272 Ferrell's Equipment Co..... 182 

Binders. Tranefer Sikes Co nO Desks Van Dorn Iron Works Co. .160, 1 
Lion Systems It 241 Souto, B., 204 Alma Furniture (Cs 211 Watson Mfg. Co. i 217 

Blank Books. Toledo Metal Furniture ¢ 214 Art Metal Construction Co 207 awmes & Erbe Mfx. Co. .188, 9 
sepals shipee pg an ten ge fala - aa wae ‘ Filing Cabinets, Wood. 

SOOrur é ense » ’ rn Iron Works ¢ ED l fentley & Gerwig Furn, Co 20h ™ . ‘ Qo 
National lanl hha ae White River Chair Co 2) men Sines. Ge 180 Auto File & Index Co, e* 1 
Rockwell B C 197 Check Protectors and Writers Clemetsen Ce 147 ae ‘o sa Saga 

BI anks Tithe Bonds ‘and Stocks. ae Hall-Welte Co ; a 292 Corry -Jamestow Mfg. Corp ; —_ ; 10, 170. 1. 2. 3. 4. 5. 6 

Kihn B e ng Lo aaa = fe Gu rd Ck, Writer ( bo Satins Week. ¢ ass 4 ppoemes as Co awed = 
r : - de ‘ ) ny . ore a Macey Co., The 142 

Beard c. tte re ~~ and Card. ae Chec k Sorters. “se b 5, Ti ' J f , Co oh Shaw-Walker 942 
Ideal “School Supply Co... 296 Kohlhaas Co., Th 257 yaneville. Desk € og = Wagemaker Co + 5-206 

Bond » Rls is Checks, Stamped Metal Genera PF reproofing (+ m W eis Mfg Co Ls 45. & 

ie 4 1 Mever & Wenthe O45} 41.2 3. 4 _Yawman & Erbe Mfg. Co..188, 9 

y-Jamest Mfg. Corp Clips, Paper Glohe-Wernicke Co Filing Supplies. ; aS 

178, 9 See Paper Cli + eee109, 170, 1, 2, 8, 4, 5. 6 Aigner, G. J.. & Co on ais 

eneral Fireprooting ( Coin Bags a Wrappers Gunn Furniture ( rhe OOR American Clip Co... 77, 234 

in. 23 4 Downe , 7 pga Fey ogee 128 Prowne-Morse Co Ee ee 4 

Werni ‘ Co , Stra r Coin > ( 272 Imperial Desk Co 158 Daco Guide Co.. .. 271 

169. 170. 1.2.3. 4.5. 6 Copyh ailaine. Saitad teak ib 1X7 Filing Equipment Bureau.....140 

Penn Art Steel Works 21 American Clip ( 77, 234 Invincible Metal Furn. Co.148, 9 General Fireproofing Ng a's’ 4 
Stee Equipment Cor 14 Ame in Electric ¢ 258 imestown et des ( & é bod pe “e- mh, Gy Me 

Book Genes. = Err N In 233 oe r tgs ~ ' ' 82 Globe-W ernicke Co ‘ ae, ae 

obe-Werni ‘ ’remier Metal Products ¢ 2) fasner Novelty Works iNT 169, 170, 1, 2. 3, 4, 5 @ 

16u. 17 cs. + Readeasy o6a lesne Sin tin ie 199 Imperial Methods Co.. as 198 

(;unn Furniture Co 208 Copying Devices Iaopold Desk Co 1s Invincible Metal F pe Co. .148. = 

Macey Co 142 Yawman & Erbe Mfg. ¢ ISS ’ Macey ( lhe — ay ae = Corp ‘<e 

Van Dor rc ria (% 60 Costumers etal fice . ’ cevy 0. a@... 2 

We is Mt 7 bape: . ' . Conrades Mfg. Co 205 Marth ag vel ' a. McGill Paper Products, Inc. ..245 

& Erbe Mfg. C% iss. Furnas Furniture ¢ oO) National Desk ( Oxford Filing Supply Co. +190 

Bean Ends. Globe-Wernicke Co Orpin Desk Ce Rockwell Parnes Co.. ee 
Ryan I Co 267 169, 170, 1, 2 15. 6 Quigley Furniture ( Simonson, B. A., Co . 26% 

Bookhoiders Penn Art Steel Works 216 Shaw-W alker Steel Equipment Corp sosecmee 

erican Clip ¢ 77. 234 remier Metal Products ¢ 221) Shelbyville Desk ¢ Wabash Cabinet Co..........210 
American Elect ( uN Sanymetal Products (s« e112 Steel Equipment Cor Weis Mfg. Co ‘ 135. 4,5, 6 

Book Rings. Cuspidors rell City Desk Co 18 Yawman & Erbe Mfg. Co 188, % 

irpenter. E. VW Mix. ¢ OGG Faries Mfe. Ci 2 Waltes Gite teste. 197 Fountain Pens. 

Bookkeeping Machines Ireland & Matthews Mfz. Co.139 Van Dorn Iron Works Co. .100, 1 Conklin Pen Mfg. Co... se 
Burroughs Adding Mach. Co..282 Cutters, Paper and Card Wagemaker ( Bri Irvin, A. H., Co . 6. 278 
Elliott-Fisher Co 76 Golding Press Divisior 24] imeaa Makadteie 14 144 Parker Pen Co.. 83, 4 
Remington Tw. Co Oo. 3. a9 oa Pn 10ol Supply ¢ 2756 Yawman & Erbe Mfc. (x 1k 9 — we gg ay ~ a Co 114, ins 
Underwood Typewriter Co at ng tamps ‘ “ity, m. A., 0 some 

. ay. 90. . Gack Cover American Numbering M ac nee —— “a ae 16 ah a ee. dt . 

ox Files Co 4 , a. 1 as 7 artford Glass Proc - 219 
Glohe-Wernicke Co Meyer & Wenth 28 _—— ipa pga yy, «Cs G@Old: Pens. 

160, 170. 1, 2, 3, 4. 5. 6 Desk Calendars. Saivereal iP Siena dh =e a pA ne E. 0., & Sons........270 
Yawman & Erbe Mfg. (« 1X 7) Defiance Sales Cor 26% ; ° amping. 

Business Shows Weeks, Frank A Mfe. (‘oe 242 Duplicating Machines & ‘Suopli nn Aigner, G. J., & Co Terre 
National Busine a ; Desk Files arl oe oo ein Gummed Cloth. 

- rlac Dry Stencil Ce os . ene 

Busses Josephson Mfg. ¢ 1 HG Senate tak < - Aigner, G. J Co er | | 
ener Fireproofing ( Desk Lamps. a. ka wh on Index Card eile. 

inl. 2 P Aladdin Mfg. Co 168 eee aS Du 4 104 Cook H C., Ga. ; 0 0cts ene 
Macey Co Ihe 142 Cello ne 212 Know lton sede ' . 44 Graff-t nderwood Co ; 262 
Foledo Metal Furn. ¢ O14 Faries Mfg. Co 21h eliewta Mabamuies Te “Oo Macey Co., The.. a ..142 

Calculating Devices Silverglo Lamps, Ir 218 Rotespeed Co : = 81 Moore Push Pin Co +++ 25 270 
Meilicke Systen one Silvray Co 205 Plestsie Meters Yawman & Erbe Mfg. Co. .188, 9 

Calculating Ma: shin s Desk Pads, Blotter coeeen & +, “fe «7 on4 Index Tabs. 

Allan-Wales ( 1 Boorum & Pease ¢ 280 “ a a Aigner. G. J., & Co.. 275 
Rurroughs <A ne Mac Co. .282 Fox. Ge« E., & Co 185 ae Openers. i on Cook, H. C., Co ; > Xone 
Marchant Ca Ma Co on Hoffman, I 288 O. K. Mfe. ¢ “OL Glohe-Wernicke Co oes 

Monroe Cal Ma ar RaQ Irvir 1. ( 27 “ 19, 170, 1, 2. 3, 4, 5, 6 

Calendar Pads and Stands Sainherg & ( 272 — = ogo Ink Eradicators. 

Defiance Sales Cor on n Rubber ( 252 tdi” teeetian < aek Ink-Out Mfg. Co 266 
s ess Line, Ih 258 Desk Pads Glass Macl " =_ * ge Inks, Adhesives, Etc. 
Weeks, Fran 4 Mfc. (% 040 eo. E & 185 me 9 + Mal ; <4) Canode Ink Co... ‘ os OO 

Carbon Papers. Pol ir Mfg. ¢ 221 andard Mailing Mach. Co...233 Carter's Ink Co aa 
See Ribbor nd Carbons Ravenswood Office Sp. ( 186 Envelopes General Eelipse Co .. 260 

Card Cases iinberg & Co 972 Ames Safety Envelope ¢ o.oo Higgins. Chas. M., & Cc Dionne 265 

rdner, PL A Leather Desk Pads Linoleum Pushnel Alvah Co 23S Luther Ink & Stamp Pad Co. .257 
proved Boehne Bindgr rx i } & ( 185 Diemer, Jolin F ( 200) Sanford Mfz. Co _ | 
Wiggins, The John B., Co Pal r Mfg. Co 91 Globe-Wernicke Co Inkstands 

Chair Irons Sainberg & 272 169, 17¢ i, S £2 ti Pachrach Specialty Co........ 249 
Rettcher St & Mfg. Co 196 Wagemaker 206 McGill Pape Products, In 245 General Eclipse Co socesme 

Chair Pads and Cushions Desk Pending- tettene Holder. Nat Fiberstok Env. Co 155 Sengbusch S-C Inks tand Co..119 
Economy Seat (: ong American Clip Cé 77, 234 Quality Park Enve e 117 Inkwell Bases. 

Featheredge R ( Desk Signs and Tablets t S. Envelope 281 ete, A; TE... Diis« citi 272 
Fox, Geo. } & ¢ Clark. R. W Mfg. ( 212 + Envelopes Cell ul loid Inserting and Sealing Machines. 
Irvir A. Hi ( Davenport-Taylor 216 Markilo ¢ 208 McCarthy Ins. & Seal Mach. .249 
Polar Mfg. | , Desk Trays Erasers Labels, Law Book and ae, 
Sun Rubber ¢ 9 American Electr Ce O58 Argus Mfg. ¢ 262 Aigner, G J., & Co 
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Leads for Mechanica! Pencils. Dixon Crucible Co 87 Stands for Office Machines ‘ “ 
American Lead Peneil Os 73 Faber rhacd 251 Adjustable Table ¢ rr 17 1 
Faber, A. W., In 270 Gieneral Pencil Co Premile Met rxducts ; 3 ~ ; 
Leather Goods. Staedtier, J. S., In Seer P+ ot m, - - 4 we R :, - 
Mashek, Frank, & ‘o 261 I S. Pencil Co Sherman Manson Miz. SI v-W ry + 
Letter Distributors. Pencils, Thin Lead, Magazine. Tiffany Adjustat Stand ¢ Seeel Mant 4 
Bristow, Stanley K 267 Autopoint Co 79 Toledo Metal | ( ‘ D 1 ~ a, é ; 
Globe-Wernicke Co Listo Pencil Ce Ty . , as ‘an rn tron ks ¢ 
..- 100, 170, 1, 2 4 6 Sheaffer, W.:A., Pen Co.114 115 ae Mochin . ne Wels Mfg. ¢ - 
Imperial Methals Co 198 Welty, Wm. A 0 27 Defiance Sa es Cor oar T Yawman & Erbe Mfg. ( a, 9 
Kohthaas Co., The 257 Pens, Lettering and Show Card. Eveready Mfg. | 2:3 mening Bearés 
Letterheads. Bridgeport Pen 273 Hotchkiss Sales ( = Golding Press Divisior + 
American Embossing (« Pens, Steel. Irvin. A. H.. ¢ ie ene’ . 
Goes Lithographing Co Esterbrook Steel Pen Mfg. Co. 260 Maak Cat 370) Type, Typewriter 
Lettering & Show Card Pens. Hunt, C. H., Pen Co Neva-t Products. tt 24 T Ames Supply ¢ 74 
Bridgeport Pen (* 73 Mille tros. Pen ¢ Ss - = 7: —_ ypewriter Cabinets 
,  £) l Stat ” ; 
Linoleum Desk Tops Spencgrian Pen Co [ree 7 ewe . Engraved - Teledo Metal Furnit 
Fox, Geo. E., & (* ISS rurner & Harrison len Co Kihn Brot caret = = Typewriter Cleaning Brushes 
sap Mfg. Co 221 Picture Hooks Wiggins. John R.. ¢ Ha Arthur W 
—— = P _ = bed Stationery Cabinets Typewriter Cleaning Mat at 
sts. ins Genera : oe ‘ 4 W g Ma 
Polk, R. I & to 272 Detiat Sules Cor oD . yas). Clarot yp ‘ 
Lockers and Storage Cabinets Platens, Typewriter Globe-W: , , . ‘ Sa Mie ‘ 
Art Metal Construction Co 207 Amer Writing Ma a 62 1 7 VW | % - 
Corry Jamestown Mfg. Corp Vie Supply ¢ 274 Imperi M 7 ng . T anit SB Bag 
178 , Bushnell Mfg. | 26s Ma: r “y ’ £85 ypewriter Cushion Keys 
De Luxe Metal Furn. 1th Portfolios rerrell’s | . 4 an a Rubber Key | 232 
General Fireprooting ( Mashel Frank & ¢ 21 Van ) og _ 9 . ” ’ 
1, 2 ‘ Postal Scales Wei Mts . “we = 3 eas vhs 2 
Globe-Wernicke Co ' : » se . . I ss Ke 
pei 160. 17 ; 1, 2 i ‘ Pa . a ye Stationery Racks Seend ar Mi 
, . - , ‘ If. § au Currier Mfg. ¢ “> a a Pence, ag 
nvincible Metal Fuin Co..148, 0 lrine Sales (s Imperi M - Typewriter Cushion Knobs & 
Lyon Metallic Mfx. ¢ 1S4 lrine Senles & Mfg. O75 oa, ( 18 \ Supply ¢ 
Macey Co 142 Publications F Meyer & Ws - R , 
Medart, Fred, Mte i 145 I t Stationers 76 Ss > 7 Fox x ¢ 
Steel Equipment Cor 141 Bur Bedarf RK is 1 O77 we Note Books Kra i Pr 7 
Terrell’'s Equipment ¢ 1 Mon HBures OTe ous we E' . =s) 
217 Rockwell-P ( . 8 N as 
Van Dorn Iron Works Co Tt Le | Punches Stool I . 
Loose Leaf Books and Systems ban m & Pease Co ome) ro ns ‘ ‘ Typev P ~ . 
Aeceunting Device ‘ ae , Binder & Pile ¢ + onrades Mfg. ¢ O10 ypewr er Eraser Shields 
Boorum & Pease | Ons) Defence Gales Ca aon ( ro ker Cha ‘ 210 Roc-O-W ‘ 
Chicago Binder & File o4} Globe-Wernicke ( a Milwaukee Chair ¢ no Typewriter Parts and Tools 
Irving-Pitt Mfg. ¢ 10 160. 170. 1. 2 j ‘ Searles Elec. W Wks 217 Ame Supply © 
Lioyd, W. G., ¢ ore Schollhorn Wr ‘ 269. 271 , Toledo _M tal | ( “14 Typewriters, New 
National Blank Book Co 72 Push Pins = Storage Cases A an Writ x Ma ( 
Sheppard, ! io O47 Moore Push Pin ¢ "TO Bankers Box “0 ( I's write ( 
Stationers L. | is 11 Ribbons and Carbons serv —— Stee r ( l 2) R " iw. & A. M ¢ 
Trussell Mfg 274 Allen & Co “4 Steel Bound Box | v2 Re t Tw. ( 
Loose Leaf Envelopes. Celluloid Ault & Wibore ( “ge Strayer Coin Bag Co 272 t . y ; a : 
Markilo ( , ad oan Bucks Ribbon & Carbon Co. 276 Swinging Typewriter Stands re . ; ‘ ' & ¢ : S 
Map Tacks Canode Ink Co OT American Writ ‘ Co 62 Smith “1 , 
cote ‘ . w _ 
Grafl-Underwoul (+ oe Carter's Ink Co iM) eat “ - cae te Un 1 - vrit 
Moore Push Pin (+ - Columbia Rib. & Car. Mfg. Co. 7S W ‘ Aso 17 1 2 j ‘ 4 4, ‘ 
Maps, Globes, Ete Crown Ribbon & Carbon Co...245 - wots Ife. Co 1 ‘ 6 - RE 
Rand, McNally & Co 97 Manifold Supplies ¢ 6:3 oe “on : 
Matched Office Suites Mittag & Volger 6 Corry-Jamestown Mfg. Cory Typewriters, Rebuilt 
Cutler Desk Co “ye? Neidich Process Co 38 . 178. 9 American Writing Ms ( 
won 2 FY ‘ i 
Dietz, J. F.. Co 177 Old Town Rib. & Car. Ce 102 irnas Furnit ( 200) Genera Cypewriter Ex y 
Leopold Desk (: iw, 4 Pacific Carbon & Ribbon Co 113 General Fireproofing ¢ Regal Typewriter Co : 
Macey Co The 142 Peerless Carbon & Ribbon Co. &5 151 o ‘ Relialt rw. & A. M. 6 > 
National Desk (x 217 Phillips Ribb. & Carb. Co 241 Globe-Wert ke ¢ Shipman-Ward Mfg. ¢ + 
Valley City Desk ¢« 197 Remington Tw. Co....@), 8, 169, 170, 1, 2 i f Smith Tw Siu le oe. , a 
Memorandum Devices. Rockwell-Barnes Co 197 Guth, H. L Asso 220 l'vpew dea 2 — a 
Clark, Keith. Inc ree Storms. H. M Co ors, Macey Co I 142 oo hg ¢ Em por 8 
Currier Mfg. Co 205 Union Ribbon & Carbon Co. .246 Muts« hier Bros, ¢ 208 Vv . on ype — . 
Fox, Geo. | & 18.9 S. Typewr. Rib. Mfg. Co..243 F remier Metal Products ¢ 220 — al File Specialty 
Mark-Morandun 17 Webster, F. S., Co » 2948 St. Johns Table Co 195 Penning, | H 
= nang Rubber Bands. ‘ Van Dorn Iron Works ¢ 160. 1 Visible Index Systems 
Argus Mfg. « one Hodgman Rubber ¢ 105 Tablets. Acme Card System 
Sengbusch S8-C Inkstand Co. .119 Rubber Stamps. Rockwell-Barnes © 197 Irving-Pitt Mfg. 
Nickel Plate Preservative. Meyer & Wenthe 2H Telephone Accessories Ms We cke Co 
No-Tarnish Products eT? Safety Deposit Boxes American Electr Co 258 160, 17¢ 1 
Numbering Machines General Fireproofing (+ Colytt Laboratories 268 Wardrobes : 
American Numb. Maet “4 ml. 2 ; i Hush-A-Phone ¢ Furnas Furniture ¢ 
Bates Mfg. (« 10 Invincible Met. Furn. Co..148. 0 Nat'l Phone Holder Cor O57 Globe-Wernicke (¢ 
Roberts Numb. Mach, Co eH Safes Thumb-Tacks "169. 170. 1 
Office Knives General Fireproofing (« Graffl-Underwoo Cs iv . 
Novelty Cutlery (< 11 il ‘ Moore Push Pin (: Equipment ¢ 
Office Partitions Globe-Wernicke Co Solidhed (%« Waste Baskets 
oi “on Unit Partition Co ol 160, 170. 1. 2 j « Time Stamps and Recorders. Barbee Wire & Iron W 
. ce Machine Hall's Safe Co O14 Ajax Ti Stamp ¢ 41 General Fireproofing ¢ 
Clarotype Co Oey Mace ( lhe 142 Joslin, A. D Mi ‘ On 1 
Defiance Sales Cory 4 Meilink Steel Safe (¢ 146 rhompson Time Sta ‘ ~ Inv Metal I 8 
Pads, Figuring (Ruled or Plain Schwab Safe The 17 Transfer Cases f Ma ( I 
Boorum & Pease (¢ oi) Steel Equipment Corp 141 Art Metal Const: n Me or | t P 
Paper. Van Dorn Iron Works ¢ 16. 1 Rerger Mfg. (% \ \ heer igg ta 
Brown, L,. I Paper Co 71 Victor Safe Co 1st i frenera I ( r \ ' 1 
Featherwt. Paper ( 10S Yawman & Erbe Mfg. Co. 188, 9 , vite W ‘#60 ‘ 
Knowlton Bros O44 Scrapbooks > : site . “ “ 
Weston tyron, (% oT Horn W ( ir “IO 
wages Champa. Sealing Wax . . 
American Clip ¢ 77 Luther Ink & Stamp lad ( — “ tee —< 
Esterbrook Steel Pen ¢ Sanf ' . fu " . ~~ , ALT ‘SM I 4 = <> 
Stee ‘ o inford Mfg. ¢ 8 , I / j < ~ 
Hunt, C. Howard. Pen (: meet Seals, Notary and Corporation - Pe, \ L. A WW ANTS ano ” = > fc) 
= P| a re, L. D M57 Meyer & Wenthe "53 <a | FOR S§S ALE ft \e ad 
a " ath y gs 
ed . oe = Second-Hand Office Machinery = 
Perean Ctip | 77, 224 Reliat ‘ \ ». 2468 a 
Argus Mfg. Co ee Shelf Boxe 7. SS. . Ceep. 508 
Cook, H. ¢ Co n D : — e - SITUATIONS WANTED 
Graffl-Underwood ¢ te Giehe.Wernicke  ¢ : ou 
O. K. Mfg. “Ol 160. 170. 1 - 
Rockwell-Barnes (x 187 Hoff ; : - ‘ *. SALESMAN-—-High grade, dependa . 
Mip-Top Mfg. ( 207 Shelving a perien n tl office utfittir i : 
Van Valkenburg. L. D rere Art Metal desires new connectior wit! ret a 
P 207 etal Construction ( “iT . Hy I I eta holesale 
aper Fastening Machines Rerg Mfg. Co -o | ouse, or manufacturer Experience 
Acme Staple (Co mer ry 17 manshi nd ir t . ; id and 
Rump Pape = De Luxe Metal Furn. 1668 wanship, ane side store managemer \ ploved 
Baty mi Fastener Co 24 General Fireproofing ( ager of branch store. Can furnisl oe 
Deflance Sales Cort " © , tegrit nd | l ' 
Eveready Mfg. Co 4 one a im, 2 ‘ x . a d busins bilits Ad e Off \ 
Irvin, A. H., ( at 1 - 1 “| ANnCes, “NICAgO 
Maak, Car! - “ 2, 3, 4 ‘ 
Neva Clon Pr poe Medart. Fred, Mfg. ¢ 145 r . . 
Parrot Speed Seetemen On 7 - ! uipn nt Corp 4 THOROL GHLY EXPERIENCED off TET BT 
peck welt Barnes ( 17 \ nig Ae qu 2 seme would like to make a connection wher he 
aper Weights. é 8 ~ all . 16, 1 Ss in business, either with estal hed concert 
Orthwine. R - —_ Markers mbitious concern interested in openings ucl das 
Paste = ,, rellesor Hans H 271 wide x perience n bus nilai : 
te. Signs “eer ! iness building and eg edge r 
(See Inks, Adhesives, Et 1) ; Address B 0, care Office Appliances. C1} wo 
Pen and Pencil Clips, | Sorting Dev Faylor Mfg. Co 216 mes 
. “a Pp . . . . 
Argus Mfg. Co Oe my HIGH-POWERED SALESMAN who has been bt As 
flance S Thc a a 0 257 for a k ing f . . ~ sie na 
Ton a Rr one Vott Stamp Affixers , ra leading manufacturer for more than ten years is 
Pencil Sbempeneee L. D Multipest Co 7h for a new connection which requires headquarters in ar 
Auto Pencil Shar} ner ( ‘ Standard Mailing Mach. Co..238 portant city on the Pacific coast between San Diego 1 \ 
Shi “ o >In J tii co é S > . " 
Graff-Underwood Co : Stamp Pads 7 a r m.. AS ften been high man of rganizatior 4 
Hunt, C. H., Pen Co = camer Ink & Stamp Pad ( : s ; ‘ in caleulatinge and kkeeping mac! 
Pencils, Cedar. ob) eyer & Wenthe aiso other ) il appliances Addres I>-4 raw Oe 
Amer 7 - Mun Kee Products ¢ orp Appliances, Chicago oe 
Pencil Co ; Peer Car. & R 
ae Ve Se Co WANT 
S AND FOR SALE—CONTINUED OPPOSITE PAGE 
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WANTS AND FOR SALE, CONTINUED FROM PRECEDING PAGE 


SITUATIONS WANTED. 


TYPEWRITER MECHANIC with 9 years’ experience on all 
makes of typewriters Especially on Woodstocks, Remingtons, 
Noiseless, also experience on the Elliott-Fisher Bookkeeping 
machines. Wish position with some good Typewriter Exchange 


or Company Address M-45, care Office Appliances, Chicago = 
EXPERT TYPEWRITER MECHANIC now in business for him- 
self expects to be available soon for new position With past 


experience and ability is capable of taking full charge. Will 
onsider any proposition that offers opportunity for more than 
fifty dollars week Address C-42, care Office Appliances, Chi 


£0 


LINES WANTED 


DETROIT DIST BUTOR desires to communicate with manu- 

fa rer of established office appliance who is interested in ob 
x high grade representation direct to user in this terri 
Address N-64. care Office Appliances, Chicago 

NEW AND MARKETABLE office devices and appliances of the 

better sort, wanted at once for Baltimore territory Best 


equipped, most progressive and successful manufacturer's exclu 
ive distributing ag cy in this district. Modern Office Equip 





ment Bure n al Marine Bank Building Baltimore 
Maryland 

I AM GENERAI eld sales manager for products and devices 
that are sold directly to the offices, manufacturing plants, rail 
road Governments, ete., and have established sales crews in 
every sizable community between Maine and Florida I shall 
rganize a general direct sales company and would be inter 
sted to have products offered that are of highest rating for 
direct sales onl) Address K-39, care Office Appliances, Chicago 


ESTABLISHED PITTSBURGH CONCERN, with trained ag 
gressive sales organization, regularly circularizing and canvass 
nz the territory of Western New York, Western Pennsylvania 
Maryland, West Virginia and Eastern Ohio, desires to com 


municate with manufacturer regarding the exclusive sale of 
office or plant device of proven merit. Banking references ex 
changed Address, with full particulars, A. P. Ingram, 417 


Commonwealth Building Annex, Pittsburgh, Pa 


SALESMEN WANTED 








STEEL STORAGE and filing cabinets, best popular priced line 

n the market Liberal commission; protected territory: main 
ide line going big: apply for territory quick Address 

T-4 care Office Appliances, Chicago 

MULTEX, THE AUTOMATIC CARD INDEX, radically new, 

with 25 vital points of superiority, wants salesmen and district 


rganizers on liberal commission Multex Co., Sta. E., Box 29, 
Atlanta, Ga 


MARVELOUS patented invention, seals 3,000 envelopes hourly! 
Sells on sight, $4.50. Tremendous profits! Big repeat business 


} 


Exclusive territory Consolidated, 9 Nottingham Bldg., Boston 


EXPERIENCED stationery and office supply salesman to call 
on city trade. Good steady position. Send references. Ken 
drick-Bellamy Stationery Co., 16th and Stout St., Denver, Colo 


SALESMAN WANTED to call upon the trade for manufacturer 
of steel files Territory includes eastern and central west 
states. Address Y-42, care Office Appliances, Chicago 


SALESMEN to se well advertised light weight paper to com- 
mercial stationers and printers Put up in attractive boxes 
for office use stocked in standard printing sizes Full color 
ssortment. Sells on sight. Makes an excellent side line. Liberal 

mmissions Address X-130, care Office Appliances 1701 
Pershing Square Building, New York 


WANTED SALESMAN, to sell office supplies, carbon paper, 


ypewriters, in a good fertile territory on a % profit basis 
Must qualify t showing absolute proof of a bona-fide past per 
formance, and furnish Al reference. Standard Office Equipment 


cs 107 N. 6th St Camden, N. J 


RUBBER STAMP AND STENCIL salesman, experienced, to 


lon city trade \ permanent job with salary and commission 
or man who can produce Give all details and reference Con- 
fidential. The Taylor Bros. Co., 2025 E. 14th St., Cleveland, O 


EXPERIENCED STATIONERY SALESMAN wanted to man- 
ige store in thriving city of Illinois. No near competition. Pay- 
ment on basis of ilary and commission with opportunity for 
idvancement and interest in the business Address F-187, care 
Office Appliances, Chicago 


SALESMEN—Large manufacturer of manifolding books and 
system forn loose leaf sheets and lithographed business sta- 
ll lirect to user, requires the service of several 

en experienced in these lines. Commission basis 
Fine opportunity. Applications held strict- 
Address P-58, care Office Appliances, Chicago 





“Drafts in Foreign Trade” 


\ } pf } ‘ oO the export Y iz or cred nan 18 

Foreigr Trade. distributed by the American Manu- 

facturers Fore n Credit Underwriter Ine S1 Fourth avenue 
h York 

prepor rant maijoritv of American exports is financed 

] ntary drafts Ever exporter draws upon 

} foreign stomer either at sight. or at so mar days’ sight, 

it so mal davs from date While this most important 

ial inst ment in foreign trade originates in the United 

States, as far American shipments are concerned, its liquida- 





SALESMEN WANTED 


WANTED—Men who can sell carbon paper to handle direct 
factory distribution on terms most attractive to both customer 
and salesman. Address P-57, care Office Appliances, Chicago. 








WANTED—Two city salesmen, who are thoroughly acquainted 
with stationery, office furniture equipment, for city work. In- 
quire Everybody’s Book Shop, Dayton, Ohio. 


OFFICE AND DIRECTORS' TABLES, most complete medium 
and high grade line, exclusive designs in oak, mahogany and 
walnut. Will interest only high class commission men who call 
on the office furniture trade. Give full particulars about your- 
self, lines now carried and territory covered. Address -21, 
eare Office Appliances, Chicago 


MANUFACTURER OF NATIONALLY DISTRIBUTED STEEL 
FILING EQUIPMENT IS EXPANDING SALES SERVICE AND 
NEEDS MEN OF BROAD CONTRACT EXPERIENCE. Re- 
quirements are ability to make preliminary analysis and work- 
ing sketches for presentation Personality and experience 
should enable men to work with the executive type, but knowl- 
edge of the business is a prime requisite. Work requires travel- 
ing with expenses paid, compensation to be adjusted to your 
merits. A real future with an outstanding company for those 
who can qualify. Give detailed experience in own hand writ- 
ing, and include small photo, to secure interview. Address 
L.-47, care Office Appliances, Chicago. 











SALESMAN for midtown New York stationer operating print- 
ing plant Man who knows machine bookkeeping equipment 
and how to sell it, to start this department and run it. An 
opportunity to connect with well known old established mod- 
ernized business in an outside selling capacity in addition to 
the machine bookkeeping end, which you will handle exclu- 
sively. Our location in this section enables liberal cooperation 
and unusual service to your customer. We will help you hold 
those you get. We will listen to any reasonable proposition 
from a worth while producer. Highest class references given 
and expected. All replies treated in strict confidence. rite 
completely about yourself and experience. Address H-47, care 
Office Appliances, Chicago 


MECHANICS WANTED 











FIRST CLASS typewriter mechanic. Sales ability desirable but 
not essential. Steady position. Must come well recommended. 
0. D. Morrill, Ann Arbor, Michigan. L. C. Smith, Corona type- 
writer and adding machine dealer. 








FOR SALE 





ELLIOTT-FISHER billing and bookkeeping machines bought 
and sold. Maloney, Gilmore Co., 508 S. Dearborn, Chicago. 
ELLIOTT-FISHER machines bought, sold and rebuilt. Teeter- 
Warsh Co Plankington Arcade, Milwaukee, Wis. 





BUSINESS OPPORTUNITIES. 
FOR SALE—Have two stationery stores; must dispose of one; 
price reasonable. Act at once. Address Z-80, care Office Appli- 
ances, Chicago 











MANUFACTURING BUSINESS for sale. Paper goods. Well 
established, Chicago, selling dealer and consumer. Price 
$7,500.00. Address A-40, care Office Appliances, Chicago. 





FOR SALE—Profitable typewriter business in attractive south- 
ern city. Includes agency for new machines and a good busi- 
ness in rebuilts and supplies. Business has the goed will of the 
community. An attractive proposition for typewriter man who 
wants to run his own establishment Address B-131, care 
Office Appliances, Chicago 


PARTNER WANTED for established stationery and office sup- 
ply business in one of the smaller middle west cities. Present 
owner not active because of banking interests. Has contacts 
with head offices of large industrial concerns in vicinity. An 
opportunity for experienced stationer with a few thousand dol- 
lars who wants a permanent profitable connection. Address 
F-64, care Office Appliances, Chicago. 





OFFICE SUPPLY HOUSE—Complete up-to-date stock supplies; 
small furniture stock; complete line typewriters and other ma- 
chines; small printing department. Agencies Royal typewriter, 
Sundstrand adding machine, Neostyle, Yawman and_ Erbe, 
Franklin Desks. A good long established business. Sell at in- 
voice about $15,000. Easy terms Address Harry V. Bowman, 
Muskogee, Oklahoma 

BUSINESS FOR SALE—Located in fast growing South Atlantic 
city of 120,000 population Has four good machine agencies, 
also large repair and supply trade. Business established twenty 
years under same management and making good monthly 
profits. Other interests make it impossible for owner to devote 
sufficient time to the business which offers an exceptionally fine 
opportunity for a man anxious to get into a going concern. In- 
quiries will be treated confidentially. Address G-67, care Office 
Appliances, Chicagé 








curs in all countries of the world, and is thus subject to 
regulations, laws, usages and requirements of many dif- 
legislations and jurisdictions 
the most important questions. as far as the American 
ind banker are concerned, is what to do when the 
not paid when due. Whether the draft should be pro- 
and how it should be protested, what is the cost of 
when necessary, and the time limits within which this 







accomplished 
T oklet considers all these points. and includes a concise 
tabulation showing the handling of drafts in various countries, 
fees tam! taxes et 


| 
| 
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1,608,943 610218 ss 
, 1.610.218 ; 

No. 1,623,604.—-Stationery holder. Patented April 5, 1927, by mechanism for allowing a free run of the carriage in lette 
Betty Suvan of Chicago, Ill., assignor to Elizabeth Sullivan of feed direction Patented December . 1926, by Frederick A 
Detroit, Mich. Hart of New Britain, Conn., assignor to the Remington Type 

No. 1,623,366.—Duplicating device. Patented April 5, 1927, by writer Company of Ilion, N. Y 


. | | h F Ss. 
grve SG. Svowes of Cleveland, Onic, assigner te Arthur S. 4, 1,614,080.—Locee leaf binder. Patented January 11, 19% 
No. 1,613,804.—Self-filling fountain pen. Patented January 11, %Y George Washington Newman of Chicago, Ill., assignor by 
1927, by Arthur F. Poole of Kenilworth, lLil., assignor to The mesne assignments to Wilson-Jones Company of the same place 
Wahl Company of Chicago, III. No. 1,610,218.—Loose leaf post binder. Patented December 
No. 1,609,943.—Typewriting and like machines, equipped with 1926, by Charles A. Finley of Brooklyn, N. Y., assignor t 














power mechanism for restoring the carriage and with tabulator Boorum & Pease Company of the same place. 
y 
‘ ‘ | 
Fullet llior N 
n Arms Com 
elaware) 
2? Ste "| 
ird A N le s Ss I 
Ses ral enor t Mint ota W 
ope Comy s Mi 
Copies of patents herein listed can be ter Company, Mi nies oegediepat eT cas 
: orporation of hmhigan) 1.624.942 ‘ . 
obtamed from the Commissioner of 1 693 yr Notebook hol , | Wash 
Patents, Washington, D. C., for ten cents Dahlberg, Des Moines, lowa 1 624.961. 1 
each im cash, postofice money rders or 1,623,314. Loe se-leat binder MeBee, St. Lo 
“2 ee * ee , Hruska, Cedar Rapids, lowa sigsnor 1,625.10 1) ‘ 
certified check Stamps and personal Le Febure Ledger Company, Cedar | oan Samal . H Sterlir 
checks not accepted. ds, lowa, a corporation of lowa) polis. Mint 
1.623.339 Binder (‘hurl (ye t 625.11 | de ‘ 
1,623,076. Combination cloc! ‘ el (Chicago, Hl Cano ire. bP 
dar Gienville 3S Tremaine Westtic 1,623,445 Typewriting n hine Ie 1.625.154 lr 
: \. B. Smith, Stamford, Conn. ( nor to North ronawa \ \ 
1,623,164 Sensing means for perfe ted Underwood Typewrite Compatr N mesne issignment ‘ Peevt Ix 
record cards Fred M. Carrol Kendicott York N Y =. Corporation OF EX , reau, Ih : 
N. Y. (assignor to The Tabulating Ma 1,623,481 'yvpewr ting machi Alfi tion of Delaw 
chine Company, Endicott, N. \ col G. | Kurowski, Brooklyt N. boo, r 
poration of New Jersey) signor to Underwood Typewriter Cor I Pitman, Westfield 
1,623,216 Instrument for graph ~ New York, N. } , pert Underwood pewrite ( 
ve ‘ 
trol. Eugene Szepesi, Boston, Mas “yg > ar York, N.Y... 
9° 917 7" 1,623,482 rypewritinge machir Alf 1.62 Dele ¢ tt 
_ 1.623,217 rypewriting machine Cotte CG E i urowalki Brankht \ \ Martl Redfield. N , ‘ 
Thieme, Hartford Conn (assignor gnor to Underwood Tvypewrit: ines 1.625.358 Sa, > 
Underwood Computing Machine Compar pany, New York. N. \ a r n ie \ 
New York, N. Y i corporat of New Delaware) 1 ile " \ ' \ , ‘ 
York) 1 £99 FO , , I> : “sar my 
1,623,524. Loose leaf binder Alfred I Ridgewood, N Hem 
1.623.283. Locking mechanism for loos: Boyer, Marion. Ind Glendale. N. \¥ not 
leaf binders. William J. Steenrod. Bento 1.623.614. Blotter device oe , seasine Ma r 
Harbor, Mich. (assignor to Baker—Vaw becsi, Durand, Mich tf New Yor 
Doing Export Business The booklet then proceeds to dis 
rhe foreign commerce department of the United States Cham n surveying the export field, in est I 
ber of Commerce. Washington. I CC has published Doing Ex ment i promotir foreign sales y 
port Business This charts the seven seas for the beginner ir Mhe . s Is ' dex gives 
selling abroad—and has potent. § fact for the experienced comprehensive tf itment of export 
exporter sixtyv-to Fh 
Many manufacturers looking overseas for new markets hav The nationa a e = Aine: 
felt the —- for sore general survey of what consideration fifteen atnin 
Were actually tnvolved in undertaking such a merchandising > 
venture outside the United States lhe apprehensions of Tabulations of exports furnished } he 5 ted & 
American producers over the intr wey nd dangers of foreign of Foreiaqn and Domestic Con erce appea on the 
marketing are allayed by the statement that This class of pages of this issue of Office Appliances idding. B y ¢ 
——- Li similar in its main outline to domestic business lating Machines, February, Paae i WV h, Page 6 | 
Mastering the special requirements of export trade has not Office Furniture, March, Page 261; Ribbons, Carbons a 
been “4-5 a difficult task by thos. wl have set about it Supplies Ve h Danae © + j < erdy we 
seriously ; 


appea n¢ ase 
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MINTINGS 


A Page Dedicated to Progress 
Principle is defined in the dictionary as the fundamental truth of all things. 
True progress consists in getting these truths into consciousness, whereby 
thoughts, words and acts are directed in accord with principle. 


‘Whenever a mind is simple, and receives a 
vine wisdom, then old things pass away 
leans, teachers, texts, temples fall; it lives now 

| absorbs past and future into the present 
ul \ll things are made sacred by relation 

e thing as much as another. All things 
re dissolved to their center by their cause, and 
the universal miracle petty and particular 
racles disappear. This is and must be. If, 
heretore, a man claims to know and speak of 
irries vou backward to the phrase 
log some old mouldered nation in anothet 
ountry, in another world, believe him not. Is 
he rn better than the oak which its its full 
ESS | completion? Is the parent better than 
he child into whom he has cast his ripened 
heing Vhence then this worship of the past: 
1¢ ( turies are conspirators against tiie 
majesty of the soul. Time and space 
re but phvstological colors which the eye 
keth, but the soul is light: where it 1s, is 
av: where it was, is might: and history is at 
mpertinence and an injury, if it be anything 
more than a cheerful apologue or parable of 
nd becoming. —[Emerson 
/ } / ) n¢ } / 
fii Old / mie) and s 
ns r the Bible d no 
ith al vt thy yeato mid thre 
uf PRESENTS ONLY Hl 
HAT TH ‘UTHORS OF 
PTGS QOOKS HELD {BOUT TH VJ 
[ fare not truc 7 76" ZC) } i (Vu 
f 1s ) 
Iie B yD } ! l ld a 
Potense f j ( } } i] 
nd at ) 
Weve } 
OtoOny OT thinking the Sallie 


t\ nv da\ Is reneved 


hange of ideas. Many people who would not 
he me tood every meal or wear the: same 
é ie ' 
ery dav think the same thoughts an 
+1 ‘ ] } ] 
same view poll tS day OV Ga\ 
he mind which entert s the same ideas 
te ] P £ ¢ 1. ] 
ne lacks a resnness alldad a resiilel 
ne from new ideas. Unused portions 
: 
e brain are brought into action when new 
( ertal ied ( Dye 4 rke ons 
e rest 
lor } 
| ( - ms1dere ( . esn 
, 
¢ 1s¢ ( ¢ S . 1) new 


viewpoints lhe change of mental perspective 
eventually works a change mentally and physi- 
cally and the traveler returns home completely 
renewed. The change has come about not di- 
rectly through travel but through a change in 
ideas. Were the individual able to think new 
thoughts while at home, he would not need to 
go from home for the purpose. 

‘New ideas transform the body. The body 
being the product of thought, is very respon- 
sive to a change of ideas.”—Unity Daily Word. 


* 


l happy in old age, tt is necessary that 
l O objects that can ac- 
company the mind all the way through life, and 
that we take the rest as good in their day. The 


’ 
(STOML OUrselVeSs 


mere man of } leasure is miserable in old age 
and the mere drudge in business ts but little 
hetter; whereas, natural philosophy, mathe- 


miatical and mechanical science, are a continual 
sure, and in spite of the 
loomy dogma f priests and of superstition, 


’ , 
f 4 aese : 
Lin j randgut PI 


the study of these things ts the true theology; 
teacl nian to know and admire the Creator, 

for the principles of science are in the creation 

and are unchangeable and of divine origin.” 

j ] }} re } 


tical’ is also almost always 
wrong, for no one can foresee the future. But 
he works on a right assumption. namely, that 
always proved different 
from the past and that it will continue to do so. 


Som is, indee ee that the future is tend 
ng to become more and more rapidly and 
videl rere from the past. The conserva 
tive himself furnishes the only illustration of 


eory, and even that is highly inconclusive 
ime of mind appears to remau' 


constant, but he ds himself defending and 
eje ery different things. The great issue 
may, according to the period, be a primeval 
taboo, the utterances of the Delphic oracle, the 
\thanasian creed, the Inquisition, the geocen- 


1 


tric theory, monarchy by the grace of God, 
war, capitalism, private 
property, or noble isolation. All of these tend 

| e conservative under the aspect 
of eternity, but all of these things have come, 


many of them have gone, and the remainder 
would seem to be subject to undreamed-ot 
modifications as time goes on. This is the 


teachin g Of the now unsealed book.” James 
Harvey Robinson, in “The Mind in the 
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A Business Centenary 


Executives presiding over a business which is 
celebrating its hundredth year. View of 
plant at Jersey City, N. J., shows Statue 
of Liberty on Bedloe’s Island; the 
Hudson River and the New 
York sky line in the 





distance. 


See page 39 
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The Danger Signal 
FANDARDIZATION is not a sure road to afflu- 
S ence, neither is it a panacea for all business ills. 
Not even Nature casts her models in unchangeable 


molds. The experience of a widely known automobile 


manufacturer appears to prove that standardization 
cannot be made to stand up in popularity indefinitely. 
[he human mind refuses to accept the same things all 
the time. Standardization says: “This thing is final. 
We will make dies and machines to produce it in mil 


Lindbergh 

N VAIN one searches the pages of history and ro- 

mance for a parallel to the trans-oceanic non-stop 
flight of Captain Charles A. Lindbergh. It wasn't 
simply the height at which he flew; it wasn’t the dis- 
tance he traveled through the clear upper air; it wasn’t 
simply the spirit of adventure, or the courage to risk 
life for achievement—men have done these things be- 
fore, showing equal courage and fortitude—men like 
the intrepid Nungesser and the brave Coli, whose com- 








ns for a small price and everybody will buy it.” ing was awaited by vast numbers on this side, but who 
But nothing is final. By the time the millions are made the final sacrifice, victims of the conditions they 
made the people are beginning to be surfeited. There encountered. It was not these qualities simply, but 
is no longer the pride of possession. More attractive the combination of them and the hardihood to set forth 
ticles of the same kind are offered and the public alone upon the venture that have made Lindbergh the 
iwerly accepts them hero of the hour. He dared and succeeded. 
Chree articles in this field have Hail to the dauntless Lindbergh! 
llustrated the point that standard \nd hail thee, France, for the 
ration cannot safely be held to 1n varmth of thy welcome and the 
definitel \We refer to the tvp A | mvriad kindnesses extended to this 
writer, the self-filling fountain pet nnua : \merican boy of whom his coun- 
nd the safe S | Off trymen are proud ! 
Manufacturers held to the “blind” pecia Ice —— 
typewriter long after the visible ma Furniture Section Mergers 
nes can ut. and onlv those of LIL MERGERS cannot be lik- 
the standard makers survived whe begining on page 120 % A ened to the prospector’s opin- 
lanl dle smies tila he found the annual ! ion of whisky—‘“all brands good, 
pen manutacturers ot Purnirre section (/} [ hut some of them better than 
t der school were obliged, after ba re presented articl others.” Of mergers it can be said 
severe losses, to adopt the self-fill timely interest by deal that some are very good indeed and 
or ile ‘rer The others not so good, while the re- 
Manutacturet ot heavv — steel wrouped in the section a mainder aren't good at all. 
lespit ffings at the lighter sees Sethian ln a merger of interests well con- 
lated safes. have heen forced to hy, Vi ived and carefully planned there 
it tl Su safes have a legit ee is usually an opportunity for good. 
place that the heavy, cumbrous We But it must be borne in mind that it 
les cannot fill, and have turne in Opportunity only. The merger 
nergetically to the \ mn e yurniture , is a means, not an end. It brings 
pur , pital into a bigger pool and new 
\\ S eezes his pt firs l red stock and clever advertising tempt 
¢ wld w ned. It tside capital, the sum of the two 
be obliged to retrace his steps ner in rz of evern office representing power when and only 
before he can keep on with the pro machi nd device It doz when it is placed under aggressive, 
coostes There is alwavs a turn in tails int ery othe in intelligent management which knows 
I ad. S lardization is a great at i Id. It is something. how to realize in practice the econ- 
force, but it is only a tool which therefore. in which all are in omies which theoretically should 
must be modified to run with the tevested divectte o¢ indinecil ensue, using the larger means avail- 
times. Men. like the lower orders te ) able to extend and intensify sales 
he animal kingdom, must be aa ie ial section ts p _ effort, advance service and distribu- 
idaptable or see their plans peris! ficulariy recommended fo In tion and eliminate repetitive and 
under the oressure of newer ideas attention of all dealers essential features in the pro- 
0 tions tive and distributive processes. 








" ———— 
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oN 


'f the mergers which have occurred in this field 
there is no criticism as to the intention behind the con 
solidations. Not all men, of course, are of one opinion 
as to their advisability in fact, most—have 
worked out well; others are in process of being worked 
some 


some 


out with every prospect of satisfactory results. 
of the finest minds in the office equipment industry are 
the consolidations which have recently 


working out 
There appears to be every probability that 


taken place. 
the results will be satisfactory, if not, indeed, brillant 
in their success. 

in 
his 


we believe 
permitting those who work, to 
means, to participate in gains with those whose capital 


We believe in umon and cooperation ; 


each acce rding 


is the foundation and cornerstone of the business struc 


ture We believe in mergers—in umon—in coopera 
tion—in everv forward-looking activity, honestly con 
ceived and sincerely executed We know that there 


will be plenty of mistake s: but we believe with Roose 
velt, was it not ?——who that the man 


made any mistakes never made anything at all 


said who nevet 


<--> 


The Joseph Dixon Crucible Company 
hundred years 


NE 
of satisfaction that comes to those who are 


nected with a business enterprise that has lasted a 
century. There must be inspiration in the thought for 
executives and all others connected with such ; 
ness, for no enterprise can endure one hundred years 
without having been conducted in accord with principle 
We were about to “sound principle,” but there is 
no such thing as unsound principle—it merely 
attempt to violate principle 

Office Appliances congratulates the Joseph Dixon 
Crucible Company on the attainment of its centenary 
and hopes it may continue to thrive and prosper through 


there must be a special sense 


Con 


i busi 


sa\ 


1s 


in 
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The Third Factor in Business 
talk about Capit 


()T so long ago we used to 
N labor It was rather generally thought 
they occupied opposing camps Labor was pict 
as a rugged, square-headed individual roughly gat 
while Capital was an enlarged image of th 
nd-egg man who is even now approaching the st 


jokes that have work: 


semhity common to popular 
] 1 


mitre 

Put a while back somebody discovered that s 
the laborers were buying stock in the A. T. & 
that the operators own a substantial proportior 
stock of the Philadelphia Rapid Transit Com] 
other corporations having rock-ribbed solidity 
also showed that quite a respectabl WOpo! 


laboring men in the arts and crat 


erful pillar under the bond market, and that 
workers who keep the savings banks afloat an 
of the money into the coffers of the insur 
pare 

Phe truth is that labor has turned capitalist 
big tactor in business now seems to be directio1 
agement \lanagement hooks up the factory 
sales and service departments with the money and kee} 
profits coming in while a smaller stream of 
goes out 

The big stockholder doesn’t direct the busine 
more Ile joms with the other stockholders 
somebody who can do it better who cat O1Vve 
time to the job—something which the mar 
wealth cannot do. Management is the piston 
takes the power of non-productive capital (ste 
transfers to the factory where it runs the 
guides the ivities of salesmet stitutes ad 
polictes and in short, supplies the mind without 


the business could not be sustained 
We to 


ilong—that business rests solidly on the three le¢ 


seem be discovering what has el true 


il 


another hundred vears tripod—-Capital, Management and Labor 
\ FIGURES DON WlAN LOR! 
l, . sf ; 14)? ] 
ints meniny fn 1926 ( Ale 1 t } ceven hundred na 
hiv imo On slicks of qui 
; , rd J ‘a ‘ ; , I, na? ] 
Son ‘ stician wall estunate the nummy ipward thrust tf the huwmas 
aw im extlractina the nourishment from each stich lr] here wall be a further 
: 
estimate of the potential horsepower used. has t] tement ¢ lentists th 
fiic dluma Pablie of exert if in ni ind nm oO 
Yomteo é pro that the force s reried % l he sufficien 
monowe 2 ‘ th; I! riale) Pye dt ) aud " } r } ind as thre } 4 at 
hile the ma baud , Pi ' s] j 
A ‘ i ( a (v 4 (iad rm chi } ; } ( } rele (Sed 
} ! } , , 
Ind ? i Provably hgures to show how me tes around vorla 
; Pi 9 ’ ; ; ; 
‘ ‘ rof uld gout the st o d end to end 
ry P , 
Ife like murs son the back and t irs vhat nde? 
i] ‘ Diaat . l « j — ; ry 4 » 
bis is hs mictimes | wonder whether j NPYESS e noure on fp duct } 
id arowth tf development are figures that r stand for thinas rt) 
; ; ; ’ J ; ; 1? J 
} Na? yy cnonwdgnh ( ; (Jia ; ite 
ment ought t e counted 
bn ii rohont cvie fein f ‘ } ) sii é 1} ) 
, ; ; " } ] J ] } 
Gait over ‘ , th Precedu V rit rire } / head [il [ 
their advar the floures of the gain l knox f those me } 
are moving te 1 failure just as fast as th ) toward 3 ra é 
r olume 
if ks } re pretty wnportan § Pon what ‘? ( 
mean. If th nean nothing but so much gun C% coht ¢ ed 
accordin \ } } 9 moa iF voment vort ] ) new p? ; 
appreciatea 
} Ke ! gtor I ss = fe ‘ 
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Distribution Census 


ot Much Interest 








Written Exclusively for Ofice Appliances by Waldon Fawcett of Washington, D. C. 
ae 4 mf rl » x Ss 





A N INFANT industry, forsooth, but the U. S 
Census of Distribution is an accOMpHETeG fact 


e experimental program inaugurated in Baltimore 
eimny followed in eleven other cities The results of 
the tabulation of all these respective cities will prob 
tbly be announced by the close of the present calendar 
year. Then it will be up to Congress to say, whether 
eht of this demonstration of its value, busi 

ness -\meric: not earned its right to a permanent, 


wide Distribution Census 


Because leaders in the office equipment industry have 
ong the most earnest and most persistent ad 
tes of a Marketing Census, it 1s high time to it 
ust vhat the industry ma expect trol this 
test adventure in commercial researc] It is obvious 
accurate detailed map of the channels of met 
lise distribution, down to the smallest outlet, must 
f immense practical value to manutacturet Wm 
ters, and wholesalers. But, in most privat nvel 
sations on the subject, it has not been made corre 
lingly clear how this mercantile chart 1s to benefit 
evervday dealers And, inasmuch as the success 
e enterpris« depends more upon the cooperatior 


he retat] merchants than anv other one factor, it 1s 


worth whiie to examine the subject from this angele 
mee equipn ent dealers had, only lew vears ave 
er vivid exemplification of the need for just sucl 
bl ice as the Distribution Censu promises to give It 


he recalled that, following the World War, there 


e the slump in business which was rendered acute 
fen. inventories The sudden check to demand 
eC e manifest first at the retail level and many 
ntinued to produce at full capacity 
ter the recession set in. The consequence was a glut 
goods al demoralization of prices which it 1s 
ned might have been avoided if manufacturers had 
itative forewarning of the slowing down of 
ness al retailers had means to check up thei 
so ! nd current sales with the operations 
( ill over the countt 
inlv time will tell whether the Distribution Census 
will fulfill its promise to stabilize the business cvele 
revent the alternating booms and _ depressions 
‘ ir é ‘ot ( lared to be bad TO! the best interests 
USINess Sut from the very outset this Distribu 
e take stor k of thre macl Inery Ot met! 
ising 11 manner that should be helpful to every 
ae . store. no less than to the primarv pro- 
er whi utfits retailers 
Some of us never get so much but what we want 
rm Certain inquisitive business men, when they 
eard that le Sam was to launch a Census ot Dis 
( ited themselves somewhat tl 
( { ve shall know what it s the 
ve} to do business: what is his 1 ma 
( t ind what net fits he is making. 
~ thre us went eve thet in issumer 
the statistics would show how sales are ppor 
ned among the various classes of the population 
erce O f the transactions are installment 
s: and like details. In short, they had visions of a 
nsumption census,’ as it might be termed, rather 
a census of distribution 
is expectation will not he reali ed It the first 


place, Uncle Sam does not feel that he has warrant to 
pry into the private affairs of distributors to any such 
extent as would be required were these intimate details 
to be included. In the second place, the Government 


officials feel that studies of demand and of purchasing 


habits are the functions of private research agencies 
rather than of the Federal government. Or, at least, 
such studies by the Government should go no farther 
than the special commodity marketing investigations of 
the Department of Commerce and have, rightfully, no 
place in what is designed to be a permanent and con- 
tinuing Census program 
us Bureau has set out to make its 
new project a Census of Distribution, in fact as in 
name. lssentially, indeed, it is a Census of Distribu- 
tors, since its primary function is to list all distributors 

I] leve list them not only by location (down to 
city blocks) but by kind of business,—ofhce supply 
store, general store, mail order house, or what not. 
|.ikewise list them by function performed,—retailer, 
vholesaler, broker, manufacturer's agent, importer, ex- 
porter, cooperative selling organization, etc. There are 
fewer leads, in the official census schedule or question- 
naire, on merchandise stocks on hand for resale and 
net sales than there are on the composition of the dis- 
tributive structure. The Government even carries its 
classification to the point of checking up on chain 
stores and branch stores by entering the number of 
stores owned by an organization. Separate reports are 
obtained for establishments operated under the same 
ownership if located in different counties or in differ- 
ent cities, having 10,000 inhabitants or more. 

Census Should Answer These Questions 

\nalvsis of the information obtained in the Distri- 
bution Census should bring answers to these questions: 

lo what extent do seasonal fluctuations prevail 1 


So the S (Cens 


What range of retail stores handle office supplies in 
different parts of the country ? 

\Vhat is the average number of persons—selling and 
nonselling-——-employed in every establishment handling 
usiness equipment and how does the total amount paid 
to them in salaries and wages compare with the com- 


How are the sales of wholesalers of office supplies 
apportioned as between the territory inside and out- 


What is the average of annual sales per employee in 
the retail marts of office essentials ? 

[s the office equipment line obtaining approximately 
the same share of the total retail business in the various 


In a sense, it is fortunate for the office outfitting 
community that the Distribution Census has been 
started off on the city-unit plan. Because, distribu- 
iraphernalia is concentrated in the 
cities to an extent not equalled in many other com- 
nodity lines \nd so long as the cities selected as 
census sites include some of the smaller and inter- 
mediate cities as well as the metropolitan type, there 
is not much danger but that this piece-meal census 

l af ful cross-sectional picture of condi- 


t ma e no harm to divulge the secret that the 
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administrative officials of the U. S. Census are just just what questions distributors in general can be re 
as well pleased that they have not been plumped lied upon to answer most satisfactorily unde nele 


full responsibilities of a general 
Census of Distribution. [or the task is different from 
anything heretofore attempted. The very fact that this 
new census is designed to fill the gap between the 


abruptly into the 


general Census of Population and the Census of Manu 
factures (the census of production) attests that it is 
virgin soil that is to be cultivated. And, what with the 
obligations of these other censuses at the turn of the 
decade, the officials would be just as happy if they 
could postpone until, say, 1931, the inauguration of the 
blanket census of Distribution 
There is, however, an even 
new undertaking starts as a 
the country, down to the last cross-roads general store, 
with a fine-tooth combing of distributive outlets would 
cost, according to conservative estimates, not less than 
$2,000,000 And Congress, for all the of the 
appeals by trade associations and individual business 
men, is not yet in the mood to appropriate that amount 
Census executives have met the dilemma _ with their 
progressive census, the cost of which is being met out 
of the regular expense allowance of the Census insti- 
tution. In economizing in other directions, in 
to start off this unique count of distributors, the Census 


the 
lo cover 


better why 


census 


reason 


serial 


force 


order 


heads had a motive besides satisfying the desire of the 
business public for quick action. Captains of the 
Census organization feel in their bones that it is only a 
question of time until they must tackle a_ full-size 
census of marketing resources \nd they are keen to 


Sam's pledge of secrecy. 

In choosing the twelve cities which make up the 
tier of Distribution Census sites, 
pelled chiefly by the desire to insure 
1 otherwise, tl 


and at 
repres¢ ntative 


geographically 
operation will be 


cause money is scarce, the preference Was give! 


truly 


things being equal, to the communities where lo 


mercial organizations volunteered cooperati t 
form of office quarters, rent free, et The cities 
prise Baltimore, Syracuse, Seattle, Fargo, Atlanta, S 
Francisco. Kansas City. Mo.. Kansas Cit Kat 
Denver, Chicago, Providence, R. [.. and Springtiel 


Every precaution has been taken by the | 


ple to so segregate the returns o1 mee equipment 


tribution that the figures for net sales (gross sales 
returned goods) will be sharply focuse , 
the trade lo be sure, stationel 


ing, lumped with books and magazines. | 
be changed if it were represented to Washingt 


many merchants who handle stationery have no ti 
for novels and news stand items. “Office « 
and supplies” is listed as a complete classi 
which sales are to be entered separately \nk 


make sure that there will be the proper separation 
ers in house furniture are instructed to 
class of from office furniture “Paper 
and paper goods” sales are tabulated separatel 

] 


report o1 


goods apart 


the same is true of wholesale and retail sales 








feel out the proposition in their own way, ascertaining writers and supplies 
TY r ‘ 
Watch Your Step 
An Up-to-Date Che 
By M. L. Hayward 
éé AM m re eipt of your \ ilued order of recent date, may prope sidered as ( 
enclosing postdated check t am sorry that | car n the att etter of cre | 
not accept the same unless you make satisfactory Vas the reas¢ of the ec t 
arrangements with your bank that the same will be hor Your t $377 is k 
ored on presentment the bookseller wrote, and the cus entered ess | receive a sat 
tomer promptly took the check the bank on which it bookseller wire 
was drawn. This telegra d the desire ( \s I 
“Will you agree to honor this check when it’s presented had a checking count with - 
the customer queried home tow p ptly wired t ‘ 
“Yes, it will be paid all right the paying teller assured O pay , okseller ar ard ‘ $277 
him i dup! cate ot the telegrar ‘ 
“Will you write that bookseller and tell him that you're payment 
holding the check and that it will be paid on presentment “What cave : the idea we 
the custome: persisted lhe ank wrote the letter, the ke that?” the Ile det ded 
bookseller shipped the goods on the faith thereof, the Bec P eck.” the | } 
check was dishonored on presentmel! and the booksellet “WV S ‘ ts 
sued the bank in the Nort! Makota court teller averred 
“The letter was a guarantee of the debt of a third party I< ite hooksell 
beyond the power of a bank,” the bank's lawver argued It certain] 
but the court overruled this contentiot decided the ‘And rere 
bookseller’s favor in 194 N. W Reporte 387 Certair 
“Pursuant to the telephonic conversati the bank spe \; ‘ 
cifically agreed to take the check d to pay the money “Ves S ( 
the due date Che bank’s letters, considered with this Well. the sn't it 
telephonic conversation, confirmed this agreement Vhe the . 
obligation was definite The check was delivered to the It's ce é é 
bank, in its letter agreeing t pay the same, advised of i chan é reed Si i 
its receipt No evidence yw ffered to show that the Arkansas se re 229 S 2 
bank made this understanding without consideration or where t ( le it suc 
without first obtaining required security The transact ( S r check 
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A. TREFZGE LOS ANGELES MANAGER FOR THE 
I NDE RWOOD TYPEWRITER SHAKING HANDS WITH 
W. E. RECORD, BUSINESS MANAGER OF THE LOS AN 
GELES BOARD OF EDUCATION In the background is F 


J. Young, Purchasing Agent for the Board The occasion 
the event was the purchase by the Los Angeles Board of 
Education of 1,051 new No. 5 Underwoods, which was said 

be the largest order ever placed for typewriters for instruc 

t purposes } e hundred fifteen machines of other makes 


| 


eplaced 
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BEAUTIFUL MAHOGANY SHOW CASE IN NEW YORK CITY OFFICES OF EBERHARD FABER, 200 FIFTH AVENUE.— 
This case, wort of the finest jewel establishment, carries a remarkable display of pencils, penholders, erasers and rubber 
inds An inspection of this display should suggest ideas to dealers for displays in their own stores. All dealers are cordially 








A STATE STREET, CHI 

‘AG 0. WEDDING WINDOW 
OF ‘RANE’S' KID FINISH 
AND “CRANE'S IVORY WED- - 
DING PAPERS —Showing cor- 
rect stationery for the groom as 
well as “Ivory Informals,"" a 
new idea in cards engraved 
from name plates—a little 
folder that can be put to many 
uses by women who entertain 


























TYPEWRITER EXPERTS PLAY GOLF 
Left J J Seitz, chief of the United Type 
writer Company, Toronto, Underwood agents in 
Canada tight (jeorg: Hossfield World's 
Champion Typist, after a hard-fought match on 
the golf course of Victoria. B. C 

We do not know how the match came out 
but there s something reflected in J J."s 
countenance which impels the suspicion that 
the control which George maintains over type 
writer keys did not function on the golf clubs 
We may be wrong is usual, but the 


persists 


suspicior 
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Fifty-Seven Years of Faithful Service 
March 31 
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turing Company of Camden, N. | For many eC 

Bowden had charge ot the plating department of tl 

pany na vas closely dent d t the duet 
CHARLES BOWDEN 

ot the business Among his many other duties | 


paymaster of the 


Mr 


able memory, and has taken a very deen 


Bowden is a man of 
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STEEL FILING SINET Here Dewey ft 
kquipment Company of Hat rd. Contr show ; 
‘ tock our-—drawer steel rt hling abinet w 
Ver oon pounds of pig ! op ind more 
oO pounds ich of its extended drawers. This i} 
! t was made bv the Columbia St Kequipme t ¢ ’ 
in whom the Dewey reanization repre t 
Hlartford TI Window attracted uch attention ir 
rite st doa number of sales ¢ ilted from the a 
plas The Dew Office Equipment Company is loea 
it ae \r treet Hartford wl re the company 
of tl finest stores in New England The displa 
presented in tl above picture Vas used at the oO 
pany's former location on Asvilun street 
igious and charitable work, as well as a ver t 
in the Masoni raternity, being a st mast ( 
ule and tor ma cars is ( c yall e M 
} rive t B d Vv ine Cc the { 
Ne \ lerse \ 
Mr. Bowden is ete ' oe 
‘ rl ces | ster “1 \ 
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Wyman Answers Attack on Exporters 








Authority on Exporting Replies to Criticisms on American Practices Published 
in Harper's Magazine 











1 paid its respect irticl irper’s Maygasu lesse Kamsford Sprague, who belittled American 
- a methods abroad. Mr. Wyma i] sales manager of The Carter's lnk Company, is also honorary chair- 
; tf the Bos Export Round Table; | ray sident of the Export Managers’ Club of New York. He has published 
thr f Exporting, and ha f vent irs, a meml f the f gn trade committee of the National Asso- 
ij V rs 
R. SPRAGUE’S entire article is based upon wi rom this point on Mr. Sprague explains our “failure” by 
sound premises. Because it is wrongly based, it is Mr. Sprague’s “Case” 
exactly as misleading as though it were deliberately oney, money” attitude developed by domestic 
‘ ath i] sales ¢ tac 
Here is. the puotation, take from. the Londo Daily 2 The teachings in our foreign trade courses in our 
Express. o1 hich Mr. Sprague has built his entire argu universities 
ment “Thus British overseas trade exceeded that of the 3 to 10 The lack of courtesy of American representa- 
ited States (in 1926) bv no less that £448 OOO.000, o1 tives overseas 
twenty-five ent Mr. Sprague’s conception of a sales quota, its modus 
Mr. Sprague’s sermonette is based on a false text H« operandi and its effect upon the American wage-earner 
semanas that erseas trade” is “export trade vhereas plays such an important part in his article that in justice 
erseas tr s “export trade plus import trade! to him it 1s quoted here in full 
Here are the real facts The export trade of the United Wher ere eXists a school of thought which holds sales— 
- " ; + ¥ nanship be a ire for all business ills it is quite natural 
st es il 1720 \ ch M1 Sprague nhougn Was OVE Wo that trong elling nethods should come into being. There is, 
ion dollars less than that of the L’nited Ku | was for eXampl i device known as the ‘sales quota’ that is un- 
é Cra dh ‘ cnow! mn Great Britain and Continental industrial countries, 
$1.031.000,000 more but 1 \ h employed by the large corporations of the 
United States For the benefit of those unacquainted with 
We Doubled Britain’s Increase susine terms it may be explained that the ‘sales quota’ is, 
; briefl t . The manufacturer, let us say. of wash boilers 
is ne scat to rub salt into the wound these figures stimat that his ant is capable of turning out one million 
vf a . af : wiers per yeal or roughly, one boiler for each one hundred 
st arve It \it Sprague im ¢ eT oO efter e cur of wpulatior The nanufacturer then consults Government 
Not only did the United States have a billion dollars more sta s and sets a ‘quota’ for each separate unit of the 
: 4 hs : unt Should the State of South Carolina, for example, 
export sales in 1926 than the United Kingdom, but also the ov a populatior f one million people, the manufacturer 
, : ‘er ; - ‘ a orders to = sales foree that ten thousand boilers must 
rt trace the United States 1s grow iF More 1% ‘ Sout (Carolina if the manufacturer markets his 
1 a +} Tchad product through local agents, each of 
pidly ha i ot the er : 
suaes these is required to contract for a cer 
Kingdom tain number of boilers based on the 
opulation of his community. Should 
In 1913 ur exports were $2,448, agent fail to live up to his contract 
ae id nami the agency is taken away from him and 
OOO .000. 11 1926 $4,808,000, 000 more active seller appointed. 
1913 the United Kingdom exported It requires little business acumen to 
partici cee aie RPA realize how revolutionary is this prac— 
$2 556.000.000; in 1926, $3,777 ,000,000 tics For the first time in any country 
. , = a ‘ has come about that the producer of 
We gained roughly 100 pe uC goods decides on the quantity of his 
thirteen wns vwainst roughh oods that the public must buy. In 
, _— ; every country save the United States 
per cent for the United Kingdon the public decides what it wishes to 
; ; buy, and the producer gauges his out-— 
Blisstul 1 nscious of the put accordingly. 
Up to a certain point the theory of 
| iad ‘ , ; 
at the states Is A ite prosperity through salesmanship works. 
‘ \f Ce | ¢ Wages in the United States are vastly 
exporte ravuc SECKS wo 4 ‘ 
‘I t higher than elsewhere; and in the rapid 
pl the for the vlure flow of money from factory-to—worker 
; ; i to-dealer-to-consumer and back again, 
the United State in exporting tla there is opportunity for all to get a 
: l - c share. Yet there is this danger: Every 
wt Ce i re nites normal human being is ambitious; and 
ta lv efficient agen it follows easily that the manufacturer 
~ who successfully orders his sales force 
e By Foreign and Domest to market a million wash boilers this 
‘ tat ¢ vear, may set his ‘sales quota’ at a 
Conime : CREE SEN million-and—a-half for next year. And 
sts othe ff s to foster ane if ten thousand other manufacturers or- 
ier like increases, eventually the situa- 
ease ( trade He cludes tion arrives where the public cannot 
3 ar *% | legitimately absorb the amount de- 
exp ciations, Ou p rit manded of it.” 
‘ , 
s de to foreign commerct Mr. Sprague’s S«les Quotas 
the t ion in internationa In the opening sentence I pointed 
ellit | tically all of our great ut that Mr. Sprague’s article was 
ersities <actly as misleading as though de- 
General recognition of our nee liberately untruthful. 
vercens trad which Mr. Sprague Mr. Sprague has chosen for his 
always uses as synonymous with ex nly definition of a sales quota a sel- 
rt trade) he concedes. Beyond this m used and most archaic method 
Me Snr , ts out t vhich is entirely contrary to the 
failure” is not from lack of effor ommon practices of present-day 
absence of enterprisé r adequate oughtful sales management. “For 
roduction facilities : WAL ER . Aa. Ma ' the benefit (sic.) of those unac- 
. : ~ sf t hy ourtes 0 Sales ' ‘ ‘ 








ee 
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quainted with business terms 


a definition so misleading as to be staggering the first trip is directly profitable. 

I am entirely aware that Mr. Sprague can find such a Contrasted with the experience quoted, I can ass 
sales quota in existence That is beside the point I readers of Sales Management that two outstanding 
could write, “For the benefit of those who wish to know in the marke ting oft electrical s ipphes overseas 
how to spell the word descriptive of a body of singers I M. Eames, general sales manage Bryant Electr 
will say that it is spelled ‘quire’ my children.” The mere pany, Bridgeport, Conn., and Jol W. Brooks, s« 
fact that the dictionary would bear out my contention does of Pass & Seymour Incorporated, Syracuse, N. \ 
not alter the fact that my statement would be misleading to my certain knowledge built up volume sales 
The usual, thoroughly correct spelling, “choir” would be kets in far less time—and on a pt le basis 
the right choice for an instructor to use—just as it With utmost courtesy and greatest. skill a 

' » bao - . mine ¢ » < re select , 
would have been more becoming to Mr. Sprague to select a novice in export selling, Herbert Elmer of WI 

- tore »] . ' let att ’ tot , . 

far different as well as a modern definition of a sales quota. Wyckoff, Holyoke, Mass. (now assistant general n 
How Quotas Are Set Eberhard Faber Brooklyn) built i Sil gl Y 
entirely by mail olume running hundreds 

Generally and modernly speaking, the sales quota is an : ; sealed _ st 

sands of dollars 
estimate of existing or latent needs of a given territory. Is one 
It is expressed either in quantities or dollars Instead of [The export salesman’s first trip d be a su 
being the easily obtained estimate of tactory production, it sales trip ill ordinary cases—and will be, provide 
" t+ ww ! ' , . rT 
is often determined after the careful weighing country by the best « odern export meth e employes 
country ot Export Study 

, 7 bigs © > Tr ] on . , ‘ 

1. Populatior /. House wired for elec | ill seriousness, I deplore th ted da 

> : at nor tio ' ity 

2. Nature of population ricity vy Mr. Sprague’s incomplete a1 —_— beam 
2 Oi ’ attec ns Felenhone enhecrih : . 

3. Existing competition 5. Lele] uae ISCHIDETS teaching of foreign selling in \mericar 

4 Income ax returns, Mag AZ1Tie cula . Men ot the Cailore ot losdal at H il i d Wi 

¢ ; rank ad ‘ j ture n , , , 

». Savings bank deposits, 10. Nature and number of McDonald of Dartmouth and th et ear 

} wan . trade astitlete ; 

6. Bank clearances, rade utlets, colleges and universities in the | ‘ States w 
to name put en ot e many i t foreign trade ch, 1d p , rude ¢ hy 
When Mr. Sprague has, at least erence, condemned condemnet 
. = ) (Sprague s definitior } st wer , ‘ 

the sales quota prague let ‘ ingely ove Whil ; leg ances 

looks an opportunity to make } ( erseas irg une t P } 
‘ reir 1ci¢ cur res 
direct imstead of indirect He rites No intelligent re ec ‘ 
’ PUSTINICSS ‘ ink 
American exporter or instance ittempts to entorce neotessns toast , 
vrofessors ‘ ice < 
| } } ‘ ; 
Saies quota abr id et hab icq lL a ome ire every one i f ends, state ca ' 
readily shaker tt whet ( ( < ‘ ternat | = 1 ‘ 
ever K V ta singk sta ( 
boundary God's countrv-| S.A rus » the 
Intelligent \ erican exp ct | < ores sales que is t pe ot struct existed 

| . ~ ' ' ' nd ft 

abroad From automobiles sale ra s and fron Moreover é e adva ‘ \l Sprac 

. ; = — 

shoes to letter duplicating devi é juotas are used that in the past te vears I ha ~ 

skilfully and successtully abroa ict. the problems —— 1 

' ese studet S reig trade i uned a 
hea ] 1 ‘ 89 1 ¢} tr ’ ‘ 

of the skilled quota set ire i ( ine is t d ple 1s o ¢ ec ndence ‘ , sa 

must seem to Mr. Sprague, to secure addit il productior rom coast st: have seen t reis 

to care tor eed , , 

i a | yrat i Ireq ( I 
Be tore on ‘ ey T Mr = i ‘ ncmatio ot é whet t he ive eal ed the t } 

methods used vy export il ‘ i id tron the The ted S es 18 t ‘ é 

United States it q t paragraphs export marketing But nowher 

full ears has the same i! Wor! ‘ 

Consta I ation Ww \! ur inufacturer n educatior for fore , trade 

who are making erious effor i portion of the y siete — 

products in foreigt ountries il omplaint that the developed tor foreign tt ide ce : I 

high-powered i manshil dev: ped ! the United State —" ' = 

during recent ye ede it ir i gly difficult to find dal’s admirable “Cases on xy > ¢ 

young men whe an meet the requirements of foreign work express ¢ t l 

One business mat i large ule perator the electri« : ; . 

field. told that recentl I lecting a mat té take charge natior 

of his sales Mexico he had ter wed more than twent ‘ 

ipplicants, all vounge Americar wit experience in electrica Mr. Sprag Cils CIs¢ tes 

goods and had rejected ill i fav f i CGsermar}r who had 7 oneef Seewas . +1 | ~ 

been in America but four y ! wil wa more than fifty y¥ Manure \ 

vVears of age and who ‘did ne h “N witch from a socket cannot only id t his collect \ 

Pressed as is reasons for this surpr ng choice the execu ' 

tive said Cal vive 4 il eXa 
The manufacturer wl roe t i foreign country must 

put out of his mind the possibilit creating an overnig! luropeana 

sale for his product Any effort ! h a market" is worse For courte i " | 

than useless because t is more thar ible to antagor ; ; , 

those with whom one wishes to do business In Mexico, for or color Of ski! it 18 aS inte is é 

example I do not look for profits inside of five year the attribute fs evervwher S 

the man I send must be content t travel the country regu . 

larly, gradually winning the good-will f electrical dealers ir . 

various communities, until a demand for my goods is attained Some Worthy Representatives 

The German I have engaged seems to have the qualifications P ; 7 

necessary for this kind of work The ther applicants without The United States has made its stakes A 

exception impressed me as having been trained to believe née — But thi —_ on 4 , es 

salesmanship consists in getting a prospect to sign promptly ent overseas P S apples ' - > & 

on the dotted line its very merchandise, its missionat d its sa 

Profits on Initial Trips but only to the same or less degre« ther nat 

It is seldom that the salesman’s first trip, even in virgin gaged in export trade 

territory abroad, need be purely a “get acquainted” affair. Here is the complete story—con ecause it s 

> 

Provided the salesman is carefully prepared for the field the tacts Mr. Sprague omits We vy and t 

and the field is carefully prepared for the salesman it is a discourteous representative overseas t it is inde 


Mr prague has chosen 





the common experience of America! 
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Of possibly greater importance is the fact that the United 
States is fortunate in being able to point to scores upon 
scores of men who correctly typify the export merchan 
ais re the | ( states. 
I is misleading to the general pul lic to the point otf 
vhet nyone makes a blanket accusation of dis- 
( rtes against the representatives who gt abroa 1 
behalf of Amer business Against the half dozen, which 
M Sprague s at le are naturally not named offenders, 
ame fit vho have represented manutacturers 
Lnited States overseas evervone il honor 
states everyone a potent tactor in its export 
i 
i Hi sales ma ig Ta I 
i export ma g Florence Compa 
Stove Company 24. Rot M Eames, g 
Thomas W Pelham, vice eral sales manager rt Bry 
president and Director of ant El Compat 
Sale Gillette Safety Razor 25. W. L. Belknap, J! The 
Cor iny Belknap Manufacturing Con 
Arthur 3S H I when pany 
Walth \ h Com 6. Mort Hagu IK x 
( mpar 
Georg ! I nenter st. 3 J D> I I Ir 
1 \ I i W hit Weld Cor 
‘ or gs W W H kK H 
} I Law man and Con in 
& Cor 29. Wa C. Mitel Mar 
Pa I The tin and Johnse I 
V\ ( I ,) Da x Sper } 
\ \ nan Berger Br s Ma r 
I K tment ng Compa 
An M £ | Sales 1. H I Beebe W hes 
(‘ompatr ter Repeating Arms Company 
W l H re yt for 32. W M Huttor Geo P 
‘ i ! ! L. . & Ide & Company 
Smit ind Cor Typewrit 33. Augustus Scho 
Ir Bourne—Fuller Company 
Charles J. Warre dire 4. Carl M Wynne Over! 
( g ! seas Trading Compar 
4 I resi 7 Hel (} j x t 
I W Juice manage ( i I ( 
pat 
\\ I ( ¢ 6. I H \ I 
‘ iting det Su der ( , 
("oO \\ I KF Ave é 
B. W rtsales vice president, W ‘ 
I } Ink Manuf ring Co 
( 3. J PrP. W f t 
( I l i I lit t xports ’ 
\ ! r} Ma f uring Con 
I 9. Stanley H. R \ 
I \ i Saf I Corpo i 
t j > } cha \ 
‘ Richard I 
| I i } Harold B. Greg I 
G , Fe ' ‘¢ ( 
I I mal par 
| Yaw 12 .. Bae. a I i 
I ring Mfg. ¢ i 
{ r a I I 
Hi \W ab t Nive Con i 
| ‘ 14. Philip B D Y 
! I K Sa & Ls k ¢ 
Bartor } H I Gemt I 
K port Sherwin-W n ‘ 
re I ire 6. S I ter H t 
Fil ( mpany 
Or ner ‘7. H I H \\ 
: ~ \I Lowne Con 
1 f ® if VW Fret 
Wi S Cor ny 
\\ H IX Knox \ K 
' | Vi ; R 
\ | | M 
ol 
Fundamental Differences 
en \ ~ I l | ild 
red more—me the irying 


capacities as presidents of their enterprises or salesmen 
with but a single trip overseas—have with courtesy and 
ability sold American goods abroad. And this group can 
be safely multiplied by thirty! 

Che fundamental difference between the export selling 
of Europe and that of the United States and Canada is too 
important to pass by lightly. 

It is squarely a difference based upon two entirely diver- 
gent conceptions. It is common for the exporters in the 
United States and Canada to regard export selling as a 
co-partnership and, as such, actively to aid in the resale 
of their merchandis« Che North American exporting ma%- 
ufacturer does not regard a sale as complete until the 
goods have been re-sold not merely by the wholesaler but 
also by the retailer 

If I needed to quote an authority for this generally 
truth, | would choose Henry H. Morse, sales and 
export manager of the Florence Stove Company. While 
it is only fair to state that his co-partnership with dealers 
overseas was marked by the finest of touches in this type 
of co-operation, he knows and will gladly confirm the gen- 
eral correctness of the differentiation between European 
nd North American conceptions of export merchandising. 


Some Well-Known Authorities 

Mr. Morse, as sales, export and advertising manager of 
the specialties division of the 
Bureau of Foreign and Domestic Commerce and as chair- 
man of the Boston Export Round Table is an authority 
whose opinion w l be ac epted. 

e-president of Monroe Calculating 
Machine Company, president of the Export Manager's 
lul testify that wherever he has de- 


4 
4 
a * 


scribed his plat f considering each buyer abroad as his 
is found immediate acceptance of 


> 
f 


his fine conception—and the spirit (if not his precise and 
isterly handling of the all-important details) already in 
existence with successtul exporters 
Mr. Cummings « ld also describe the correct use of 
quotas The unbelievably careful and laborious ground- 
work of |} quota plan and its use is as far from Mr. 
Sprague efinition and application as can be imagined. 
ut been complete in his presenta- 
tion of the tsta » facts in the export marketing of 
he United State would have been spared these ob- 


susly sincere t t obviously quickly written comments. 


Eni N \lr. Wyman’s list we have taken the 
liberty of adding t ame of Theodore T. Malleson, Foreign 
Sales Director of t Royal Typewriter Company for many 
eal Mr. Malleson’s department at the New York office is 
vell organized and presided over by an assistant while Mr. 
Malleson s! months or more each year in the field 

id is ral times been around the world. He 
usiness practices of each country. 
I's principal cities and is acquainted 
mat ts lesser towns. Mr. Malleson knows his 
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Apt Letters About Sales to Salesmen 





Better Business Through Better Salesmen 





A Communication from W. R. Shilling, President of the National 
Association of Typewriter Dealers, Pittsburgh, Pa. 





li you have salesmen, are ou domyg at ything to assist erect and nexperienced i s¢ ¢ tice eq i 
them to sell your goods’ If you do not have any salesmen, we hired them, which proves to us that a salesma 
the writer would suggest that you put forth every effort to necessarily have to be experienced e1 
secure several good men; and, if no experienced salesmen the office equipment business 
are available—select some bright, ambitious young men and It is our policy to have a sak eeting on 
train them to sell your produ t week to help familiarize the men wit! Various 1 

The Fort Pitt Typewriter Company of Pittsburgh have are selling and to discuss various ways < ° 
ten salesmen who are working in the Pittsburgh District Much interesting information is obtained at every m 


and surrounding territory to the extent of one hundred . = 
Uhe met on our present sales torce ire \\ IK ~ 


miles or more Chey also represent ten manufacturers of : , : 
oe ; ' . H. T. Shilling, J. F. McNulty, Stanley Weine: 
new othce equipment some of these salesmen have beet : . 
. ut : ty : ertson, Frank W. Hie, R. B. Oliver, W. H. Messey. H 
selling othce machines tor the or itt ypewriter Com ‘ é , 
: age 4 Inslev, Stanley Saylor, Leonard Weinert d Sat 
pany tor over twelve years, and the youngest salesmet 


bell 


\ R » tilling. president oft the National \; 


from the standpoint of service, has been with them for over 











a year : ; 

We belheve that we ave i vet! practical system tor Uypewriter Dealers, invites Correspondence ror : 
working with salesmen who sell new and used office equip interested in building up a sales torce and keeping 
ment, and tind that, since our men sell not only type interest of both old and new salesme Mr. Shilling 
writers, but adding machines, checkwriters, duplicating ma re pleased to answer all questions, and will als 
chines, multigraphs, coin-counting and assorting machines the names of the manufacturers whom the Fort Pitt 
and bookkeeping machines, it increases their earning capac writer Company represent 
ity to several times what it would be if they were handling lf vou already have a sales force tw e int sting 
only one or two lines exchange views regarding the 

Some ot the best sales e1 ve have were ibsolutely vorking vit! salesmet 

a“ a © ‘ 
From an Executive to a Salesman 
Being the Digest of a Letter Sent by O. Sacksteder, 
Jr., Secretary and Treasurer of the Aladdin Manu- 
facturing Company, Muncie, Indiana, to Members 
of the Company's Sales Forc 
Nott Vr. Sacksteder's lett a ia cal dea f terri When busines : ad 1920-21 i s 
tory and its reprodw Hon eneiire wou i require a number rf or went into bankruptcy . 4 oht lea that 
pages m this journal, llowever, there is interest on every pag a: tial eer ee ao " aia 
of his fifteen-page letter and we shall endeavor to tak: ft : ; 
the high lights in such a way as redu the length of thi other tellow who wanted to save his business 
letter without, we h pe, materia wnpairn its for selling him and helping him save hi siness 
save mine re dea was to sel lamy sé is 
HEN Napoleon was told that conditions were not Thus others i selves weathers 
right he said: “Bah, | make my st my last dé stag 
own conditions lust so it is. We ‘ usiness direc H 
tind a way to promote our purposes that st ers s¢ ‘ ‘ 
hts them into conditions as they are. Some ! ver the roug ’ 
ot our men always do a good business, re s today 
gardless of the time of the vear or the gen hrect-by-n tising 
eral conditions in their territor \ tew t you will use 
give reasons and very good ones why they Cash Value of the Customer 
cannot get the required volume of business What is the actual ish value 
These are alibis your customers Every cust 
I started business in 1919 at the begin worth so much to y n real mone 
ning of the downward trend after the post- you don’t know how much, fi 
war boom with a big inventory on hand. \ id a business of $50.000 a 
bottom dropped out of the market and re vhich you earn ten pe ent, anc ¢ 
duced my investment value about one-third thousand customers, then eacl . 


with practically no market at anv price 


rage annual cash value of $5.00. Wher 
Hard work and making conditions saved 





the day for me and will save it for vou. O. SACKSTEDER $5.00 
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sO How mucl f that $5.00 ar you ire always valuable, if one can get a list of the members. 


Id an old customer or get a new one lhe letter must be written carefully. Write it and rewrite 


nd the average business life of each cus t. Let the dealer take days to finish it and then have 


ear. vou will add greatly to vour sales some competent person read it and suggest changes. Get it 
are willing to spend this dollar a right and give it human interest and then send it out. 
i! ustomers, the est Way o do is If I were a dealer I would consider giving the birthdays 


tage, letter-heads, et 





ng on the f all my customers. Suppose I have five hundred custom- 
as a salesman employ, we can write ers. I would buy five hundred birthday cards and address 
rom ten to twenty letters a ir ata then ll at ne time, with some good wishes penned on the 
card, put the date of each birthday on each card in the 
uld have his customers rate shat space provided for the stamp and arrange the cards accord- 

ash value Every letter leaving the ! to date, then mail them out a day or two before the 
na pri date Getting the birthdays is a gradual process, but the 
1 will day. If it is found too difficult to 
e and sales if it is properly writte1 htain the birthdays, then send any other holiday card with 


ne Cal ce aone ina 


new customer, it is sate to spend about eetings to keep up the human interest 

think vou will make on said customer ar ze ae 
: he letters sent out should not be sent from the dealer's 
whie~s 4, pl Rented yaaa the vn oft There is no time to do it there. Have the 
3 pi : a Ts ee piles rh, vork done by a letter shop. Get the letter shop to compile 
nat Ce Bae pie Hy ; i mailing list for the whole town and have thts list classi- 
alias a pe ae Secale Cee ed lf t ist is right and the merchandise right and 
: ae “+ cits he service right a f there is a little common sense in 
PR prospects ’ ‘ele ; the messages, the dealer who tries will never try again to 

ed Get Hate aes ; run his business without first-class letters. 
¢ which bv the iss of prospects you Anythit that t growing is dying. Nothing stands 

it va ) 1 the ‘ S Si ‘ ness grows 


Placing the Blame for Poor Salesmanship 





By Fred H. Godding, Manager of the H. C. Netherwood 


is 


Printing Company, Madison, Wisconsi 





Office Appliances ther trade jour do not believe that t ild be successful, as the average 
ced quite a irticles execu traveling ns terest is, as it shouid be, in trying to 
ferent manufacturers criticizing the retail get bigger and better orders for his firm's products and also 
e stationery store is lack of sales how t ike two towns instead of one a day, and not in 
knowledge about the products he 1s giving lessons in salesmanship 
lave to admit at this « mn as If the manufacturer would get a mailing list of the clerks 
<ts. vet I don't believe that at these that sell his products and would mail out periodically sug- 
quite fair in placing the blat for this gestions on how to sell his products or information on new 
velongs products that he is itting on the market I believe that 
e manufacturer 1s just as mu t ylame it would ¢ 1 long way toward solving this problem and 
is the clerk When the average manu t would also be t best investment that the manufacturer 
ew product upon the market or wishes ever mad he majority of manufacturers maintain ex- 
nethod of sellu is does tensive mailing lists of their customers and even in 
two methods. One method send some cases lists of consumers that use their products and 
er or some descriptive literature to all et they eglect entirely the people who really control 
cl S ead ( rece ed 1 the t tutul o! theu roduct 


the proprietor, manager ot er of iterature and egestions mailed direct from the man- 


é ¢ 

uts it into his files . ture refer ifacturer | am sure would go a long way toward creating 

i] s the « vaste sider e interest and enthusiasm by the clerks in the 

sale of the manufacturer’s products. I do not believe that 

sed by the manufacture to turt e will have real salesman in retail stationery stores until 

luct over to his traveling representative me su dea the above is used. One of the principal 

trving to sell it to the buye f the reasol the specialized salesman has been so_ suc- 

. esstul t yer | article essful in lines typewriters, adding machines, fireproof 

thing to the clerl ibout the merits fe tc.. is because the salesman has been instructed and 

A st kept instructed by the manufacturer all about the prod- 

ere is ve ’ itior t and how to sell it. A great many of the methods used 

bout the product or how it should be by these firms could be used to good advantage by the 

( ge let me state that I believe that the average 

irticle that M ssut erk is willing to receive gratefully any help that the man- 

ces” the author gvested that the ren tfacturer will give him and it will certainly mean a great 

lition would he t ive the traveling met deal in dollars and cents for the manufacturer to get this 
. tions o1 to sell his products | elp t some wai r other 
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Selling the Rubber Stamp Idea 





Interview with Secretary of Big San Francisco 
Hlouse—By James V. Murray 














“We have been fighting for years,’ said S. Pels, secretary workers it office I keep | ding awav 
of the Moise-Klinkner Company of San Francisco, with a complai lt | were not present : 
large plant, store and ofhces at 369 Market street, “to require hundreds of extra clerks 
offset the competition of rubber stamp peddlers, the fellows the mail tha omes in, many extr 
who go from door to door, stick their heads in and holle: quired in each offices 
‘D'ye want any rubber stamps today Yet they call me ‘The Little Rubber Stai 

“Our salesmen sell stamps the same as any quality m« m ‘A Big Rt er Stamp.’ and 
chandise They don’t peddle then Chey sell the rubl« present 
stamp idea, then sell our quality on our red rubber stamp Che other circular is entitled “J 
and finally, sell completely That is, they sell all the rul Rubber Star 
ber stamps that can and should be used in that office, for a Chis tells what value is en 
long period ahead.” stamp, properly manutactured : 

One of the best salesmen’s hel possible to obtain is done at the plant—what are the s il 
an idea of Mr. Pels, two small sheets about 3 inches wide productior So the customer an re ( 
by 6 inches long containing the messages on rubber stamps really getting for his money Phe 
of Pels to the trade These are completely printed by making a rubber stamp is described eta 
means of using large rubber stamps especially made for Despite all the work necessat 
the purpose, and they tell the stor tf the rubber stamp for says Pels, in his circular, “withi ‘ : 
the salesmen Having previously described 

These are left in offices wherever the salesman goes, and connection wit the sale and 
when he returns he finds that the remarks on these sheets winds up by saving that the cus ( 9 
as printed with a red rubber stamp, have done the business service, and the stamp, f¢ : 
for him price cost by telling the custome 

For when a business man sees what a good job of print to give him that dollar's worth. 
ing has been done by the Moise-Klinkner Company, usins “We sell our rt er st . 
rubber stamps, he is generally ld on the stamp idea cluded Mr. Pe Long life ( 

Che story of the stamp is attractively told in the mes ship and good materials. is the ali 
sages, one emphasizing the price, and the amount of worl The Mojse-k] er Company , 
done by the company in order to earn that price And badges. signs d many office and ; 
the other telling what great value stamps have been found own devising n addition they se e bes 
to be in banks and offices manutactured oftice nd store a ‘ 

‘l am an ‘egotistical little devil.” savs Pels in his cit Their business ‘ as the |] eo { 
cular, with a rubber stamp doing the talking “And I have their lines. and ve 
i good reason to be | m tf the most important concer! 

— ° . ° . 
Stimulating Sales in Retail Stores 
Factors Which Increase Activity in Retail Businesses 

By Ff. E. Kunkel 

| THE average stationer and ofhce uthitter settled dow directory t lial ' mailing list \\ 

to studying and analyzing his merchandising problems own pers ‘ erie es 

and his business-catching methods he would no doubt “The Eagk ‘ ve ‘ p 
find them revolving about the following pointers in and ask t ‘ the mail ‘ S 

First, Store appearance; second, window displays: third, would cost. We ery few of ‘ 
advertising in all its forms: fourt] ilesmanship; fifth in this house rea it alwavs f vit terest 
expense records. sto k control and ( ead sixth keeping ing matter ine that 18 W s ] 
up to date “Another w ve e of sti c 

And if the average Stationer <« ld tend the ris ht inswer sevrewvate ts T ik¢ ri\ 
to all of these problems, his merchandising problems would which we d fit eac ’ | 
be solved and his sales leap skyward Here are a few if we are interested sending 
pointers on how to stimulate business by Mr. Emerick such as se le olders, we « ( lt 
of the W | Roberts Company of Washi: gton, D. ¢ real estate mie ! the ‘ 

“We stimulate sales contact through our vet ran house up this mail-s r ‘ 
organ, “The Eagle,’” savs Mr key erick, “which goes out “We S¢ tuffers ! li 
regularly to some 8,000 people ever month Che mailing hind that S ‘ 
list has been developed trom ng experience and largely we sent out cir lar | | oto a 
through the efforts of Mr. Roberts and his own personal we had twenty-five ders We 
contacts. When a purchaser wants a C.O.D. delivery we by manufacturers given t et 
always add his name to the list. When a customer pays tor stimulating sales if mailed out consist 
it in the store and asks to have the kage delivered we “Training the sales people proper! é g t 
add his name We don't beheve ! using the telephone We have t eet vs and tr ‘ 1K ( r 
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to our way thinking and how to make more sales 
ve found that this scheme helps to increase sales 
erab y 
e€ man or n behind the counter really controls 
sale made or lost They can control what sells and 
should sell Intelligent clerks can in most cases 
alwavs sell a man or a woman what they want 
know how to go about it For instance, take paper. 
d that certain bond paper sells better than others 
se it is most convenient to the salesman. The same is 
f pencils. So if we are overstocked in any line we 
those lines convenient for the sales pers el to 
so as to move them 
nal es ind wants e entry edcgze r 
st somet i loose leat d we have ew 
edge k we put it up t 1 ( se ¥ h 
ere ~ 
¢ find tft \ to g ¢ es n ( Ss t 
t-—to ¢ s the right answers, to take off f cial 
ents, et | orking out ems that wa is 
tor the make sales Chey underst the 
Ss end ete 
ve WwW ke a drive iny | t item 
ll talk ( te ] the custe er how t S ce ifs 
es, the ¢ I selling at su¢ ind su i rice 
el all tne sales per . Ne Cal V ¢ i 
gent answe the customer \ man may « e in 
Uc DOX itioner\ ind rgue about it The sales 
akes the < by telling the customer ll i t t 
cust SKS It i bottle ohnson s V¢ | 
1 give n It you say him ‘Have y eve! 
kel ve find it 1s a od seller? t of 
es the er says Yes et s t that | 
merely out this as an example of suggestive 
( é des o k is ving to any line 
havent ( e and offe sometl g gis he 
t ke t take it oOo mat ow ood it is put 
gh suggestive selling you can often put over many 
which erwise wouldn't move because the stomer 
Na t the store and get it elsewhere 
d e window is a big asset to us, as this 





is a very good window-shopping district, and thousands of 


people pass by | every day going to and from work, 
We are near 
Wall Street section of Washington, in a 
buildings, and in the heart of the 


ere 
or to and from lunch during the noon hour. 


the heart of the 


beehive of large oftice 
financial district 

“We notice, for instance, 
leaf 
oft 


that as soon as we take loose- 


merchandise out of the window that our sales drop 


If we show a real estate form, for example, in the 
sell out of that particular form in a 
holds for Waterman fountain 


we take them out of the 


window, we invariably 


ing 
Ing 


short while lhe 


pens or Conklins he moment 


window sales drop off. If we put in a display of some 
popular fountain pen line, those pens will sell, and so on. 

We dress our windows seasonably. For instance, take 
the school supply siness in the fall. We show everything 

r the student and make a bid for the retail end of it 
only, and we do a wonderful business on school supplies. 
During the holiday season, Easter, Valentine’s day, wed- 
dings e, yacation stationery in July and August to 
take away with the é when it comes to transfer time the 
first of the year, buying new books, new loose leafs, 
ledgers, etc., we always dress our windows suitable to the 
occasio1 d find it our best salesman. 

We sell a lot of carbon paper, typewriter paper, ribbons 
ind other office supplies through the windows because we 
ire located in the heart of the office building district. We 
ire too far away from the department store shopping center 
to move rtable typewriters for example. We haven't 
sold the ne we had anticipated on those, and believe 
t is due t he fact that we are located too far up town. 

‘We find that if you don’t use your window for all it is 
worth, you might as well do business upstairs instead of 
on the ground floor. Recently we opened a kodak line and 
gave them space, and everything that went into that win- 
dow, even down to a little card cutter, sold readily and 
stimulated der 

And so we learn from this retailer’s experience that mail 
idvertising, sales ship and window displays are the main 
factors ding ) a stationery and office outfitting 
business 











DISPLAY OF MUN-KEE PRODUCTS. 
This interesting window display by the 
Baker Printing Company, Newark, N. J., 


stimulated sales of Mun-Kee _ silent 
stamp pads and stamp pad ink. The 
products were set off by a color back- 


ground corresponding to the shades used 


in the Mun-—Kee display card. A center- 
piece featured the mechanical make-up 
of the Mun-—Kee pad. Coincident with the 
display there was a store demonstration, 
and the jaker company sent to pros- 
pects in their territory mailing pieces 


upplied by the manufacturer. A fine vol- 


ume of sales resulted. The Mun-Kee 
Products Corporation, Newark, N. Be 
claims the only pad of its kind on the 
market Its replaceable, reversible filler 
r stamping surface is said to be unique. 
Every pad is guaranteed and each is 

ipped inked unless otherwise ordered. 
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Fare Register Developed Into Counting Machine 


Che Ohmer Fare Register Company of Dayton, Ohio 
has developed i series of registers rimarily tor the aC 
curate recording of fares, but which have proved usetul in 
a large variety of other ways faking, for instance, the 
Ohmer No. 79 ticket printing register, we find that it 
accomplishes many things. When used in a taxicab office, 
for instance, it keeps a complete record of every transac 

Qser 
aunawn 
4 
OHMER PORTABLI TICKET 
PRINTING FARE REGISTER Thi 
is type No “ whiel . reusing 
veneral use 
tion. Each driver presents his da ird properly filled out 
tovether with the money take ! Lhe ishier counts the 
money and issues a receipt for it This receipt is printed 
by the register and contains the driver's number or the 
number ot his cab, the amount ot ish turned in, the date 
and the consecutive number \ permanent record 1s 
print | within the rewister \ } cludes an exact duphi 
- - ’ 
4 HIMES IMPORTANT 7 
| | J BROS. DAIRY ay p 


| 
FEB 


[3 








l 


fe 36 4 





eectirr 


ATE | BOUNDS | 


637 


35 


RB 3632 12 MLK O 8 


058 


: 
6 mK 0 8 8 6] 
. } 





KEEP YOUR * 


MILK coo 6f 
AND a 
COVERED & 


ASSTNUMBER 


“sy 


28 MK 0 8 


17 Mik O 86 


EXAMPLES OF ricKETS USED BY 
DAIRY The machine thus give i receipt 
for milk delivered and also retains a dupli 
cate Thus at the end of the month the 
company adds up the different amounts and 
if the customer has been careful to keep his 
receipts there is never any dispute 
cate of the data contained in the receipt together with the 


number of the 


tion key 


j 


partment, is used 


cards and with tl 
meters The rece 
ot much value 


cashier 


Chis record 


printed t 


when ce 


personal identifica 


the 


rom his 


livered to auditing de 


tor checking with the driver’s manifest 
re record from the Ohmer printing tax! 
rd thus obtained is a basis for statistics 


Chese registers segregate values Chey may be used as 
control methods in restaurants, theatres and many other 
places. They have been applied to the dairy business. The 


~ R e 


re iste! ! 
s ned t viy 
imo t < ( 


totalled, the 


In addition t 


rants, et 


manulactori 


tributors, com 


usefulness ¢ 
iccurate che 


iw materia 


. i re¢ re yy I ( 
F S cific mtorm 
} At the end 
ire take t tiie add re 
egiste retaining i ¢ | 


ticket tak 


» Its is@ ll 


t is used by dairies 
. ( ng depart lent 
slaughter houses, ice 
miss merchants t 
x te t amount 
‘ d connect} 


> 


Wabash Check Accumulator for Bankers 


Recent ‘ Wabash Cabinet ¢ Wabas | 
imnounees i new de e designed te can 
checks ot depos 1 in efhcier nd to | vide 
vreat access Check accumu s ng |e le] 
t tt | | il > ‘ eTs with al | ta cle ta > 
whi le imes e depositors ‘ serte 

hel 


CHicag 





hich are 


Y BF 


sheets « eadings Ww \ 1 
he easily separated r insertion 

With the Wabash check accumulator trie Mall 1 ‘ 
consists of al alt habetical arrangement and the nat 5 afe 
carried o1 on the check accumulators 

It 1s claimed the check accumulator saves time a 
elps to avoid « ecause the tal i tl 0 i 
nd becaus tive < gs are much ne ey © ft i 
labels ordinarily us guides for this rpose 
covered with ellul the 1 imes do be 1 ( 
or broken and the e required fe al 
greatly sscone 

Che illustrat e comp \\ . 
check accun tors ehind Wahbas | 
guides 

— oe . 
New Hedman Check Certifier 

Che Hedn Manufacturing ( ompat ( ig 
marketing a new machine for the ce ev of e¢ 
Chis machine prints the amount t " 1otice a 
date of certification with one insertion o e check in t 
machine The compar believes th this achine 
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il CERTIFIED ~~ 
_$ PAYABLE THROUGH 3. 
“" CHICAGO CLEARING HOUSE *; 


- WHEN PROPERLY ENDORSED % 


PAY $5298 3 DEC £227 


2%2 NAT L BANK, CHICAGO,.ILL. 








2. Backs. -TELLER , 
-0 NOT DESTROY +" 


IMPRINT MADE WITH F & LIGHTNING CER- 
TIFIER Amount and date are in blue ink, 
EF & FE LIGHTNING CERTIFIER bala red ink 





een developed in consultation with officials eading Willow Baskets for Period Suites 

inks will g r toward preventing the torgery of certinca The Leopold Desk Company, Burlington, Iowa, provides 
tion stamps fhe amount and date are imprinted im the its dealers with “Tru-Willo” baskets for use in connection 
in the same manner as the imprint made by th with period furniture Woven metal baskets appear in- 

F and E Lightning check writer, forcing the ink impres congruous ith such furniture. The “Tru-Willo” baskets 
] 


ndelibly into the texture of the paper ns of ire hand woven, finished in a warm brown stain or a dis- 
pressure of die and matrix. tinctive two-tone nish Six sizes are available, from 
‘Il be noted that the machine has two principal twelve inches high and eleven inches wide, to thirty inches 
—- he principal lever imprints the amount and dat high and sixteet es wide; the latter basket fits under- 
e side lever imprints the certification notice The check neath the edge of the desk 
ves automatically from one printing position to ther - 
assistance from the operator “Hercules’”—A New Safe 
Che compat states that this new certifier meets with all The Meilink Steel Safe Company of Toledo, Ohio, after 
clearing house requirements t is now being demonstrated ont! t labor innounce a new line of structurally 
by the company’s distributors and salesm«e ! 1 the strong, reasonab priced light weight commercial grade 
; ipal cities steel safes he ‘ trade name Hercules, which has 


been adopted, suggests instantly the strength of the prod- 


A New Mark- <-Mor- An- Dum at i 


Sone mprovements have ecent been add thie find 1 deep flat 


ly ge these safes part by part, the investigator 
ved door, with frame of securely welded 
esign of the Mark-Mor-An-Dum machine he No, 45 joints and cont us one-piece heavy angle frames front 





chine made a satisfactory place for itself in the markets 
‘ ' , a ' . i Nee 
ne wort ada smaller machine nas now ee! aevisec 

$ No. 25 Mark-Mor-An-Dum mod vhich is 








mw N¢ MARK 

( t It uses 25/16 inch and | hese safes are all insulated with the Meilink 
. ; chine pape she 9 im hermo-Cel insulatio1 Furthermore, most of these safes 
¢ ed. For des ‘ g so tha 4 equipped with unit interior filing equipment. For 
e torn off wit ‘ tipping the foregoing reas a name for the safe symbolizing 

‘ ‘ nd-cont ichine I S de ula trength and security was selected. 
gned fastened to the wall for use in homes his new line has been officially tested by the Under- 
ephone or s and places where it cannot be sed on a writers’ Laboratories and found to pass more than the one 
sh 4 cnecial handrest mav be attached to the device hour heat test. It will bear no label because at present the 


able writing positio1 laboratories do not issue labels for less than a two-hour 
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test. The new line has a built-in burglar protection paral This is essentially a clerical desk—a workbencl f ‘ 
leling that found in the Meilink A and B label line, which ness—and as such the strength and solidity of steel 
gets a reduction in burglary insurance. The bolt work of struction make it exceptionally practical for the hardest 
these safes is all guarded as well as the combination lock kind of clerical use Che introduction of these smal! 
which is protected by heavy drill-proof plates. It is stated sizes rounds out and completes the Steelcase desk lin 

that the combination is further guarded because it is prac These new desks, together with the other numbers it 
tically impossible to gain entry by punching out the lock Steelcase line are illustrated in a new broadside wl 
spindle recently been distributed to the trade 


The new line will consist of four sizes at first, with a . _ ici. 
wide variety of interior equipment styles. There will b Victor Brings Out New Line of Safes 
, ‘ . 04 1€ In an impressive circular under the titl f \ 
a range of sizes trom fifteen inches high inside to 31-15/16 vs 
Announcement Extraordinary” the Victor Safe Compa 


inches high. These safes are all made with full swing u ' : 
oo Marietta, Ohio, announce a new line ot sates ot 
hinges. Chey can be equipped with inner doors on special : iD ; ons 
a . ‘ different construction from the old product 
order. The hardware of the interior equipment will be of 7 ' : 
re wet insulation tormerly sed has been abandoned 
the highest quality brushed brass Che drawers will be wes or used has been aba 

for dry insulation which is said to contain less than thre 
interchangeable from one position to another : 
Che safes will be finished in standard olive green lacquer per cent water which 1s liberated ot when subject 


. heat By this process, say the manufacturers, tl insula 
Special colors and graining may be had on special order ; , . wrvanteiias ' 
on : tion cannot deteriorate with age In the new insulat 
The Meilink Steel Safe Company state that they have put " hha ; 

cast in one piece, 1S a network of 1 terlocking steel 


into the new sate the experience of many years in _ the 
» tn , which, it 1s said, add greatly to the structural strenet 
building of steel safes, A and B label safes, fireproof vault ; : , ‘ 
Che interior of the new certified safes is steel throug 
doors, burglarproof chests, et 


Chey contain adjustable shelves and lraw for 3x5 t 
It is felt that the dealers will welcome this new safe as , 2 J pia a wre s — : 


Green has beet hosen as the standard finish It] 
something practical and timely ‘ oe ae : ae h, a 
ie other colors may be had at extra charge Phe 
Duco and the locks are Yale & Towne with heavy t c 


Addition to Steelcase Lines 


and grooves 
The Metal Office Furniture Company of Grand Rapids, 


. ‘ The reduced weight reduces the ex nse of tres 
Mich., recently announced an addition to their line of Steel yee ; : 
cartage and the change in construction makes it p 
case desks and tables The new patterns consist of desks , , : } 
market the line at lower prices than 1 s( f the 
which are smaller than others than the company has been 


Victor yt ducts 


making They have a top size of 50x32 inches 
1 The « mpanv s& maki nine 1 lele i Viet 
Speaking of the new members of the Steelcase desk line pean’ “ ' 
’ ‘ Wit dline ¢ sizes and prices 
mr Hunting, the company’s sales manager, says | a. 
Our dealers are tinding an increasing demand for desks Silvray Lamp Has Patented Bulb 
of smaller size. This is due chiefly, we believe, to the [he Silvray Company, Inc., 55 West Sixteentl 
increasing cost of good othce space and the necessity of New York City, are manufacturers of the Silvrav g 
keeping down oftce rentals Our experience shows that portabl lamp . beaters of the be ; siale 
in many offices clerks are using desks larger than needed wrletrh is ailvere: » the commen’ s as 
for their type of work as a teflector which projects the light usward t 
“Proper rearrangement of offices and substitution of reflector of the amp proper fron 5 edie 
smaller desks has frequently released a large proportion the form of indirect light GP ane Oe 
= — s0F a ton other purposes \ctual saving in part ot the bulb iT¢ d ivlight b ( 1 t S claim« it 
rental cost effected by rearrangement has frequently paid the quality of the light is equal to the most expensive day 
for the new furniture and equipment within five years light lamps made. The lamp is fiftes Beg rs ‘ 
“The two desks shown above are of the same siz 30x In statuary bronze and verde gree ind equipped w 
32 inches, We are offering desks ol this size in two stv le S tle xible gooseneck l¢ te stated t] ; 
Many of our larger customers are showing a_ preferenc: lamp delivering totally indirect jllut 
for the four-leg type desk with only the two-top drawers uitable for offices. factories. shops at ; 








“SILVRAY 


DAYLIGHT LAM 





NEW TYPE OF STEEL DESK WITH FOUR LEGS AND TWO TOP 
DRAWERS.—By the Metal Office Furniture Company Grand Rapids 
Michigan 
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Premier People Bring Out Steel Sectional 
Bookcase 


he Premier Metal Products Company, whose plant is 


Mishawaka, Indiana, has added to its lines some new 
sectional steel bookcases in standard sizes and with the 
usua! conveniences These bookcases have receding glass 


rs and each section is so finished that it does not re 
re a special top, the sections being complete in them 


es in this respect \ leg base is necessary and is pro 





PREMIER STEEL BOOKCASE SHOWING THE 
THREE DIFFERENT STANDARD HEIGHTS OF 
SECTIONS.—This is the regular four-section unit cus 
tomarily required by users. 

vided at a nominal price. The price of the sections is about 
the same as wood sections of corresponding size. The sex 


tions are made in the standard size as to width and depth 
and are thirteen, eleven and nine inches high. They are in 
geniously constructed, fastening together solidly. The sec 
tions are, of course, intermembering and interchangeable. 

Steel sectional bookcases are comparatively new on the 
market, but have many desirable features. They are non- 
inflammable, are rat and mouse proof, and are sanitary, be- 
cause they can be washed out or wiped out with a damp 
cloth and outer surfaces are so made that there is very lit- 
tle chance to catch dust in cracks. The finish, of course, is 
baked on enamel, and, in the bookcases under consideration, 
these finishes are either in the standard olive green, oak, 
mahogany, walnut or whatever standard finish the user may 
require. 

John W. Messimore, 1467 Catalpa avenue, Chicago, is 
sales director of the Premier Metal Products Company. 
Correspondence regarding this and all other items of the 
Premier line should be addressed to Mr. Messimore’s office. 
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White Fountain Pen Ink and White Stamp Pad Ink 

J. W. Johnston of Rochester, N. Y., manufacturer of 
“Snow White products,” has just put out something new. 
It is a snow white ink for fountain pens. However, this 
ink is not for the regular fountain pen of hard rubber. 
The fountain pen using the white ink is of glass. Mr. 
Johnston will soon place on the market a box containing 
a half ounce jar of Johnston’s Snow White ink especially 
intended for use in the fountain pen, two glass fountain 
pens made for use with this product, a glass funnel to be 
used in pouring Johnston’s Snow White ink into the end 
of the glass fountain pen and a medicine dropper with a 
white rubber nipple with which to suck up the Snow White 
ink from the jar and release it into the funnel, thus filling 
the glass fountain pen. A sample of the work done with 
this outfit shows its excellence. 

Mr. Johnston has just completed a new equipment for 
rubber stamps. The outtit consists of a stamp pad, two 
small brushes with metal handles, a smal! jar of Johnston’s 
Snow White ink and a small jar of distilled water each in 
a white carton. The whole is enclosed in an appropriate 
and handsome box making a useful accessory to the desk 
of anyone who has occasion to do rubber stamping of white 
on black. The user is advised to lay the black or dark col- 
ored card to be stamped on a sheet of glass in order to 
have a perfectly level surface. After the impression has 


iter-proofed with Nepera waxing solu- 


dried it may be 


tio: 


_— 
Ingenious Desk Guards 

M. M. Davidson, 50 South La Salle street, Chicago, has 
invented an ingenious desk guard of pure gum rubber for 
the corners of desk pedestals. These are fitted as shown 
in the accompanying illustration. They are fastened with 
tacks on the inner side of desk corners only, the tack heads 
being sunk in countersunk holes in the surface of the rubber 
which gives a yielding surface so that when the chair, as it 
will occasionally, knocks against the corner, neither the 
desk nor chair are injured. Furthermore, these rubber pro- 
ig from being torn and filled with 


tectors keep the clothi 
splinters from contact with abraded corners. 

Charles Stieglitz, who represents the Imperial Desk Com- 
pany and the Leopold Desk Company, is introducing this 


+ 














DAVIDSON’S DESK GUARD FOR PROTECTION OF 
CORNERS AND CLOTHING. 


article in the Eastern central states and other portions of 
the country 

These desk guards are sold in cartons, each containing 
one set with tacks in a sealed envelope with which to at- 
tach them. The guards are of a mahogany color to match 
furniture 

Mr. Davidson will be glad to supply full information as 


to terms, etc. 
iit 
New Combination Simplifies Figuring 
B. R. and E. A. Seabrook of Hammond, Indiana, pub- 
lishers of Seabrook’s Business Manual on Handling Com- 
putations, giving solutions to all manner of business and 








a 





a a Pa 


d a combination with 
North La 
Seabrook Manual can be 
to be ap 


problems have Pore 


yuunsellor, at 5 


mathematical 
J. W. Wirt, 


Salle street, Chicago, 


a visible methods « 
whereby the 
SO as 


published from its plates in loose leaf form 


plied toa visible record stand whi h 5s DeINg placed on the 
market Mr. Wirt. The 
as he desires for use 


book. 


addition to 


by user may select such computa 
tions in this stand without necessarily 


taking the whole Chis combination is believed to be 


t of commercial computation 


a valuable the ar 


an 
Some New Asco Lines 


The Art Steel Company, In« of New York City, have 
recently put oO! the market inew ne of ¢ ird index ises 
in steel [wo types of the i ire illustrated here 
with The iarger cut reture i i ve bstantial and 
Mexpensive ‘ ird made x case | shed rich olive 

tted with rubbe t. Sizes are made tor 


aa | ine 





ANTIAI 
CASE FOR 4 VETS 


\ SUBST 





ASCO) CAR 
WITH LIFT 


NEW 


x5 4x6 and 5x& cards prices from 75 cents 


) Chis case will 


$1.2 ll hold 450 cards with index 

The smaller illustration pictures a durable and inexpensive 
card index box with lift-off cov lh ide of steel ele 
tric ally welcde ! ina fitted vitl ] sitive compressor and 
rubber feet It finished Three sizes are 
offered, holding 1 rices ranging 


x5 Ix ind si mrcie | 


his box will hold on , 


thousand cards 


trom $1.50 to $2.5 


including inde. 


Dorland Agency Handles British Advertising 
The W \. Sheaffer Pen Con pany branch, has 
selected Dorland Agen Lt 14 


as its advertising 


London 


» 
Revet t street 


the 


representative the British Isles 


London 
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Redi-lite—A New Product 


I. F. Rvan & Company, 342 Madison ave 


City, are putting the market an improved elect: 
lighter vorki m the reg ' } 
Redi-lite It s leclared t lave s 1 

( ud ne ¢ s d clea 

ve ‘ ft T i cke 





| I ELECTRIE (aA AGHTI 
hea ‘Si | t | { i ‘ t i t ( ‘ 
ter i] il 1 the liustal t Pd | Y 
e sill I ided 
rt . 2. a (Compa 
i tele ( f r 


The Guest Book 
MAC DOUGALI 11 cle 
office equipment at Toront ( dl | 


time in the office of this journal April 29 
GEORGE 1] MONTGOMERY \1 
visited this journal on May 2 


ERSKINE, a manut 


videly known on the Pacific Coast, wit thier 
Francisco, called on May 2 

CHARLES L. MITCHELL of Topel \as., paid 

» this office on May 3. He and Mrs. Mitchell wer 
vay east to board ship for an Eupropean trip. The 

their it iry appears in ano 

GILBERT A. PARKER, well known in this 
tralia, residing and doing business in Mell 
this way on Ma 

CHARLES ED. POTTER, a member of the ( 
ranch of the office equipment industry at 1] 

Mlav 4 

SIDNEY A. STOTT, wil 

S Ss 1¢ \ i 

(;()} \ the | ( ( - 

\li Da t to thie offic. ) 

ROBERT B. SAINBERG el 

facture ‘ il i visitor t Y 

ERNEST L. DALTON ‘ RR & | 
Compa % lelphia, spent a s 
on May 10 

EBERHARD LEITZ of Ger 

GEORGE |] HOSSFIELD cha 
New York, paid a visit to Off \ S 
ey Te iin: Kecan  teabeias o Ps ( 

WILLIAM H. RICE of e Pe ( & | 
Compar manutacturers ot the Sol selt-inking st [ 
pad, among other things, called at this ot last 

HARRI} | COPELAND ee 
Boorum & Pease Company. visited t the editor (ft 
Appliances on M 18 

W. W. RAMER of the Rega Company ‘ 
York City, a rebuilt pew ‘ \ $ 
ence, called May 23 

W. V. PIERCI he M i ( ¥ M 
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An Early Typewriter 


Mrs. L. P. Worl, Sunny Slope, 
Washington, Tells the Story of the 
Pratt ['ypewriter. 


rical ski hey 03 Pratt hewriter, presents several new angles 

ded apparen he published typewrite he Res n Typewriter Company in its book, 

pewriter, states 35 that 1867 after the su f 1 typewriter had been made to Sholes by 
fi Scientifr fmertcan fell w ¢ hand i Giltdde t described a machine patented m England called 

be 1 by John Pratt, d ed fo what Glidden suggested {x editorial in that issue pointed out the 


” vhich such @ ma ) vould offe) fufden immedta ight the article to the attention of Sholes who 
s tld be don eved that neither Sholes ides r Soulé had any knowledge of any previous 
1 typewriter « hat of John Pratt's Pterotype. Nor does it appear in the Remington's history that 
} part f wt ser 1 1 model for j es’ subse Guent wn f1ov if did, however, help to crystallize the sug- 
ma ha wority } fay ‘| iT ! 
he fact t Vr. Pratt was iged ving t 1 War, to pat machine fir n England, is an interesting angle 
, efforts to produ peur v 1 culise r A na, iw was of course impossible Jor him during | 


1 patent in Washi nd ter tl wr hi mabl t money, finally taking the machine 

1, w 1 ited ned promised t nufacture t machine, but only under the Hammond 

lie ca tell what went n the minds of Mr. Pratt and Mr. Hammond t is likely that in accepting Mr. Ham- | 
lt that he had 3 / faw ; fitable de fy serie he ilue of money fifty years ago, it ts 

far wrong hat nolus tatement that the macht iter passed into the hands of Reming- 

j Vr. Hamm / elie? liaghtl ror § is ted in The Histor y of the Typewriter by 

lar hat Hammond 1876 on ion t he Remingtons at Ilhon; that they experi- 

j e workshops. but without s 1 f the 4 i] difficulti hat finally Mr. Hammond removed his 
) nd ut solvw problems himself. We are una say how sely, tf at all, the present Hammond 
mia ” t } hie ft the Pratt ae r wheel } { retams a f He ¢ wcleristics of that model. A picture of the 
Prait » , dicate that it ” ! relation structurall modern tyf ter However, the recollections of 


RS ,ORL recently ¢ to the W tchee heing etter business man, beat him to the American 


Dai 1 of Wenatchee. Washinet: t] fol patent office in 1868, thereby warranting the claim made 
. low tory of the invention of the Pratt typ or him that he was the inventor of the first practical type- 
a the earliest writing 1 ines rs. Wor vritet known as the Remington, although Mr. Pratt 
e town with the Pratts. Greenville. A had mpleted his vention by 1864 and had been granted 
Pratt \ re old triends ; | Mrs \\ rl ma patent | Lond | I 1867. 
Mr. Pratt t daughter was hoolmat mini Miss Grace Jemis« Pallaega, Ala., who has been ap- 


John Pratt the inventor of an early typewriter. He pointed to get documentary proofs of Mr. Pratt's claim, 


Uni So. Car., April 14, 1831 : ns found among her collection a copy of the Scientific Amer- 

d e ] ved to Greenville \ . where ( tudies ican of July 6, 1867, containing a description of Mr. ’ratt's 

Judges Henr and Porter Judge nvention with illustratior his, it is said, was the de- 

Heury s M Worl's unele Phe ratts, t Henrys cription which Mr. Sholes and his associates read and 
ters | became related by marriage Later utilized 1 s invents of what is now called the Reming- 

itts 1 ‘ to Center. Ala.. where Mr. | tt prac ton tvpewritet Miss Jemison also secured copies of the 


Wal n an upper roon is hom orked s¢ journal of the Society of Arts of which Mr. Pratt was a 
| thor Mr. Pratt conceived tl ( ot member These documents contain Mr. Pratt’s speech 
plet model in the sprir f 1863. He brought his made betore that et giving specifications and full de- 


(sree lle. Ala and lett the there in care t scriptior s ma ne more than a vear before the 


kneolist tent in February, 1864 In June, 1867 le ()y count of al distress in the South at that 
ted t rking models He wrote a lettet his time { ratt si wav of getting his machine manu- 
ne to t L'nited States Commiussioner Patents i factur ntil J. B. Hammond of New York showed a 

hicl t on file at the patent offic The Pratt willingne to manufacture it for him on the condition, 

tet the first machine of the kind 1 to howev that the typewriter should bear the Hammond 
Smithsor nstitute Phe rl f obt the namie He accepted Mr. Hammond’s terms, received a small 
Ke i patent i refining his 1 nt consume several cash 1 1 t ane vreement for an annuity of $2,500 a 
eal Oy to sectional differences, he took | patent ear as long as he lives It is stated that later the machine 
t knelane stead of attempting to patent it int rite passe nto the hand Remington & Sons of Ilion, N. Y. 
e business at rotessional women’s clubs of Alabama 
nt fur to manufactu ( e said t ive raised funds for a memorial to Mr. Pratt 


| e1 
States in 1868 and made 5 pl ind a John Pratt memorial scholarship has been created 
tice wu \\ net XY fe th v here need » people can obtain a business educa- 


Sholes had patent is nl ( nd it tio! ( rles White f Birmingham, a kinsman of Mr. 


oh this precedence lates in 1 A met ratt. al conti ted to the information obtained and 
QO eeper of histor es at t pitol Stationers on New Orleans Typothetae Board 
! (hrist ypher ( tum | discove Amer Iw stationers re members of the board of directors, 


\met Vespucius, being better 1 ty mal New Orleans Typothetae: Philip D. Lorio, Perry & Buck- 
wa s1 the continent n Pratt invented the ley Com] 729 Poydras street, and Vic Colomb, Palfrey- 


ae aol Sholec of M kee 2odd rsell Compart 332 Camp street. 
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‘0 
' Under the Capitol Dome 
News and Current Trade Events 
Reported from Washington 
By 
FRED E. KUNKEL 





Washington, D. C., May 31 


HE Third Pan American Commercial Conference at 
Washington closed May 5th with the adoption of 
1e reduction of high tariffs 


resolutions aimed at t 
levied by countries of North and South America in the 
interchange of their products, the lowering of internal 
taxes imposed on non-luxury goods, and the elimination of 
other barriers to inter-American commerce. 

The Second Pan American Standardization Conference 
met for 3 days following this session, closing on May 1Ith, 
for the purpose of determining uniform standards for the 
grading of raw materials. Beginning May 13th visitors to 
the conference made a two weeks’ tour of industrial 
centers. 

The outstanding problems of the conference were the 


f consular and customs 


simplification and standardization 
procedure which it is hoped to simplify through the crea 
tion of a committee whose findings and recommendations 
will be submitted to the respective governments members 
of the Union. Provision has also been made for the arbi 
tration and settlement of trade disputes or differences 
which might arise between the merchants of the different 
countries. Parcel post commerce and the wider use of the 
metric system were advocated by the conference, which 


will now meet every four years in the future. 


Inter-American Trade Mark Treaty 
Che proclamation of President Coolidge of the Inter 
American Trade Mark convention, signals an event of con- 
siderable importance in the realm of international trade 
For many years it has been the hope of 
American 


mark protection 
merchants and manufacturers throughout the 
republics to achieve greater security for their trademarks 
used in inter-American commerce Bitter controversies 
have frequently arisen over trademark rights in view of 
the fundamental differences between the trademark law of 
the United States and the trademark law of the Latin 
American republics. 

Application by United States trade mark owners is made 
through the Patent Offic: it Washington, a fee of $50 
being paid on filing the application, together with the fees 
exacted by the countries in which the trade mark is regis 
tered The convention is signed by eighteen countries, 
Venezuela, Panama, Uruguay, Ecuador, Chile, Guatemala, 
Nicaragua, Costa Rica, Brazil, Salvador, Colombia, Cuba 
Paraguay, Dominican Republic, Honduras, Argentine Re 
public and Haiti, although only seven countries have so fat 
ratified the convention 

American trade marks registered in the Philippine Islands 
are now regarded as valid for the full term of 30 years 
granted to Philippine marks, regardless of the duration of 
registration of the mark in the United States, according to 
a recent decision of the Philippine Bureau of Commerce 
and Industry 

New Trade Digest 

General economic information regarding foreign coun 
tries, alphabetically arranged from Algeria to Jugoslavia, is 
contained in a mimeographed source book of information 
Geograph 


just issued by the Department of Commerce 


an 
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Foreign Business Men Touring America 


American 


] 
l¢ 


} 
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Dus 


al 


d more 
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methods 


and more 


al 


aete 


itt rad 


gatiol 


ms of re 


tive business men are coming to the United States 


our industrial and commercial systems A Germa 
has just completed its tour, and submitted its f 
the Bureau of Labor Statistics, Department « 
where a cop may be obtained, tt esired 

A British delegation of business s now to 
country, visiting Cincinnat Le sville, Indianap 
mond, Chicago and Detroit An Australian miss 
on a two months’ industrial tout siting plants a 
ing methods, which make for greater efticiet ! 
ment; hours f labor, working « ditions at 
standardizat and costing systems; « d lab 
profit shar and mus systen awtic ' 
t 

New System for Patent Appeals 

Ihe ganized Board of | itent \p ils yT 
in a recent act ot Congress, begat ctioning d 
month as the sole patent appellate tribunal of the 
Office, replacing the former dual d of appea 
it is expected will result in an important simplific 
procedure and so benefit American trade and indust 
new method will eliminate approximately one-hal 
procedure and time formerly required appeal ca 
cases are now heard direct by the Board of Patent 
and thence an appeal les direct to the U. S. ¢ 
Appeals of the District of Columbia, thus cutting 
cedure in halt 

Income Tax Ruling 

\ ruling on reserve for bad debts, under the I‘ 
and 1926 revenue acts has just been issued by the 
of Internal Revenue (Mim. 3527), by which taxpa 
adopting the reserve method of treating bad d 
taxable vears coming under the Reve e Acts o 
1924 are not required to determine tl unt tha 
reasonably have been set up at the close of the 
vear preceding that in which they elected to use the 
method, and are not permitted to ce t ym gros 
debts that were outstanding at the « such | 
year and were ascertained to be w eSs whe 
part, and were charged off duri: taxable vea 
thev elected to se the reserve met 

For the taxable vear in whicl ‘ oO ti 
reserve method s made or perm t hange 
method is obtained, in accordance: the prov 
the regulations, a reasonable reserve id debts 
set up al d deduct | nder the res eth 
able addition t ich reserve ma ri deducted 
subsequent vear \What constitutes a reasonabl 
tor bad debts oO i reasonable a id t tneret 
determined in the light of the facts ea case 
eration should be given to the vi charge 
other business transactions for the taxable vea 
percentage of! the reserve to such t, the tota 
of notes and accounts receivable at t beginning 
of the taxable vear, and the amou ( debts wl 
been ascertained t ve wholly or partially wort! 
have been charge igainst the res¢ int d 
taxable year 

Articles 151 and 155, Regulations 69, should be 
in cases coming under the Revenue Act 1926 


The estal 
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New Store of Which Tacoma Is Proud 

\We show here several pictures of the new store of the 

la ma Stationers at 1009-1011 A street, Tacoma, Wash- 

This concern was organized five years ago and 

had its start in a barber shop. Today the store covers two 

floors, each 50x100 feet, containing an up-to-date stock of 
hee turniture ind other office equipment The store is 


exclusive dealer for the Royal typewriter in this territory 








Response to Colored Royal Portables Favorable 

In the three months that Royal portable typewriters in 
colors have been in the hands of typewriter dealers both 
in the United States and abroad, they have met the same 
favorable response which was accorded the first lacquer- 
finished automobiles in colors. From the expressions of 
dealers, these pioneer colored portable typewriters will cre- 
which will add to the sales possibilities of the 


ate a vogue 














SOME VIEWS OF THE 


L ppe eft hand picture shows how desks and 
the lines en suite Center top—The offices themselves 
tone and pleasing suroundings Right—Stationery and 
gulatior show cases are minimized Note quiet color 
ture—Note wide frontage and ample window space 
and sim] ty in displays 
i epresents exclusively American desks, Macey desks 
ind ft g equipment, the Ediphone, Milwaukee chairs, ete 
Frank W. Lill s president and Harold E. Dahl is vice 
president 
he ndow displav is one that the company used during 
. st week e new location It consisted of a col 
lection of relics from the Norge taken from that dirigibl 
i é me it was dismantled at Teller, Alaska The col 
lection included fiftv-gallon fuel tank, a complete lunch 
kit, several vards f silk from the bag, a number t pieces 
ying used in the frame work of the cabin, also a copy 
e log, a piece of silk from the bag and vari 
ther items he collection was presented to the store 
> Be 3 ley vho is one of the members of the 
ind | : : interested in the reindeer business of 
n Nort that line vhicl ne S nterested 
9 nt time 130,000 reindeer Mr. Crowley 
S ersonal triend of Roald Amundsen, and met him or 
irriv: Che collection was presente l i¢ Mr 
Crowley by ( tain Amundsen 
same d y was loaned to the Seattle Office Equip 
ment Compa! t e used in the window of their new store 
April 4 een prese é | the lacom Sta 
rs \ Mi seun ( i i t ices 
r t relics 
\ o es here show s e o i 1 the 
floor of the new store The mpa 
iS give " thoug! o the arrangement it 
n store tine ( 1 Ss re 
n ~ SiS.U0U exclusive x res r entire 
S blis M ed vith hat ( sa Vv 1 
inv Ww vork 
( leves that ] o the {| ( the 
isplav is perhaps the greatest factor in selling merchan 
dise they I struck the right note and have give 
Mma, a 25,000 populati nN i store t] it vill com 


tl . = mucl lar er cities 


tise 


with backgrounds 





ESTABLISHMENT OF THE TACOMA STATIONERS, TACOMA, WASHINGTON. 
chairs are shown on rugs, the effect being that of presenting 
illustrate the influence of business system. Note quiet 
office specialties department Observe displays on tables, 


and symmetry of arrangement. Bottom middle pic- 


tone 
in window, a general effect of neatness 


portable typewriter as an instrument for use in the home. 

Particularly in the foreign field has this trend been 
strong. After the first several shipments of colored port- 
ables one of the largest Royal dealers abroad cancelled all 
his orders for black portables and substituted an increased 
order for colored machines. 

Throughout the United States, also, where Royal dealers 
have been using the colored machines as window displays 
it was found that they attracted a great deal of attention 
the part of passers-by and people dropped into the 


on ] 
to inquire about the Royal 


stores with greater trequency 
portable 

W. J. Montgomery, assistant sales manager in charge of 
portable sales, said, “Dealers have appreciated the fact 
the first in putting on the market this 
new innovation of colored portable typewriters for the 
seen very much pleased with the cooper- 

led the introduction of this new 


that Royal was agai: 


home, and we have 


ation they have extended in 
model There is no doubt but that a substantial increase 
in sales will follow the widespread knowledge of the fact 
that the Royal Typewriter Company has brought out a 
portable which is truly a machine for the home in har- 
monious colors to suit its furnishings.” 

The finish on the Royal portable typewriter is a very 
attractive e, conveying the impression of quality. It is 
n two-tone lacquer with a lower coat of the desired color, 


in the case of the new Royal portables, rich blue, red, and 
ut is of black crackle lacquer which 


gree! and the upper Coz 

has a tter or leatherette effect, so that the colors are 
not obtrusive it add a very beautiful effect to the design 
of the machine he baseboard and case are likewise fin- 
ished a harmonizing leatherette in colors, so that the en- 
tire machine is quite a departure from the customary black 


portable typewriter 
Inasmuch as these machines are priced the same as the 
1 black mode 


standard lat 


will be great 


is expected that their popularity 
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Representatives of office equipment concerns abroad, visiting the United States, are cordially invited to make the offic. f thas 
journal their headquarters. The staff at the main office, 417 South Dearborn Street, Chicago, and the staff at th 
branch in charge of C. H. Everly at 1701 Pershing Square Bldg., Pershing Square, 42nd St. & Park Avi 
New York, will be happy to be of any possible service. While the facilities at New York are not 
so many as at Chicago, there will be found the same desire to serve. United States manu- 

facturers or their representatives traveling abroad are cordially invited t ll 
upon Office Appliances’ London correspondent, Mr. W. Teignmouth Shor 
18 Templars Avenue, Golders Green, London, N. W. 11, England. 
Mr. Shore's knowledge of the office equipment business and 
its possibilities in Great Britain makes his counsel 
valuable to those desiring to _ cultivate 
the British Market 


Note.—Mr. W. T. Shore, whose address is given above, is the authorized subscription representative of 


Orrice Appliances in the British Isles. New subscriptions should be sent to Mr. Shore. Renewal orders 
should be sent to OrFiceE APPLIANCES’ home address, 417 South Dearborn street, Chicago, Illinots. 


LONDON NOTES AND NEWS 


By W. T. Shore, 18 Templars Avenue, Golders Green, London, N. W. 11. Telephone, Speedwell 4931. 


London, May 3, 1927 round, and u'll hear the same tal eve 
OR the past few days | have been thinking and talk By the way this story is not tru oO you must 
ing about the American typewriter situation here, about it When the King was told that it was drea 
which my American friends are not in the least trou to sell English typers, he asked to be show 
bled Why should thev he Not much. if anv. “reasot He was! he looked at. it: nd he cried 
why.” But it occurred to me that it would not do any harm which I came away 
to get the opinions of some Britishers, who really know But vou do not hear the sar tale eve 
what they are talking about I tapped two of them, and following from an English sellet f Knglhis 
was handed out two exactly opposite opinions They are shows n spite ot all we hear to the contrat 
like all great men, extremely modest—I am modest myselt! undoubtedly is that the British 1 nes 
more or less ind will not permit me to mention their way Il cannot speak witl 1 certainty reg 
names, so you must take my word for them Che tirst 1s Britis! ympanies, but I do hap; to know 
a seller ot American a hines ind laugwhed aloud when | Lock MISINCESS devel ped ecno;r! 
asked him if the King’s talk about buvine British-made \ new wing ts being built to the oO 
typers was going to smash up this market for America pate employing, when it is completed, tw 
“Or course not,” he said. “The British can’t compete witl more hands Last year the Gove t 
the Americans because their machines aren't in the sam of British typewriters of all make n 
street. English typewriters are not good That's the fact in practical use Evident the loc] 
I'll tell you what happened with an old customer of mine to expectation, for this month t Cor 
He has a lot of ‘ ’ typewriters that I sold him; ther instructions to trade-out 794 fort 
came the King’s announcement, and my customer's patriot place them with No. 17-model Bar-Locks 
ism rose to such a heieht that he gave me the go-bv and a personal ex] ence which 1s t 
bought three British-mades He did not tind them what veeks ago I was asked to submit the 
they ought to he He sent them awav—tried to sell them firm which is among the verv largest use 
to me, but I wasn't having any!—and is buying Americans in this country After a prolonged test 
again. I| have heard of similar happenings in many quar made and | was told that the 
ters Look at it from another point of view. There's a plete approval, and that the wer deed 
frm doing a large business in rebuilts For an America tvpewriter whicl ould compete rabl 
second-hand machine thev alwavs give three to four times machines Now, it so happened that four v« 
the price they will for a British, when they can be induced mitted t t se people the N 16-model B 
to buy the latter at all Chey were persuaded latelv to buy iltl oug! | think | can say there \ s the lesit 
quite a number of a well-known English machine, perhaps thev turned it down as not ade telv ef 
the best of them; they had great difficulty in passing them realize that there are verv few peopl 
on, had to sell them at a knock-out price and refused t the trade who have fait i! British t 


give their usual year’s guarantee with them You just go real fear of it in competitio ()n the other 





5 
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ive Pe OFFI¢ I wath . ‘ = 
¢ ere was a § fe 9 the For many years it had the sole right of printing in this 
ade t was thought that certain American country and until 1911 every book published in Great 
inde almost entire monopoly of the popu Britain had to be registered for copyright at Stationers’ 
‘ Mia t not be that the same will be done Hall There are many interesting pictures and relics to be 
| sh typewriter as Mr. Morris has done for the seen in the Hall, including a Bible printed by the Company 


er industrv 2” in which the word “not” was left out from the Seventh 
Commandment! I am in hopes that 1 may meet many 
it American friends at the Convention and Exhibition. 


<---> 


e other! But the point is one to be considered O. A. T. A. 











shma said to take a lot of waking up hat The Off Appliance Trades Association has now added 
he fact. But it is a fact that whet to its nat the words “of Great Britain and Ireland,” 
( a gy he takes a devil of a lot of stopping! and is now an Association Limited by Guarantee. It goes 
g, or will he get ¢ g, on this on its wa oicing, continuing its admirable missionary 
sines te probably he will; he seems to bé work with zeal It is good news that there will be an- 
ett g about it. So-—wat out! But, as tat other office appliances exhibition in the early days of 
S é ed by almost insuperable dithculties October at Newcastle-on-Tyne. There comes from the 
rs make a profit out of their home same quarter the second edition of “Labour-Saving Office 
t us their overplus This enables then \ppliances,” | Vincent | jackson, of which the first 
g¢ scale and to swamp us with n edition was reviewed in these pages last year. There have 
the least of it, ar s good as any een made some slight changes, the number of illustra- 
é ned out The only hope of salvatiot1 tions have been increased, and—which is most interesting— | 
tariff! And that 1 ht just as wel it the end of each section has been added a list of the 
firms supplying the appliances described in that section, | 
es t S does in most matters vith at the end of the book the names and addresses of 
r] British business man is not a fool, and the men rs of the Association, a quite large proportion | 
the best at the best price \s so s the f the products being directly or indirectly American. May 
is good an¢ twortl 5 (the the Association live long and prosper is the wish of all 
é ill get and keep the British market here wl ire interested office appliances and the selling 
etitio vh e Britishe t 
| S \ tariff w p > 
= Rebora & Beuf’s Underwood Stand at the Milan 
nan’s point ew all * Fair 
Hee nces He is 1 ‘ wake t the tact , a o8 
; Wie pare er eel aay na Phe fth Milan Fair has just closed his exposition 
is 3 ray id Rs - yey a E is been assuming year by year more and more importance 
ni Rett mlnes CtOry WIth ie oe" in the industrial field, not only of Italy but of the whole 
king for where | nds orld 
, » eee ee 2 , ‘ a ; 2 iF the typewrite: ookkes ping mac hines and kindred 
re t s econon l e ¢ ] 
né ery, e\ t is t 
he late st { est i _ 
All a | find th 
of making the ofhes ( the 
c if e nos e 1 nal t ips 
0 oT ( { “ \ 1k 
st tp t 1 st 
merchant wcture ere 
( omy ( { \ " 
try named G \ 
ercial matters 
London Stationery Trades Exhibition 
till May 1Itl ir I « t get 
. a ee ee , pen _ UNDERWOOD TYPEWRITER COMPANY'S EXHIBIT AT 
liv later, for it is going t e a big THE MILAN FAIR. MILAN, ITALY, IN APRIL.—Picture by 
a “ae T ( id ne courte I i & Beuf, Underwood Agents for Italy and the 
; rr Se aii i } articles e, the stand Rebora & Beuf, a firm which has 
Seay a a re ; been representing the Underwood typewriter and Under- 
nufacturing Company: Eas at wood kkeeping 1 hine for more than twenty-seven 
‘ * Pen Con "7 l Inderwe 1 Portable ears s especiall to be noted The firm of Rebora & 
ee SED wee ' Beut t host ead after the death of Comm. Riccardo 
Rens ere’ 1, fey Rebor there remained Comm. Tito Beuf as sole head, 
ter Row and 7 f ar e edicate its stand especially to exhibiting the 
~ Phat is the : Undery d kkeeping machine, and it can be said that 
the " past the i a the s cess that uuld be hoped for was obtained. 


70. and tl Stationers The numerous visitors to the fair did not fail to make 


155¢ engtl ts and t sk for many demonstrations. 
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Notes of European Expositions 


Special Correspondence to Office Appliances 


International fairs are multiplying exceedingly and are 
becoming important. From a market that dates far back 
into the Middle Ages at Nijni-Novgorod in Russia to the 
Leipzig Messe, none should be neglected in the sense that 


inquiry should be made as to whether such and such a 


is of use to such and such a trade Merely to dismiss the 


great Russian market as mainly agricultural, a place where 


cattle and other market products are traded against manu 


factured articles, is an evident mistake. The possibilities 


of doing much with Russia at present are evidently lim 


ited, but the country is rapidly re-organizing and when that 
will show fruits 


up inde 


spade work done now 
Che 


pavilions at 


period 1s over, any 


much later on. Soviet government puts 
exhibitions and fairs, thus 


pendent various 


of propaganda for its own 
With 


manner of 


proving itself alert in the matter 
the rise of a dis 


labor 


raw material and made-up goods 


tinctly “peasant” demand for all saving 


appliances, it would be a bold man who would say that 
any fair should be neglected It is the peasant owners ot 
Russia who in the final analysis have the money today and 
who are seeking the best that they can obtain in office 
machines, turniture, filing systems, et« They are forced 
to install machinery to make up shortage of labor which ts 


true in accounting departments as elsewhere The demand 
this 


manipulated machines 


of course, in field is tor the simplest and most easily 


* * 7 


' 


The 
in April 


took place 


it was the occasion tor showing much 


Brussels International Commercial Fair 
As always, 
ofhce furniture which tends toward the practical rather than 


The 


and prefers that people regard him as 


the ornate Fleming prides himself on being practical 


somewhat of a hard 
furniture is 


Walloon 


nut and a son of ple Rougher office 


the pe 
Flemish 


Many typewriters are shown at 


found in the art of Belgium than in the 
| 


part Brussels 


[he Brussels and Paris fairs are arranged like a town of 


the Middle Ages, 


divided up into streets and alleys 


the ground allotted to the fair being 


each trade or occupation 
Most of the 


housed, 


having a special street typewriters and other 


machines one of the 


the 


valuable are however, in big 


halls in Brussels Fair, the wooden huts being regarded 


as too slight a protection against weather for valuable 


machines. Brussels specializes in accessories, such as foun 


tain pens, carbon papers and filing systems, etc., whil 


much steel furniture made in the Liege iron district is also 
to be seen 


The 


14 to 29, was international for the 


May 


year. It 


Paris Commercial Fair, which was open from 


first time this 


occupied a large open space not far from the Seine, whose 


banks 


Where there are no shows there are smiling flower gardens 


are more or less given up to exhibits and fairs 


with museums and public offices in the space adjacent to 
the Many 
machines seen at 


river side new 


the 


typewriters and calculating 


were Paris Fair. Typewriters were 


installed in a hall fitted up somewhat like an office, people 
seat theni 


being able to stroll about the and 


the 


great room 


selves at typewriters to try them out, provided, ot 


course, they had already handled a machine. 
Othce 


be seen exactly as it would look in the office 


furniture was shown in round rooms and was to 


The Lyons International Fair, intended to draw off the 
flocked to 
imposing 


customers who Leipzig in pre-war times, is a 


very large and exposition, and drains a consid- 


erable area of northeastern France while Switzerland, also 


very close to Lyons, sends its quota of visitors 


The fair at Prague, Czechoslovakia, is important, just as 


lair 


Vienna is important, commanding the trade B 
Austria, Hungary, Jugo-Slavia and the Ball 
fairs coordinate with the Ley Zig ta As t ‘ ¢ 
the demand for office furniture and equipme: 
regions will necessarily increase 

Frankfort is connected with the ther e1 
and hardly touches the regions aftecte | the | 


Utrecht is the Dutch Internationa kat ( 


cts from Holland, Belgium a: pat f Ger 
is from other countries 

The Lemberg lair, like Utrecht comma . 
other set of districts and regions in north 

Besides these aré a number f other er 
national fairs. The art 1s to select whit 
useful and to bear in mind that they are sl] 
replacing the commercial traveler in Europe, esp: 
his international tours. Samples are allowed 1 


tiers without dutv when going 


many other advantages are oftered t Vis 
relaxation of annoying restrictions on inte! 
Brussels International Fair 


International Commer I 


Owing to the stabilization of the Belg 
firms are able to work 


and 


American firms 


ot German Swiss firms were n the 


1 oom 
that have alwavs exhib: 
air aS an excellent advertise 
retuse to look ahead so tar. but the nur ae 


hirms who s} 


portable [The sale of port 
and out of all propor 
for standard machines 
tair was probably 
first consignment Scarcity f portable 
makes 1s noticeable evervwhere 

Lhe Kap] el a 


to be the simplest 


German machine trom Che 
and solidest machine on the market 
app ared to fill the bill parti ularly as to solidity 


Crsermalt 


machine can do no parlor tricks 
seldom gets out of order, even in the hands of a novice 


Burroughs Adding Machine Compar 


display with demonstration rooms and were vt 
during the fair 

The Wales adding machine was demonstrated wit g 
and attracted much attention Artistic and interesting 
were distributed 

[he automatic electrical calculating machine, M 
trom Oakland, California, attracted much interest 
shown by the Ebstein Freres, who also showed the 


calculating machine and the portable Barrett. 
Che Madas 


much imterest on 


calculating machine from Zuricl 


account of its efthcrency and si 
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At the same | th the Millionaire calculating machine for 
big establishments was shown. These machines are ele 
tricall, operated 

Che original Odhner of Goteborg, Sweden, was shown, 


ne machine being fitted with English currency tables. 


Che Burma type-machine and Brunsviga calculating ma- 
chines were shown in the gallery. Various other concerns 
ilso exhibited their products. 

Che Elliott-Fisher Company had a large array of ma 

nes Others shown included the Braunschweig calcu 
lating machine and the machine of Grimme, Natalis & 
( npany 


Che Rheinmetal Handelsgesellschaft showed a calculating 
ichine, also Ruthardt & Company had another machine 
exhibit. 

[his is an indication of the extent to which German ma 


rket in Europe 


I 


chines are taking their place on the m: 





Chere were five different machines for addressing letters, 


ind one American checkwriting machine, the Safeguard 
on view 

\ German rotative printing machine, the Dapag, is said 
to be able to turn out six thousand circulars an hour It 
can be worked with ribbons or with ink A Swiss machin 


ranking letters was shown 


Several systems ot! bookkeeping were shown, a system of 


hling, some safes said to be burglar and fireproof, and 


t 
much ornate office furniture was on exhibit. Much beaten 


stamped copperware for offices was shown, some very 


fine goods being seen among the inkstands and trays 

Ofthce clocks of all kinds came in for their share of attet 
ountain pens, usually shown in large numbers, were not 

so well represented as usually. The Mentmore Manufac- 


torr 


ing Company of London had a stand and some other 
well known makes were also shown. French and Swedish 
ncerns showed pencils and other accessories 
[he show as a whole was very good, although some 
ranches were less well represented than last year 
[If German, Swedish and Swiss firms found it worth their 


v hile to come t Brussels, the United states cannot afford 


a 


Export Manager’s Tip on Office Appliances Trade 
Special Correspondence to Office Appliances 


S FAR as the European business is concerned, there 


appears to be a good opportunity to call the atten 
tion ot export managers in the office appliances 
rade to the Leipzig Fair. The Leipzig Fair is world 
famed and in showrooms exhibit about 1,000 firms in the 
nery, ofhce equipment and office appliances line 
hese firms are concentrated in “Stentzlers Hof,” “Grober 
Reiter” and “Jagerhof.” Over 200 firms are concentrated 
the “Messehaus Jagerhof.” 
| m vear ft year fore ign € x hibits rs have mcreas¢ d 
ers Besides those countries showing raw materials 
agricultural products, there are others showing manu 
ed goods. English houses have also decided to show 
heir products 1! a spe cial pavili I Surely some ot the 
American exporters are highly interested in the turn-over 
he Leipzig Fair, and there seems to be also a chance 
exporters in the office appliances trade to be repre 
sented thers Some of the German representatives of 
\ erica ma icturer ( ( ce liances exl t the 
ds to attract the attention ot dealers visiting the Fair. 


[The more American exporters are ploughing the German 


| 1 1,1 a mend : 
arket, the more 1 vecomes desirabie to give ¢ sideratio! 





— i) 


to the facilities offered by the Fair. Having showrooms at 
the Fair would attract German dealers. It would surely 
support and facilitate business transactions. Perkaps it 
might be by far the best way to become known to dealers. 
The Leipzig Fair offers a chance to quickly arrange with 
dealers for an agency. Any American exporter will be 
aware that those dealers visiting the Leipzig Fair are to be 
recognized as dealers of best standing. 

\merican houses may not be aware that the Leipzig 
Fair is open for them to occupy showrooms, and this may 
ve the reason why they never thought of making use of it. 
It means saving time and expense. This refers not only 
to the German market If American exporters will take 
into consideration that dealers are coming from nearly all 
the European countries like Austria, Belgium, Bulgaria, 
Czechoslovakia, Netherlands, Denmark, Norway Sweden, 
Switzerland, Italy, Jugoslavia, Rumania, Poland, Russia, 
Finland, ete., they will understand that an opportunity is 
here offered to get in touch with nearly the whole European 
business. Before the war, an outspoken Office Appliances 
Fair did not exist at Leipzig. This Fair was created after 
the war. The originator of the Office Appliances Fair of 
Leipzig is Mr. Frederick von Schack, the editor and pro- 
prietor of the Buiro-Bedarf-Rundschau (German trade jour- 





nal for office appliances) 

Some particulars of the organization of the Office Appli- 
ances Fair of Leipzig may be of interest. The whole fair 
is managed by the Leipzig Messeamt, having an office 
in New York. Every line has a special Fair board. Show- 
rooms are let by the proprietors of the Fair houses or by 
companies specially organized for this purpose. At the 
Fair house (Messehaus) “Jagerhoff” 600 showrooms are 
arranged on three floors, i. e., stands, each one surrounded 
by three walls The space is rented by square meters. 
Any firm can generally take as much space as wanted, i. e., 
two or more stands. It often happens that all are sold 
out \pplicants for space must direct their letters to the 
“Director of the Messehaus Jagerhof, Mr. Clausen”; he 
particulars required, and this is all that’s re- 


will give 
quired for exhibiting goods. 

There is one special feature connected with the appli- 
cation for space. The names of exhibitors at the Office 
Appliances Fair will be published and therefore the exhib- 
itors will become known to the dealers, and they will 
look them up. For Fair goods a special reduced railway 
tariff is granted, also by steamship companies. Particular 
information will be furnished by the Leipzig Fair Office at 
New York \merican exporters wishing to come quickly 
in touch with European dealers in the line of office appli- 
the best chance by taking advantage of the 
Leipzig Office Appliances Fair. It has been considered 
of advantage to bring this to the notice of American 
exporters, as many may not be informed on this subject 
and the information given above might induce some to con- 


sider sibilities of using the Leipzig Office Appliances 
Fair as a mediun further development of the export 
trade 


The fact that office appliances of any kind, typewriters, 
calculating machines, filing systems, fountain pens, filing 
folders, filing cabinets, duplicators, loose leaf systems, car- 
bons, ribbons, etc., are shown during the Fair will make it 
understood that this is just the place and the opportunity 
to become known to dealers and make their personal ac- 


>-- 


Diebold Distribution in Canada 


Che Diebold Safe & Lock Company, Canton, Ohio, has 
effected a distribution connection for Quebec. Compagnie 
P. T. Legaré, Ltd., represents the company in that province. 
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Merger of South African Concerns 
Office Appliances (S. A. Proprietary) Limited is the 
name of a newly created corporation having its head off 
in Johannesburg and branch offices at Capetown, Port 


) 


Elizabeth, East London, Durban, Bloemfontein, Pretoria 
Pietermaritzburg, Bulawayo and Salisbury The organiza 
tion of the new company is the result of the merger 
well known office appliance interests, the principal « 


being the firm of A. Tunley & Company of Johannesburg 








and elsewhere, and The Typewriter Exchange of Capetow 
both of which businesses have een in successtul operati 
for many years The merger was brought about by L. ( 
Solomon of the Export Departn ent Incorporated, 1 New 
York concern which controls the foreign distribution 
some the best known manufacturers ot office equipment 
The new c mpany takes over ill the agencies of the 
IN CASABLANCA MOROCCO This city under the . 1 , 
le ! o1 ns ing ( smi Standard type 
capable direction of the Fren¢ has made great strides mer concerns, including | mith ciiphepannien i 
in the last few years Remington typewriters are sold writers, Corona portable typewriters, Edison Dick mim«e 
in this building It is said that ninety per cent of the 2 
typewriters sold in Morocco are Remingtons graphs, and supplies, Dictaphones, Simplex time rec 


Elhott addressing machines and others 

The company’s Johannesburg office is at 86 Main street 
which is also the headquarters. Its recent opening was the 
occasion for a large attendance of local business l 
fessional met 

Arthur Tunley, general manager, at the opening refer 
to what the new company expects to accomplish He ex 
pressed his sincere pleasure In seeing so many oO! 
confreres present. “I use the word ‘confreres,’” he sat 
“because I feel sure that the old time spirit of jealousy 
business has long been relegated to the background. We 
are all striving for a common cause—to uplift busine 
ideals and equipment.” Interesting speeches were also n 
by L. C. Solomon of the Export Department, Inc., New 


York; W. L. Kiloin and Arnold Smith. Many exhibits 


time-saving and effici ncy-promoting office appliances were 








displayed and attracted much interest 


AT COOCH BEHAR.—The new Bengali Remington 
was introduced here by D. N. Das, Calcutta salesman > 








Bircher Representative in Great Britain Moves 


Service Badges for Office Specialty Folk Mailing Room Equipment, Ltd., representative of 7 
The Office Specialty Company, Ltd., Newmarket, On Bircher Manufacturing Company in Great Britain and I: 
land, has moved. The new location is at Terminus Char 
bers, 6, Holborn Viaduct, London, E. C, 1 This is n 
commodious than the former premises at 24 Queer 


toria street, London, E. C. 4. 


tario, Canada, is creating a legion of honor by awarding 
service badges to workers, based on their years of service. 
The same design is issued to all, the material and decora- 
tion varving with the years. A badger couchant surmounts 
a circle, which indicates the term of service. Within the 








circle is the maple leaf, typical of Canada, supporting a 





scroll embodying the initials of the company name. Fol 
lowing are the typical metals and embellishments: Under 
ten years, bronze; more than ten, silver; more than fif 
teen, gold; more than twenty, gold and one diamond; more 
than twenty-five, gold and two diamonds; more than thirty 
vears, gold and three diamonds EKach badge will show on 


the back the employee's seniority number. 


> 
English Concern Puts Out Attractive Steel Office 


Furniture 
Sankey-Sheldon Export Department of Harris & Shel 


don, | td 16 ( annon street. Londor | ( + recently issued 








an attractive folder describing in excellent line of steel 

files, lockers, cupboards, shelving, waste baskets, stools and 

storage bins rhe line is thoroughly modern in appearances 

and is finished in olive gree In addition to their main 

office in London the company has seven branches in Great 

Britain and a number of well established foreign connec JAPANESE GIRLS IN A NEW ROLE.—East and W 
tions. nee Bh ae ; ‘ Mag po he ay sation r - 

This concern has pre pared some attractive adve rtising lit es See ae hae me ae oni a en a } 
erature done in colors, describing their different lines Chis ever assembled in the world. These machines are operat 
advertising matter 1s printed on glaze d paper and the color a ine A " ; 48 _ be ot ne ‘Ge “~ rl pine nt 
printing is particularly geod 2 ge Fhoto by courtesy of the Powers Accounting Ma 

chine 0 oratior 








a 
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Mr. Kyuji Kurata Expresses Appreciation 
Mr. Kyuji Kurata of Nippon Jimuki Shokai of Tokyo, 


Japan, asks Office Appliances to express for him his hearty 





appreciation to all of the office appliance manufacturers in 
this country for the courtesies and assistance they extended 


to him during his recent visit 











MR. KYUJI KURATA 


Mr. Kurata sailed from San Francisco on the twenty 


fourth of May on board the SS. Korea Maru and will 
irrive in Japan on the ninth of June The company of 
which he is an official is active in promoting the use of 
office machines and devices throughout Japan \ ver) 


careful study has been made of the conditions there to find 


the places of application for the machi 





‘s which facilitate 


the conduct business. Modern systems are promoted in 
every Way 
> 


Grigg in South America 


Harold M. Grigg, export manager of the York Sate & 
Lock Company, York, Penna., left some time ago for South 
America on a six months’ trip in the interests of his com 
pany. Mr. Grigg will probably return about the first of 
August. He has already covered several of the South 
American countries. He is gaining much valuable infor- 
mation about conditions and markets. 

















——— 








BUILDING AT 15 BOULEVARD 
DES ITALIENS WHICH HOUSES 
THE NEW PARIS OFFICE OF THE 
RELIABLE TYPEWRITER AND 
ADDING MACHINE CORPORATION 
OF CHICAGO 





The Mitchells Go Abroad 


On Saturday morning, May 7, Mr. and Mrs. Charles L. 
Mitchell sailed from New York City on the Cunarder 
“Laconia” for an extended European trip. Their itinerary 
includes England, Germany, Holland, Belgium, Austria, 
France and Czechoslovakia 

Mr. Mitchell represented the National Association of 
Stationers, Office Outfitters and Manufacturers at the 
twenty-second annual meeting of the Stationers Associa- 
tion of the United Kingdom held at London during the 
week beginning May 16. Last year Ivan Allen represented 
the American stationers at the British meeting. These vis- 
its follow the happy custom established by the visits of 
Messrs. Barringer, Tollitt, Sloan and Owen-Jones to annual 
meetings of the National Association of Stationers, Office 
Outfitters and Manufacturers of the United States. 

Another object of the Mitchells’ trip is in connection with 
important Rotary activities in which organization Mr. 
Mitchell holds a high executive position. Following the 
stationers’ meeting in London, Mr. and Mrs. Mitchell will 
go to Ostend for the great international Rotary meeting 
to be held there in June They will return late in July on 
the steamship “Olympic.” 

We observe with interest that on May 12 Mr. Mitchell 
was chairman of the entertainment program on board the 
“Laconia.” This program was réplete with fine musical 
numbers, both vocal and instrumental. There was one 
address aside from the chairman’s remarks. The program 
was presented in two parts. 

ilieieas 
Royal Typewriter in Egypt 

The Royal Standard for May presents an article on the 
Royal in the land of the Pharaohs with some interesting 
illustrations. One shows T. T. Malleson, foreign sales 
director, with Jacques Horn and W. A. Said at the Suez 
Canal. Another picture is a composite showing Mr. Horn’s 
offices at Port Said, exterior of the Cairo headquarters and 
interior of offices The companies under the control of 
Mr. Said have made great strides during the last few 
years The Standard Stationery Company, by the way, 
acts as distributors for the Royal in Egypt and Egyptian 
Sudan. It is also affiliated with the Palestine Educational 
Company of Palestine, Royal dealers having jurisdiction 
over Palestine, Syria, Lebanon and Transjordania. Both 
companies are owned by B. Y. Said and W. A. Said, the 
former having the active management of the Palestine com- 
pany and the latter being in charge of the Cairo company. 
Mr. Horn’s main store is in Port Said. 


- > 


Josh Bailey of England Visits Us 


Josh Bailey, managing director of Manifoldia Ltd., West 
3romwich, England, was a visitor of C. H. Everly at the 
New York City office of Office Appliances the early part 


of last month. Mr. Bailey’s particular mission to this 
country was to visit the various plants making manifold 
forms He expressed considerable interest in the work 


done by the fanfold machine v:hich he stated had not 
come into the same general use abroad as it has here. 

Mr. Bailey proved to be a most enjoyable visitor be- 
cause of his interest in varied subjects. He spoke of 
business conditions in England and the attitude of the 
employer toward the worker. He is inclined to feel that 
mental attitude has a direct bearing on the so-called good 
times. He favors good wages that the worker may be in 
a position to have better things and consequently stimulate 
trade as a whole. He is strongly opposed to the cry of 
cheap labor and cheap goods on the theory that cheapness 


begets cheapness in action and thought. 
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Some Advertising for Office Furniture Dealers 





Once the business men of the nation fully appreciate 
the value of the services office furniture can give them, 
there is certain to be a steady decrease in price buying 
When those who plan, furnish and occupy offices are edu 
cated to regard the office furniture dealer as the creato 
of better offices that make better business and not a mere 
link in the distributive chain, the progressive dealer is sure 
to enjoy better business than he has ever before known 

rhis in effect is the idea of The Sikes Company, manu 

Office KE Chairs  ZAIKE Chairs 
cpu 
S 
[ é 
Kn 
° 
Our Busi . Think of Us as 
ur usiness Is ° 
Help Y Service Men— 
to He our I 
P Not Salesmen 
. 
Business ) 
We lIlcheerfully quote prices 
We know that better offices mean and show you desks or chairs 
better business — and we can help if that’s all you want us 
you plan these better offices to do. Or we'll give you the 
We can show you how to cut down benefit of our knowledge and 
on floor space--occupied by - 
clert al workers and yet moereese experience in helping you 
their comfort and efficiency plan better offices that mean 
And we are ready to point out better business 
little superiorities of design— in We'll show you how an office may 
a chair, for instance—that free be impressive without being ex 
executives from the “four o'clock pensive. And demonstrate how 
fatigue” that cuts so deeply int the comfort —of an offiee chair, 
profits forinstance effects the efficiency 
Read the booklet “BETTER of executives and rank and file 
OFFICES” and you'll realize that workers. 
the progressive office furniture 4 ? - 
dealer is interested in service You'll enjoy reading Better 
fret and selling Jater Offices and the Office Furni 
ture Dealer's Part in Creating 
Stop in and get your free copy. Them.’ Stop in for a free copy 
Or use the coupon and we'll me or mail the coupen today 
you one 
7 ee ee eigl _ phcpeoiiepaegea 1 ogi f 
| Mailusacopy of“ Better Offices Mail usacopyol"' Better Offices” ' 
' ' i 1 
+ wane | | NAME ' 
i ' 
| ADDPESS j ADDRES: ; 
! 
| 
DEALER'S NAME DEALER'S NAME 
AND AND 
ADDRESS ADDRESS 
A N ‘ A Newspeper 
‘ & - Newspaper 
REPRINTS OF TWO OF \ SERIES OF 
ADVERTISEMENTS PREPARED FOR 
DEALERS BY THE SIKES COMPANY The 
riginals of these advertisements were $1 by 
2 inches 
tacturers of high-grade office chairs of Philadelphia It 


icle a 





is an that should result greater sales and lessen 
the sales resistance \round the Sikes people have built 
an advertising campaign entitled to win support and com 
mendation from progressive office furniture dealers. It is 


true that the advertisements are not purely altruistic. They 
are, however, of double barreled varie ty that holds reader 
interest. Among the important media through which this 
campaign is presented to the public, The Saturday Evening 
Post is prominent. One advertisement is headed “One 
Business Man in Your Town Who Can Help You in Your 
Business.” Continuing, this announcement says that this 
man is the office furniture dealer who sells chairs, desk 
and filing cabinets. It is pointed out that he serves while 


he sells and knows that better of 


hees mean better business. 
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Furthermore, he can help the business man p 
offices He can show how t cut down a fi 
oct ipied eric il irkers il d vet increase thet 
ind em He can point ma ittl 
desig that free executives trom the tour ocl 
Suct \ Ss the rdet of the nrst it eT sen 

oll \ t t Simi if ide i ill w itte tio! t I 

Ye (othce Furniture Dealer iS a service 
erely i salesman and he sta : eady t re 
tomers the ene t of! S¢ und | \ edge i 1 
He he ps red c¢ the Size ¢ ! es W nout re re 
ut He k1 Ws an othce Cat be mpress e w 
expensive Hie knows how to provide comfort 
( ir wl ( is a marked ettect 1 the etticiet 
tives and other workers 

One of the outstanding features of this advertis 
pats ich will extend over a period of six 
ginning with July is the booklet, “Better Offices 
Office Furniture Dealers’ Part Creating Then & 
tities of this booklet, which is illustrated wit t 
omece nter Ss will be sent to dealers handli re Sike 
tor tree distribution to their customers Phe 
also illustrated and mentioned | national advert 

\ specia direct mail « imipals ( ect \\ 
bie consis of six broadsides will be sent t 
ne irchitects, interior decora s and others \ 

newspapet lvertisements will be furnished 
tor sert the dealer's | ( \ paper 
nam ill two attractive dis i Cat ls ] ive 
vared I : the de ier s \ 

The « it Ss f this campaig eel that it 
i structiy ree 11 reat re ri dea tt 
i d W l have some part 1 r y the « ce 
nat etry 


One of the aiabtane al displaying office equipn 
sweeping is something that i i t . ire ( ¢ 
iccomplis g, is keeping tl egs the t 
showing dirt marks In case the cles are « . 
considerable time, an accumulat dir 1us 
janit s br m of rush con c ( tact wit 
t the t le ther prec ture will i 
the it les nsala le At le ~ Ss id ) r 
il othnce desk or other piece nee tur ture 
iia 

B. | Sc! er, Manaver ¢ t I chi ’ress I 
Colo has somewhat solved this problem by 
wooden stockings for desk legs Che legs of tl 
tables are set into these wooden st cking s, and tl 
stockings take the dirt from the janitor’s broo1 
legs of the desk or table remai: is clear is ft 
when first shipped in from the factory 

Che wooden stocking is nothing more than a sq 
ke arrangement with castors e botton It is 
so that a leg of the table or desk may easily es 


it, where t will rest on the tt ( the st 
the whole affair may be rolled it the om a 
T ipidly s I the castors < é desk tse \\ 
Parker 
Annual Election of ecgre Officers 

Che ant il election of The iebold Safe & I k ( 
pany was held at Canton ety M 2. Charles C. | 
w: re-elected president; A. J. Roos, first vice-pres t 
and treasurer; J. A. Fellows, vice-president and fa 
manager; H. ( Weible, secretary and assistant 
Following are the directors: The officers, and Walter H 
Deuble, Ralph J. Rex and Ed. J. Bockiu Phe 
report showed progress in sales and seni n, including 
the development of the plant and products 








Ge 





Jos. Dixon Crucible Co. Celebrates Centenary 


Being Some Facts Concerning the One Hundredth Anni- 
versary of the Joseph Dixon Crucible Company, Selected 
from a Brochure by Floyd W. Parsons 





seph Diy Crucible Company is celebrating the 
stence. In recognition of this [ 
Mr | I ns wrote a most interesting bo klet or 
two pages, giving the history of the compan d 
expressing thos eals which have gone hand in hand with 
ment the Dixon business Mr. Parsons is 
vel nown as thor on business subjects. He wrote 
Everybody's Business and American Business Methods and 
st ithor of umber of articles known for their clear 
sig xpos usiness topics t 1s impossible here 
Mr. Parsons in full and the best we can do is to 
Se t ew the high lights bearing on the facts of the 
suse of Dixor 
\ ntury seph Dixon found prejudices rooted 
bus ess r th ng ¢ Vas 
ad science was err r g 
i oOo! the averag il d 
( Dr OTess s Ce1y Ss 
rie nN S 5 \ ll 
il d OV ( ( Cate ] Ss 
ugh uta pe < € 
vel th S< ) S ce Ml 
1) g destinies « S ’ d 
S S ] me y ¢ 1g is 
i pe pik t diss i 
() vho la d Cit 
\ S he seless \ Some ¢ \ l] 
( d do Ss £ l tn 4 ( 
r oldes ( il istituti s ] id 
d s comme id t urge t 
= to the w est the 
< nconquere < q+} Q ed 
( the found r d re, Ss 
y builders uf $101 
siasm but t S 1 li to 
( i sel Dix i 
{ ind « I st He \ ere 
\ t ill he « 1 nt t ~ Sst a 
Ss ound 1! the Sitive M 
is al ] ( t Q He 
t ( J i d 1 CCCSSad il 
gs of wood + eC d 
fe this he expe é n me ils 
i he soo! ais ¢ d that had 
i rw the ired 
1) Dusiness 1827 at S M ~ 
S n 2g t {) n nere 
9 Ss Is t t, tha re 18 a 
e in the ‘ S ething 
it Sale ! vy hu 
( 4 es W ed t take 
18 7 present da t vtn t loseph 
{ | ja ] i t | grapnite 
k lead P i the 1 ducts 
1) t do ca hit } 
: s and some wos 
says Mr. Parsons, y 
ight behin é $ i 
Lik s that he \ idia 
hat ne n (st ( 1 re 
gs me ‘le | sar a. 
v¥ conta ead 
M D is t ed to ¢ ’ 
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discovery of this min 
supply, of course, wa 


tity and quality as well 





_ 5 





eral on a New Hampshire farm. The 
s not large, and he had to have quan- 
l, so he arranged with sea captains 
ast to stop at Ceylon and pick up a 


sailing t he Far I 

small tonnage of graphite for his use. Thus commenced a 
business that has grown to be world wide in its scope. 
Graphite is classified as one of the softest of substances, 
while its brothe the diamond, is the hardest of all. 
Graphite is the product of intense heat and will, therefore, 
withstand intense Never until the advent of the 


Dixon crucible were 


metallurgists able to find a container 


that w 1 withst high temperatures and melt their 
contents time and again without rapid disintegration. In all 
netallurgical p ce from steel to gold and especially in 
handling brass, graphite crucibles are required. It would 
make a long story to tell all of the uses of graphite in 
industry ft s us crucibles clear through the whole 
line of the lea pencil in our pockets. 

Crucible ea ial idea but the secondary thought 
that add cils he business has now become a pri- 
mary purpose 

The devel ent the graphite pencil is interesting. In 
England where the Barrowdale mine discovered in 1564 
was the s¢ graphite, the pieces quarried were said 
to be rn they could be sawed and pressed 
i ( \ Frenchman, Nicholas Conte, powdered 
the graphit d put ogether with the binding material. 
He thus ed t ad of the pencils substantially as it 
Ss mad The Germans took up the French idea and 
perfected ts present efficiency. 

Che en¢ ry in America was founded by a 
school g arly i eighteenth century. She obtained 
somewhe pieces of graphite and accepted quite 
closely t method of modern days. She crushed the 
oT ite either wit! 1ammer or stone and then employed 
gum, n he t together. She then cut an alder twig, 
dug the t stuffed a little cylinder full of this 
gum and hite is producing the first lead pencil made 
in An Chis k place in Danvers, Mass. Later a 
man | ( ( Joseph W. Wade operated with this 
girl, a er they made a number of lead pencils after 
this sat : Unfortunately, this girl’s name is not 
ape 

\ Monroe next made pencils at Concord, 
N. H se became articles of commerce. Henry D. 
Phe f ( rd, made pencils but soon discon- 
tinue k was about 1820. 

D this time made lead pencils after the 

The Dis el nel has been schooled in the principles 

low! the founder of the business. Not even the 
radit ( ive been permitted to enslave the 
( { ctivities the change of precedent. The com- 
t to every improvement and carefully studies 
evi comes into the field. The result is 
that the pal anufactures every type of pencil and of 
every < ised artists, architects, draftsmen and all 
other sers. They recognize the pencil must fit the 
ob spare ther time nor expense in laboratory 
and fact t perfect every number. 
I ea that pencil would do disappeared when 
ve developed « ( understanding of the factors essen- 
é \rticles today must be built to 
S siness temperament and a new outlook. The 
iVeras st as much annoyed at present when 
he sé a revolving door as was his fore- 
fatl ( to catch a stage coach that ran three 
times breaking of a pencil point may mean 
the 1 9 train of thought and the loss of an 
dea 
J Di 1869 but he created a policy that 
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indicates the selection of executives from those who have 
grown up in the company. The company has followed this 
policy consistently building from within, every employee 
being automatically in line for promotion. 

The second epoch in the history of the company was 


under the leadership of E. F. C. Young as president, and 


John A. Walker as vice-president and treasurer. These 
men took a business wonderfully well founded, but com 
paratively small and developed it into a nationally recog 


1907 and 
man took his place at 
Smith 


nized industry. Mr. Walker died in upon the 
death of Mr. 1908 a new 
the president’s desk in the Dixon offices 

succeeded to the presidency and is still active in that office. 
Mr. Smith is not only 
but he is intimately concerned with the human element in 
business. Mr. Smith that all Dixon people shall 
receive proper care and attention at all times, guarding their 


Young in 
George T. 


a business executive of the first order 
insists 
health when well and caring for them when sick 


J. H. 


another officer whose temperament peculiarly fits the Dixon 


Schermerhorn, vice-president of the company, is 


with great 
He isa 


man of keen and versatile mind with a quick grasp of the 


organization. Mr. Schermerhorn is endowed 


energy and a production capacity of a high order. 


wide range of questions that develop in an organization 


departments He has vision as well as an 


Not only is Mr. Schermerhorn a fine 


having many 
appreciation of facts. 
executive but he is a popular man, and one of the most 
widely known men in the pencil industry 

“It was wonderful,” says Mr. Parsons, “to see this splen 
did old organization close its hundredth year as the clock 
struck the hour of twelve with no bonded liability, no bills 
payable and not a single unpaid current bill. There was 
not a cent of indebtedness except that to the stockholders 
or owners of the business. Such a situation is doubtless 
unique in the annals of American industry.” 

It is the constant aim and policy of the company to urge 
its customers to use their efforts in selling consumers the 
higher grades of pencils because this represents economy 
to the consumer and places the distributor business on a 
healthier and higher plane. 


The company’s personnel is made up of men to whom 


graphite has become an instinct as well as a material 
They are not ready to admit that even the lead pencil is a 
final product, but are constantly working to improve and 
to make out of the best something still better as time goes 


on. 
eS 

We Lose a Subscriber 

Kitchler 


Writes E. C 


street, Victoria, 


2324 


“This is the first time since your 


now residing at Florence 
Canada: 
magazine started that | have not entered my renewal, and 
I have been over thirty years in the office equipment busi 
ness. Having now retired from active business after that 
time, I am sorry to say that I will not need the magazine. 
Thanking you all and with every good wish.” 

For some thirty years E. C. Kitchler was in the offic: 


equipment business. He started as a typewriter man and 


ended his career in the held in the same business While 
engaged in the business he lived in many countries. Quite 
a number of years were spent in Australia and New Zea 


land. A few years ago he established a business in Hono- 


lulu from which he has now retired. 


We are reluctant to part with an old friend. Our mes- 
sage to “Kitch” was hail and auf Wiedersehen 
i. 


Mr. Kline Goes Abroad 
Fred J. Kline, president of the American Clip Company, 
sailed May 7 on the steamship “Olympic” for London, Eng 
land. Mr. 
of the Acco Company, 


Kline went on a 
Ltd.., ot 


business trip in the interests 
London, and will be gone 
for some time 


Horder Opens Store in Wholesale District 


Horder’s, Inc., Chicago, IIl., opened a handsome stat 

in May at 226 West Adams street, in a building 
It is in charge of B. J. 
standard Horder pla 


ery store 
Gerber i fie 


completed recently. 
store is arranged on the 


new 
merchandise under glass or in drawers It has play 
windows on three sides, two on the street and a number 
of windows facing the building corridor. There 

seven feet of window displays to educate the pu 

the diverse lines of merchandise sold. The cor 

dows are dressed from the outside. Horder’s 

three display windows in its various stores, all m¢ 


ing the products of stationery and office supplies 
A selected display of offic 


of the store 


' 
: 


turers. furniture is at 


[The new store is 36x74 feet An island show 


pies the center of the store, and as there are entran 
the street and the building corridor, this island 

plete sales unit in itself, greeting the caller w 
angle Wall cases unt ur 


cases line the inner walls of the stor 


dise displays from every 
show 
Hooded with electric light 

Che Horder 


»f merchandise in drawers, wel 


merchandising plan puts all 
4 


lassifie 


dAkCS 


quick service to the customer 


+ 


Reserve st KS I tore 
on shelves, which are replenished frequently fro 
house, five blocks away. Orders calling for orig 
packages of merchandise are filled 


plan facilitates keeping stock, as a daily 


on which is based the requisitions on the wareh : 
stock is tallied quickly, and the open stock 1 
is audited in a moment. The stock in the drav 
clean, while the shelf goods, being in original ge 
ire easily dusted As a result, the salesmen in t H 
find it easy to keep clean and_ presental 
tomers. 

[The new Horder store is cated in a district 


much new building construction is un 


The character of the district—mainly wholes 


makes for an extensive consumption of stationet 
supplies. Several street car lines pass the H 
and on the completion in a few months of the 
street bridge across the Chicago river that street 
in increased volume of traffic to and ft: 
Statior 
- 
C. C. Cobb in Role of Marco Polo 

C. C. Cobb, general manager of The Conk] I 

pany, made a sea voyage early this year for 


t 
accompanied by Mrs. Cobb. Copies of his I 


+} 1 — A 
sent to the sales staft ! l are 


while voyaging were 
eral offices, keeping them informed of the 


“C. C.” in his travels and restoration to he 


letters were very interesting and informative, and ¢ 
Conklin folk an intimate view of several Sout \ 


It is safe to say that many Conklinites | 
their geography in following Mr. Cobb's travelog 
told how he was impressed by the ntries 
living, and the character of transportation t 
endured some inconveniences, and like the readers 
letters, had an increased appreciation of thi nv < 
and comforts which we enjoy in the United Stat 
> 
Miss Dorothea Felt Marries 
Miss Dorothea Felt of Chicago was married M 
Mr. John H. Noyes. The wedding occurred at 


church near Holland, Mich., 
Dorr Ff 


Manufacturing Ci ympany. 


the bride’s father, 
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Sales Records 


By Charles P. Garvin in The Webster Way for April 


| 


sales records in a business 


HERE are 


organization 


two kinds of 
Every time that a salesman goes to bat 


with a new ustomer, he gets one of four things 


strikes out, foul, makes a hit or gets a 


You can get the 


gets a 


home run. The home run is the order 


apt ition easily [he salesman goes into a customer’s 
office, warms uj efore the bench, the customer starts 
pitching to him questions about his merchandise, about his 

5 ibout his service, perhaps complaints about things 


that he has bought in the ustomer really is in 


past; the 


the position of the pitcher, and the salesman, if he knows 
vy to play the game, stands up there, maybe misses one 

r two, and then perhaps makes a hit, which means that he 
is going to get part way around to the home plate, or, 
ps he hits one on the nose that the customer has 

gr ed and away goes the ball over the fence He tucks 


is pocket and goes home 


It seems to me that if the great game of baseball judge 


their averages and decides where a man may 


1 


best as a result of a study of his batting and fielding 


average, why isn’t it reasonable that the average business 
house can judge and study their men and place them in the 
most advantageous sales positions as a result of the sales 
records that are accumulated as the men play the game 


yntact with the customers. Now, of course, 


baseball they publish a list of the hits, 


r 


every day in c 
the home runs, the 
stolen bases, the sacrifices, but in addition to all that, they 
keep a very strict record of the errors and it is in a study 
of the a man makes that a baseball manager is 
out of bad habits, 


into more perfect exemplification of his 


errors that 
able to lead a man out of non-productive 
ways of playing, 
part in the game 


I have used baseball as an illustration because | 


believe 
it is so easy to understand the application and the compari- 
son of keeping their records with sales records. I believe 
iat salesmen should be taught to regard their errors as 
opportunities and illustrations of what they must do in the 


going to be suc 


way of changing their method if they are 
I believe that 
talking as freely about the orders they did not get 


rders they did 


cessful. when you can get a sales force to 
as the 
get then you have a constructive sales force 
working together to improve the average 


So let us sum up some of the fundamental things in sales 


cords that might be helpful: 


l Have each man make a card on each new customer 
at he calls on 
2. Have these cards made out whether the man thinks 
it the customer will ever buy or not. 
Have the firm’s name on the card, the address and all 
necessary information, buyer’s name and what the sales 
un thinks the possibilities are of doing business. This is 
portant be se when he makes his journey through 
hese cards from time to time, it will refresh his memory 
+, No set of sales records is complete until every pos 
erson in your city has been listed on the cards, t 
¢ with a description of their possibilities as customers, 
rded and plain enough so that any salesman can take 
the card and use the information thereon to help get bus 
5 It k 1 lar to use seve i Ss t ds 
gl a red card for the fe y that has good 


ssibilities, th seems to be in a receptive n i; a blue 
ird for the man who will take a longer time to sell; a 
ellow card for the chap who is going to require most un 


attention, and perhaps the attention of a number of 


sales force before he can be brought 


the members of the 


into the fold, and a white card for the man who becomes a 
Speaking of interest in the game, a man can see 
very easily his own progress if he is able to take red cards 
and blue cards and yellow cards every day or two or every 
week and transfer them on white cards, showing that he 
has gotten customers, and as the red, blue and yellow sec- 
tion of his card index decreases, and as the white section 
increases, he can watch his own progress and know how he 
is working out 

6. Have the 


property of the 


customer. 


understand that these cards are the 
firm, and for the use of the firm. 

7. Teach your sales organization that if they have red, 
blue and yellow cards in there that they are convinced they 
never can sell, it is their duty to submit these cards to the 
man who has charge of your sales so that he may redis- 
tribute these cards to other men who, by reason of a dif- 
ferent a different sales approach, may be 
able to capitalize on these hard shelled customers that are 
so long in coming on board. 

8. Don’t be let a salesman get too many cards 
on board or too many customers on board. When a man 
reaches the limit of his endurance, there is always a chance 
to turn over prospects to younger salesmen and help them 
to become an asset to the team. 

9. Sales contests prove very productive and they can be 
worked out very easily on the basis of how a man is build- 
ing the white up and the red, yellow and blue down. If 
you have nine men in your organization, it is very easy to 
assign each one a place such as they would have on a base- 
ball team and find out who the weak link is, who is making 
the most errors, who is making the most fouls and who is 
All this can be done if you 


men 


pers mality or 


afr aid to 


getting the most home runs. 
have sales records. 

10. The man in charge of sales should go through the 
cards of all the men as often as he can. He should know 
how many whites there are, how many reds, yellows and 
blues there are, and it will be a great aid to him in the de- 
veloping especially of the new men, to study the results of 
these sales records. 

11. Sales records are just as important to the sales game 
as baseball records are to the game of baseball. Without 
them you can’t expect real team work, you can’t expect to 
correct errors, you can’t expect to develop star performers. 


Make every new man that starts out accumulate sales 
records. It will put him on the road to success and victory 
quicker than any other way. 

gti cians 


Fifteen Years Ago 


Newsy Bits and Interesting Articles Which 
Catch the Eye While Reviewing the Pages 
of Office Appliances for June, 1912 

Ames, of the Ames Supply Company, Chicago, IIL, 
vas the subject of the frontispiece. 

An editorial indicated that the household furniture deal- 
trying to recover the office furniture business, 
hands of the 


vhich the had permitted to get into the 


commercia Stationers 

Mead & Wheeler, business equipment experts, 180 North 
Dearborn street, Chicago, Ill., had expanded. 

[he annual convention of the National Association of 
S one! d Manufacturers was to be held at Omaha, 
Nebr., O er 12-15 

The gene ( es and factory of The C. E. Sheppard 
Comfy had been moved to 303-11 Hudson street, New 
York, N. } 

C. E. F. Russ, now manager at San Francisco for the 
Ro Type er Company, was handling the state of 
Montana, contacting with the dealers. 
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Report of the Nc able Activ 
in Every Section of the Field. 


J. D. Lowman Heads Lowman & Hanford New Pen Shop in Oklahoma City 


H. H. Dobey, who, with his brother, operated a pe: 





J. D. Lowman was elected president of the Lowman & 


Hanford Company, Seattle, Wash., following the resigna- in Tulsa, Okla., has left the Tulsa firm and has openet 
tion of George Miller. Mr. Miller had been president and What is said to be the only exclusive pen and pencil shop 
general manager of the company thirty-five years. L. N. in Oklahoma City. The shop is at 100 North Broadway 
Hanford was elected vice president; B. Pelly, treasurer; 4nd is known as Dobey’s Pen Hospital No. 2. The house 
J. E. McPherson, secretary and assistant treasurer. will do repairing and will specialize in selling high grade 


The stockholders of the Lowman & Hanford Company pens and mechanical pencils 


chose the following trustees: J. D. Lowman, B. Pelly, L. N. Repairing will be done for the trade as well as f sers 
Hanford, G. E. Miller and J. E. McPherson. —H. G. 
a 7 
Berger President Visits Chicago Branch Globe-Wernicke Annual Inventory Week 
Shirley French, president of The Berger Manufacturing Annual Inventory Week for dealers in Globe-Wernicke 
Company, visited the Chicago branch at 3622 South Mor- products is from May 30 to June 4. Emergency ord 


gan street, May 11-12. This contact with the new “Berloy” pe sent by wire and received by express. 
president, who had been vice president and general man- _——s 
ager of The General Fireproofing Company, was very in- 
spiring and interesting to the Chicago staff. C. E. Howes, 
manager of the equipment division at Chicago, obtained 


Excuse Us, Please! 


from Mr. French much helpful information regarding fac- 


tory developments of interest to the office equipment trade. Phony Phonetics Wrought Blunder 
—_ An item on Page 234 of the May issue of Office Ay 
Trade Commission on Furniture Practice ances referred to E. L. Lee as a “country” salesman for the 
The Federal Trade Commission has reported on the ac- Remington Typewriter Company, working from the St 
ceptance of its trade practice submittal, for which rules Louis branch. The reporter who took this item misu 
were submitted April 8, 1927. The commission has had — stood “accounting” for “country” and as a result Mr. Lee's 


acceptances from 923 concerns. Sixty-eight have refused to rating in the organization was misrepresented. Mr. Lé s 

comply with the proposed rules, and the commission is chief accounting machine salesman of the St. Louis 
proceeding to secure acceptances. a post to which he was promoted March 1, 192¢ 

The major rules, which were printed in Office Appliances ' , 

J I PI We are sorry that this error occurred, as M1 


when they were proposed originally include: (1) “Furniture . ' ; 
questing for business wherever accounting may b 


in which exposed surfaces are of one wood shall be desig- . ? e . 1} , ‘ 

, ue fon ; : carries artillery of higher calibre than the averag: ype- 
nated by the name of the wood.” (2) “Furniture in which . ' + . 1 

: s writer salesman [his item will reassure friends 
the exposed surfaces are of more than one kind of wood ae ay 
, : wees have assumed that Mr. Lee had relinquished his pos 

shall be designated by the names of the principal woods . ; on ta ‘ 

; corps of Remington salesmen who help t ght é 


used.” These rules are modified by ten interpretations ' 
burden of the modern bookkeeper 


which govern the application of the rules. 


ai = 
Remember the Pacific Northwest Meeting Two Types of Desks Instead of One 
The Pacific Northwest Stationers Association will meet On page 25 of the May number was show: 

this month on the twenty-second to the twenty-fifth, inclu- of one of the Remington offices in Chicago vw 
sive, at the Olympic hotel, Seattle, Wash. The business of | crediting the desk equipment to the Englewood Des! 
the convention will cover the principal problems of the pany, Chicago. The wood desk in the foreground and other 
Stationer. President W. Neill Stewart of the National As- wood desks throughout the offices were installed t 
sociation and Charles M. Marshall of Atlanta will be among Englewood Desk Company. The line of special flat tops 
the principal speakers. shown in the picture were steel desks furnished | Che 


Scenic trips and other entertainment features are planned Van Dorn Iron Works Company 
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ay These Bank Stockholders 


\ t e 167 of the May issue of Office Appli 
: ed the ganization of the Congress Trust & Sav 
gs Bank, Chicas Ill., and listed Alexander H. Revell, 
| of directors. Later we learned that 
the fice equipment industry are interested in 
is stockholders. These include F. O. Anderson 
\ Metal Constru Company; E. W. Cramer, chair 
f the boat Milwaukee Chair Company; E. A. Kalk 
Burroughs Adding Machine Company; J. A. Wheeler 

M & Whee Company 

> 


Lanston rapid Gives Encouraging Report 
t the Lansto1 M notvpe Machine 


year ending Fe 28, 1927 
u This 1 rt shows the com} Vs assets M 
$10 , 7 ] eport contains il re I 
t de dated bal é S t ite 
‘ the officers re 
ele nual mec e ce 
\ May 5 last. At this meeting H D 
esident ] Hene is 
he board « ( and 
\l < é d Vice cs let \ x _ 
1ci¢ sf el T 
essive Vea 1 ys l 
¢ \f , re 
> 
New Remington Rand Issue 
ece Tt an ed he re, oO] 
» { Kkeminet R de De es is 
roup head e Nat al City 
( re Kastma Dil Ww { iny 
) « ) the Marine 1] st ( n B 
~ ‘ ste il d B oar 
‘ ll OV de t c 
es ( n r v¢ ( 
ini¢ al r ( 5 ( I 
d for othe t sec 
> 
Remington Typewriter Company Declares 
Dividend 
\i of directors the Ret c 
( ( ed i ¢ T vide 
1927 t ss | S 
~? S¢ pret 
S kholde ( )27 
d of $1.25 | 
d | 5. 1927 le 
7 
Remington-Rand Offers Trade 
N ose ( 
Ry 
ires, and 1 1/10 shares of 7 
Cit Bank N« \ ( 
> 
Art Metal Net Returns 
\ } if qi ( t ( 
$188,514 ents a sl g $241.98 75 
. s ( te ’ 








Remington-Rand Seeks Remington Noiseless 

The New York Tribune of April 28 published the fol- 
lowing report 

“Remington-Rand, Inc., will make an offer for the out- 
standing stock of the Remington Noiseless Corporation 
within the next few days, it was reported yesterday. 
Terms have already been discussed with some of the 
larger holders of Noiseless stock, it is stated. Remington- 
Rand, Inec., owns about 70 per cent of the outstanding 
stock in Remington Noiseless. 

“It is believed that the terms of the offer will be some- 
what less than one share of Remington-Rand common for 
one share of Remington Noiseless common, and in the 
case of the Remington Noiseless preferred stock the offer 
will be for about $110 a share as the stock is retirable at 
that price 

— 
Thornton and Hancock Congratulated by 
Metrem Club 

When ]. T. Thornton became director of United States 
sales of Remington Rand, Incorporated, and took posses- 
sion of his fine new office in the Graybar building, New 
York, he received a letter of congratulation from the 
Metrem Club, signed by Metrem President G. C. Hellen- 





EFT) AND G. E. HANCOCK 
ew quarters decorated with American 


On the G. E. Hancock, on his assumption of 
the office Jomestic Sales Manager, with headquarters at 
374 Bi New York, received a similar letter from 

e Metrem Clul | found his new office likewise beau- 
rated with flowers 


Both gentlemen sent appropriate cards of thanks. 


> 
ange Sypowrser Dealers Association 
The mor meeting was held on Tuesday eve- 
ng, M 10, at the Hamilton Club. There was a good at- 
ndan number of important topics were taken up. 
notified otherwise, this was the final 
ntil September. Special meetings 
at the instance of the president, 


—_ 
Bellamore Returns from Southern Trip 
| HY more, sales manager of the Mosler Safe Com- 
the New York office after a 
s trip through Cuba and Florida. He reports condi- 

tions f ib] nd the itlook promising 
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New Sales Manager for Sundstrand Division 
General Office Equipment Corporation announces the ay 
Davilla, Jr 
strand Division, the order being effective as of the 25th of 
April. 

The Mr. 


position with one of the 


pointment of J. A. as sales manager of Sund 


selection of this most important 





corporations of its kind is fur 
ther proof that opportunity still 
beckons those who train for 
greater responsibilities 

Mr. Davilla 


gaged in sales work ever since 


has been e! 


the completion of his education, 
having been connected with the 
International Correspondence 


Schools, the Underwood Type- 





writer Company, the Reming- 


ton Typewriter and 


the 


Company 


finally with Sundstrand 

Adding Machine Company. 
Mr. 

New 


ceived 


Davilla is a native of 
where he re- 
and er 
began his commercial careet 


Orleans, 


his early training 


DAVILLA, JR 


A persistent student, Mr. Davilla continued to burn the 


midnight oil in thorough knowledge of all 


phases of marketing theory and executive responsibilities 


acquiring a 


while building up his background with actual field experi 
ence. 

During that period of readjustment, incident to the amal 
rtain promotions loomed large 
the 


gamation of vast interests, c« 


for those qualified to fill the bill. Among others was 


sales manager of the Sundstrand Division and it 


Mr. 


post of 
was on this ocasion that Davilla’s demonstrated record 


assured his appointment 


He brings to the Sundstrand Division a wealth of knowl 


edge gained through twenty years of selling office appli 


ance equipment and his friends and business associates 


throughout the United States will rejoice in his most recent 
promotion. 


friend Davilla and we 
Davilla’s work through the 


Editor's Note We congratulate 
congratulate the company. Mr 


years has been consistently excellent. He is alert, thor 
ough, studious and a keen analyst. We hope that his new 
employment will not deprive us of his occasional visits 


which were always a source of pleasure and information 


> 


Office Appliance Men Among First in Flood Relief 
Asse 


Of the fifty-five division committees of the Chicago 
Commerce, the ofhes 
the 
Flood 


Commerce asked for 


ciation of appliance division, No. 35 


quota in the 


their 


The 


three to wg 
‘ ] 
Fund 


$7 50.000 


was one of frst ver 


Chicago Reliet Association of 


the quota placed on it by the 


American Red Cross Each 
of the fifty-five division com 
mittees were assigned a quota 
In four days the office app! 
ance division went over the 


top, and at last reports were 


almost at the point of doubling 
the quota 

The 
the 


immediate 
folks in the 


industry is 


response of 
office 


commend 


appli 
ance 
able. They have done a credit 
able service for their industry 
and for the 





many thousands R. G. FULLER 








of sufferings in the Mississippi valle 


Due credit should be paid R. G. Fuller, chair1 
committee, whose three years of administration hay 
narked with signal successes His relentless _ 
tivity has kept the office ippliiance ¢ sion con 
he lead 1 ill the various activ es f the Ass 
Commerce He is also cha in of the \ dow 
committee of the Chicago Advertising ( 
director of the Chicago Credit Men’s Associatio1 H 
executive of the Tallman, Robbins Company 
manufacturers of loose lea es and syst 


E. W. Cornelius of the L. C. Smith and ( 


Irving-Pitt Appoints Hovey Patent Engineer 


The Irving-Pitt Manufacturing Company 
City, Mo., announces the appointment of C. Earl H 
formerly engaged in the practice of patent and trade 
causes, patent engineering and designing in Washing 
D. C., and Kansas City, Missouri, as patent eng 


Mr. Hovey 


the patent engineering and mechanical designing 


has attained an enviable national st 


devote his time exclusively to the 


Pitt 


will hereafter 
Manufacturing ( 


Mr. 
i 


aegzres from the Kansas 


f the Irving 


( 


Onipany. 


Hovey received 5 





_ 





School of Law; his mast 
patent law f 
Washington | \ 
Washington, D. ( i! 


gree in 


(x oreve 














member or the Ds 
1 
P National Les I 
\ite im associa 
patent and engineering 
1 
+ ‘ on Ve i ~ 
I years In Ss iT 
Sas ( ind Was 
Cla iv l pat 
tra irk « es 
1ca +e ne 
u ———— 
1 é t 
C. EARL HOVEY est divisions 
M 
s ervis creates a ohily ST i ed de } 
d ‘ natent at t 
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i tia rwa ds cle é ‘ 
ae 
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the e st ct “Hund 
2row S ver S 

tals t compa id \ garde 

r mre at ve Vv. Will serve . 
these ror es \ jus £ 
the ca Sa ya ¢ rucial 
edge i we W sher vill a S int 
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F. J. CARNEY EDMUND C. FAUSTMANN 
Treasurer Vice-President 


Royal Typewriter Men Advanced 

Che Royal Standard for May, house organ of the Royal 
[Typewriter Company, Inc., carries the story of the advance 
ment of four executives—Edmund C, Faustmann, treasurer, 
made vice-president; F. J. Carney, moved up from the post 
of assistant treasurer to treasurer; C. J. Sigloch, tormer 
manager of the General Collection Department, to assistant 
treasurer, and W. J. Christie, from cashier of the Metro- 
politan Sales Department to Manager of the General Col- 
lection Department. Mention of these promotions was 
made in Office Appliances for May. 

Mr. Faustmann has been with the Royal Typewriter 
Company since April 25, 1910—seventeen years almost to 


day when the action of the Board made him vice- 


the 
president. He successively held the positions bookkeeper, 


cashier of the General Department, manager of that d 


epart 
ment, assistant treasurer and treasurer. 

Mr. Carney, with the company since 1916, was first a 
lerk in the Accounting Department, then successively 
ief clerk, assistant treasurer and now treasurer. 

The records of Mr. Sigloch and Mr. Christie tell also the 
story of steady advancement from minor positions to ones 
greater and greater responsibility 


> 


Sargent Joins American Writing Machine 
Company 


alesman R. C. Sargent, who has been with the Atlanta 
[ypewriter Company, has resigned to 
take the managership of the American Writing Machine 
pany at Denver, Colorado. 

> 


Randall Made Assistant to Larsen 


George W Randall has been appointed assistant sales 
iger of the Royal Typewriter Company, Inc., to assist 
sales Manager Larsen in branch office work Mr. Ran- 


dall was manager of the Indianapolis office to which he was 


moted from the management of the Toronto branch. 
He has been particularly successful in landing large con 
> 

Oklahoma Typewriter Concern Adds Lines 
The Capitol Typewriter Company, 104 North Broadway, 
Oklahoma City, Okla., have redecorated and rearranged 
show rooms. Fred Connors, an adding machine man, 
is been added to their city sales force and they have re- 
taken on the Victor adding machine. They sell 
lard Royal typewriters and the new Royal portable, 


E. Wikoff of the company is on a trip which will take 


nd other Eastern points.—H. G. 





W. J. CHRISTIE Cc. J. SIGLOCH 


Collection Manager Assistant Treasurer 


Victor Safe Company Comes Back 


Readers will note with interest that the Victor Safe Com- 
pany, formerly of Cincinnati, has reorganized and is now 
actively manufacturing and marketing nine models of a 
new and improved type of steel safe, besides steel filing 
boxes and cabinets. All of these products are of the 
insulated type. The company’s factory is operating on full 
time, employing about 200 people. The executive offices, 
employing twenty people, are conveniently located on Phil- 
lips street in East Marietta. The company operates through 
the trade. Marietta papers state that while the first of the 
new dry-insulated safes were marketed in February, the 
company was on its third thousand the first of May. 


A carload shipment of the new safes recently went to a 
dealer at Manila, P. I., and several other shipments were 
sent abroad during May 

R. M. Tussing, the new president of the Victor Safe 
Company, has been with the organization a number of 
years. The new secretary and treasurer is Beman Gedel, 
an able executive and financial man. 

idtinieaeeal 


Mr. Leitz of Fuerbach, Germany, Calls 


Office Appliances had the pleasure of a call from Mr. 
Eberhard Leitz of Feuerbach, Germany, last month. Mr. 
Leitz was a member of a commission of eighteen German 
business men who were touring the United States under 
the guidance of the director of the Leipzig Trade Fair. 
The commission was composed of dealers and manufac- 
turers in various industries, of which Mr. Leitz represented 
the stationery trade 

The visitors arrived on the twenty-fifth of April and left 
on the twenty-eighth of May. The members visited fac- 
tories and stores in New York, Buffalo, Cleveland, Detroit, 
Chicago, St. Louis, Cincinnati, Pittsburgh, Washington and 
Philadelphia. The object of the journey was to make a 
study of business conditions in this country and to establish 
some points of contact for the purchase of goods produced 
here, and for the sale of lines made in Germany. 

The firm which Mr. Eberhard Leitz owns with his 
brother, Mr. Ludwig Leitz, has been manufacturing sta- 
tioners’ specialties consisting mainly of box type letter 
files and punches in Germany for fifty-six years. It was 
established by his father and now employs more than three 
hundred people, some of whom have been with the firm 
for more than forty-five years. 

The factory is on the main line to Stuttgart. It has 
six stories—140,000 square feet of floor space. A number 
of special machines are used in manufacturing. It has a 
bindery, box department, central power plant, etc. 
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A. I. Little Visits the United States 


Little, general manager for the Remington Type- 


) ie 2 
writer Agency, Union of South Africa, and one of the lead 
ing business men in that part of the world, is making his 
United States 


first visit to the While here he is visiting 





A. IL. LITTLE 

the headquarters and factories of the Remington Typewriter 
Company and the Dalton Adding 
both 
firm for many years. 


Machine Company, the 


products of companies having been handled by his 
- 

New Assistant General Salesmanager for G.-W. Co. 

J. C. West, to 


the stationery trade as “Jack,” 
The 


known his many friends in and of 


has been appointed assistant 


Globe-Wernicke 


out 


general sales manager of 
of 


Company 
Cincinnati 





Mr. West, although of 
in Beirut, Syria. He is a graduate of Princeton University, 
1919. He the Globe-Wernicke 
factory, and afterward put in much time on the road and 
in the office His 
hard work. 


American citizenship, was born 


class of spent five years in 


promotion is the logical reward of long 


_ 
Roy J. Rada Company Moves Business 

The Roy J. Rada Company, formerly at 410 Milwaukee 

street, Milwaukee, Wis., has moved to Che 

inked paper, 

and also handles loose leaf device 


373 Broadway. 
company and carbon 


specializes on ribbons 


s, office supplies, printing, 
ruling and binding 

The wholesale office supply salesman, with a meritorious 
at the 


} 


proposition, always finds a welcome 


Rada office. 


awaiting him 





W. F. Gammage Heads “G-W” Export Department 


W. F. Gammage has taken charge of the export dey 
ment of The Globe-Wernicke Company, with headquarters 
at the factory, Cincinnati, Ohio. He joined the “G-W 
ganization March 8, 1927, and, in the short time 
been “on the job,” he has realized his anticipations 
happy in his endeavors to build up an internatio1 
in “G-W” products. 

Mr. Gammage was born at London, England 
ceived his education there. His first business conne 
was with a firm of wood brokers at London, wher: 
his first glimpse of international trade ‘his concert 


dled woods from all parts of the world. After a few y« 
Mr. 


a firm of lumber manufacturers in the United States. [| 


United States, a you 


in this connection, Gammage became acquainted wit 


their invitation, he came to the 


of nineteen, with the idea of spending a few ye: 


country, securing experience in the lumber trade 


would be of help to him in his work in London. H 
Mr. Gammage remained with the lumber firm, s« £ 
twelve years at Memphis, Tenn. Ninety per ce 


concern’s business was Overseas, and, in 
, 
i 


Mr. Gammage gained an extensive knowledge of the exy 


business. While he made several trips to England 








GAMMAGE 


Mr. 


\merican 


this Gammage yecame natur 


He had decided 


connection, 


married an girl. 


remain in the United States 


In 1919. Mr. Gammage moved to Cincinnati, a1 
into the hardwood lumber business on his ow 
During the last few years, however, the growing s 


of hardwood lumber in the country, and the poss 
considerable scarcity in the South, led hin 
line where his 


ously of getting into a export k1 


would be of value, and where there would be per: 


and something to build up and develop Vhis 
connection with the Globe-Wernicke Company. 

With his training and the excellent connect 
made, Mr. Gammage should find little difficulty 
his aims 


Irwin Takes Boston Territory for Sheaffer 


beet ippointed sales: 


\. Sheaffer 


Irwin has 


itory by the W 


Francis E 
Boston tert 


Pen Compai 
Mr 


Madison, Iowa. He replaces John P. Dace, 
will handle Sheaffer accounts in the counties M 
and Suffolk, with a few exceptions 
Up to the time he joined the Sheaffer orga \ 
Irwin was in business for himself at South Be 
operating the Irwin Sales Company. He had bes 
man for The National Cash Register Company, A 
Can Company and the Mueller Furnace Com 
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Staffan Heads Globe-Wernicke Advertising 
J. Ed. Staffan has succeeded F. E. McGee as advertising 
sales pron 


manager of the Globe-Wernicke Com- 


( cil i (ohio 
lhis promotor which took place some little time ago, 
is well merited. For some time before the war Mr. Staffan 


column writer on “The Billboard,” writing under 


the nom de plume of “Gasoline Bill Baker,” considered at 

t time an authority on criminal slang. When the war 
broke out Mr. Staffan joined the Navy. He spent three 
weeks at the Great Lakes Naval Training Station. He was 


ree years in the Navy and emerged as a chief petty officer, 
winding up his Navy career as Publicity Ofhcer at the 


Navy Publicity Bureau in New York City. 


\fter his discharge from the service, Mr. Staffan re- 

rned to Cincinnati, where he joined the staff of a mag- 

azine called, “Signs of the Times—the Magazine of Dis- 

play Advertising,” on which publication he served for tou 
vears as editor 

and by Opportunity knocked again and he obtained 

good job with the Prather-Allen Advertising Agency 


handled the Globe-Wernicke account. One day he 
called on the company with some copy he had written and 
the upshot of the matter was that he was made a member 
of the Globe-Wernicke staff. He made good and the job 

better and better, so that when Mr. McGee resigned, 
Mr. Staffan was the logical man to head the department. 


> 


Horder Annual Picnic June 11 


[he annual picnic of the personnel of Horder’s, In 


Chicago, will be held June 11 at St. Paul Park, Linne 
Woods, in the Cook county forest preserves near Lincoln 
ivenus and Dempster road A cavalcade of chartered 
busses and private cars will leave the company’s warehouse 
nklin at Lake streets at 8:30 a. m., and will drive 

picni & unds 

> 
Edward Horace Simpson 

Mr. and Mrs. C. W. Simpson are the happy parents of 
814 pound | Edward Horace, born May 4. The new 
has two Ider brothers te watcl over his de elop 





Temple Desk Company in New Quarters 

The Charles E. Temple Desk Company has recently 
moved into spacious new quarters at 325 Locust street, 
St. Louis, Mo. At this place Mr. Temple has taken a long 
term lease on approximately five thousand square feet of 
floor space and expects to settle down permanently in this 
location 

The Temple Desk Company deals only in high class 
matched office suites, desks and chairs exclusively. The 
new quarters are in the Moneta building, at the corner 
of Fourth and Locust streets, in the center of the office 
furniture activities. There are two rooms, each about fifty 
feet square The West room is used for the display of 
nothing but Doten-Dunton walnut furniture. It has tan 
walls and a blue carpet Che East room is used for the 
display of Doten-Dunton mahogany, the decorations being 
pea green ie : 

Royal Dines “Go-Getters” at Chicago 

A dinner was given May 6 to the “Go-Getters” of the 
Chicago branch, Royal Typewriter Company, Inc., at the 
new Stevens Hotel. This was in celebration of their break- 
ing all records for commercial sales in March, 1927. 

The guests of honor included W. B. Larsen, general 
sales manager, New York, N. Y.; G. W. Randall, assistant 
sales manager, New York, N. Y.; W. A. Partee, manager 
Milwaukee office 

An appetizing menu was preceded by President George 
Ed. Smith’s march, “The Full Dinner Pail.” The program 
included remarks by Mr. Larsen and a number of the 
Chicago sales staff, including Paul W. Jones, local manager. 
B. P. Hamil, a veteran typewriter salesman, was toast- 
master. When Mr. Jones concluded his talk he presented 
$10 gold pieces to the five men who made 125 per cent or 
more of their quotas in March. These salesmen were 
Messrs. Roberts, Goldblatt, Nuhn, Hartigan and Hamil. 

Che “Go-Getters” of the Chicago Royal branch are: E. J. 
Barnett, F. J. Bennett, W. G. Brown, C. DeCrespigny, 
H. G. Frazier, R. C. Goldblatt, B. P. Hamil, R. L. Hard- 
man, E. C. Hartigan, E. H. Johnson, Paul W. Jones (man- 
ager), J ( LaBorence, F. A. Long, H. E. Nuhn, E. F. 
Gustafson, T. Rasmussen, A. F. Tomek, J. F. Cochran, 
M. M. Painter, J. M. Roberts, J. S. Teeter, A. C. Wheeler, 
S. W. Beck (Elgin), R. F. Hoyt (Hammond), J. L. Staf- 
ford (Joliet), R. R. Burkhart (Kankakee), F. C. Dankert 
{ WW auke val 
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DINNER GIVEN TO THE CHICAGO “GO-GETTERS OF THE ROYAL TYPEWRITER COMPANY, 
‘ March, 1927 


IN« It Celebrated the Re rd Breaking Commercial 


Stevens Hotel. W. B. Larsen, General Sales Manager, 
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Meetings--Conventions--Dinners 


Philadelphia Office Appliance Managers Elect 
Officers 

The sixth annual outing of the Philadelphia Office Appli 
ance Managers Association was held on May 5 at North 
Hills Country Club. The association were guests of George 
Baker of the Globe Register Company and fifteen mem- 
bers played golf, while there were twenty-five places re- 
served for dinner. 

The low gross and low net score was made by George 
Austin of Ediphone Company; second, Charles Harton of 
the Underwood Typewriter Company; third, Bob MacChes- 
ney of the Tabulating Machine Company. 

After dinner the distributed and a 
business session was held at which election of officers for 
the year ending May, 1928, took place. This resulted in the 
selection of the following: President, Lee C. Bush, Inter- 
national Business Machines Corporation; 
A. W. Sadden, Yawman & Erbe Manufacturing Company; 
B. Jones of L. C. Smith & Corona 


prizes were short 


vice-president, 


secretary-treasurer, J. 
Typewriters, Inc. 
The retiring president, Charles W. Norton of the Shaw- 
“swan song” and he was fol- 
short 


Walker Company, sang his 
by the newly elected 
Every one voted the outing a 
vote of thanks to 


lowed in order officers in 
speeches of acceptance. 
success from every standpoint, and a 
the committee in charge, especially to John I. Watson of 
The National Cash Register Company, wound up the busi- 
ness session, 

a 

Stamp Men Hold District Meeting at Atlanta 

Some weeks ago representatives of the stamp industry 
from Nashville, Chattanooga, Memphis, Birmingham and 
Jacksonville and from all the stamp houses of Atlanta 
gathered in a convention at the last named city. Mr. Cor- 
bett, field secretary of the International Stamp Manufac- 
turers Association was also present. 

Arthur Wrigley of the Dixie Seal & Stamp Company, 
Atlanta, and Dan Pike of the H. & W. B. Drew Company, 
Jacksonville, were elected president and secretary, respec- 
tively. 

The next district meeting will be held at Jacksonville. 

> 
New Officers for Typewriter Dealers’ Association 


of Southern California 
At its meeting early last month the Typewriter Dealers’ 
the following 
Sanders, vice- 
M. Agnew, 


Association of Southern California elected 


R. A, 
president; R. C 


officers: Tiernan, president; C. F. 
Hutchinson, treasurer, and J. 
secretary. 
Following the meeting the members along with their 
wives enjoyed dinner and a show in honor of the outgoing 
president, C E. Gleason. The members of the association 
are highly pleased with the work done by the former presi- 
dent and feel that the new president, Mr. Tiernan, is ably 
qualified to continue the progressive work. 
>. 
Two New Local Associations Formed 
Recently at the call of Charles W. Honeywell of Deemer 
North- 


consider 


and Company, Wilkes-Barre, Pa., stationers from 


Pennsylvania assembled at Scranton to 


Talks were made by Walter G. 


eastern 
forming a local association. 
Stringer, Philadelphia manager of The Joseph Dixon Cruci- 
governor of the Third 
S. Webster Com- 


a local association were 


ble Company; Francis B. Irwin, 


District, and Charles P. Garvin of the F 
pany, Boston. The advantages of 
explained and following a decision to organize the follow- 


President, Dave Reynolds; vice- 


ing officers were elected 


president, Charles W. Honeywell; Treasurer, Charles Rie 
W alter Kressly; 


A title, constitution and by-laws wil 


man; secretary, and advisory chairmat 


Charles P. Garvin. 
be adopted at an early date. 

The other association is from the section in New Jersey 
south of Camden. Through the efforts of L. W 
of Brooks and Idler, Atlantic City, a number of the lead 
ing stationers met and elected the following officers: Pres 
Mr. Shaner; secretary, 


Seward 


ident, L. W. Seward; vice-president, 
Mr. Charney; and treasurer, Mr. Beyer. Mr. Stringer 
Joseph Dixon Crucible Company, Tom Stagg of A. Por 
Philadelphia; Wm. H 


Philadelphia, and Governor 


erantz & Co., Russell of James 
Hogan Company, 
Irwin were present to help organize.—C. H. 
- > = - 
Richmond Office Appliance Association 

This association meets weekly at noon for luncheon at the 
Hotel Richmond. 
demonstration by one of the members. At the 


Francis B 


A feature of each meeting is a talk or 
meeting 
of May 9 a round table discussion was held on Business 
Ethics, with expressions of opinion from practically all of 
record attendance of about 
Unfair 


There 
The subject of 


the members. was a 


forty members Trade Practices 


was well aired and every one seemed to profit by the 
meeting. 

One of the more recent activities of the Richmond Office 
Appliance Association has been in connection with the 


campaign to raise $750,000 for the enlargement of the Uni 
versity of Richmond. The members are all taking part in 
the effort to put 


so much of the members’ time that the meeting of May 16 


this drive across. This movement took 


was called off. However, the success of the campaign is 
almost assured 
— —<——_ 


Maine Office Appliance Men Meet 


A regular monthly meeting and dinner of the Maine 
Office Appliance Association was held at 6:30 o'clock o1 
Monday, May 9, 1927, at the Elks’ Club in Portland, Main: 
Twenty members and guests were present. 

The committee appointed to decide upon the prize to be 
offered by the association to the boys of the C. M. T. ¢ 
this coming summer, reported through its chairman, Jose} 
Wigon, that a would be the most 


It was 


medal suitable prize 


voted that the association purchase a medal as 


recommended. 
Allan Goold, who is 
was authorized to purchase them 


It was voted to send flowers t 
and the secretary 
President Henderson appointed as entertainment 
foll Wil 


mittee to have charge of the June meeting the 
\\ ellir g 


John F Allen and 


ton Pratt 


Twomey, chairman, with Neal 


Apela Club of Peoria, Illinois 


This club recently installed 


new officers and outline 
program for its meetings in which members take a1 
part. At 


demonstrate his product so that all the members may 


1 


each meeting a certain member is called 


iliarize themselves with the merchandise of eacl 


others, so as to be of help in making sales and helping 


low members The meetings have been very successf 


enthusiastic over the progran 


Pre Sld 


and the members are 


The new officers of the club are as follows 


Lynn QO. Alford, Shelby Salesbook Company; vice 
dent, R. W. Morrison, The Todd Company; secretary-tr: 
urer, A. V. Longenecker, General Office Equipment ( 
poration; corresponding secretary, Arthur H. Prill, I 


Smith & Corona Typewriters, Inc 





























MEETING OF THE STATIONERS OF THE FOURTH REGIONAL DISTRICT AT MEMPHIS, TENN., MAY 
AND ¢ This picture was taken in the ballroom just before the banquet on Friday evening, May 6, by means 
of two Klieg lights The angle of the photographer's lens was not quite wide enough to take in the entire com- 


pany One with good eyes will recognize in the front row, seated on chairs near the right, C. P. Garvin, C. M 
Marshall, Mrs. Marshall, E. H. Clarke, district governor, Mrs. Allen, W. Neill Stewart, Ivan Allen, Mr. and Mrs. 
McClure of Macon and others Carl M. Shutz, governor of District No. 5, is among those seated on the floor. 





Important Convention of Fourth District Stationers 


Two Days of Business Make Up Convention of Fourth 
District at Memphis, Under Direction of District Governor 
Eugene H. Clarke 
Che seventh annual meeting of the Southern Stationers, 

being the fourth district of the National Association of 

Stationers, Office Outfitters and Manufacturers, was held 

at the Peabody hotel, Memphis, Tenn., on May 5 and 6 

[The hotel is of the first class, centrally situated and well 

equipped to take care of conventions. The sessions wer¢ 

held in the large ballroom on the mezzanine floor. The 
registration took place on the balcony of the mezzanine 
floor adjoining the room in which the meeting was held 

Registrants started coming in promptly at eight o’clock in 

he morning on Thursday, May 5, and by the time all 

returns were in, nearly one hundred fifty persons had regis 
tered for this convention. The meeting was called to order 
about ten o’clock by E. H. Clarke, governor of the fourth 
regional district, who immediately introduced the Rev 

Charles N. Tyndell, who pronounced the invocation. The 

chairman next introduced the mayor of Memphis, the Hon 

Rowlett Paine, who presented a most pleasing, cordial and 

informative address of welcome. After a clever and appro 

riate response by Ivan E. Allen of Atlanta, Ga., Governor 


+ 


‘ 


Clarke presented his report as governor of the fourth dis 
lieutenant governors of the district then reported, 
including Sydney Gassenheimer of the Mercantile Paper 
Company, Montgomery, Ala.; A. W. McClure of the Mc- 
Clure Office Equipment Company, Macon, Ga.; H. B. San 
rd of the H. & W. B. Drew Company, Jacksonville, Fla., 








others 
[hese reports were followed by an address by W. Neill 
stewart, pre lent of the association, who spoke on Che 
National Ass ition, Its Activities and Objectives Mr. 
Stewart touched upon the work of the several regional 
ts and pointed out the value of the regional meetings 
e stat y trade at large. He referred to the progress 
he National Index, to the survey of the stationery busi 
w bet made by the Harvard Bureau of Business 
istration nd concluded his remarks with a vigorous 
l to all stat ners to be present at the Bostor1 mven 


giao) tt 
ee ee 


_ 





¢ I ’ l yi ye q y hal I i 4 7 
Ivan Allen-Marshall Company, Atlanta, Ga., on the : ) SS 





ells the ReMi ie wel whew THREE GROUPS PHOTOGRAPHED AT MEMPHIS 
: * . . l eft to right Jimmie Flotte, Jr., 


31 > we net I 1 {| e sé Ge ‘ . Bu hnnie Fitzwillliaams, C. B. Van 
woul flexible as well as sufficient and vet would Leer, A. H. Krohne, R. H. Sharb, Bob Goodman and J. 
oeve ta eiieninate wametenenry temas RN, Re '- Aine agate ( Evar 2—So1 travelers and executives. Left to 
gaia : sigs a F Remiegee: aes a a rig Roy Simpson, J. E Neary, P. A. Hoffman, Ray 
passed at showing he dittere ibles and schedules, Urmston. R. M. 7 «, Fred Valleau, Harrie Copeland, 
ne being a study of stock turns and mark-ups. As a result 4. M. Bushnell, Jr., Harry Tehan. 3—Here Harrie Cope- 
heir w ! stock control Mr. Marshall stated that and, sales manager! f the Boorum «& Pease Company, 
: . aie. n the center, is shepherd to a flock of Southern travelers 

5 rai t tems had ee! iropped tron stock ind dea Ss 
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SOME OF THE 
SUCCESS I—F. W 
Dorn, Jr 
Boorum & 


INTERESTING 
Taleott of the 
Joseph Dixon Crucible 
Pease Company, and 


PERSONS WHO 
Dennison 
Company 
honorary life 


(Charles 
president 





HELPED TO 
Manufacturing Con 
Small, for 
of 








MAKE THE 
pany, covering a 
forty-six years 
the Southern Travelers 


MEMPHIS CONVENTION A 
Memphis territory; H. B. Van 
Southern representative of the 
Clut -—(*harles Hucke of the 


Meilink Steel Safe Company; H. H. Wittstein, vice president in charge of iles, The Globe—Wernicke Company 
center, and P. K. Smith, a dealer at St. Petersburg, Fla Left to right Mrs. Ivan Alien, C. M. Marsha 
the Ivan Allen—Marshall Companys Atlanta, and Mrs. Marshall i/—Miss Barbara Schafer of E. H. Clarke & Br 
who, at the banquet, made the drawing that gave Mr. Lummis the Wahl pen set 5—C. E. Reynell, Oxford Fil 
Supply Company ind W. B. Hill of Memphis, chairman of the entertainment committee 6—Frank D. Wat 
man, president, The I kK. Waterman Company, and C ; in Leer of the Spencerian Pen Compar 
in the few years since they have adopted the system and time f the ssociation subjects similar to those 
that the saving has run into a considerable sum of money cussed have been talked about \ vy gel i 
without any appreciable loss in volume of business arisen and tor twenty-three years the associat 
Mr. Marshall’s remarks were listened to with rapt atten teaching as best it could the fundamentals of good bus 
tion and received with enthusiasn ot service to customers and loyalty to manufa 
The chair made several routine announcements and read to eac t] He said that among the charter 
a number of telegrams of regret from many who were wu t the ssociation was the present governor of tl 
able to be present and extending good wishes to the con district, Euge H. Clarke. who was present at the | ¢ 
vention, neeting in 1904 
This concluded the work of the morning sessio1 Gover Clarke before a e next spe 
Luncheon was had at the hotel and at 2:30 the afternoo sponded fly to Mr. Gibbs’ ret s, commenting 
session was called to order delightfu met es which he has built up during the 
he first address was by Fletcher B. Gibbs, general man vening . He then introd d George S 
ager, who spoke on the National Association and What It Memphis is resident of the N mal Cre M 
Stands For Mr Gibbs made reference to the flood and Associat spoke o1 Colle s and Credits \l 
to flood control, and expressed the admiration of himself Lawo said that the principles of edit and collect 
and his associates for the South and in connection with practically the mi every kind of store Hea 
this thought referred to the meeting it Atlanta He prompt ¢ lections and defined pr tness as r 
described the adventures of the party which left Chicago tioned on custom and circumst He w 
for Atlanta on October 7, 1916, and referred humorously to credits ( cases if an account is over six 
the adventures of himself and his associates in the dav's old In fact, most accounts ove re r 1 
stop at Chattanooga, with particular reference to the trip by not desirabl Iways allowing for special condit s 
railroad up Lookout Mountain. He described the confusion circumstances. Ordinarily bills are 1e the st 
which arose at the hotel in Atlanta, owing to the fact that month followi the date of purchase The 1 
the delegates arrived a day early and the final happy should have a clear understanding with his cust 
straightening out of all troubles and the delightful conven to the precise terms upon which credit is granted 
tion at Atlanta. Mr. Gibbs referred to the first meeting of collections tend to increase charge accounts rat 
the association in Chicago on October 3, 1904. He de decrease the He pointed out the astonishing nui 
scribed the early formation of the organization and in con sales necessary to take care of business where lax 
clusion he said that wherever the association has met it tions are the rule He said that authorities é 
has left its impress on the trade, and throughout the life all insist that prompt collections are necessarv. if t 














HD 











hant is to succes account of the burden which the 
large number of unpaid accounts imposes on a business 
Mr. Lawo’s address was followed by some remarks by 
Ivan Allen on the National Index, Its Growth and Poss: 
bilities In opening his remarks Mr. Allen stepped aside 
m his principal subject to point out that the social side 
conventions has really accomplished as much perhaps in 
association matters as the business side and emphasized the 


ilue of the friendships which have been made among sta 


oners all over the country 
Referring to the index he said that this part of the asso 
iation activities has made better progress than the organi 


ition dreamed it would at the beginning. The index in 
ludes about half of the members of the manutacturing 

nd represents about seventy per cent of the lines 
hased by the dealers Ten or twelve manufacturers 





ire now preparing sheets for inclusion in the index in addi 
ly represented. [The National Index was 


designed for the manufacturer as well as for the dealer. It 
isa perfectly legal service of value to small dealers as we ll 
is to large ones. The book itself could not be compile d as 
stands for less than $20,000 

should be remembered that goods are not sold until 
the dealer sells them Manufacturers should aim their 
catalogues at consumers and index sheets should be for the 
lealers only. It is a longer step towards standardization 


than any trade association has ever before attempted. Mr 
Allen advised dealers to let manufacturers know they are 
using the National Index. When ninety per cent of the 


nanufacturers in this field are represented, the stationery 


trade will have the best record of any association in the 
world. 

At the conclusion of Mr. Allen’s remarks, President 
Stewart presented a resolution endorsing the index and 
asking manufacturers to prepare and send in lists. This 
resolution was passed and signed by the dealers present. 

C. B. Woodcock, vice-president, The P. V. Volland Com- 
pany, Joliet, Ill. gave an interesting address on Greeting 
Cards, Their Design and Manufacture, illustrated by a 
number of colored proofs as they are taken from the offset 
press. 

The subject of Advertising was covered by E. C. Wilson 
of the Wilson Stationery and Printing Company, Houston, 
Texas. Advertising, he said, is telling who you are, where 
you are and what you have to offer. It consists primarily 
of getting your lines before enough people. The successful 
advertiser must use more than one medium. He must in- 
clude newspapers, billboards, direct-by-mail advertising 
novelties and window displays. Last year Mr. Wilson said 
that his firm spent over $14,000 in advertising to acquaint 
people with their goods and to move their merchandise. 
They use a truck which is appropriately lettered as one of 
their perpetual advertisements. He pointed out the value 
of the friendship of the traveling salesman. He said that 
the stock must at all times back up the advertising and that 
the sales people must be acquainted with it and get behind 
it. One of their advertising slogans is, “It Is a Pleasure to 
Show You.” Small space in newspapers at reasonable 
intervals is useful Larger space may be taken on Sun- 
days. Mr. Wilson’s company uses billboard. ‘successfully 




















SOME OF THOSE WHO WERE DISTINGUISHED BY THEIR ACTIVITIES AT THE MEMPHIS CONVEN- 


regional governor of the fourth 





TION Mr ind Mrs \ W McClure M o1 Ga Mr McClure will ft 

trict ext year 2—cC. P. Garvin, governor f first district; W. Neill Ste I president, National Association; 
hug L.. Clarke, Memphi governor of District No Ed. Little, chairman of the Commercial Furniture 
Div Wabash, Ind ind Alexander Clarke Culpepps nephew of the Clarke brothers, and right-hand man of 
Euge H. Clarke in handling convention details He connected with the house of E. H. Clarke & Bro. 4— 
( A. 2 hammer les manager, Northwestern Furniture Compar Milwaukee; Carl M. Schutz, sales manager, 
Browne-—Morse Company ind governor of the fifth district, and R. D. Rodget salesman for Browne-—Morse Com- 
par H Honor Mavor Rowlett Payne of Memphis oO we med tl stationers to his city 6—P. A. 
Hoffr president of the Smead Manuf turing Compar d Simpsor f Sanford Manufacturing Com-— 


Southern Travelers ¢ 
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FIVE PICTURES TAKEN AT THE COLONIAL COUNTRY CLUB, MEMPHIS, ON SAT 
ING THE ADJOURNMENT OF THE CONVENTION.—1—Jack Autry of the Cooke & Cobb Company 
leau, Commercial Furniture Company, Chicago; Jim Flotte, Perry & Buckley Company, New Orlear 


M. W. Drake, Shreveport, La. 3—J. G. Ebbitts, Memphis; C. M. Marshall, Atlanta; St. Elm 
rence Akers, both of Memphis 4—Colonial Country Clubhouse about twelve miles east of Memphis 


local color at the Colonial Club 


and try to tie their name to their lines. They use eleven 
billboards which are painted every thirty days and made 
attractive. They come out at the same time with colored 
cards. They use cut-out boards, historical boards, such as 
the capture of Santa Ana, for the benefit of school children. 
Each month they send out blotters, folders, office guides, 
etc. They started in business nine years ago and year after 
year as a result of their aggressive advertising and sales 
policy, business has steadily increased. Last year showed 
an increase of $87,000. They regard advertising as memory 
insuraxce. Mr. Wilson had a number of colored illustra- 
tions of billboards, window displays, etc., which he showed 
to members of the convention 

Next was an address on The Value of the Trade Paper 
to the Dealer by J. E. Neary of the Geyer Publications, 
New York. Mr. Neary presented his subject in a masterly 
and interesting way and his remarks were cordially 
received. 

Following a recess there was a round-table discussion 
of a number of subjects. 

Carl M. Schutz, governor of the fifth district, presented 
a resolution to the effect that dealers ask manufacturers 
for uniform catalogue sheets in loose leaf form. This reso- 
lution was referred to the executive committee of the asso- 
ciation. 

The chair appointed John Fitzwilliam, Ed. Little and 
Roy Simpson as a committee on nomination of regional 
governor and to recommend the next convention city. 

Che convention then adjourned until the following morn- 
ing. 

Friday, May 6. 

Friday’s session was devoted to the Commercial Furni- 
ture Division. Edward L. Little, chairman of the division, 
spoke on its activities. He outlined its history briefly and 
told of the plans of the division for the present year. He 
was followed by J. Victor Barr of the Brandon Printing 
Company, Nashville, Tenn., who spoke on the subject, Is 
Used Furniture Profitable? Mr. Barr's address is presented 
in the office furniture section in the present issue 

The subject of Filing Supplies, Their Relation and Value 
to the Dealer, was discussed by W. H. Randall of the Shaw 
Walker Company, Muskegon, Michigan. Mr. Randall said 
that the annual filing supply business is increasing in 
volume, a part of which is due to various reasons. There 
is a natural increase with increase of population and many 
concerns are educated up to new uses for files and of high 
standards of quality. This is due to the efforts of dealers 
and filing supply salesmen. There is, however, still much 
room for improvement on this score, and ‘great rewards 


await those who will do creative 


URDAY, 


» Newtor 


1h} y 


selling 


FOLLOW 
Fred Val 
is, and Pat 
McCauley, Invincible Metal Furniture Company. 2—Jack Johnstone, Associated Stationers Supply Company, and 


1 and Law 
5—A bit of 


On a Service 


The average dealer gets around twenty per cent 


total file business from the sale 


o! su] 


* : +1 
yp lie S, tne 


being steel and wood cabinets. Some dealers get only 


ten per cent Chey can, however, 


per cent and still do an increas 
year 
Filing supplies are sold as cor 


ties, mostly as commodities The 
] 


nation of both. Even as commodi 


bilities for increasing the supp 
dealer, not by any drive to secur 
nor by appealing for trade on the 
lowers standards and in the end « 


1 


disorganizes the trade Theref« 


get an 
ing cab 


vywhere up t 
inet business uC 


nmodities and as s| 
ideal method is a cor 
ties there are great | 

ly sales ot the iverage 
e a lot of new custor 


basis of 


Irives away Cl 


re don 


supply business by putting on price can 


t try to 


ipaigns. Ti 


to increase your commodity supply volume is throug! 


introduction of quality merchand 
tried theory but a proven fact. 
profitable method that can be « 
In exposing 
explaining its advantage and ser\ 


’ 
} 
I 


It is the 


mploved 
ugher quality merchandise to the pros; 


+t 
ts 


J. # 


his is not ar 
» easiest and 


consistin Sil 


longer life ¢ 


mies and then letting the prospect decide for himself. | 


instance, a man comes into the store looking for 3x5 A t 
index. Does the clerk hand out a plain tabbed ind 
does he present also a celluloided tabbed index and ex 
its advantages’? If he sells the one with the cell 
tabs, he more than doubles the sale and as a by 

he makes a better customer. This method, to be su 
not work every time but there are dealers who are 

it work three times out of five, nearly doubling 


volume on the same number of sales 


Here Mr. Randall cited a number of other exan 
the sale of quality merchandise in preference to the 
kind, emphasizing the fact that the quantity of 
sold is not increased, but increased returns mie 
trom the sale of quality The plan cannot be 1 
work one hundred per cent, but the law « iverag 
bring in enough extra returns t re than « 
volume and the gross profit. It is a program ar 
can carry out with a little faith, s e of the highe £ 
merchandise, understanding by is sales force 
definitely outlined procedure for salesmen to follow 
sale. This procedure involves having both or all grades 
supplies on display or conveniently located for { 
demonstration; a short series of questions to find t t 
purpose tor which the goods are being purchased, how t 


are to be used and finally, the demonstration of the twe 


more grade s of material available 


Such 


a campaigt 
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and and increases the number of 
stomers. 

But it is in the specialty selling of supplies that the 
greatest possibilities exist for increasing business. Index- 
ing specialty selling is really of two kinds. One is almost 


purely a service proposition and the other is a semi-com- 


business reputation 


“1 
Cu 


modity proposition. A salesman calls for instance, in an 
office searching for business. He observes that the pros 
pective buyer has more file clerks for the number of files 
in use than he should have. After a few well directed 


questions, permission is secured to analyze the filing situa- 
tion which is done and the salesman finds it is wrong. He 
works out a correct system pointing out present errors and 
tells the customer the results that the new system will 
accomplish in saving time. Once the prospect is convinced 
that one or more filing clerks could be eliminated without 
impairing the efficiency of the system, it was little trouble 
to get an order for several hundred dollars’ worth of 
supplies. P 

The speaker gave another illustration of a method of 
selling the service the files will give to a stubborn cus- 
tomer He cited still other instances drawn from _ his 
experience showing how he brought profit to his house 
without the necessity of cutting prices. He concluded with 
the following: 1. Filing supplies are important factors in 
the merchandising program of both stationers and file 
dealers. 2. They offer great possibilities for sales increase 
on a strictly commodity merchandising basis alone. 3. Sold 
as indexing they create new supply sales, eliminate price 
competition, save file orders that would otherwise be lost 
on account of price, create steel file business, build repeat 
supply business, and finally furnish a handsome profit of 
themselves. 

After some discussion of the foregoing constructive 
paper, James J. Flotte, Jr., of the Perry & Buckley Com- 
pany, New Orleans, secretary of the Stationers’ Association 
of that city, read a plan that has been adopted by the sta- 
New Orleans. This plan is a co-operative 
advertising scheme in which the dealers advertise co-opera- 
tively under a definite plan. The office furniture dealers 
now run three advertisements a month on the first three 
Mondays on the financial page of a morning paper. Four 
out of the six or seven office furniture dealers participate 
in this co-operative advertising. Institutional advertise- 
ments are run for three or four weeks and are followed by 
illustrated reproductions of old time offices with reading 
matter so worded as to indicate the benefit derived from 
up-to-date office outfitting. 


p-t 
It is felt that the 
this 


tioners of 


course of the four prominent dealers 
in presenting advertising will instill confidence and 
prevent numerous cases of price competition. It will 
develop prestige with the customers and elevate the furni- 
ture business to a new plane. After trying the plan on 
office furniture, it was carried on to the stationery end of 
he business and the stationery departments were added. 
Accordingly a committee on the subject was appointed 
as chairman, assisted by J. B. Fitz 


Mr. Massicot 
villiam, E. G. Harpold, L. H. Baudean and Joseph Garcia. 


with 


In the discussion of filling supplies, a number of dealers 
participated and it was the rather general opinion as ex- 
pressed by Mr. McClure of Macon that men should be 
educated to handle filing supplies 


The subject of the Dealer in National Contracts was 
rought up and a resolution was passed, identical with 
those passed at other regional conventions lately, suggest 


that manufacturers discontinue the practice. This reso 


n by the dealers present 
At this point the room was darkened and C. A. Netz 
manager of the Northwestern Furniture 
Company of Milwaukee, presented a most interesting illus- 
ited lecture on the subject of Window Displays. Some 
excerpts from this lecture are presented on another page 
Following Mr. Netzhammer’s remarks, a vigorous ad 
lress was presented by Charles P. Garvin, of Boston, gov- 
ernor of District No. 1, on Salesmen and Salesology. Mr. 


was signed 


nmer, S le S 


( vin is a loquent speake r of great force and carried 
convention with him every step of the way 
Roy Simpson, of the Sanford Manufacturing pany, 
resident of the Southern Travelers’ Club, gave a most 
teresting speech on Organization and Purposes of the 
Club and Its Achievements to Dat 
He read tl ( t of the nominating ym mitte ing 
L. W. Met the McClure Office Equipment Com 
, Macon, Georgia, for regional gov or next year, and 
ng that cksonville, Florida, has been selected as the 
xt meet é Mr. McClure’s nomination was unani- 
] rat 11> the sele t I jacksonville 


Mr. Garvin here 
to everyone to 
next fall. 

Several communications were read from different cities 
and from individuals, after which the convention adjourned. 


~ * x 


extended 
attend the 


a warm and cordial invitation 
national convention at Boston 


The ladies’ program included visiting ladies’ reception in 
the Louis XVI parlor, mezzanine floor, on Thursday; a 
trip to the Memphis Country Club by automobile and a 
bridge luncheon at the club. At 9 p. m. a buffet supper and 
dance, Southern Travelers’ Club, Peabody hotel. 

On Friday the ladies visited the Colonial Country Club 
and at seven joined the gentlemen at the annual banquet in 
the ballroom. It was the intention of those in charge of 
the committee to hold an old-fashioned barbecue at the 
Colonial Country Club, but, owing to the inclement weather, 
the barbecue was given up, and it was decided to roast 
hams. The weather continuing bad and growing worse, it 
was finally decided that the convention could not reach the 
club en masse, and it was unanimously voted to give the 
food, which had been prepared, to the flood refugees en- 
camped in Memphis. 

The Banquet 


This function occurred in the beautiful ballroom of the 
Peabody hotel at 7 p. m., Friday, May 6. The presiding 
officer, Eugene H. Clarke, introduced Charles P. Garvin of 
Boston as toastmaster. This was a fine arrangement, as 
Mr. Garvin is equipped for the job of toastmaster by nature 
and by training. 

After the dinner was served, the toastmaster called on 
W. Neill Stewart, who created some enthusiasm by stating 
that, although he is a Texan by adoption, he was a Ten- 
nesseean by birth. He said that the meeting of the South- 
ern stationers was comparable in size and interest to a 
national association. The Southern stationers should be 
proud of Governor Clarke and his work and proud of Ivan 
Allen, father of the regional plan and the National Index. 

President Stewart’s remarks were greeted with hearty 
applause. 

The toastmaster then called on the new governor, A. W. 
McClure, who made a graceful speech and cordially invited 
everyone to come to Jacksonville next year. 

United States Senator Kenneth McKeller of Memphis 
spoke in a humorous and also a serious vein. He told why 
he and Eugene Clarke were both bachelors, much to the 
amusement of everyone present. He then referred to the 
present tragic flood situation and said that Congress was 
willing to stand behind any movement which would prom- 
ise relief and control of the flood waters, not matter what 
the cost. 

The next address was made by Fletcher B. Gibbs, gen- 
eral manager of the National Association. Mr. Gibbs was 
introduced as a man with a vision, and spoke on “The 
Value of Co-operation in Business.” The final speaker was 
Ivan Allen of Atlanta, who spoke briefly, but appropriately. 
Toastmaster Garvin repeated his cordial invitation to at- 
tend the Boston convention. This ended the speeches. 
Dancing was then indulged in until a late hour. 

The Memphis stationers humorously remarked in com- 
menting on the convention, that it was not every city that 
could greet delegates with a flood, some of the most violent 
thunder storms on record and an earthquake, all in the 
space of two days. The earthquake occurred, by the way, 
yn Saturday morning about 2:30 o'clock, and although re- 
ported to be quite a lively event, many people were un- 
aware of it until they read the morning paper. 

-_ >  - 


Philadelphia Stationers Hold Annual Frolic 
Che Philadelphia 


annual spring frolic by 


Stationers’ Association observed their 
commencing their regular May 
meeting with a six o’clock dinner at the Bellevue-Stratford 


hotel 


President Francis B. Irwin quieted the sixty-seven diners 
by reminding them of the theater party to follow the busi- 
ness meeting and hence the necessity for haste. 

rhe association then elected to membership two firms, 


Shanahan and Company and C. F. Decker, Inc., by unan- 
gave the address of welcome, to 


which both Mr. Decker and Mr. Shanahan responded and 
ple dged their wholehearted support to the association.— 
a 
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SOME MISCELLANEOUS GROUPS AT THE 





BLOOMINGTON CONVENTION 1 and 2—Some of th ladie 
of the convention who visited the farm of Will Johnson near Bloomingeto: The Fedora Sextette Left t 
Right Jim Pryor, B. F. Lane, Bill Braden, Irving-Pitt Manufacturing Company Homer Jacquir Peoria; Har 
Murdock, Irving-—Pitt, and Bill Smith, A. W. Faber i—A representative group of Illir stationers ar 
travelers Some of the conventionites at Will Johnson's home on the ifternoon of May ‘ Distris Gov 
ernor Dan Hansen in a happy situation on the porch of Will Johnson's home near Bloomingtor i—The « 
and original Joe Hildreth of Ksterbrook’'s 
M4 ; ; . lists . ars » 1 
Illinois Booksellers and Stationers resolution passed at the previous meeting in Rock 
a —— ‘ P 
’ . ' erning the adoption of standart S ol tablets 
Che annual meeting of the Illinois Booksellers and Sta . t ' ‘ 
] >} ussion Whi s | Was ¢ I l = i ry 
tioners Association was held at the Illinois hotel, Bloon : u Ci ¢ . r muc ere Pre 
. onventi nd seated with Pres t Chuml ‘ 
ington, Ill., on Tuesday and Wednesday, May 3 and 4 ‘ REN Ny l 
Pe . 1 lent PI Anders of the Kansas | ye s A 
Registration started at 8:00 a. m. Tuesday in the parlors “‘ : _ , ' : 
1 " ‘ ' tion, who brought with him samples of the differ 
of the hotel. Adjoining the parlors and the meeting room 
and styles ot tablets adopted for use in tl 5 
was a large room devoted to an unusually handsome and ind . sas idopt. . 
’ Kansas 
effective merchandise display. At ten o'clock the meeting 
was called to order by President Harry H. Chumlevy of \t twelve o'clock there was a luncheon fo: 
. , . — taal > * a Law of 
Chicago. Invocation was pronounced by the Rev. Charles Women's Ex inge and a iu . ut 
tT " ) 1! y nt t n ’ tu 
[. Baillie, pastor of the Second Presbyterian Church of Village | Bre one to tw c 
. h Iya! 1 tae +t ’ tint 
Bloomington. R. O. Ahlenius, president of the Blooming was scheduled tor inspects 
ton Association of Commerce, presented an eloquent ad Shortly after ( clock the ( sess 
dress of welcome, responded to by President Chumley order and the discussion opened at the go sess 
Followed then the routine business, including reading of resumed Brief remarks on Standardization 
minutes of the eleventh annual convention; report of the by former President Frank Simmons of Springfiel 


secretaryv-treasurer, 


president; 
ment of 
™, <. 


spoke on 


report of the and appoint 


committees 
Miner of Miner's Book Store of 


The Standardization ot Me 
Association Mr. 


Macomb, Ill. 
[his 
with the 


rchandise by 
Miner’s remarks had to do 


Messrs. Miner, D. S. Ha 


President Anderson of the K 


the subject was discussed by 


Clifford L. Lloyde and 


Association. At the conclusion of the discussior 
resolved that the work be turned over to the c 


appointe¢ 














Mr. Coe, chairman of the legislative committee, stated 
that there had been two bills for uniform text books pro 
posed the legislature, but that there is no chance of the 
bills passing at this date lhe bills, which are alike in both 
Senate and House, provide for a commission appointed by 
the governor to b copyrights. No action was taken on 
this report inasmuch as the bills can not pass and nothing 
more can be done until the next session of the legislature 


Daniel S. Hansen, ernor of the sixth regional district 
National Association of Stationers, Office Outfitters and 
Manufacturers, was introduced, and said that there are 
many opportunities for office outfitters which are not yet 
understood. The next year or two will bring a new era 
in merchandising Che future of the dealers is not in sell 
ng small things. They must keep abreast of the develop 
ments in the field and prove themselves capable of handling 
the larger things. Salesmanship is a great factor in the 
trade It is a case of the survival of the fittest. We are 
content to have $20 and $25 files when we should be stock 
ing and selling $50 quality files. The dealer should have 
sufficient stock to fill orders promptly for he otherws« 
t Many dealers are now handling 
specialties and manufacturers are more and more recogniz 


isks the loss of business 


ing the dealer as the logical outlet for their products. The 
dealers are expected to know their goods Are we on our 
toes for the new business on mechanical posting? Che 
time is coming when it will be no novelty for a customer 
to buy of his dealer a full posting equipment for $150 


aes 
to 32UU 


Office furniture belongs to the stationer Seventy to 
eighty per cent of the business is done through the office 
outfitters [There is much business done on walnut and 





SOME INTERESTING GROUPS AT THE ANNUAL 
I ILL.—No. 1 
Anderson, president of the Kansas Book Dealers Association, 


AND STATIONERS ASSOCIATION, BLOOMINGTON, 
ernor of District No. 6. National Associatior Phi 


Newton, Kas., and Arthur Cl 
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president f the Illinois Booksell« 





>) 


heavy upholstered chairs. Matched suites have come to 
stay. They are not as radical in design as at first, but are 
handsomer and more appropriate. Mr. Hansen advised 
dealers to stick to one line of desks, chairs, bookcases, etc. 

\dvertising and selling are Siamese twins. Advertising 
is the backbone of industry. Methods vary with dealers, 
location, etc. He cited the case of a New York concern in 
business several years. In a corner, fenced off, there is a 
contract department with a girl to take care of it. The 
house makes it a business to sell large consumers. This 
department made $8,000 last year, according to their fig- 
ures, but if they figured the small percentage they receive 
into the average cost, they would find they did not make 
so much. 

Schools, churches, ete., are properly the field for the 
dealer. Think of the prospects for steel shelving, lockers, 
etc. Every bank, every big house, every factory is a poten- 
tial customer Even envelopes can be made profitable if 
taken up with the right manufacturers in the right way. 
It is vitally important that dealers keep alive their associa- 
tion activities ‘A big combine is out to get our business 
on a price basis,” said the speaker. “We cannot afford to 
be outside of our organization.” Mr. Hansen advocated 
sales meetings once each week. He spoke of the helpful- 
ness of house organs and of the many uses of the trade 
journals 


C. W. Follett of the Wilcox & Follett Company, Chicago, 
spoke on Chain Stores. He said that this is a booksellers’ 





and stationers’ problem 


“Our problem,” said he, -‘is one of service, not one of 
merchandising. When the dealer has established a bus- 
iness on the basis of service, chain stores can not annoy 














CONVENTION OF THE ILLINOIS BOOKSELLERS 
eft to right Daniel Hansen, regional gov- 


rs and Stationers Association, Chicago. 2— 
Miss Beulah Geiger; Arthur Frey of the 


Mr. and Mr Jack Sheean of W. B. Read & Company, Bloomingtor y 

Globe—W ernicke Company J. Fred Temple, Galesburg, Ill; B. F. Lane, Jacksonville, ll., and Roy Greenwood, 
Chicago, I i—Mr. and Mrs. Tom Hansen of the National Blank Book Company and baby, the youngest person 
at the onventior 5—Left to right Daniel Hansen of Moline; Otto Wagner, Freeport; George Winegard, Yaw- 


( Manufacturing Company; R. W. Fauber, 
G. W. Neider of The Ault & Wib Company, and H 
lack J nstone Associated Stationers Supply Company, 


Peoria, and M. B. Rogers, Jacksonville. 6—A. G. Baker: 


Rogers Art. Frey, The Globe-—Wernicke Company; 


and Earl Agniel, The Globe-Wernicke Company. 








#5 








Page 56 OFFICE APPLIANCES For June, 1927 





him. Stationers in the main deal in goods having fixed 
prices. Personality, service and knowledge of one’s com- 
munity are the principal factors.” With regard to the 
chain stores, hiring the right person to run them frequently 
costs too much. Educational books require years of train- 
ing which the chain store man can not have. Your book 
store is a place where people like to shop. A chain book 
store would be impractical. 

The next subject on the program was Honesty in Ad- 
vertising. This was discussed by C. L. Lloyde of the D. 
H. Lloyde Company, Champaign, III]. Honesty in adver- 
tising, he said, is equal to success. If one is dishonest in 
advertising he might as well go out of business unless he is 
one of those who move often. The dishonest advertiser, 
move often, but he is not welcome when 


hewever, may 
He loses public confidence and kills the 


he comes back. 
customer by treating him rough. 

Often carelessness may seem like dishonesty. Sales re- 
sistance is increasing all the time and we have to put 
more and more effort into getting business. 

C. H. Marquis of Bloomington gave an interesting talk 
on The Advertising of Books. He mentioned the im- 
portance of electric signs, window displays, the influence 
of the store’s circulating library and suggested that dealers 
look through their stock with a view to cutting down the 
variety of titles and thus reducing dead stock. Newspaper 
advertising must be extremely well done to be profitable. 

W. R. Essick of Hines & Essick, Decatur, I!linois, gave 
a most instructive address on Departmentizing the Store. 
He suggested thirty departments and the division of gross 
sales by each department. 

Harold Lang of the Pantagraph Printing and Stationery 
Company, Bloomington, spoke on Displaying Office Sup- 
plies and Furniture. He presented an interesting diagram 
in which he outlined the relative value of different spaces 
in the store, the window displays representing twelve per 
cent; the first eight feet thirteen per cent; the next ten 
feet thirteen per cent, and so on to the extreme rear of the 
store. He emphasized cleanliness and order and plenty of 
light. He suggested the use of oblong tables instead of 
round tables for displays of merchandise, and pointed out 
that most people like to handle the goods they buy or at 
least to be able to pick up samples 

This concluded the business of the first day. 

At 7:30 in the evening there was a family stunt party 
and dance in the Spanish Garden on the seventh floor of 


the Ensenberger building. 


Second Day’s Sessions 


The Wednesday morning session opened with a most 
interesting talk, illustrated with moving pictures. This talk 
was by H. L. Deutsch of the Dennison Manufacturing 
Company, Framingham, Mass., and his subject was Putting 
the Win in Windows. Mr. Deutsch gave a highly interest- 
ing showing of window displays, demonstrating the advan- 
tages of crepe paper. 

George O. Wirtz of Allsopp & Chapple, Little Rock, 
Ark., spoke on Censorship and Friendship. 

F. D. Garland of the University of Illinois Co-Op., 
Champaign, Illinois, spoke on Display of Books. 

W. C. Jacquin of Jacquin & Company, Peoria, gave an 
interesting address on Reducing the Stock. 

Know Your Books was the subject of an address by 
Donald P. Bean of the University of Chicago Press, and the 
final address of the morning session was made by H. D. 
McFarland of the McFarland-Howell Company, Rockford, 
Ill, on Selling Office Supplies by Solicitation. 

Following the hour for luncheon and the additional hour 
for the inspection of exhibits, the afternoon session came to 
order and listened to an address by Fred Greenwood of 


Woodworth’s Book Store, Chicago, on The Book a Month 
Club. 

F. L. Tracht spoke on The Importance of Proper 
Accounting. Mr. Tracht is of the University of Chicag: 
Book Store, Chicago. 

This concluded the regular addresses. The final business 
of the session was then taken up, including the nominatior 
and election of officers, etc. The following officers were 
elected: 

Harry H. Chumley, Chicago, unanimously re-elected 
succeed himself as president of the association; Frank D 
Garland, Champaign, first vice-president; A. W. Baxter, 
Chicago, vice-president; Chalmers H. Marquis of Blooming- 
ton, secretary-treasurer; Jack Johnstone of Chicago, mem 
ber of the executive committee. 

The matter of selecting a city for the next annual con 
vention was referred to the executive committee with 
power to act. Reports of the membership and display 
committees were received after which the resolutions com 
mittee through its chairman, C. L. Lloyde, offered a resolu 
tion, expressing the thanks of the convention for the hos 
pitality and courtesies extended by the booksellers and sta 
tioners of Bloomington and Normal and their assistants, 
and to all other individuals and firms who helped to make 
the convention a success. 


The Annual Banquet 


At 7:00 P. M. the annual banquet was served at the 
Illinois hotel, and 150 persons enjoyed the dinner and the 
program of speeches. Music was furnished throughout the 
evening by the Wesleyan trio. President Harry H. Chum 
ley filled the role of toastmaster. 

On behalf of the members of the association, Claude 
Dunlap of Rockford presented Mrs. Chumley with a silver 
coffee set. Several past presidents of the organization were 
next introduced, including George L. Wirtz of Little Rock, 
Ark.; C. L. Lloyde of Champaign; John Temple of Gales 
burg; Roy Essick of Decatur; Will H. Johnson of Bloom 
ington; W. W. McKnight of Normal; C. W. Follett of 
Chicago; C. W. Miner of Macomb and Frank Simmons of 
Springfield 

Those who responded with short talks were D. S. Hansen 
of Moline, governor of the sixth district, National Associa 
tion of Stationers, Office Outfitters and Manufacturers 
P. M. Anderson, president of the Kansas Book Dealers’ 
Association; Fred Greenwood of Chicago; Chalmers H 
Marquis of Bloomington, newly elected secretary-treasuret 
of the association, and George O. Wirtz of Little Rock, 
Ark., who was first president of the Illinois association 

Mr. Wirtz, by request, told something of the conditions 
prevailing in his home region in consequence of the floods 
in the Mississippi Valley. He described some of the scenes 
he has witnessed within the past few days; told of the 
brave fight the people have made against the flood menace 
and the suffering and destruction over a wide area. 
paid tribute to the work of the American Red Cross 





said that the disaster has served to unite North and Sou 
in stronger bonds 

At the conclusion of the address by Mr. Wirtz, the ass 
ciation voted to donate $50 from its treasury for relief of 
the flood sufferers 

The principal address of the evening was delivered by 
Lawrence Hawthorne of Minneapolis, poet and lecturer, 
who is known as “The Father and Son Poet.” He ex 
pressed his pleasure at coming back to Bloomington as h 
lived there two years when in the employ of the Panta 
graph Printing and Stationery Company. 

Mr. Hawthorne is a pleasing speaker and poet whos 
productions have nation-wide circulation 


+ 


The following souvenirs were presented to the guests a 
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the banquet: Desk calendar, Gibson Art Company; book 
on Etiquette of Letter Writing, Eaton, Crane & Pike; 
Kwikstik mucilage, Kwikstik Company; box of fine station 


ery, A. C. McClurg Company; book of Lessons in Window 
[rimming, Dennison Manufacturing Company; “The 
Perennial Bachel Grossett & Dunlap; Webster Note 
Book, J. C. Blair Company, Huntington, Penna.; The Coun 
try Life Press, Doubleday, Page & Company; pens and 
clips, Esterbrook Pen Manufacturing Company; “The 
Piano Movers” by William Hazlitt Upton, Universal Press; 
“You” by Edgar A. Guest, Riley & Lee; auto road atlas, 
Rand McNally Company; miniature Boston pencil sharp 
ener, C. Howard Hunt Pen Company; beautiful corsage 
bouquets by the Irving-Pitt Manufacturing Company 
“Soundings” by A. Hamilton Gibbs, A. L. Burt Company; 


set of four bridge scores, Henderson Lithographing Com 
pany 
The Exhibits 
[he exhibitors who showed their lines in the exhibition 


room, d 


ecorated by courtesy of the Dennison Manufactur- 


ing Company, were as follows: New York Consolidated 
Card Company, New York, N. Y.; Norwood Novelty 
National Blank Book 
Holyoke, Mass.; C. Howard Hunt Pen Company, Camden, 
N. J.; A. L. Burt Company, New York, N. Y.; Samuel C. 
Ward Manufacturing Company, Boston, Mass.; Rand Mc 
Nally Ill.; Lithographing 
Company, Cin Chicago Paper Company, Chi- 


Com 


pany, Cincinnati, Ohio; Company, 


Chicago, Henderson 


( )hio; 


Company, 


cago, Illinois; Engravograph Company, Chicago; Eaton, 
Crane & Pike, Pittsfield, Mass.; Parker Pen Company, 
Janesville, Wis Buzza Company, Minneapolis, Minn 
Kwikstik Company Chicago; Bobbs-Merrill Company, 


Manufacturing Com 
Lee, Chicago: a E. 
- Grossett & Dunlap, 


Indianapolis, Ind Irving- Pitt 
pany, Kansas City, Mo.; Reilley & 
Waterman Company, New York, N. ‘ 


lana; 


New York, N. Y.; American Pad & Paper Company, 
Holyoke, Mass.; The Modern Stationer; The Wahl Company, 
Chicago; P. F. Volland Company, Joliet, Ill.; Sanford 
Manufacturing Company, Chicago; University of Chicago 
Press, Chicage Che Niloak Pottery, Benton, Ark.; The 
Esterbrook Pen Company, Camden, N. J 

The registration showed 117 persons in attendance. There 
were forty-two dealers and their representatives present and 


twenty-two ladies. The remainder of the registration in 
cluded publishers and manufacturers and their representa- 
tives 





Stationers’ Square Club Holds Minstrel Show 


Stationers’ Night, under the auspices of the Stationers’ 


Square Club of Greater New York, came to a successful 
conclusion early in the morning of May 5, 1927. 


A minstrel show, whicl 
L. O'Connell of the L. E 
at the Palm Garden, 150 
Wednesday May 4. 

To say that the show was a success is to put it mildly 
for without exception each one of the actors acquitted him- 

with merit the chorus held up its part of the per- 
t manner. 


1 was under the direction of Mort 
\Vaterman Company, was staged 
East 58th street, at 8 p. m., 


evening, 


self and 
| 
| 


c 
formance in a_ splendid 
is deserved by the end-girls, Ruth Nord- 
berg of Modern Stationer and May Lowery, of A. L. Reed 
Also the end-men, C. M. Fairbanks, 2nd, 
Stationer, Walter J. Bennett of Modern Sta- 
tioner, Lee Berk of Ganz Brothers, and Wm. A. Bachtler, 
Jr., of White & Wyckoff 

The play depicted an hotel with Mort L. O’Connell as 
proprietor The end-girls and 
waiters and the chorus were the guests. The 
attractively laid out with tables and the decora- 


tions were very tastefully arranged. All the songs were 


Special mention 
Company by 


of Geyer’s 


and interlocutor of the show. 
men wert 
stage was 
appropriately selected for the event. 

The text of the play itself dealt particularly at times 
with the stationery business and many prominent men in 
the New York trade were mentioned. 

Special mention should be made of Mr. O’Connell’s work 
in training and producing this show. He showed himself 
indeed master of the situation and the enthusiastic applause 
which the different indicted that his 
efforts were appreciated. 

Honorable should be made also of Gerard D. 
White of the American Clip Company, who was the stage 
manager and arranged for the beautiful decorations of the 
hall as well 


greeted numbers 


greatly 
mention 


Due to the forceful administration of C. C. Shee, presi- 
dent of this organization, much enthusiasm was generated 
prior to the night and the attendance was the largest that 
has been witnessed at any stationers’ event in the recollec- 
tion of those present. 

To Louis H. Tavernier, chairman of the entertainment 
committee, and to Harry W. Lynn, chairman of the pro- 


gram committee, goes much credit for their helpful work 
in putting the Stationers’ Square Club higher in the estima- 
tion of the New York trade. 


Of particular interest is the program which was produced 
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Pram Goasen, Mow lon 
rer « a) 





MINSTREL SHOW OF THE STATIONERS SQUARE 
at the extreme right the three met! standing n the bac 
Cc. si President of the Club, and Louis H. Tavernier 


K 


CLUB OF NEW YORK CITY.—In the above picture 
row are Mort L. O'Connell, coach and interlocutor; C. 
hairmar f the Entetrainment Committee. 
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for the occasion and which contains only sales talks regard 
different manufacturers in 


this 


ing commodities paid for by the 
the field No 
booklet 


shows much 


trade-marks were permitted and first 


of its kind was very enthusiastically and 


thought and preparation on the part of those 
connected with the organizatior 


J. Milton Van Alst and his 


the splendid turnout. 17 night was 


corps ot ushers took care of 


a stormy one and the 
| 


vecause of the 


attendance was all the more remarkable 


weather conditions 

















HARRY W. LYNN 


( hairmar 





rogram ¢ mittes 

Raymond Fishe ( Numbering ich 
Company won the Charlest contest in the face of kee 
competitior Chere were thre r ind three men entered 
mn the contest il | il re ( t iSsiasti ally received 
but Mr. Fisher was the 1 t popular with the audiencs 
ind was presented a cup whicl is donated by Draper 


Maynard Company, 33 Union Square 


The audience was the jud the contest and each cor 
testant was required to take | bows while the iudience 
manifested the extent of their appreciation tf their indivi 


ual worl 
Lifetime st ‘ > ne tw t his old tavor 


Lom 


audience ite is Was mu 


songs tor the 


Mr. Stonehouse has cor { é nized as the dean of 
the stationery entertainment stage His appearance at Sta 
tioners’ Night came after a trip from New Haver 

Dancing dulge intil late hour by those 
present rl sic was | t Pat Roach’s De Lux 
(Orchestra hi ilso music for the sh 
Nearly 1,500 persons ere pre 

an 
Columbus Stationers Elect Officers 

Late April the Colur ! Stationers Ass it 
Columbus, Ohto, elected t oihecers the ¢ 
suing year President, |. J. D t Fk. H. Sell & Ce 
vice-president, H. E. Squi ( s Blank Bool 
Manufacturing Company ret nd treasurer, |. M 


Sell of E. H. Sell & Co 

Che speaker it the evening Carl M. Schutz. sales 
manager of the Browne-Mor Company and R« 
Governor of the Fifth District the National Associatio1 
His subject was “Ham and Fx nd he emphasized the 


fact that stationers too often n t ipportunity to make 
larger sales out of littl sales, f 1 t sel venholders wit 
pens, supplies with filing cabinet et 

Plans are he neg 1 icle lor il t r tamuily | nic like the 
one that was s successtul last ca 


Some of the men whose 


ing Company 


Stamp Men of Zone 8 Hold Important Meeting 
. . Vf: { 





The Zone Eight meeting San Diego or la 24, 25 
and 26, 1927, was a very protitable one indeed 
ittendance was light t 
After Governor Pels had called the meeting 
lhursday morning at ten oclock he apy I 
Pontius chairman of registratior Each 
$12.50 t ( er the expenses the meet ‘ 
ound to be adequate to ta enterta 
inners 
S report s¢ ! it the rul 
the associatio1 1 mbers have I \ 
was his e] it more ( ) 
ld seem th r n-members 
of the cheap | s ss and the ¢ 
ng to the iss it members \ 
ition members re those } 
ts of the lo pr d Ivers 
Is had given his report he feeling 
yf a member of the craft, W. S. |] 
members stand for a moment out of 1 ~ 
ind that a su le resoluti g 
Bing 
Ly nnington s r rr id t ‘ 
tember 22, 23 24 s the 
ting was app It ss 
the members t Nortl . 
b M ed meeting ( SEV E I 
e held ; ( ‘ Britis ( i 
a deles ites exp! Vis 
Alas desired te take t ing t 
) Ss expresses i t ran! ‘ 
Ss ce co ( t {) t tie 
a . I Wa is 1 i 
sted the Alaska ys é - 
ta De t once s | 
( ss ft 1 ike 
Committees Bring Out Practical Ideas 
1 ue ! t ( rn Su ries ( 
ported na ts are ill ly t ‘ 
t e ma Cla t 
st better pa r Che s 
) ( he | I (a Ip i INCE SE ste 
] tte Ss n t ere pl 
n t Ox t S r 
_ « ger & Co i ( . 
sta vidual cart vas ‘ 
those ( more col sed 
t \ s bette | } Phe 
\< il ( n pric I t pet r | i 
had | iis Sugvested i mbe ¢ 
ould be | the visible parts 
\ ide « t 
nd clea re ( rke Der t was 
numbering 1 e repairmar es crag 
ir é sa day It d 
this lv $1.46 a t t 
; Ei iarv only $1.18 ps Ene : 
ins I | \\ 5 dee 1 ef 
ccor mene tio > t Se 
the reas h slow speed t depart! 
\l s were give i 
ta if 1 will cor e friend] 
Entertainment Features 
l} ele 1 their wives S 
theater .) ed hy the ~ 1) C igg re 
Phursda | da eve £ Ss spent ‘ 
ment ra ( inged ba t I ae SS 
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he races at Tiajuans We suggest that the sports writers Che stationers’ regional meeting to be held at the Fair- 
he man who writes the articles on “beating the bang mont hotel, San Francisco, June 16 and 17, is arousing 
tails with Barney” should enlist the services of one Samuel much interest on the coast and in the west, middle west 
Lack at a salary to be named by himself. He “brought nq east. California stationers are doing everything they ' 
home the bacon.” Vice-President Jim Patrick acquitted can to make this meeting worth while and all stationers, ) 
himself nobly as a pinch-hitter on every occasiot Uhe manufacturers and their representatives are given a cordial 
delegates repaired to their rooms early Saturday evening, invitation to be present 
ired but happy, and left Sunday morning in automobiles The first session will start at nine o'clock Thursday 
for the pilgrimage home. morning and the meeting will continue through Thursday 
We might mention that a caravan was arranged in Los and Friday, terminating with a banquet at the hotel. At 
Angeles on Wednesday, March 23, for the trip to San the daily luncheons and banquet professional talent will fur- 
Diego. They assembled at the Los Angeles Rubber Stamp nish entertainment. Merchandising conditions are chang- 
Company's store at ten o’clock in the morning and jour ing so rapidly that dealers must keep informed regarding 
neyed to Riverside for luncheon at the Mission Int every phase of their business. It is planned to devote the 
['welve persons were present at this much-enjoyed event two days of the convention to the discussion of practical | 
[hose who attended the different functions and the meet educational topics and successful dealers from several H 
ngs were as follows localities will speak 
Patrick & Co., San Francisco, Mr. and Mrs. J. M. Pat Several eastern men will spend their vacations on the 
rick; Moise-Klinkner Company, San Francisco, S. Pels; Coast and plan to be present at the convention. Dates have 
Samuel Lack & Co., San Francisco, Samuel Lack; Irvine been so arranged that it will be possible for many to attend 
& Jachens, San Francisco, Jack Irvine; Irwin-Hodson Cor the three coast conventions, Los Angeles June 14, San | 
pany, Portland, Mr. and Mrs. C. K. Zilly, Mr. and Mrs Francisco June 16 and 17, and Seattle June 22 to 25. The | 
McFall; Oakland Rubber Stamp Company, Oakland, J. N door is wide open to welcome all who attend either or all 
Bostick, Mrs. Carrie Bostick, Jim’s sister-in-law (Mrs. of these conventions and the welcome includes not only | 
Bostick is of San Diego); Chipron Stamp Company, Los traveling men but factory representatives, executives and j 
Angeles, A. K. Smith; Pacitic Rubber Stamp Company ill others connected with the trade I 
Los Angeles, Chas. Kk. Cook, H. Witt; Los Angeles Rub At Sar rancisco emphasis will be laid on the business | 
ber Stamp Company, Los Angeles, George E. Rinehart, P sessions and the entertainment will be incidental, although | 
L. Haworth, Clarke and Mrs. Dennington; California excellent 
Stamp Company, San Diego, Mrs. W. S. Bing, Virginia Following are some of the subjects that have been placed | 
Bing, Harry Bing, Wallace F. Pontius; Lane stamp — on the progran Cal Commercial Stationery Stores Be 
pany, San Diego, Mrs. E. L. Lane a d Mrs Lane > ware, “Made to Pay in a High Rent District; The National As- | 
Miss Xereen, Verne Sutherland (M1 sutheriand had a guest _ ciation, Its Aims and Objects; Stock Control; Sales and | 
mag hea ey hee eS eS a a oe oe Salesmanshiy Salaries, How Determined; Advertising 
ady's nam That Gets Results: Value of Display Windows; Where 
é ) 
Merchandise Should Be Located. How Displayed; Greet- | 
Stationers Association of New York ing Cards, Their Location and Display; Is Office Furniture | 
At the annual meeting of the board of directors held or a Profitable Department: The National Index; Harvard 
Monday, May 16, the following officers for the ensuing Research Bureau; Tl \buse of Credit; Rents, The Value | 
year were elected: President, J. Thomas Hill, J. Thomas of Floor Space and Cost of Doing Business; The Display | 
Hill Company; first vice-president, Louis C. Giels of Cor and Sales of Filing Supplies; What Is a Desirable Turnover | 
lies, Macy & Company; second vice-president, F. R. Til On the afternoon of the second day there will be a round } 
ton; third vice-president, Mortimer W. Byers; treasurer, table discussion at which everyone will be invited to take | 
J. I. Kilbourn, Corlies, Macy & Company: secretar Wil part. 
liam C. Siegert, William C. Siegert & Company The wives and friends of the dealers and their employees 
These are the same officers who served last year ire invited to attend the closing banquet. 
} 
| 
| 
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i 
CONVENTION OF THE SALES ORGANIZATION OF THE SENGBUSCH SELF-CLOSING INKSTAND COM- 
PANY OF MILWAUKEE Left to right A. DeLong, C. W. Johnson, C. G. Tollefsen, E. L. Watson, F. E. Han- 
sel, J. G. Weiskopf, Al. Anderson, 8S. A. Stilwe H. Riegel, A. R. MacDougall, A. F. Sengbusch, G. J. Sengbusch, 
A. G. Schaefer and C. W. Sengbuscl 
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Allen Addresses Store Fixture Men 

C. W. Maier, of Rochester, N. Y., was named president 
of the National Commercial Fixture Manufacturers Asso- 
ciation at the final business session of its sixteenth annual 
convention here today. Other officers elected were C. M. 
Johnson, of Moline, Ill, vice-president; C. F. E. Luce, of 
Grand Rapids, Mich., secretary, and W. A. Fifer, of Quincy, 
Ill., treasurer. 

The three-day meeting, which opened on Tuesday at the 
Atlanta-Biltmore hotel, was attended by more than 100 
commercial fixture manufacturers from all parts of the 
United States, and a well-balanced program was presented. 

Ivan Allen of Atlanta presented a paper on “The Im- 
portance of and Benefits to Be Derived From Group Meet- 
ings of Manufacturers,” in which he stressed the benefits 
derived from such meetings in the retail stationery business 
and urged the adoption of a similar system in the com- 
mercial fixture industry Several other interesting ad- 
dresses were presented 

Entertainment features included an annual banquet on 
the opening evening of the convention, an old-fashioned 
Georgia barbecue at the Druid Hills Golf club, a luncheon 
at the Atlanta-Biltmore hotel, golfing on the various city 
courses, and a trip to Stone Mountain and around the city 
and its places of historic interest. 

This was the first time that the convention had ever been 
held south of Louisville, and delegates not only had a fine 
business meeting, but a real touch of genuine Southern 
hospitality.—J. H. R 

= 


Fourteenth District Stationers to Meet June 14 

Joe E Harvey, regional governor of District No. 14 of 
the National Association of Stationers, Office Outfitters and 
Manufacturers, announces that there will be a meeting of 
the stationers of his district at the Commercial Club, Ele, 
enth street and Broadway, Los Angeles, on Tuesday, June 
14. This meeting is open to all stationers whether members 
or non-members of the National Association and all are 
urged to attend and bring their heads of departments, sales- 
men and ladies engaged in the industry. Traveling men 
are also invited. 

W. Neill Stewart, president of the National Association, 
will be present from Dallas, also Charles M. Marshall of 
Atlanta, Ga., and Carl M. Schutz of Muskegon, Mich., sales 
director of Browne-Morse Company. Each of these gen- 
tlemen will give a talk on some of the outstanding busi- 
ness problems. 


On June 16 and 17 a meeting will be held at the Fair- 
mont hotel, San Francisco, under the direction of Regional 
Governor Howell D. Melvin of District No. 12. Mr. 
Melvin’s address is 162 South First street, San Jose, Calif. 
Both Mr. Harvey and Mr. Melvin will be grateful for 
advance notice from those who expect to attend either or 
both meetings. 

Mr. Harvey's address is 1144 South Broadway, Los 
Angeles, Calif. 

ae 
Capital District Stationers Association 

The Capital District Stationers held their final meeting 
for the spring and summer months on Tuesday, May 1/7, 
at the Albany club, Albany, N. Y. The meeting, in charge 
of President Donnelly, was well attended. The business 
was finished up for the season and plans were made for a 
summer outing and for attendance at the Boston conven- 
tion of the National Association in the fall 

Messrs. Skinner and Clapp of the outing committee re 
ported that rapid progress is being made in plans for the 
summer event which is to be held in conjunction with that 


of the Mohawk Valley Stationers’ Association of Utica. A 
date for the outing will be set a little later. 

Messrs. Gallien, Clapp and Russell were appointed a « 
mittee to arrange for a party to attend the national con- 
vention next fall. 

The meeting concluded with an interesting educational 
talk on Cooperation and Business Economics by C. H. | 
mer of the state comptroller’s office. 

a 
Special Libraries Assn. Meets at Toronto 

The Special Libraries’ Association, composed ot execu 
tives of commercial, industrial and professional libraries, 
meets at Toronto the week of June 20. This meeting is 
held in connection with the convention of the American 
Library Association. 

> ~«~=«- 
Boston Stationers Outing June 11 

The annual outing of the Boston Stationers Association 
will be held on Saturday, June 11, at the New Ocean House, 
Swampscott, Mass., one of the finest resorts in the coun- 
try. The attractions will consist of a midway, field events, 
athletic contests, baseball, tennis, golf, dinner and dance 


; 


The committee is planning to entertain five hundred or 


more people this year. 
a 
Mohawk Valley Stationers 
The Mohawk Valley Stationers Association held their 
regular monthly meeting at the City Club, Utica, N. Y., on 
April 20. Steps were taken at this meeting to complete the 
organization of the association Jeginning with the fall 
months, larger meetings will be held, including perhaps all 
the office appliance men in the district. The association 
has already secured a goodly number of active members 
and several associate members. 
en 
Capital District Stationers Meet 
The regular monthly meeting of the Capital District Sta 
tioners Office Outfitters and Manufacturers’ Association 
was held Tuesday, May 17, at Keelers’ Restaurant, Albany 


N. Y. A special effort was made to have a good attend 


ance because this was the last meeting until next fall, the 
association having adjourned for the summer months 
EO ——— 
Connecticut Valley Stationers 

This association held its regular monthly meeting in 
Hartford at the City Club on Wednesday evening, May 18 
Thomas Stagg of the Guild Products Corporation spoke 
on the subject of Guild, Its History and Purposes. 

_ 


Seattle Typewriter Men Define the Term “Rebuilt” 


After discussing the topic, “What Constitutes a Rebuilt 
Typewriter,” at weekly luncheons, members of the Seattle 
Typewriter Dealers’ Association have adopted a standard 
definition of the term and measures are being taker 
educate the buying public in the advantages of buying a 
rebuilt machine 

The definition adopted was identical with the or ¥ 
proved by 200 manufacturers and dealers in second | 
repaired, and shop and factory rebuilt typewriters at 
ing in Washington, D. C., on Feb. 27, 1920, before the 
Federal Trade Commission on the rebuilt typewrit 
try. 

“The term ‘rebuilt,’ as applied to used typewrite: 
Federal Trade Commission was informed in a res 
“shall 1 


taken completely apart, each part carefully cle 


ve deemed to include machines which 


examined, and tested, and if it shows signs of wear, it is 
discarded and replaced by a new part; the frame ¢ 


and, if needed, japanned or re-enameled, which process 


quires a baking oven; all tarnished bright parts reni 
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MM. & YV. Standard Products 


The Better Value in Typewriter 
Ribbons and Carbon Papers 


OMPETITION is so often wrongly confounded with price-cutting. Price-cutting, 

which is really the death of trade, should never be confounded with real live, healthy 

competition. This applies very keenly to our industry. The dealer handling our goods saves 
himself much worry in trying to compete with the most inferior lines on the market. 


Quite a while ago we decided that, in making our goods distinctively different and 
having in mind quality only we could create such a standard as would enable the dealer 
to build up a most satisfactory and profitable business on the actual quality of the goods 
and, in this, they are greatly aided by the fact that the user is becoming more discrimin- 
ating and knows what represents a good typewriter ribbon or a good sheet of carbon 
paper. He is interested in the work it does and is satisfied only with such results as may 
be obtained from goods of a recognized standard. 


The dealer and consumer alike, therefore should examine very carefully into the merits of our goods, as 
it will solve every problem that may confront them in the use of these two very important articles. Our 
goods are made to serve every purpose and each one exactly. The steady growing demand for the higher 
qualities is certainly most gratifying and, also, as establishing the correctness of our principle. 


In addition to the standard lines of Typewriter Ribbons and Carbon Papers, we manufacture inked 
ribbons for any device using them and in any degree of inking required. We make a carbon sheet for every 
possible purpose for which carbon paper is used, also in any weight, in any finish from the soft finish of the 
pen carbon to the extra fine hard finish of the higher grades of Typewriter Carbons, yielding the maximum 
number of copies per sheet—a character of copy that is appreciated by the most discriminating user. Copy 
of our price list, which we will gladly mail to anyone, will quickly show the large variety we are making in 
all of our various lines. 
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The trade-mark 
that makes ‘‘come 
back’ customers 


M. @ V. Lines 
give the service 
that satisfies 
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MITTAG & VOLGER, Inc. 


























Principal Office and Factory, PARK RIDGE, N. J., U.S. A. 
Branches: 
MINNEAPOLIS NEW YORK BOSTON LOS ANGELES 
1040 McKnight Building 261 Broadway 115 Federal Street 102 San Fernando Bidg. 
(406 So. Main St.) 
SAN FRANCISCO CLEVELAND CHICAGO ST. LOUIS 

uy) 591 Mission Street 326 Erie Building 205 W. Monroe Street Merchants Laclede Bldg. 
AGENCIES ALL OVER THE WORLD 
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ROUGH 
PREMIER And 
A.W.M.Co.GRADE 


TYPEWRITER 


Send for New Price List 
No. 90 


Ribbons-Carbon Paper-Parts 


RUBBER 
COVERS 


NORTA 
24-HOUR 
SERVICE 


on 


PLATEN 







AMERICAN 
WRITING MACHINE CO. 


449-455 Central Avenue 


NEWARK, N. J. 
And 20 Principal Cities 
Established 1880 
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Dictaphone President Addresses Sales Club 
L. ( Dictaphone Sales ¢ 


poration, 


Stowell, president of the 
anagers’ club of 
‘My Conceptio1 


Stowell was the 


' 
Sales 


addressed th 


Commerce 


Mr 


ester Chamber of 


Manag ement.” 


the dinner 


Mr. Stowell stated that managers should } 
touch with their field men, travel their routes wit m to 
gain closer acquaintance with their problems, and t ep 
the eld staff assured that the home office is 
it all times in their work. 

| e gs esmat is the ( p Ss personal 

while he is working his te Mr. St é 
“You must remember that to ustomers he 
pany, and he must gauge his actions accor 


speaker stated that advertising is the twin br 


yy electrolite process; all broken or batt 
by new type and the type iligned all | 
Ip reassembled the machine should | 
ssetad netent workmen thas 
adjusted competent workmen, so tha 
rposes it is substantially as good as a new 1 c 
the same model and approximate serial nun 
Methods of inspection and ways of deter 
rice for rebuilding a typewriter have been — 
= 
discuss at meetings durir —_ 
— 
} 4 
Members petitioned on the suggestion of « | = 
o'clock Saturday afternoons during June, July, A — 
: 
September favored the plan, but 1 le< — 
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member of the 
New \ 


president of the Rochester Chamber of Com- 


Mr. Stowell is a 
agers’ Club and of the 
Bee } CT vice 
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Midwest Travelers’ Club Grows 
The Midwest lub | | 


[ravelers’ Clu S 


recent 





: , 
number of new members, increasing their enr 
thirty-four This club, by the way, is offic 
well t OV Ti is the following Pp F. Mec] 


Webster ¢ mpany, ot Joseph M president K. H 
William Schmiederer, Buxtor & Skin 
Missouri, treasurer and custodiar lack Grey, Wil 
Company, Chicago, honorary president; W. S. PI 


Company, Oklahoma Citv, Okl 
* 


New Pink List Presents Original Features 


The Associated Stationers Supy Company ot 


has issued a new pink list This is No. 8 of the 

is a catalogue of a number of selected stationers 

and Stapies contains over ninety pages d 
One teat or the present list vhich 1s 

mterest s eS€ ted Oo! pages gl 1 tw al 1 Clk® 

his is a schedule of a new and what is believe: 

1 rathe va le transportation service for the de 

the soutl This schedule is pages eight 

eighty-three and gives comparative freight rates from ( 

cago via the standard rail lines and also via the M 

Warrior Barges lines on the Mississippi river and its 

taries Che time in transit is als ive! Chis 


barge line route is, of course, somewhat 


considerable saving may be effected each year 


it a 
slight adjustment in the dealer’s 


the difference it shippir @ time 
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“The Line that can’t be matched” 
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A line which has both quality and individ- 
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uality, variety enough for every requirement 
and manufactured with the greatest care. 
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Manifold Supplies Company 
188 Third Avenue 
BROOKLYN station i») N. Y., U.S. A. 
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This Display 
on your counter 


will make actual sales of Amcodaters 
Hundreds of dealers are proving it 
every day. Amcodater is all-metal, 
self inking and is being used by many 
executives and office workers who 
never bothered with a mussy rubber 
band dater 


Capacity 12 years 


Finished in DUCO-- Mandarin or Jade 


MADE AND GUARANTEED BY 
MANUFACTURERS OF 


AMERICAN VISIBLE 


NUMBERING MACHINES 


American Numbering Machine Company 
Atlantic & Shepherd Avenues, Brooklyn, N. Y. 
CHICAGC: 125 W. Madison Street 
LONDON--PARIS 


The Counter Display and supply of Folders FREE 
with trial dozen. Or send for special offer 


American Numbering Machine Co., Brooklyn, N. Y 
Send at once the following 

doz. Amcodaters @ $2.95 (less liberal discount) 

information on your SPECIAL Combination Offer 





WRITE NAME AND ADDRESS BELOW 


! 
! 





i 
MACHINES 


Useful Envelope Catalogue 


Che Quality Park Envelope Company of St. | 
has just issued catalogue No. 12 of Leather 
supplies for mailing and filing This catalogue 
four pages is eight by elever ches and ts 


useful information Chere is oreword 
company’s policy, followed by a pictur 
University avenue joining St. Paul and Minn 


Is presented in 


connectior vith in 


of the advantages which are to be found 

between two important cities and within no vet 
| ] + . -: . 

able distance from several large paper mills. J 


ing pages include directions for orderi 
ited detailed 


1 
adequate Line 


tr 


descriptions of the ompat 


of envelopes, vertical fil 


vertical filing envelopes, flat wallets, expat 
label holder wallets, expanding wallets, medi 
pockets, partition wallets, Leatheroid expa 
envelopes, expanding letter cases, open-end |] 
crushee envelopes, “Congress-tr Ox envelopes 
envelopes, tongue clasp envelopes, photo 1 
bags, €tc., ett At the back t the catalogue 

dex and several samples of envelope stock 

No ] Ace lastener to the ick over! 
heavy stock—is blue, with red and blacl 

The co iny has recently e 3 i 
which le call “Spotlite Kr 
some weight, particularly des ed for ust ‘ 
envelopes for catalogues, periodicals, bulky mat 
This paper is of a light tint, almost white 1} 
suited to printing or writing in at t the 











AMERICAN 
TRUCK TI 
York and Newark, N ] is o1 of tl most moder? 


WRITING 


truck Ore 


MACHINE COMPANY'S SIX 
of the fleet re I t 


pivings be lw 








Bates Manufacturing Company Organize for Fire 


Protection 
Where the nutacture Of a pr uct trom raw 
to finished state covers a consider le peri d 
reasonable to suppose there should be a hig degre 


prot ( 


Phe Bates Manufacturing Company 
New Jersey, realizing this, has mad | 


ng this, is 1] 1ci¢ sucn 


this line that a report from the Compensation Rati 


reau gives them high praise. W 
[he iss ( 1 | is ad i s waniza S t 

i d e wW s the Spec S Orga it 
vf the es e has ever see | ecomme 
made ict ( i d Carrie 1 \ To! 
entire sate work 1s done in a nscientious mat 

C. S. A. Williams, president e Bates Ma 
Company, ts proud of this report because it is 1 
the aims of the company to provide the best 
safety for employees, along with general working 
tions of the highest order, all of which make g 
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nother 
Remington 
triumph 


OMPLETE in its application of the elec- 
tric drive to every operating feature, 
except the insertion of the paper. 

The slightest touch of the keys operates 
the type bars with lightning swiftness. The 
electric drive also extends to the carriage 
shift, the shift lock, the back spacer, the 
tabulator, and the line space and carriage 
return. 

The net results are an absolute evenness 
of type impressions — yielding work of 
surpassing beauty, unequaled manifolding 
power, the elimination of fatigue in operfa- 
tion, and a volume of daily output hitherto 
unattainable on a writing machine. 


P 





co A demonstration is yours for the asking 
baw i _ _ ; REMINGTON TYPEWRITER COMPANY 
(Zz LD, ¢ Z ZY Division of Remington Rand, Incorporated 


374 Broadway Branches Everywhere New York 


Remingtony~¢ g) === 





and Red Seal 
Carbon Papers 


s 
+3 j always make good 
2 C l C / impressions. 
} A 


< a 









Typewriter 


STANDARD NOISELESS ELECTRIC 
TYPEWRITERS TYPEWRITERS TYPEWRITERS 


PORTABLE TABULATING ACCOUNTING 
TYPEWRITERS TYPEWRI 


v TERS MACHINES 
ed Machine for Every Purpose 
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EALERS realize more and more 

that quality in a rubber type- 
writer key is of utmost importance in 
obtaining repeat sales. 


Because of this outstanding quality 
typists sooner or later demand Mun- 


son’s., 
ONE GRADE KEY 
ONLY the BEST 





MUNSON 


SUPPLY COMPANY 


23 Gity Hall Place 
3 me York 
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Keeler Joins Miller Bros. Pen Company 
On May 16 Paul S. Keeler was made a member 
organization of Miller Bros. Pen Company, A. S. Van H 
president, 305 Broadway, New York, N. Y 
From September 1, 1901, to March 15, 1914, Mr. Keel 


was identified with the C. Howard Hunt Pen Cor 











PAUL 8S. KEELER 


Since then he has been connected with the Paramount Ru 
ber Company. Mr. Keeler has a large acquaintanc 
throughout the United States. He has had much valua 
experience in sales and manufacturing and his abilities aré 
recognized in the pen industry as well as in the 
play-ball field, from which he has just resigned 


_s 
F. F. Harris and Wife Enjoy Western Tour 
F. F. Harris, assistant manager at Chicago for 1 


Carter's Ink Company, made an extended trip West 
April. Accompanied by his wife he visited the Grar 
Canyon, Los Angeles, Santa Barbara, Pasadena and Sa: 
Francisco. Hawaii beckoned, but time did not permit 
visit to the islands. Mr. Harris returned to his desk April 
3 with a persistent longing for another visit to the Pacif 
coast. 








- 


Marcus Hartwitz Visits Reliable’s Paris Office 

Marcus Harwitz, general manager of the Regal Typ 
writer Company, New York City, was a recent visitor at 
the headquarters of the Reliable Typewriter & Adding 
Machine Company's Paris office, Paris building. He was 
welcomed on his European trip by Robert H. Englis! 
is the European sales director for Reliable. Mr. Harw 
tour includes Spain, Italy and Austria. 


- 


Blankmeyer Takes Larger Quarters 

E. E. Blankmeyer, 133 West Lake street, Chicag 
cently mailed an attractive announcement printed 
and red on white stock, advising his customers 
larger quarters. Mr. Blankmeyer has found it necessar 
take over the building next door to the one he had be 
occupying. Mr. Blankmeyer represents a number 
facturers and wholesales office furniture. 


> 


Dalton Adds Direct Subtracting Model to Line 
The Dalton Adding Machine Company, Cincinnati, O} 
has brought out a direct-subtracting model adding machin« 
selling at $175.00. No. 381-4 has every Dalton feature, wit 

the addition of the subtracting function, at the price 
ordinary adding machine. It can be placed on an el 
motor. The new crystalline finish, in soft green, is use: 
this machine 
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Hour by hour, day by day 


UNDERWOOD 


typewriters save Time- 
the principal business cost 


Nearly 3,000,000 in use~Speeding the Worlds Business 
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150,000 


USED FOR: 
1 —Increasing Sales 
2—All Office Forms 
3—Shipping Tags, etc. 
4—Speeding Collections 
5—Payand Dividend Forms 
6—Routing Schedules 
7—All Addressing 


8—Identification Tags 903 W. Van noone St., Caleage, bes en A. 














Canadian Main Office: 60 Front St., W. To 








Prints Thru A Ribbon - Like Y 
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; Latest Product! 


Only 1 Week’s Salary 
of An Ordinary Typist 
Puts It to Work for You! 


5 Times Faster 
—than pen or typewriter—100°7 accurate. A thoroughly efficient, Ribbon- 
Print Addressograph for only $18 at Chicago. Prints from standard embossed 
metal ADDRESSOGRAPH plates. Not a toy—but a practical, usable address- 
ing machine. Will pay for itself QUICKLY in savings it effects. 


Prints Thru A Ribbon—- 


Standardizes with your other office devices. Produces clear-cut, exact typewriter- 
style impressions. (Prints large, bold type if desired.) 


Many Profitable Uses-— 


Addresses envelopes, cards, circulars, messages, etc. Imprints folders, cards, 
etc. Heads-up bills, statements, ledger sheets, cards, all office forms, etc., etc. 


Smaller Than a Letterhead— 
This portable, Ribbon-Print Addressograph takes up less desk space than a 
letterhead. Weighs only 8} pounds! 


FREE trial In YOUR Office 


without cost or obligation. Your $18 (at Chgo.) portable Addressograph will 

be shipped immediately upon receipt of coupon below. Don’t delay until we 

et so far behind with deliveries that you will have to wait weeks for yours. 
Simply check and mail the coupon —NOW!! 








v7 MAIL 
i WITH 
’ YOUR 
LETTER- 

HEAD TO 


7 Addressograph Co., 
7 003 W. Van Buren St., Chicago, Il. 


Send Express Prepaid FREE trial 

4 $18 (at Chgo.) Portable Addressograph. 

4 If we keep it you may bill us $18 f. o. b. 

an hic ago. We will return it Freight COLLECT 
if we don’t buy. 


é } , T ff. 
ur pewri e ome P< re + “< ra mom nee eee about $18 (at Chee.) 
orta ressograph 5« 
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The Model il- 
lustrated shous 
the New Inkirg 
Attachment. 
May be attach- 
ed to model 5 
Underwood 
Duplicator at 
a slight cost. 





Saving Office Dollars 


HE Underwood Revolving Duplicator 


holds dow n ott ce ove rhead. 


It reproduces in quantity all kinds of written 
work. It takes care of those last minute Bul- 
letins that have to be rushed out to the sales 
force, new price lists and nearly every kind 
of office form. It turns them out in a few 
minutes—at a fraction of the cost cf print- 
ing or multigraphing. 

It is so simple that anyone can yperate 
it. An easy turn of the handle—and from 
40 to 60 neat, legible copies a minute are 
duplicated. 

Any Underwood office can give complete 
information on the Underwood Revolving 
Duplicator. Write or telephone for these 


dollar saving facts. 


UNDERWOOD TYPEWRITER CO. INc. 
UNDERWOOD BUILDING NEW YORK CITY 


UNDERWOOD 
Revolving 


DUPLICATOR 
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Strength and Permanence 


TRENGTH to withstand the hardest kind of handling 
and the most gruelling wear: Permanence to retain this 
remarkable resistance not merely a few years, but for all time— 
this combination is another distinguishing feature of BRown’s LinEN 

LepGER permanent record paper. 

Each of the supremely high qualities of this famous paper endures de- 

spite age: its whiteness and immpressiveness—its perfect writing surfaces for 

every method of recording—1ts flawless erasing properties and its noted 
strength. 

Made of 100% white rags, Brown's Linen Lepcer has been the ac- 
knowledged standard for maximum quality and value for genera- 
tions. It typifies, in addition, the exacting care which has 

made all L. L. Brown products the preferred papers for 
records and docu LA ments of importance, 
and for letters Gt8RowN which must be in- 
stantly and _ last- 


are the ov! ingly impressive. 
L. L. BROWN 


mills making | 
Adams 


ledger, linen 
, 7 
Net Yor} Ch ago 










and bond pa- 


rar ant gy PAPER CO. 


ing none but 


WHite rags — 
- Mass. 
San Francis Los Angeles 


ByROWN’'S 


Ledger, Linen and Bond Papers 













Vee ==[ SUPREME 1s QUALITY SINCE 1849 === CSO 
Brown's ADVANCE GreyLock GREYLOCK BROWN’S Brown’s LINEN 
Linen Lepcer Linen Lepcer Linen LEDGER Linen LEDGER Fine Cream, blue; wove. 


th Brown's Flexible 


ge for loose leaf Books Whue, buff, blue, pink laid 


White, buff, blue White, buff, blue White, buff, blue Hn 


Apvance Bono Greyiock Bonp Brown’s Linen ADVANCE AND Greyiock Brown's Manuscript 
White, buff, blue, pink White Typewriter Papers TypewriTER PAPERS Covers 
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LIKE A LIVE 


Electric Wire 
Running By 


YOUR STORE 


National Loose Leaf 
and Bound Books 
is the only dealer 
line nationally ad- 
vertised to the con- 
sumer. 


Unless you hitch 
your store to this 
sales power, you will 
never know its in- 
fluence. 


Are you getting this 
advantage? If not 
write us. 


The advertisement at 
the right will appear 
in The Saturday 
Evening Post. June 
25th, and June 
System Magazine. 
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When Costs «. Creeping upward 
threaten your Profits 


ee )R — material —overhead. 


These are the Big Three of 


Cost. They determine your profits. 

When they creep upward to 
meet the line that shows your 
business income, your profit dimin- 
ishes, or disappears. 

The way to safeguard your profits 
is to keep cost control records. 
With these records, check your 
estimated costs against your actua 
costs. 

In order to estimate your costs 
—to set up a standard—you must 
break cost down into its elements 

labor, material, and overhead 


[his is easier to do when vou ust 


National Forms. Labor can be sum 
marized on Form 7072-CH, in the 
picture above. Material and over- 
head are handled on forms shown 
below. 

Records should be well protected. 
Keep them in National improved 
steel hinge Post Binder. That in 
the picture above is National 
Baltic No. 9278. Other styles and 
sizes available. 

See these Forms and Post Bind- 
ers at your stationer’s. If he hasn't 
them, write for name of a nearby 
stationer who can supply you. 
National Blank Book Company, 
101 Riverside, Holyoke, Mass 








Records time spent 
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be « et if n to the Second Assistant Post 
master General covering routes A to J, inclusive Als 
rates postage, running from 4 cents per ounce to France, 
} elg é ds to 24 ¢ S ( el € Ss 
oe Makar 
| As | maste (ie iS jt ed 
additi l instructior n the acceptance of properly labeled 
seale t t third and fourth-class rates of postage 
The postal ssential in labelit ar ‘ 
( eing parcels weighing « 
le t permitted in such parcels 
( perat between postmaster 
pla per street addresses on matter deposited 
n memorandum just made publi 
the | ister General, and under the plan 
at I acter is to be i ore 
ly t king back or 
that € ch his office 
S] be made by S ce te 
eff r y of C. O. D. parcels, the Third 
Assistant Post1 ter General has just announced. Carriers 
ik , \e, D parcel for delivery on the first 
attempt which fails, are to ascertain the exact date on whicl 
delive ea if the parcel is again broug] 
Cons} 1s notation to this effect is to be made on every 
parce that it 1 be again taken out for delivery on the 
dat 
Import Tariffs Changed in Italy 
\ du tariffs on goods imported into Italy is 
an! overing 916—fountain pens c) othe 
of 5 silver or platinum, or trimmed with such metals 
B ( 917—parts of n pe excel 
the precious eta 10 VU pe } ) 
2 ivpoOvVe shows 
Id lire per 100 kil 
> 
Burgoynes on European Trip 
5 Burs of Philadelphia and some of | 
ily r] n May on the Royal teamship “Ca 
mat lor I I ince Ap] liances icknowledges a 
print rd from them relating some incidents abs , 
The t hed | I tl England, on Saturday, M 7 it 
from Plymouth t Sidmout i 
Ex e to C qi é 
wl le - eet S 
ste st ¢ iff r t 
t sea Che et ¢ 
Oo ( ble in¢ ( r 
the portati The | es d 
Lx d the nati ( s 
stati M 20, and also 
Tr » Re xpecte stop 
at e, et 
I to \ Mr Mrs. | e’s 


Hither and Yon at the “G-F”’ Plant 


visitors T T 1 i ii ( ari ( t I e 
home frice The General Fireproofing Company, 
Vounestown. © F. O. Morgan. president of the M 
gan & McAv Cempany, Havana, Cuba, was one ese 
visitor His mpany has been ‘Allstee juiy 
ment in Havana very successfully a number of yea 

H. Selig emington Typewriter Agency, Niarobi, 
Brit ak At General Fireproofing representative 
»T lua \ Ca ven dal ire] k rept itive, 
Sf 1 week Youngstown fa recently 

: gers ‘ 

J. S. Spr president of The General Fire ig 
Company, returned a short time ago from a visit to the 
Pa { s 
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Value Insures 
Volume Sales 


Fr peste by trade and 
consumer alike as the biggest 
five cent pencil value on the market! 


No five cent pencil compares with the 
old reliable Blue Band VELVET in vel- 
vety smoothness and long-lasting qual- 
ity of the lead; the eraser is especially 
durable and each pencil gives an un- 
usual amount of service. 


The rich walnut 

finish is striking- 

ly enhanced by 
the attractive doz- 
en box in which 
these pencils are 
supplied,enabling 
dealers to effec- 
tively feature this 
nationally adver- 
tised product. 








Be sure your stock is 


complete of all degrees. 


American Lead Pencil Co. 
220 Fifth Avenue New York 


Makers of 
the famous VENUS Pencils 
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Mastergrade 
Remanufactured 


UNDERWOODS 
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How We Maintain 
The Low Price 


Enormous buying power and 
superior rebuilding process are 
the principle factors which 
enter into the remanufacturing 
of high quality typewriters at 
lower prices. Our position in 
both respects is supreme. 


A steady supply of rough ma- 
chines is assured. No other re- 
builder can equal it. In rebuild- 
ing facilities, we have the most 
complete organization in the 
world. These facilities tend to 
keep prices down. 


For full value to the user and 
full profit to yourself, you 
should investigate the possibil- 
ities in the Mastergrade. 


The Wholesale 
Typewriter Company 


Exclusive Distributors of Mastergrade 
Remanufactured Underwoods. Larg- 
est Wholesale Distributors 
in the World. 


428 Broadway 
New York, N. Y. 
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South Jersey Stationers Organize r 
A South Jersey Association of Stationers was torme 

Atlantic City March 27. The officers elected wer: 

Wood Seward, Brooks & Idler, president; Joseph S 

Shaner & Knauer, vice-president; Ernest Beve 

Beyer Company, treasurer; Arthur Charney, Char 3 

trionery Company, secretary. 


Che principal speakers included Francis B 


gional governor; Thomas Stagg secretary ; ms J 
Company, Philadelphia; Mr. Stringer of the Jos: 
Crucible Company; Mr. Russell of James Hog 
pany Ltd 

Lhe associatiol was tormed wit the idea 
merchandise, buying in quantities, holding co-ops 
conterences and bringing about the more equita 


tion of national advertising 


— 





Controllers’ Congress Views Interesting Exhibits 
More than 900 merchants and executives of reta t 
irom all parts of the United States assembled 1 
House for a four-day convention of the controll 
gress and the store managers’ division ot the N 
Retail Dry Goods Association, May 9 to 13 
Che controllers’ congress opened Monday 


tinuinge through Thursday, and the store mat 


their four-dav sessions on Tuesday 
Johi \\ Scott Vice president of Carson, Pir ne 
Company, welcomed the controllers here at 


meeting Monday morning and the 


President Frank | Winans of t 


Commerce made the address of welcome to the 
ver Lhe ll choral society ot 200 voices \I 
Field & Company turnished the mus t Mone 
Lh hie time that the int convent 
t\ divisi ot the National Retail Dry Goods Ass 
have been held in Chicago In recognition 
places that the chiet executives « the Chicago ret 
bacitel the ul world a ‘ y 
! We esda\ it the | House 
Some country s |e soul 
banking e prevent al ( raf 
dressed the ve ( s Nall \ ( nt t 
Unive t ‘ the lead va n i 
t ( dire ine the Cl \s i ( 
eres mm survey are ee ‘ 
Wednese ning | t le 
ence Uy Dow wn Values 
Is It ke nically S ( \ | 
Is Alway Right was discussed . Homer Bi 
luesd 1 re The tollowing \ ) 
the | t sta (Chamber ( ( eCS¢ 
ding ibu ‘ 
rT ‘ +] va 7 iti 
Speal P 1 ers’ 
Rey ‘ ( I Lo ae New } 
less Males | \le Nat H \ 
Stevens <« Charles A. Stevens & | | | 
e We stores 
B. Hawk lordan-M ( i 
( i Mal ‘ nanawe 4 
the Halle | Compa! ( ) 
ne cont eres 
Lhe ( ct ti¢ 
space ex ts \\ 
ote ~ splave ( - 
exh t Acme ! \ me 
New \ iN N \ \utor ( Ele Inc 
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¢ e ¢ is from the Wm. J. Brennan Grocery Company of 
18 x 1 1 Saint Louis. Mr. Brennan’s statement, printed below, 
deserves serious attention from all who desire more 


sales at lower advertising cost. 


“I 
Jt 


S. 








We quote two paragraphs from a recent 
letter of Mr. Brennan. (Italics are ours.) 
















“This equipment has enabled us to secure the highest 
quality of work, and at a cost of at least 35° below the 


lowest price that we could secure from a printer.” 





“Our advertising for three stores in Saint Louis enters 
a highly competitive market, but we are showing con- 
sistently, every year, big gains in our merchandizing, 
and this without a single inch of newspaper advertising.” 





For Multigraph application to your own business, look 
in your telephone book for The American Multigraph 
Sales Company, or write to our home office, 
1836 East 40th Street, Cleveland, Ohio. 
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-Elliott-Fisher 


| Accounting - Writing Machines 















lliott-Fisher accounting-writing machines do a 

great deal more than handle routine accounting 
work. They so organize your accounting depart- 
ment that it can furnish you daily every vital fact 
that helps you guide your business. Yet your account- 
ing overhead actually goes down! 

Elliott-Fisher can do more effective work because it 
has the exclusive flat writing surface and automatic- 
electric operation. These two features enable Elliott- 
Fisher to combine many details into one operation 
and at the same time do them with greater speed 
and accuracy than is possible any other way. 

We shall be glad to show you how Elliott-Fisher 
can fit smoothly into your accounting system and 
improve it. Write us for details. 





undstrand does more than simply add. Touch a key and 
Sie subtracts directly. It prints the figure to be subtracted 
as well as the result. No complements to figure. Nothing 
to learn. Touch another key and Sundstrand is ready to 
do automatic shift multiplication. 

Yet the Sundstrand keyboard has only ten figure 
keys—mnever more. The operator need not locate 
columns. Without shifting position, one hand controls 
all operations. 

Such simplicity of action gives Sundstrand extreme 
speed without any loss of accuracy. Its visibility and 
portability make it convenient and pleas: int to use. 

See that you get all the features Sundstrand offers when 
you buy an adding machine. You will find them in no 
other machine at anything like Sundstrand’s price. W rite 





us for further information. 


E neral QC fice Fauioment (poration 








sane . — "Elliott Fisher Company has Corporation through its 
Elliott-Fisher Division acquired the business and Elliote- Fisher and fie Sundstrand Division 

The Elliott-Fisher Division mar- assets of the Sundstrand Cor- strand Divisions The Sundstrand Division markets 

kets _Elliott-Fisher Accounting- poration Sales and service offices are Sundstrand Adding, Subtracting 
Writing machines designed to meet Products of both com- maintained by GOEC in the and Bookkeeping Machines and 
every accounting requirement. panies are marketed by the principal cities of the United Cash Registers 
' General Office Equipment States and foreign countries 
| oo ontel 


342MADISON AVENUE, NE W YORK CITY 
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cago Flexotile Floor Company, Chicago, IIl.; Ellis Adding 


Ty iter Company, Newark, N. J.; Felt & Tarrant 
Ma turing Company, Chicago, IIl.; General Office 
[ c Corporation, New York, N. Y.; International 
Business Machine Corporation, New York, N. Y Kala 

Loose Leaf Binder Company, Kalamazoo, Mich.; 


sol Company 


} 


Syracuse, N. Y.; W. G. Lloyd 


( nv, Chicago, Ill.; The Measuregraph Company, St 
| Mi Monarch Marking System Company 
( ‘oe Calculating Machine Company, 
( N. J.; McDonald Ledger & Loose Leaf Company, 
( Cash Register Company, Dayton 
iO! Y. Packing & Shipping ¢ | New 
\ RR 1 Kardex Service Corporatio! [ona 
' Rapid Addressing Machine ¢ pany, New 
\ N. Y¥.; Remington Typewriter Company, New York 
N. } Ralph C. Coxhead Corporation, New York, N. \ 
~~ t » s Company Incorp rated Chicage Iil.; 
S mat Addressing Machine Company, Chicago, IIl 
Shel Sal Company, Shelby Ohio; Standard 
Con ! Brooklyt N. Willmark Ser 
= | ( New \ | N \ 
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ETROIT REGIONAL MEETING OF AGENTS O}! ART 
TAL CONSTRUCTION COMPANY Left t rigl back 
I G. Kleckner, Good Office S ply n\ riff Ohio; 
s t ma ¢ Phillips I t br ! Third 
K. W I key of the hom t S. I W Detroit 

I \ Dougherty, L. A. I Stan ( Sag 

I I I Holder, Georg 4. Drake Compa Detroit 

I Fuller, I ng Furniture Cor , Lans : I W 
I lL) branch; Paul A. § Shaw | g Con 
battle re ‘ Mich H I \ Det trancl 

W an Backens I } é mpar 

( \ \ Mayer-Schairer Company Ann Arbor: ¢ 

Wart nd T. H. Mace, George A. Drake Company, De 
t CF. § ffer, Macomber Office Equipment Company, 
R Barker, Doubleday Br & Comy Kalama 
Cc. Ma mber, Macomber Off Equipn Company, 
naw nd W Hathaway of the ame company First 
J. W Purl Backenstose (C« pany, Pontiac Mic V 
lerril f tl Detroit branch; W. G. Slatert and J. F 
Bartley MeManus-Troup Company, Toledo, Ohio; H. B. Me 
M office; H. E. Kr Detre bra mar 
\ La ing F Compar Lansing 

( ( I Ma ber Off Equipmer ( npar 








Inventory Talks Published by Cost Accountants 
} Association of Cost Ac 


pians 
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District 10 Reports Good Business 


Wilson P. Southwell, gener manager of the San Ar 

» Rubl S Co i 510 North Presa street, 

S Ar e] D 10 of the 
Ss. M t | } are 
ral] t ms rej ner ver last 

f I ( l t ' d t | repre 
ter { held in 

- 





Every Office Needs 


ACCO No.50 


Greatest Punch Value 
Ever Offered 


The one inexpensive punch that will 
do all the office punching. By a simple 
arrangement of centermark and side 
gauge will quickly perforate one or more 
holes, accurately centered, in one sheet 
or many sheets—all without any fine 
measuring or adjusting. 


Like all Acco Punches, the No. 50 has 
brute power, is unbreakable, has speed 
and will give years of delightful use, be- 
cause it never needs to be serviced. 





See pages 20 to 22 of our Catalogue, 
or send for circular and prices 





American Clip Company 
L.1.C., New York, N. Y., U.S.A. 


EUROPE 


Acco Company, Ltd., 
19 Whitefriars St., London, E. C. 4 


ARGENTINA 
Fred Berg & Co., 77 San Martin, Buenos Aires 


ACCO PRODUCTS 


FOR SMOOTHER OFFICE OPERATION 


CANADA 


Acco Canadian Co., Ltd. 
454 King St. W., Toronto 
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COLUMBIA 


RIBBONS and CARBONS 


Girdle the Globe 


When You Want the Best, Columbia 
Products Will Meet Your Needs. 
Sold or sent to you any place in 
the world 


20 Years’ Experience 


is back of this Service, which is uni- 
versal in scope—prepared to serve 
you no matter where you are. 


ARBON PAPERS for Pen, 

Pencil, Typewriters, Billing Ma- 
chines, and every other school and 
commercial use. 


RIBBONS for all makes of Type- 

writers, Multigraphs and other 
mechanical writing or reproducing 
machines 


Let us know your wants. We carry every known 
requirement. Our organization is at your service 


Samples and Prices on Request 


COLUMBIA 


Ribbon & Carbon Mfg. Co., Inc. 


69-71 Wooster Street New York, N. Y. 


Branches Throughout United States and Abroad 


For GREAT BRITAIN, 22 Bush Lane, London, E. C. 4 
For Southern EUROPE, Via Donatello 19, Milan 32 








7&8 OFFICE APPLIANCES 





Cleveland Exchange Typewriter Dealers f 
I he regular monthly meeting t the Cleve 

change Typewriter Dealers’ Association took 
Wednesday « vening, Mav 18. at the Hotel Olmste 
dent McBurney presided Dinner was served at ( 
the business session convened immediately afte 

ft the evening was Claire ( Harper preside 
krror-No Company of Rochester, New York \t 
tation of President McBurney, Mr. Harper e 
dress, in which he congratulates the met 
splendid orvanization, and expressed pleas 
evervbody taking such a keen interest in the ass 

Che appheation for membership of Mr \ 
Cleveland Calculating School was ivorabl 
and he was ftormally welcomed 

{ ne t thre features of the evening as 
furnished by Mr jacobs ot the Victor Off ( Machu ‘ 
Compat who played and sang num be t sele 
vhich he was roundly applauded Mr. Jacol 

is an entertainer He was former], n vaudevil 

President MecBurnev laid before members 
was well received He suggested that men 
rubber stamp on all bills of sales, which would ri 
ettect “The guarantee on this typewriter ex] 
date We vill clean adjust Tike 
jlaten and ribbon tor dollars Chis proposit 
ditional on our receiving the machine betore 


\lr. McBurney pointed out that a propositior 


would automatically bring back lot of repat 
haul business to the dealer who sold the mac 
which he was now losing to someone else He also st 


the point that the dealer should keep a record 
and the date ot the expiration of the guarante: 
follow up the purchaser in ai ervett 
overhaul business. 
Since association members have put into 
rule that those requiring servicing on machines 
dences shall bring the machine to the store and tal 
there, a verv noticeable saving has been effected 
[he May mecting ot the association Was notal 
of the fact there was a full attendance which 
commented very favorably upor 
a 
Dallas and Fort Worth Apela Clubs 
The Apela Clubs of Dallas and Fort Worth, Tex 


planning a joint meeting and party to be held at 
date Last year this joint affair was such a suces 
the members of the clubs are anxk S tora repetiti 
Toe Alle national secreta ¥. repres¢ gy Ernst & 
and ( N. Reynolds of the Dallas Mailing Compai 


day from business recently and joined the Dallas deles 


tion which attended the East Texas Chamber of Cor 


— ’ 
conventiol wid i I vler Texas \ special train was 
t j nd n r +! ' t hia lr } le] rot \ 
aicqd al ‘ ‘ Wo Lilie a ci¢ a cs \\ ¢ 
rer 
I 
> 


the state lexas It is locate e line 
Louis Pexas, about 175 mile Dalla 
> 
Williams Transferred to Augusta 
J. S. Williams, who has been traveling the cou 
ory out of Atlanta, has been transferred to the August 


hee wut avet | wer + * bY 
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Better Pencil” 
MADE OF BAKELITE 


HANDY CARTRIDGES OF LEADS AND ERASERS 





A Strong Selling Point for Autopoint 
A Big Profit Item for All Dealers 


Feature Autopoint Cartridges of Leads along with 
Autopoint Pencils. Display them. Cash in on them. 





They offer every degree of hardness or softness your 
customers want. A range of colors to suit every need. 
Attractive prices to sell at an attractive profit to you. 



































ound | ee 
Wo IS@ICARTRIOGE [I5¢lay —— 
| 
Handy Cartridge with 2 extra erasers and as 
12 leads, 15¢ Hi 
‘ 
Autopoint Thick and Thin Leads are furnished in i 
Black, Blue, Red, Green and Purple. Black leads 7 
are graded Soft, Medium and Hard (specify the g 
grade wanted when ordering). A\ll colored leads are 
medium grade only. \X 
BULK LEADS 
I\ No. 30 Thin Black 
Leads. 72 to a box, 
| ONE DOZEN soft, medium or hard, 
OT ET 
— SF alae ‘ 50c box 


- CARTRIDGES © 
LEADS « AND ERASERS 





THIN MED. 
BLACK 








New 3 
age cha aa AUTOPOINT COMPANY-CHICAGO. 


1. Cannot Jam. 
2. Bakelite Barrel. a 26 : ; 
Carton containing dozen cartridges, each with 


3. But 1 Moving Part. 
g 2 extra erasers, 12 leads; any colors, $1.80 


A Strong Steady 
Dollar Seller 

















Orde from your jobber —if he cannot supply you, 


j 
send your order direct 


AUTOPOINT COMPANY 


4619 Ravenswood Avenue, Chicago, IIl. 
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Smith Premier Superiorities—Three and Four 


(Second of a series of Smith Premier **Reasons Why’’) 


3—Light, Rigid, Vibrationless Carriage 


4—Extra Size Platen 


Light, Rigid, Vibrationless Carriage moves steadily swiftly and easily. 
carriage is suspended between race rails, in which the rolls are at 
angles, thus preventing wabbling even in extreme left or right positior 
Simple shifting mechanism of the type-bar segment (the basket) eliminat 
the usual shifting of the carriage and, with the Smith Premier constructio1 
throughout, gives to this machine one of the smoothest operating 

to be found on any standard typewriter 

Extra Size Platen—one of the largest to be found on standar« 

—is another Smith Premier superiority. Less turning, better grip and | 

life a to less sar Ps er square inch are its greatest advant 


while in th es tha run 


Smith Premier Typewriter Company 
376 Broadway New York, N. Y., U.S.A. 


comm 6 Dye 


Soca. ae Hee Oo. Oe 
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Excavation Job Damages Madison Store * 

The H. | Netherwood Company and the Wisconsin 
Typewriter Exchange, 518 State street, Madison, Wis., sut 

e 7? ‘ 1 1 . 
fered considerable ; when excavation work on property 
Led tl 1) of the build diellail * # 

adjoining wrecked the rear wall of the uilding occupied 
The contractor on the excavation job had neglected shoring 1 18 os 

+ ] ] le} | + shyalet — 
suftncientiv to avoid the accident, aithnougl! its possiD1 ) ==" 4 
was appreciated ind some precautions takel The reat =" 

" oo - 7” ail ‘ 
twenty-five feet of the Netherwood building and the cement = ‘ 
footing slid into the cellar Stanley Stemp, of the Wiscot ea pany: amazing a 

] +} ’ | rosPe Ohie- ¢ your r 

sin Typewriter Ex nge, was at work next to the wrecke Ro 1 Dayto™ yetall® Ygatiom J 

, , ' th h [oe Pee, a ULE apiete ©. of oF 
wall, and escape v his life miurac ously Whe y Dert- 44 mi corn it er ae oe Pees 1 
excavation contractor saw that the wall was cracking, he 1 piease Ser plan oe 1 
shouted a warning to Mr. Stemp, which saved his lite 4 , osseeeee 1 

[he damage to the Netherwood and Stemp stocks ap | as _ geet 4 
proximates $2,000, without including loss of time, business ‘ : enphti in 
and the discomfort caused. Most of the stock loss was in 1 ,adres* nie oo" 
wrecked typewriters | 


> 





a cit 
: x : , a 
Fine Fountain Pen Window - 


the most interesting stationery window dis] 


ntly seen in Atlanta was shown last week by Miller’s 





| 
and | S 
<2 nt of the vindow. which was designed by Orme Here’s a brand new, golden profit opportunity for you 
, *,? ’ 
Mil represented the sandv bank of the River Nile, and and we say grab it. Here’s just the proposition you've 
ns . ¥ fs oe been looking for. The new Rotospeed Agency Plan 
< were rtistica irranged, many types oO Wal . . y~ 
jhe oe idl Pag is the greatest ever presented to dealers. We offer 
and pencils. Furthe n the background ran the blue waters you a long term franchise. We grant you protected 
ft Nile, on whi several swans floated, undisturbed b territory and protect you from cut-throat competi- 
: or other ‘itants of the river. Still further tion. We allow generous discounts, and, best of all, 
ld J eae ests. 4 we give u the fullest merchandising cooperation. 
t Keroul id be seen a row t paims \ ( 
pyr n the tance, and then the desert . 
Real potted palms served still further to carry out the PP Qftts Start at Once 
ai the eahi and the impre vet wre not 
"7 ~T ‘ ionit nit este the endut You I vor ip a fine business with our brand new 
al ne ’ pplies nks, stencils, paper, etc Rotospeed 
f S ¢ t d pet has been a f y s Everyone knows about it. Thou- 
R ae , , sands are Hundreds right around your locality. Our 
splay w not oniv artist t E 8 t : s are so efficient—so satisfactory—that 
‘ , ' BY dis ae F a : ers will order and re-order, time after 
ti t ind, an ¢ mi e | ‘ ind that’s why you'll find it easy to build 
L- ory , ‘ ‘ ttr ted +4 tilt nd tor k st of customers who will repeat often 
‘ CRE : : a ' . 1 big, steady profits. 
] H] | ‘ 
4 . 
> \¥, Amazing New Plan 
Clev eland Notes _ s - spec is a stencil duplicating machine that 
I aaee was connectes ait thie t ; she ices anything that can be handwritten, 
; . sii ' * » pew el drawn or ruled—without type or 
t t ( offic | . I ts thousands of copies from a single 
f ss ! Saves time, work, money and worry. 
d has ne nto usil ; ’ vAA ple nyone can operate—a turn of the 
1 . . ¢ ! prints a complete copy and stacks it 
pe I nsurance and I erage ill rm rou ’ ut Nothing to get out of order or require 
Q ¢ on i f¢ +, ¢ ndestru é I Despite its many advantages the 
- mt: S ve et n be , i is priced low for quick sale 
a ‘ ur in” hie 
\ i se Sneommetey <writte #1 | ( 31 — 1 , wwe use . 2 
\ N h th S | vay for f i This is YOUR chance 
nthe connected with the R | ' 
s is your opportunity to install a 
Ca t iplicating department in your store 
carvanl a profit-making basis Here’s your 
° chance to represent a well- 
. known, advertised Dupli- 
Rogers cating Machine and a line 
. ( of unsurpassed’ supplies. 
typ P This is your opportunity te 
t; ma y Feds : > join up with a reliable. es- 
6s ee = i tablished manufacturer who 
re . - 4 : will guard your interest 
” i ree as zealously as his own. 
Sigler Brothers’ Company, ret elers, in the — Rotoss ” ACT QUICK! 
tzer buildir n Euclid avenue, | pened vition, tonouriil irawn f large profits and a minimum of serv- 
¢ tntinne nartmnecn¢ TH ney oe , weal thou ; ’ ’ cing appeal to you—if you want to 
stati epartime ( a endl, eg «sia evjg”. build up a profitable new department in 
= det hod it tore fret = tbe . ir store—if you would be interested 
. = w , — n the money-making possibilities of 
irgest estal hment t nd ir amazing new Agency Plan, send us 
the above coupon. Full details will be 
Middle , { = D nailed you without cost or obligation 
Ma the coupon today! 
> 
. 
- , . D ¥ 
Klapman Joins Newell-Thomas in Atlanta The Rotospeed Co., Dept. 607 Dayton. Ohio 
} kK lant , vell-ky ‘ tt furnietiut | 1 ‘ 
H. Har I : t le 
Newell-1 Office Equipment { H.R STENCIL DUPLICATOR 
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COLOR FRODUCTS 
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TYPEWRITER RIBBONS 
TYPEWRITER - PEN & PENCIL 


‘ CARBON PAPERS 
REFLEX 


WRITING INKS~+ SHOW CARD COLORS 
STAMPING & NUMBERING 
MACHINE INKS 
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THESE ARE ALL COLOR PRODUCTS 
SOLD BY 
OFFICE SUPPLY DEALERS 





The fact that our business has 
grown and developed largely, 
over a period of 48 years, is in 
itself first evidence that super- 
ior goods are produced, that 
they are sold at reasonable 
prices, and that satisfactory 
service to thousands has been 
rendered. 


Grade for grade—price for price, 
there are no stationers color 
products that surpass the A. & 
W. Line. 
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Multigraph Man Broadcasts a Message from Port- 
land Show 


One ot the intere sting teatures ot the second annua 


apphance exposition held at lortland, Ore 


ago, was the taking down on a Dictaphone 





radio speech of Ray E. Leslie, division manager 
American Multigraph Sales Company of Portlane 
speech was broadcasted at Station KTBR and J]. | \] 


Portland re presentative of the Dictaphone Corpor 


the entire message on two sets t records tet milk - 
ne set le pre sented to Mr Leslie who 
W. C. Dunlap, vice-president it hare 
\merican Multigraph Sales Company at Cleve 
other set he retained for use at the exposition 
were listened to by many interested people 

Che radio speech itself is said to have attracte 
people to the show who otherwise 
iw about the show or where it was bet held 
that as a result of it persons came in fron Cal 
and country districts. 

Mr Leslie im his speech outlined the developt 
commerce briefly from the days of the Phoennr 


said that salesmanship has been a torce in the wor 


time immemorial He then described the exposit 
Portland and spoke of the far-reaching influ 
exposition of othce machines which shoul 

) every person, no matter what his occupatior 


Mr Lesh spoke for about tet minutes of 


assigned to 


Spokane Typewriter Houses Merge 


olloy nme Shiort ecTIOd Of newotiation he \ 1< 
| vil i short period tiat | \ 
[vpewriter Com many, Tine , has taken over the lvpe 
] ] } 
Exchange of Spokane, Wash., and leased new quartet 
I | 


14 North Hoy 


vard street, according to a recent 


ment by Charles Lay, manager in charge 

Mr. Lay was previously associated with the 
Exchange 

The Spokane makes the seventh operated 
Wholesale Typewriter Company, | Che main purpose 


to serve the great inland empire east ot the Cascade 


tains to the Eastern boundaries ot 


sale ype writer Company, In ha 
anteed rebuilt tvpewriters 


ss 


New Perpetual Loose Leaf Catalogue of Visible 


Records 


Che Visthble Records Equipment Company, 1422 Altg 


street, Chica | 


vo, Nave MISt Wstied their new perpetual 


leat catalogue No. 10, covering their “Steel Back” 


ledwes, tariff files post binders, et Other device 


added in the near future The catalogue is printed 


hound in the company’s own factory It consists of t 


two pages, & by 47x inches, printed on enameled book st 


The covers are paper and keratol 
Glove button post construction ts used and the changing 
of sheets 1s a simple matter acl italogue 
ind a record is kept of the holder Phe italogwue 
nt leale ipplicati 
an 
Dixon Changes Quarters 
Philadelphia headquarters of tl loseph Dix: Cru 
Company are now in the new Public Ledger building, S 
and Chestnut, Room 612 rt 
residence in the Finan yurlding ‘ ew quarters aft 
mo re I " ) 
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“It's easier than ever to sell 
Parker Duotolds—harder to sell other pens” 


its No-Charge Service Policy 


ker Ans inces¢ 








# SaTURDAyY fvENING POs 


his Pen Must Stay in Perfect Order 


1 Parker makes it good withou 





Dwofold Duette Sets 


heey 


Parker’s Powerful Advertising Is Convincing the Public 
It’s Useless to Pay More Than $7 for a Pen—and Folly to Pay Less 
Except for the $5 Lady and Junior Sizes 


The vigorous advertising Parker has 
put behind its new No-Charge Service 
Policy has resulted in a tremendous 
increase in the demand for Parker 
Duofold Pens. Here is what one 
dealer says: 


‘‘Never in my experience have I seen 
anything like the way the public has 
responded to Parker’s advertising on 
their No-Charge Service Policy. 
Parker Duofolds have always been the 
easiest pens to sell, but now there’s 
simply nothing to it. Everybody seems 
to want a Parker Duofold -—~ it’s get- 
ting harder and harder to sell other 
pens.” 


The above is typical of reports we are 


getting from dealers in all parts of the 
country. 


What action are you taking to get 
the most out of the public’s increasing 
preference for Parker Duofolds? 


Is your stock of Parker products com- 
plete in regard to all colors, sizes and 
points? 


Are you featuring Parker Pens in 
your own advertising and in window 
displays? 


Have you signed a Parker contract 
which will enable you to earn a rebate 
on all your Parker purchases this year? 
Write today for details on this generous 
profit-sharing plan for dealers. 





THE PARKER PEN COMPANY “e JANESVILLE, WISCONSIN 


BSS 














Here Are 


5 Good Reasons 


why it pays to concentrate on the 


Parker Duofold Line 





TURNOVER 


1. AARRASG, There’s always a BIG STEADY demand for 
. Parker Duofold. It outsells all other pens by 
a wide margin and its popularity is steadily in- 
creasing. Put your effort behind the pen the pub- 
lic wants and see how your pen sales speed up. 


ye hee Every time you sell a Parker Duofold for 
$5.00 or $7.00 you earn a handsome profit 
much greater than you get from selling cheap- 
er pens. And the experience of hundreds of 
dealers show you can make far more money 
with Parker Duofold than with higher priced 
pens that move more slowly. 


een eee Parker’s Powerful Advertising, the No- 

Charge Service Policy, the $5 and $7 prices 
make Parker Duofold by far the easiest pens 
to sell in all the world. Buyers are usually half 
sold when they step up to your pen counter. 


fh b Roe P. With the Parker line you can meet every 
SLOW MOVERS— fequirement of the buying public in colors, 
sizes and points. Hence, you can confine your 
investment in pen stocks to this fast selling 
line, without need of tying up a lot of money 
in miscellaneous assortments of slow moving 
pens. 

¥OU QUALIFY By increasing your Parker Duofold sales 
Park you become eligible for a portion of the large 
melon Parker distributes each year to dealers 
selling under the Parker contract. 


Last year Parker dealers received approxi- 
mately $200,000 in Extra Profits— under this 
profit sharing plan. 


Write today for information on how you can 
share in this extra money. 


THE PARKER PEN CO. .. JANESVILLE, WIS. 


OFFICES AND SUBSIDIARIES: NEW YORK - BOSTON - CHICAGO 
CLEVELAND - ATLANTA DALLAS SAN FRANCISC(% 
TORONTO, CAN. - LONDON, ENGLAND 
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“G-F” Extending Its Manufacturing Plant 
[he General Fireprooting Company has started work on 
an addition to its manufacturing facilities at Yonngstown 
(Xhio. This increase is being made despite the fact that but 
ew months ago the production capacity of the plant was 
increased forty per cent This was accomplished by using 
for the office equipment lines the buildings used formerly 
the production of expanded metal building products 
That hange took place when the Cruscon Steel ¢ ompal 
acquired the “G-F” building materials lines 
The ready acceptance ot the steel desk by business met 
ot the country, which has been engineered so that steel 
office furniture can be sold competitively with high grad 
wooden desks, has increased the demand for steel furniturs 


Accordingly the pr ducti ‘ capacity ot the “G F” plat t 3S 


ving increased fifty per cent by the addition of a 
hessiddama ¢ } 99 | | »} the mb nd 
Hur1laney” oO ¢ sea EXClUSIVELS ToT 1¢ assempimnge i 
iting of the “Allsteel” line of desks This actior S 
line with the company’s policy to leave undone nothing 


ill give dealers prompt service and quick delive 


he new building will contain 23,000 square feet of floor 
surface This gives the company a total of over a halt 
square feet for the production of steel desks, tiling 
ibinets. safes, shelving and filing supplies 

Work on the new idition was started May 16 
Austin Company, of Cleveland The structure 1] T 
I Stee g \ ! steel ech | ills 
Ss t stec sash, affording one | 1 

biunMiin Lhe lo rs b \\V od 

t Phe es sp kl Ste ligl ( | 


Knoxville Man Defies “Friday the Thirteenth” 
\ \A. Johnstor wher of the W. AA. Johnston Com 


616 Market street, Knoxville, Tenn., has no fears 1 
thirteenth of the month, when it falls on Friday is it 
did in May He runs a newspaper ad, “Another Friday 
Thirteenth.” This is embellished with three illustrations oft 
ack ts, and states “We believe Thirteen is Lucky.” 
I backed by the fact that the lephone number 
313 P 1 Is signit he Johns ’ stofh« 
For a number of vears the company has represented 
the Shipman-Ward Manufacturing Company, Victor add 
g machine, Woodstock Typewriter Company both reg 
| electric models, Beck Duplicator Company 
| Inston ha returned to his work after il lIness 
ntl H ne nt the Id Vo r ind 
? I he South | to going 
usiness in Knoxville about ten vears ago Mr. Joh 
vas tramp repairman working throughout the South 
Often he met 1 s travels W. R. Shilling, now president 
ot the National Association ot Typewriter dealers, who was 


Indianapolis Office Furniture Co. Opened 


Indianapolis Office Furniture Company opened 
isiness a few months ago, occupving a ground floor loca 
le new ber ( mm di Y } ii¢ 
¢ wie b ad i d il i lid 
ive bee ma with ¢ i s 
Uhe I andl d fh 
stems d ifes 
( B. Me he presid 
4 Fulte { Fu { | ! d 4 | 
ni er oO r 1 tor ‘ i 
\, (at ( 





ilso typewriter mechan W. AA. Johnston has passed 





STAMp PAS 





are still looking for a Perfect 
Stamp Pad, one that can not 
sweat, or have any surplus ink 
in evidence at any time. 


The New ‘SOLO” Stamp Pad 
IS NOT A FELT PAD. And 
its superior merits are made 
evident at once to the user. It 
is the only pad that makes a 
rubber stamp PRINT RIGHT 
ALWAYS, because of its firm 
striking surface, which imparts 
to the rubber stamp only suffi- 
cient ink to cover the face of 
the type, eliminates any possi- 
bility of flooding the type or 
making blurred impressions. 


Standardized by the largest con- 
sumers in the world. And they 
cost no more. We will furnish 
you samples for your customers 
to try. 


Peerless Carbon 
& Ribbon Co. 


476-478 Broome St. 
New York, N. Y. 
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Conklin Verd is an exclusive 
and entirely different green 

-one that you will not see 
vn the 89 cent bargain coun- 
ters. The Conklin Verd is 
the green pen without any 
imitators, one that the dealer 
can sell without embarrass- 
ing comparisons 






INTRODUCING 
The Conklin Verd Endura 












Kndura is 


Verd 


more than merely a green pen—the 


HE new Conklin 








richly artistic tones achieved by the de- 






signer make this new pen the rapture 






and admiration of those who appreciate 
the beauty in “Just the right shade ot 
green.” ‘The pens, $6.00 and $8.00, with 








the unconditional and perpetual Indura 





guarantee of tree service. The pencils, 
$3.50 and $4.00. Another Green model. 
not an I:ndura, at $5.00. Plain Green 







and Blue at $3.50. Get some. 






THE CONKLIN PEN COMPANY 
Toledo, Ohio 








ENDURA 


Unconditionally & Perpetually Guaranteed 
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| 
PASSED AWAY | 


| The bulk of | 
—_——— oe | — 
Joseph Canes None business 1S built 


| 
ré irs pr uction fr 




















ip ( ny ‘ - — ms on confidence - - - 
Your confidence | 


in us 
+ + + 

_ Nelson A. Wolcott your customers 

t & { mpat 


confidence 


In you. 


+b + . 
Raward A. Bradley So good merchandise, 


d Perin ¢ 


a ee ee | the breeder of 


so much of 
+ - + 


Joel L. Isaacs ——— ‘ 
fourteen years president of the Mil this confidence, 
ny, 624 South Michigan bouleva 


Milwaukee on May 1, at his home, 280, 
- 


really sells itself - - - 
his company, He ne a — woth i and ex Od 
vie tec & en ee ae a advertising makes it 


E. D. Kemp sell faster. 


ee , Isn't that the story of 
resided in the East for fifteen years as a’ member of th DIXONS 
aig tit , ae wa Mrs. Kemp, who is in Ca che master drawing pencil” 
, for tle her sor | f 


ed at St. Paul's Cathed ver Pencil Sales Department 
friends and from the staff of 1 JOSEPH DIxON CRUCIBLE COMPANY 
e Royal Typewriter Compa New Jersey City, N. J. 

- &- + 
Andrew Wilson 1827 au $41 


SDREDTH YEAR 


DIXON SERVICE — ]927 


\ son was ' ' er f th 
, I 1 ‘ Pencti Comrt ny 
\f j ‘ T ‘ 
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Solidhed Thumb Tacks 


Solidhed Eyelets 


Solidhed Punches 


Mark Keg. t s 


a 
Hk thumb tack business of the 


Hawkes-Jackson Company, incor 


Trade Pat. Off. 


porated in 1893, and the Solidhed 
Tack Company, incorporated in 
1913, have been consolidated in one 


company called the 


Solidhed Company 


Incorporated 


88 River Street 
Hoboken, N. J. 


The high standard of the articles 
sold under the trade mark “Solid 
hed” will be maintained and with 


ample additional facilities for manu 
facturing, prompt shipments 
now be assured. 


can 


Write for illustrated price list. 








LN 
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Cleveland Office Furniture Men May Advertise 
Co-operatively 


Cleve d oftice furniture met at their infort 
and meeting at the Cleveland thletic Ch 
May 16, brought up a subject for consideratios 
nterest—that of co-operative advertising he 
Was led bv ( J Nachtigal ol the Rand ) 
pany is chairman of the meetings rt 
that advertising, m the dail papers 
ture would be of benett to the trade he 
ut i discussion that the public have 
idea that ofhce furniture will st a lite-time 
sult. many men cannot see at reason to | 
ment Uhe proposed CaM pain \\ lid] ¢ N 
that office turniture, like that for the home 
ind that the modern office should conform t 
Another point suggested to be stressed was 
office tur ure 




















CORNER OF THE OFFIC (ot THE A\TLAN 
SALESBOOK COMPANY ATLANTA, GA \ir f 
(right) and his lieutenants over Georgia Nort 
South Carolina, Tennesse+ Alabama Mississipp 
isiana and northern Age is distributors of tl 
Index portable electric dding machine and have 
lished sub-dealers throug sho ut the above named t 
Mr. Griffin says this plan has increased his sal 


to host satistactory proportior 

















Salvation Army gape Big Order 


(Ine ot the largest orders ice equip 
among Atl ‘ e suppl ‘ 3 s 
came tron t sSalvatiol \r the equipn 
new Southe ter Divisn he ‘ ‘ 

| ‘ rok vhicl called I i I ite SLU 
of up date steel office equip is unl 
tween tft ee eading thee suy es 
Mars ( mpany rece ( 
Newe 1 he is Company the order tor desks 
He e Othee Supply Company the order 
ind other equipment 

Lhe Scl iti. Army) rece! thy ] ased t a 
to serve s s divisional headgq arte? ind 

ent has been installed. it will 
ness thices the city it s und ( | ! 

oe 
Thomas Taylor Opens Typewriter Shop 
is H. iavlor, who t mber ot 
he typewriter department for The M 

| Mi | ‘ ¢ 
\d gy \I Ss} sy | P } 
hee ‘ le oe ( ‘ ( — ( 

‘ d ie 
euiste ‘ ‘ v t 
Nr ‘ sale ‘ k 
at M s css t ’ 
1] \I ( ( 
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Short-Cut 
- Addition 


NLY on the Monroe is it possible 
to depress keys and Plus (- } or 
Minus Bar simultaneously. That 
is why users call it: ‘‘Monroe Short- 


Cut Addition.”’ 


Instantly, the amount is registered 
in the dials--the figures standing out 
like headlines in a newspaper. An in- 
terruption does not mean repetition 
of work. The operator knows the 
amount locked on keyboard is the 
last amount added. 


Speed and Accuracy in Monroe Short- 
Cut Addition are also secured by; 
1) the ability to short-cut on Repeat 
Figures; (2) Zero Keys, making key- 
board clear-outs unnecessary; (3) im- 
mediate Mechanical Correction of 
total after a wrong set-up, without 
the necessity of re-adding the entire 
column; (4) rapid One-Hand Clear- 
Out, Etc. 


These and scores of other Features 
earned for the Monroe at the Sesqui- 
centennial the highest award among 
calculating machines 


Mail coupon or ‘phone the Monroe 
office near you to see the marvelous 
Full Automatic in action on your own 
figure-work, and for copy of *‘Monroe 
Feature Book.”’ 





There are more than 175 
Monroe models, ranging in 
price from $175.00 and up. 
‘““A machine for every desk’’ 
and for every figuring need. 























Watch for Monroe Ads--on features 
you are entitled to know about 


























HicH SPEED ADDING-CALCULATOR 











Orange, N. J 


S [ Monroe Feature Book™ 
ee Full Automatic 


4 State 


rex) 
| Monroe Calculating Machine Company, Inc. 
| 
| 
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LITHOGRAPH 





A THIN METALSHEET. So thin that it is handled 
like a sheet of paper—is the medium of reproduction. 
These metalsheets are very easily and quickly made 
ready for printing. Sketches, drawings, ruled forms, 
or handwriting are made on the metalsheet just as you 
would on a sheet of paper, using either pen and ink, 
crayon, pencil, or brush for this purpose. A special so- 
lution is spread over the sheet with a soft cloth and in 
a minute or so it is dry and ready for printing. 


OFFSET LITHOGRAPHY. The Metalsheet is easily 
and quickly put on the plate cylinder. After sponging 
the metalsheet with water the power is turned on and 
presto, you are immediately receiving copies of offset 
quality at a speed of 100 a minute. The ROTAPRINT 
is of simple but practical design and solidly built. Every 
part and gear is made heavy enough to stand up to its 
work: at a high speed and produce perfect offset work. 


Your Office and Factory Forms 


LITHOGRAPHING compared to printing is about the same as 
silk stockings compared to cotton stockings—either will do— 
BUT lithographing is better—more class—style—a higher qual- 
ity—and NOW with THE ROTAPRINT you can have litho- 
graphing quicker than printing and at less cost, doing the work 
in your own office or factory—with your regular help. 


That complicated rule form that the printer looks at google- 
eyed and says, “That is a hard one and will cost a lot of money.” 
—OR—that tabular job on which you are charged time and a half 


—OR—that job including illustrations, sketches, plans, etc., on which 
the artist gets in his fancy time charges 


—OR—that form letter for which you have to furnish your own ex- 
pensive letterheads and pay extra for the signature 


—OR—bulletins, reports, sales information, drawings, maps, charts, price 
lists, letterheads, factory forms, etc., can be 


LITHOGRAPHED on the ROTAPRINT in your own office by 
your regular help. 


Here’s How It’s Done (No Typesetting—No Wax Stencils) 


REPRODUCTION. Typewritimg is reproduced by 
typing on the metalsheet, just as you would on a sheet 
of paper. ILLUSTRATIONS, SKETCHES, PLANS, 
PRINTED COPY —these are transferred photographi- 
cally on to the metalsheet—and in a surprisingly short 
time—by your operator or our service department, or 
someone in the trade, using PHOTOSTAT, RECTI- 
GRAPH, or other camera with paper, film or glass neg- 
ative. Reproducing PRINTING and ILLUSTRA- 
TIONS from type and electrotypes—print on the metal- 
sheet from the type or cut, in a proof or job press. The 
metalsheet is then treated in the same simple way as 
for other work. 

OFFSET PROCESS. In Offset Lithographing, a 
metalsheet is used, prepared as previously indicated. 
As it rotates on the machine an impression is made on 
a hubber blanket, and from there to the paper by a 
gentle squeeze against the rubber roller. 


YOU, MR. BUYER OF PRINTING, should get in touch with us immediately. We will show 


you how to save a lot of money. 


A Personal Note to Office Specialty Men: For eighteen years, | have been actively identified with the office 


specialty field. The ROTAPRINT OFFERS splendi 
prepared to take on the ROTAPRINT Agency. ACT. 


REINER’S 





opportunity for 
BIG MONEY for you men who know office specialty selling and are 


One Park Avenue 


and Gen Mar 


= 


New York, N. Y. 


AGENCIES 


Suite 1106 

Pacific Coast N. E. Ohio 

O. C. Haney, H. K. Baumgardner, 
404 West 9th St. 2082 East 4th St. 
Los Angeles, Cal. Cleveland, Ohio 


Canada 
Rotaprint Co., 
52 Spadina Ave. 
Toronto (2) Canada 


Chicago 
Frank R. Atwood 
810 Ist Natl. Bk. Bidg. 
Chicago, Illinois 


Washington, D.C. 
N.M.Minnix Co. Inc 

712 13th St., N. W. 
Washington, D.C. 
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Dalton Hundredpointers to Meet at Capitol 
Point club of 


will be held at 


The annual convention of the Hundred 

the Dalton Adding Machine 

Washington, D. C., beginning july 4. 

sessions will be held. and the historic points of Washington 
The first day will be 

the capitol, the Washington 


Company 
Business and social 


will receive full attention spent in 
luding visits to 
monument and the White House. The 
to “Hampton Farm,” the country place of E. D 
manager of the Dalton department of 
and Leonardtown, Md., on the 


sixty miles South of Washington. Various diversions will 


sightseeing 

members will go 
Hathaway, 
government sales 


Potomac river, 


service at 


be enjoyed, such as baseball, water sports, good fodde 
and interesting business sessions. 


A - < —-- 


Two Sightly and Useful Display Stands 
The American Lead Pencil Company recently designed 
and perfected two interesting display stands for pencils for 
One is known as the No. 1618 adding 
machine ass¢ This is be one of the 
novel and unusual display stands yet seen in the stationery 


the use of dealers 


said to most 


rtment 


field. It is a replica of an adding machine, each pencil 


occupying the space that would ordinarily be one of the 


keys [The stand contains one-half gross assortment otf 


bright finishes, gilt tops and 


pencils 


round 


AMERICAN LEAD 
PENCII COM 
PANY'S NO 1618 

ADDING MA 
CHINI DISPLAY 
STA. FOR PEN 
CILS 





red rubber [his display stand makes it easy for the cus 
tomer to select the pencils he desires and keeps then 
always fresh looking and free from scratches 

The other display stand is known as the Venus thin lead 
stand No. 38C, an effective and compact stand which is 
well K¢ dealers i he well-known thir leads ireé 
packed two dozen boxes in any one grade on this attra 
tive eas k dis ( he arrangement being ex 
treme|l e so tl istomers are eas served 
Venu S are é SeVE degree ill tl 
lead 1 r ils 

The vill ippy to suppl 
nfor1 deale request. 


> 
“Kream Kraft” for Heavy Duty Envelopes 
McGill Paper Products, Inc 


neapolis, Mint 


, 700 South Sixth street, 


Min 


, manufacturers of envelopes, boxes and car 


a light lored Kraft product which has all the strengti 
of like icts in other colors. “Kream Kraft” provides a 
good writing or printing surface and its creamy tint gives 


a background contrasting with inks of usual colors, such as 
black, blue, red, purple, et 


The M 


envelopes from 


Gill organization is now making crush and 


“Kream Kraft.” 
are said t I 


These envelopes are 


very strong and be an especially fine product ir 


which the trade i 


will certainly be interested 
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Washburne’s 


New Improved 
“OC. K.” PAPER FASTENER 


a two in one fastener for temporary 
or permanent use. 


For use lemporaruy 


For use permanently 


No other fastener of this type on the mar- 
ket has this patented feature. 


One Insurance Company uses over 9,000,000 
“QO. K.” fasteners each year; several whole- 
salers sell 25,000,000 a year. There are big 
profits in this product for you, get behind it. 


Magazines, Trade Papers, Car 
Cards, et are carrying our advertising to 
many millions of people each day; this ad- 
vertising is going to help you sell, all that 
we ask 1s that you keep well stocked. 


National 


Write for prices in lots 
of 1,000 to 1,000,000 


The O. K. Manufacturing Co. 


Oswego, N. Y. 


This Fastener is protected by the following 


Dates: 


June 23, 1903 
Aug. 28, 1917 
Aug. 28, 1923 
Aug. 24, 1926 


PAPER The Clip with Bull Dog Grip 


FASTENERS 
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Dealers! 


Complete your line of files 
by selling the 


STEEL BOUN 


Storage Filing 


BOX 


No. 8 for Checks and Drafts 
and No. 13 for Letters are 
two very popular sizes. 


CLOSED 





OPEN 


These are the ten sizes we carry 
in stock, and we make special 
sizes in lots of 100 or more. 


STOCK SIZES 


Neo. 6—24" long 6” wide and 4” deep 
Ne. 7—24" long 8&8” wide and 4” deep 
No, 8&—24" long 9” wide and 4” deep 
No. 9—24”" long 10%" wide and 4%” deep 
No. 10—24” long 7” wide and 5%” deep 
No. 11—24”" long 8%” wide and 5%” deep 
No. 12—24” long 10” wide and &” deep 
No. 13—24”" long 12” wide and 10%” deep 
No. 14—24”" long 15” wide and 10%” deep 
No. 15—18” long 12” wide and 12” deep 


Steel Bound Box Co. 


5039 Cottage Grove Ave. Chicago, II. 
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W. O. Davis Twenty Years with Remington 


\\ {) Davis. or the Remu vton iypew! < “ 
toreign department, this vear completes s ty t if 
ot service with the company and will rece 
twent vear service decorati 

For a number of vears prior to joining 
organization in November, 1907, as sub-offic: ‘ 


salesmat it rie, Pa Mr. Davis owned and 





othee wu By flalo. and Mav 1910 Vas transte 
managership of the branch effice in Indianapol 

In 1912 Mr Davis was brought to the execu t 
in New York and entered the school department, a 
} | 


that depart 


five vears was traveling representative of 


Transferred to the educational sales division 917, } 
Davis visited all of the branch offices and the great 
ber of the sub-offices in the United States and ¢ i 
coaching the salesmen in the de monstration ot Ret 
typewriters as well as making typewriter efficiency 
strations to the Ope rators oft the large tvpewriter 1s 


During the summer of 1922. Mr. Davis’ 


loaned to the foreign department. and he visited 
ington offices in Great Britain and Western Furo 

Early in 1923, he was recalled to the school dey 
and continued in that department until his trar 
toreign department in September, 1924 

\lr Davis Is widely acquall ted 1 the type 
and is one ot Remington's most ilued me 
vears of intimate contact with schools and typewr 


nto selling proble 


having given him a keen insight 


> 
Northwest Travelers Making Ready for Seventh 
District Meeting 


Lhe Nort west ls ivelers Associtatior he ided \ 
Skibhe t the Associated Stationers Supply Compati ( 
cago, has just about completed arrangements 
mecti Viti re stationers rt st nti 1 ‘ 
Pa ] ( YQ a 1 30 Phe ira ts t 
sists of Fred Schaeter, Bob Valle ind R { 
ire WoOrTk thie tl VV t} ( “ft ‘ 
put the convention e! la oe W 

Mr Skibbe Stated tha he ‘ n 1 
tended trip through the Northwest where he 
members of tl lub talking and boosting the 
such a vor ft it it m8 Certain there \ re i 
trom North and South Dakota present Che 

1735 + \! 


be held at the St. Paul hotel, 135 East Fifth street 








C 
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is yvour 
nour 
willing, 
every { 
tO do, « 
Smal 
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carryin; 
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as low 


REM! 
DIVI 








Inne, 1927 OFFICE APPLIANCES 93 


emington 


4 PORTABLE 


is your pal. It is always ready to help —at any 


















hour—under any conditions. Faithful, reliable, 
willing, it responds to every need — helps you at 
every turn. Whenever there's personal writing 
to do, call on the Remington Portable. 

Smallest and lightest portable with standard 
keyboard. (Weight only 8!; pounds, net, and the 
carrying case is but 4 inches high.) Incomparable 
for strength and durability. The recognized leader 
—in sales and popularity —a Remington through 


and through 


Remington Portable can be purchased on terms 


as low as $5 monthly 


REMINGTON TYPEWRITER COMPANY 
DIVISION OF REMINGTON RAND INCORPORATED 
374 Broadway New York 


Branches and Dealers Everywhere 


Typewriters 
A Machine for SZ ‘ 


every purpose STANDARD 1D NOISELESS ELEC cLecrRic 


Remington-made Paragon Ribbons & Red Seat EL) Se 


Carbon Papers always make good impresstons. PORTASBLE ‘TABULATING ACCOUNTI 
TYPEWRITERS TYPEWRITERS MACHIN 
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NATIONAL ASSOCIATION NEWS 


Information Concerning the Activities of the National Association of Stationers, Office Outfitters and Manufacturers 








OFFICERS: 


W. Neill Stewart, President, Dallas, Tex.; Edward S. Towne, First Vice-President, Holyoke, Mass.; Edward E. Crandall, Second 
Vice-President, San Francisco, Cal.; Woodson P. Waddy, Third Vice-President, Richmond, Va.; Charles D. Brewer, Treasurer, New 
York City, N. Y.; Arthur J. Walker, Auditor, Minneapolis, Minn.; Fletcher B. Gibbs, General Manager, 403 Conway Busldeng, 
Chicago, Ill.; Mortimer W. Byers, Secretary and Counsel, 41 Park Row, New York City, N. Y. 


REGIONAL GOVERNORS 


Charlies P. Garvin, F. 8. Carl Schutz, Browne-Morse 
Webster Company, Bos. Company, Muskegon, 
ten, Mass. Mich. 


Uri Doolittle, W. H. &. . 
: Daniel 8S. Hansen, Carlson 
aa, «6 Sywacuse, Brothers, Inc., Moline, Ill. 


Francie B. Irwin, James Sterley F. Jerue, McClain 
Hogan Company, Ltd., & Hedman Company, St. 
Philadelphia, Pa. Paul, Minn. 

. H. Clarke, E. H. Clarke g - Sele She See 
& Bro., Memphis, T » . . 

- wn — Printery, Muskogee, Okla. 





REGIONAL GOVERNORS 


L. B. Clegg, San Antonio Howell D. Melvin, Melvin, 
Printing Company, San Roberts & Horwarth, Sana 
Antonio, Texas. Jose, Calif 


George E. Horne, George 
D. Horne Book Store, 
Greeley, Colo 


William F. Dawsen, Charles 
F Dawson Ltd., Mor- 
treal, Canada 


Joe E. Harvey, West Coast 
James _ 5S. Ball, Kilham Stationery and Printing 
Stationery and Printing Company Los Angeles, 
Company, Portland, Ore Calif 


SECRETARY'S OFFICE—41 Park Row, New York. GENERAL OFFICE and INFORMATION BUREAU—403-405 Conway Building. Chicago 
Twenty-Second Annual! Convention Will Be Held at Hotel Statler, Boston, Massachusetts, October 10-13, Inclusive, 1927. 


Program Committee Meets in Boston 

Fred P. Seymour, chairman of the Program Committee 
for the next annual convention of the National Association 
of Stationers, Office Outfitters and Manufacturers to be held 
in Boston next October, returned a few days ago after 
attending a meeting of the committee in Boston. Present 
at the meeting were F. P. Seymour, George L. Davis and 
Frank D. Waterman, of the committee; W. H. Green- 
leaf, who attended as the proxy of Robert C. Fay of the 
American Writing Paper Company, a member of the com 
mittee, but unable to be present at the meeting; Charles P 
Garvin, Regional Governor, First District; and Messrs 
Crosby of the Thorp & Martin Company and Hart of the 
los. Dixon Crucible Company 

Plans for the convention were gone over thoroughly and 


4 program was prepared 


duplicate copies were made and 
these were sent to members of the committee for final revi 
sion and adoptior It is expected that the text of the 
program will be available for publication in Office Appii 
ances tor July. 

Everyone present at the meeting went away enthusiastic 
over the prospect of a record-breaking convention in Boston 
October 10 to 13, inclusive New England will be on the 
job to make the event in every possible way a red lette: 


occasion 
e 
Stationers of Fifth District Meet. 

The Regional meeting of District No. 5 of the National 
Association of Stationers, Office Outfitters and Manufactur 
ers was held on May 3 at the Hotel Cleveland. One of the 
most significant things about the meeting was that there 
were more dealers than factory representatives in attend 
ance. At the meeting of the association a year ago in 
Cleveland the presiding officer expressed regret that the 
dealers were so little in evidence. So at this meeting it 
was a welcome sight to the officers to see such a fine turn 
out of the retail trade 

Carl M. Schutz, governor, presided at the meeting, which 
was valled to order about 10:30 a. m. after registration had 
taken place. 


In his opening remarks Governor Schutz said that he 
felt particularly fortunate in having several men prominent 
in the industry present to give valuable pointers from their 
experience. He pointed out that the National Association 
would be much better off if it could organize real district 
organizations, as their meetings give the consensus of 
opinion on various matters to the National Association 


The South has such an organization and there is no reason 
why the Mid-West cannot have one equally as go: 

A district organization, he went on to say promotes bet 
ter social and business relations among stationers, who 
should realize that they are engaged in the most dignhfed 
of all businesses, because they serve business 4 district 
organization also helps its members to become better mer 
chants, which in turn makes them better off financially 

Mr. Schutz then introduced W. Neill Stewart, president 


of the National Association, who paid tribute to his pre 
decessors in office for the wonderful work they had done 
He said that in taking the office of president he fully real 
ized its obligations and work. He then outlined what the 
national and regional organizations consist of, and stressed 


their benefits. He spoke on the matter of “preferred dis- 
counts to national users” and what was being accomplished 


to take care of that problem. He also referred t e work 
of the special committee on advertising, and said that their 
report would be given at the Boston convention. He told 
of the work being done by the Traffic Committee and how 
essential it is to the welfare of the industry. Other sub 
jects he commented on were was what the Furniture Divi 
sion is doing; the National Index, pointing out that manu 
facturers seem to think that the dealers do not a re ite 
the index, and that was one of the reasons that me of 
them would not come in. He read replies fro me of 
the large manufacturers who, however, had ted t 
have their sheets in the index. The Information Bureau's 
activities were next outlined and he quoted instances to 
show to what trouble the association goes to ar er 
quiries in many cases. He called attention to the practice 
of price cutting, but told members that this was something 
the association could not prevent and that price regu is 
not one of its functions. 

He urged that the questionnaire being sent t by the 
Harvard Bureau of Business Research be given immediate 
attention and that all information asked for be given, as 
it would be held strictly confidential. 

Finally, President Stewart made a plea for er ci 
operation between the manufacturer and the dealer and 
asked those in the meeting who were not members of the 
association to join. In closing he told of the program of 
the national convention and urged everyone to make a 
special effort to be present. 

Ed. Little of the Wabash Cabinet Company, chairman of 
the Commercial Furniture Division, then gave a most in 
teresting and instructive talk on “How to Sell Filing Cat 
inet Supplies.” He told members he considered this a 
neglected commodity and that those who had made 
cess at it had followed a well-defined plan. This included 
standardizing on a certain line. Show a display n 
Make a practice each day of seeing if sufficient interior 


equipment had been furnished with cabinets sold. Have 
the better grade handy for the salespeople to show and 
have the cheaper kind in the basement. The customer will 
invariably purchase the better. He told of one dealer who 


had a girl look over all cabinet sales, and call on the pur- 
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Wisdom is in doing, more than 


in saying. Are you machine wise? 





It is a self-evident fact that no man should be per- 

mitted to do a piece of work which a machine can do 

better. But here is a machine that does important work 
that could hardly be done at all without its help. Its 
ability to turn out thousands of well printed letters, 
forms, bulletins, designs, etc., in every hour of the 


- } working day, has made the | Today 


Service 


























| We maintain direct | Mimeograph an indispensable | eee er re —— 
now oO e n 


| branc hes of our main Hee 
factory in New York, | factor in many business anal | Seetehem 
Bost n, Philadelphia, od | the Mimeograph can 
Washington, Cin- > ~9\t} ‘ -ftitTitiee , rp 1 serve you until you 
psbapergge oid educational activities, where it | oY. ee dn few in 
ittshurg etro teresting facts concern- 
Pittsburgh, Detroit, St. lis helping to beat down oper? | ing ya evo 


Louis and Kansas City. 
of today. Let us send 


| 

And usually the best | 
; 3 ting costs and tO speed up | you an interesting \ 

| 












office equipment store | 
| booklet on this subject. | 


| ther cities N ° 
peo seilsM™ | oeneral efficiency. In the day | A request will bring it 


| eogra phs prt ee ene 
to you u ithout obligation. | 
J 


hes Gon plies in stock. f t] sh: achi | 
A.B. Dick Company O 1e trium] rant macnine A. B. Dick Company 


“os it pays to be machine wise. | Ra 


MIM EOC RAT 
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FOUNTAIN PENS 
MECHANICAL PENCILS 


LARBON PAPERS 
INKED RIBBONS 


& 


FOUNTAIN PEN INKS 
CICO LIQUID PASTE 
STAMP PADS 








OFFICE APPLIANCES 


| 


New or Old— 
Fountain Pens Deserve 
a Chance to Make Good! 


Every time you sell a pen or repair one do 

start the buyer off right by making sure that a 
good Fountain Pen Ink is bought and used? A: 
ink that flows smoothly and evenly from the pe: 
point, without sediment and strong in its initial 


Cc rhe rr ? 


Carter’s Fountain Pen Inks— 
Blue-Black and Carter’ s 
Blu-Rex—Ever-Blue—will 
meet the requirements of all 
makes of Fountain Pens 


Carter’s Blue-Black writes a ric! 


black—permanent as the paper upot 


Carter’s Blu-Rex writes beautiful 
ever-blue. It 1s the ideal ink to sell where permanet 


is not essential 


Selling the service as well as the 
and these two Carter Inks « 


‘or vou 





THE CARTER’S INK COMPANY 


MANUFACTURING CHEMISTS 
ESTABLISHED 1858 


Executive Offices and Factory 


CAMBRIDGE C. BOSTON 


Branch Houses 
NEW YORK CHICAG 


Canadian Office and Factor, 


MONTREAI 
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aser and see 1f the « july ent was working properly H 
ld ot I mber ot humorous incidents perta ning to 
venly vw some dealers kept the cabinets that were on Ele) awra h h 
isplay, at how he had ind in them old straw hats and inssSa il) iD 
he d ends 


lo) 3 Yj) ° y, 5 —s 
naples decq Pe EE: UTO ROAD MAPS 


’ ] ‘ ‘ wee § f 
President E. H. Sell regretting inability to bs? ¢F \ : 


MMe =-Sat (,0over s ( iTk I é our 

dist H anse Sixt Distr < é 
4 s Success 
Wa i Tr l ( 


Afternoon Session. 








monty Canteen. ee Pee RAND M*NALLY 
Mir _ tz introduce Charles Marsh ADTO ROAD 
\llen-Mar ll Comy of Atlanta His subject was MAPS ¥ 
Marku Mr. Marshall told members it fmericas Mes: ular Ruoe Gos 
heart-to-heart tall n the subye 
med interruptions His talk 
i irue cl ide 
H tlined a i i | 
‘ \t clus 
\I , , 
‘ { itva tl 
4 Ce ested mit « 
Stewa vis , g 
. ee ; leis. eile : 
t te Ta evi Is i t ti 
( Na il | dex a 
al Na - I i uta 
vas ee et 1 either and vet — 
- isly as presented by Mr. Stewart o 
Wabas ohn H. Duncan of Columbus, and Right away— 
cal of Cleveland were appointed a committee t 
regional ¢ ernor tor next veat Phe 
So REAL PROFITS 
ator s ratitied by unanimous vote 


Governor Nachtigal read a valuabl per on Retail 6“ ALES hitting on all six,” say stationers 
- He said that the high Soren. sarin now featuring Rand M¢Nally Auto Road 
olla os ‘ee ee ae Maps and Atlases. These fast sellers will 
gement, which includes buying, advertising and displ give your map business a quick pick-up. 
“eepaleer egg 7 A x mtg et aan . rs ad “det a A timely display like the above will more than 
a ing the enterprise. The dealer must give hit repay you. Take your profits on high with a good 
elt ti gy Sigs sce ws We are in a buyers market showing of these nationally advertised maps. 


| ’ s10dlon nt 
Ket ay ‘ 


Kil 


and exact knowledges 
Nee failure include: Not taking a legitimate protit Free display material ~map racks, store cards, 
aan ae One See ee ee streamers, etc. with every order. A big aid in 
oe , first aret of the foregnls pein : ve helping you cash in on the popularity of these ) 

e most important. “Let us,” said the speak well known maps! They bring you steady sales ! 
“g ee es eae ec twelve months in the year. ) | 
! 


ru r ttv per cent of your ost, re 
ve per cent price cut demands 77 You can include Indexed Pocket Maps with 
e: 10 per cent price cut demands 28.57 


ar niga eg aa your Auto Road Maps to secure maximum dis- 


mer ce! 


Seitet count. It will pay you to get complete details of if 


M tigal recommended that dealers departme , this advantageous proposition. | . 
s the st eans of arriving at tl details 

iter \ aga bea inna accor ny WRI TE TODAY | 

ek sed. Departmentization reveals 1 Full information by return inail | 
unprofitable lines; speeds up = stock-tur 


hed with the Suggestion that ie RAND MENA & GomPany | 
lyzing con dite ns and the National Map Headquarters | 


Dept. T-4 
536 S. Clark Street 559 Mission Street 270 Madison Avenue | 
the ficers of the Fitt Chicago San Francisco New York | 


he answers thereto came for discuss Washington Los Angeles 
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The ADCO LOOSE 
LEAF PRODUCTS 





THE “de *C’’ BALL LOCK SECTIONAL 
POST BINDER. 


A keyless binder with metal hinge. 5/16 
or 3/8 inch diameter posts. No binding to 
wear off metal. 


THE @D@ ‘‘CE’”” TAPERED POST BINDER. 


For machine bookkeeping. 


THE @D@ “K’’ BALL LOCK SECTIONAL 
POST BINDER. 


Operated with push button. 
THE dco **N’’? WEDGE LOCK SECTIONAL 


POST BINDER. 
Operated with a key. 


Eight Other Styles 


Our Construction 
is Original ! 


Our Bindings Excel 


Competition ! 


Satisfy Your Customers 





by supplying “4P® Sectional Post 
Binders! Prices no higher! Quality 
superior! 


W. G. LLOYD COMPANY 


626 S. Clark Street CHICAGO, ILL. 


ACCOUNTING DEVICES COMPANY 
W. G. LLOYD COMPANY 
Consolidated 














Jur 


, ; 
the desirability of paying salespeop] 





pit 
The size of the Fifth District was discuss: 1e€ 
meeting passed a recommendation to the Exec: 
mittee to the effect that the district should 
size and that Kentucky should be added 
District 
In adjourning the meeting Mr. Schutz 
the Deautiti desk-set offered in a contest i 
staged that evening. The set was contributed | a 
Pen Company, the winner being Mr. Timn 
wir | k ( iny 
Che ba ¢ is S¢ ( 0 LU) 
* M z esit hg i ister 
spee eve g 1deé \rt 
Supervisor of Purchases for the citv of Cl il 
many humorous incidents in discussing 
tween salesmen and purchasing agents. There w 
orchestra and a couple of graceful 
 Sevent persons were present 
The success of the meeting was due t 
of the committee at whose head was Vice-G 
Nachitgal of the Randolph Desk ( yal 
the Buckeye Office Supply Company was 
entertainment committee, and it was due t 
this part of the program was such a su 
Answers to Questionnaire Above Referred To 
1. On what basis do you pay your ilesmer Ar Ss 
and bonus, II. Commission, I 2. WI leng 
give a salesman to make good? Ans. One full dra 
period ; In establishing selling prices lo 
from which you quote a discount r use net pr 
Net prices 26. Discounts 2 4. What is your sa 
ing salary, commissior advertising, et Ans Fr 
22%, the average being 18% 5. What percentage 
head is chargeable to rent? Ans. 9 @ 7 vp 
allow a cash discount? Ans. Yes, 20. N How 
1% 2 2% 18 7. What percentag 
you have returned for credit? Ar 2 t { 
advertise? Ans. Yes. II No. 2. What mediu 1 
ploy? Ans. Newspapers, f Direct ma I Billboard 
Novelties 9. What percentage f your tot 
appropriate for this purpose ! 21, ¢ l \\ 
of advertising has given the best r¢ t \r 
11. Do you credit to salesmen all 
} ver P Yes 2 Yes 
Ir ai " k turnover per year Ar 
1 I> you furr outside salesn 
them I i wa rs ir 
y 1 Keel SO! ! { f 
Yes, 7 N Wha ] 
ve \r L f 
£ swe \ | 
> 
J. A. White Motors to Chicago from Florida 
J A W hite Mat iver it { } 1K | I f tl € = W 
Company, I: returned to Chica May 13 after x 
ended i Ocea Sp M 
| & \] i ty Tr i i , 
S la | n i ter n 
i d 1é \ (yy 
whic l Mr ‘\ i c ke 
i . j 
Liennesse a . « K cross re 
This route w i 
stage of wa ) i M 
Mr WI! i ¢ 
joyed their stay in the South whil g 
trom the winter and early spri ¢ nclen Mr W 
was at the ig g 


excellent davs’ runs 


Lowery Visits Atlanta 


E. J. Lowery, manager of the sub-office 


Georgia, spent a few days the latter part of May, wit! 


H irrv | | 1! dig in the Atlanta Royal 


Manage r 
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less office means 


re efficient office. 


THE INEVITABLE TYPEWRITER 


HE Model6 Remington-Noiseless Typewriter of these advantages it confers on every user a 
renders a kind and character of service entirely the priceless boon of quiet. if 

beyond the range of any other writing machin: Business efficiency and human nerves unite in | 
It has every standard operating feature. It is their present-day demand for noiseless typewrit- 

notable for its light touch, swift and easy action, ing, and the Model 6 Remington- Noiseless is 

capacity for heavy manifolding, and the uniform the one and only writing machine which sup- 

excellence of its work. And in addition to all plics this need. 


REMINGTON TYPEWRITER COMPANY 
Division of Remington Rand, Incorporated 


374 Broadway Branches Everywhere New York 


NEW REMINGTON-NOISELESS 


WITH 4-ROW STANDARD KEYBOARD 
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the 
latest 
addition 


to the ALLEN-WALES line of 
Visible Adding and Listing Machines convertible 
Through swifter, easier operation and an ability to hand or electric 


withstand the severest hardships, Allen-Wales Model 25 

Riclenine de tie tenaienenn wail cocteige ations of trad Any hand operated Allen-Wales 
ahee. x 2 re Ss Model 25 Machine can be converted 
worthiness in machine addition. readily into an electrically operated 
machine by our local service offices. 


Dial figures are large, distinct and in the direct line of be : 
= Once electrified, the machine may 





vision. Being above, not below, the keyboard they are hagas ee 7 re 
>: tage . : vw instantly reconverted into a 
never concealed by the hand. Printed figures are in portable, hand operated machine 
sight the instant they are recorded. simply by attaching the handle— 
, : : ‘ ee and it can be just as quickly 
Keyboard is set at the proper angle for quick visibility changed back into an electric. 
and easy operation, with each row of figures a step 
higher than the one below, reducing chances of strik- Adds and lists up to 99,999,999.99, 
ing the wrong key, yet near enough on the same plane Full, flexible keyboard. 
to permit a swift natural movement of fingers. Has total, sub-total, non-add, 
" . ° . one non-print and repeat levers and 
_The use of levers instead of auxiliary keys helps to correction key. 
simplify operation and speed up work. All frequently LE ER S a a 
used levers—including total and subtotal—are at the matically—can be changed as eas- 


right where they may be thrown forward or backward ily as on a typewriter. 


without removing hand from handle. Left hand is 
free to turn checks or to follow a column of figures. 


Carriage accommodates sheet 12! , 
inches wide, and is equipped with 
paper guides, holder for narrow 
and wide rolls, adjustable pape: 
feed (double space, single space and 
non-space), paper release bail, car- 


All parts are standardized and interchangeable. Car- 
riage, case and keyboard assembly may be removed in 





thirty seconds, giving free access to the heart of the riage shift lever and column space 
machine. Write for descriptive folder. bar. 
eo n-Wales Ma- 
ALLEN-WALES COR POR AT ON There ts an Allen-Wales Ma 
I chine to meet every adding, 
235-245 Spring Street, New York City listing and calculating need. 
AWAQAR x 
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New San Francisco Skyscraper Houses Eleventh 
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Floor Stationer 


new buildings in San Francisco is the Russ 
st corne Bush M ‘ 
| ~ ~ < ew towe p< \ * 
i ( steppe ul iite s 
d s | ¢ ce ter goes | 
¢ { e ¢ ve t ( 1¢ ( 
Ne Nw WE re ( ¢ Ss onery s§ 
S he bu | 1 is ‘ 
‘ W 
5 mposium lines ried 
Ss 
s cor ence ] 92¢ i 
ed 1927 
ial 
Densford Now at Des Moines 
) vr er 
) \ ; lowa. as manager for the Gaar 
l ( an\ 710 1¢ Mi 
| i a Ta i ine | 
() dk ( ( re ‘ 
Ve THK i ure N ( 
i VW A | 
( br 
( \\ k t ew ers Vik ida i 
e st i 
> 
Los Angeles Notes 
D. Mel regional governor of District No. 12, 
Jose, California, was in Los Angeles the latter part 
the interests of the regional meeting ft be reld 
Francisco, June 16 and 17. He expects to get some 
Los Angel stationers to appear on his program, 
already s« ired several eastern stationers t take 
he t 
— ft IS¢ repres¢ ve < he { ist has 
rnee i sit t the fac ere fe ( ed 
f s é e new items which his firm is bring 
He is showing the new combination desk sets and 
ble pen sockets which can be used with the regular 
S( Se Chese ew items | ‘ et ve re 
vhere shown then \ new Onyx se, wit 
d ket ~ n ¢ 1 s i rac é 
en 


W. Willmore, vice-president of the Cooke & Cobl 
Bri okly1 N y ‘ who represents the firm 1 the 
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—written in a very “human way” 
—and filled with most interesting 
information—for dealers who have 
handled all types of loose leaf 
binders. ‘‘A Primer on Loose 
Leaf for Grown Ups!” 


We'll venture to say that you’ll read 
it at one sitting—everyone likes the 
frankness of facts “pro and con.” 
Write for your copy now—it’s yours 
by mail for the asking. 


FLEXI-POST 


REG. U.S. PAT. OFF. 


— provides Unlimited Capacity — Two- 
Inch Working Space—Direct Screw Com- 
pression — Non-Protruding Posts — the 
greatest combination of advantages found 
in any loose leaf binder in the world. 


Write for dealers arrangement on FLexi- 
Post Binders—Faultless Visible Rec- 
ords and other Loose Leaf Books in 
the complete Faultless Line. 


STATIONERS LOOSE LEAF CO. 


Chicago MILWAUKEE New York 


—note the exclusive prin- 


ciple of flexible link posts. 
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Old Town Ribbons 


for all requirements 











Carbon Paper for 
every conceivable 
use including 


Carbonized Rolls 





Old Town Ribbon & Carbon Co. 


INCORPORATED 


157-201 Center Street 
New York, N. Y. 


London Office: 17-21 Emerald St.,WC 1 
Boston: 143 Federal Street 


Chicago: 516 West Jackson Blvd. 
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Movie Concern Buys 800 Desks 


Eight hundred walnut desks finished in Du 








installed in the new Paramount building of the !] 

Players Lasky Corporation at Forty-fourth str 
Broadway, New York City, by the Monarch Desk ¢ 
tior The desks were made by the Bentley & | 

Furniture Company of Parkersburg. West Virgi | ¢ 
1s said to be the largest Il! stallatior oT W ilnut de I | 
made in at new building 


> 


G. O. E. C. Opens Consolidated Office in Evansville 


Che General Office Equipment Corporatio: t 
Elliott-Fisher and Sundstrand machines, opened 
solidated offices at 704 Furniture building, Evans 
on April 13 Che offices are equipped throughout 
furniture H. N. von Soosten is local manager H 


formerly agent for the Sundstrand in Evansville 
name of the Von Soosten Office Equipment ¢ 
South Third street. [his business was s 
lodrank, an Evansville typewriter dealer 


J. G. Dunkleberger, formerly local Elliott-Fis} 


man, is now selling both Elhott-Fisher and S 
equipment from the new office. Other salesmet 
Phillips, formerly with the National Cash Reg 


pany, and D. J. Harman, formerly with the Gr 
Compan 
te 
Direct Mail Advertisers Hold Tenth Annual Meet 
The International Direct Mail Advertising Ass 
will hold its tenth annual convention and exposit 
new Stevens hotel (Chicago, o1 ()ctober 19 ") 
his, incidentally Is the tenth allnil eTrsary 
the 


ot the association, which took place in Chicago 


Nearly two thousand important buyers at 


advertising registered for the last convention held in D 
and nearly thirty thousand others from the city of D 


viewed the exhibits 


The Advertising Council of Chi 


event and many other outstanding organizations in | 
have promised their support 

The sale ft exposition space detinitels pen | nM 

Robert G Marshall of the Cy Mars 
Company, Chicago, is chairman of the expositi 
The association's headquarters re t Root 460 St 
hote 

> 
Dalton Offers Trip to Europe 

Ele Wa he i\ been suc eded the 
trip lands 

The Da s ot the R g k 
ofttert i I pe ( i \ ) 
Man Wu i i est walk +) ¢ S tha 
Kardex di ere Staging a lt ( Strat 
own I wh ¢ ed ( ( ¢ { 
and the Dalt ( s negotiatec 1 tra ict 
able to sec ea be the stea Ml \ 
has bes r re, ed tor the t 

Che i \ d at \ I 
mercial emporium Here the il S ‘ 
In nie i haec kk g1ica S i N 
masterpieces ainters « ( le s 
seis 18 ext n ‘ ist 1K wed I S The 
trips to the battlehelds lhe ‘ | 1 R 


land will be visited Belfast, Ireland, Glasg W, oo 
then home 
An ann un emenrt in the Dalt 1 Sales Bulletis Ca®ri! cs 


heading, “Quench That Big Thirst,” which may be ar 
stimulus to sales effort 
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ot. \ - Standard Adding Machine 


’ Here is impartial information from an 
, independent source It shows the high re 
| 

















gard in which business people, large and 
f small. hold the Victor Adding Machine. 
»* Thousands of users-—-some of five years’ and 
J Py | longer duration—were asked what they 
ss gs thought of the Victor. 98.4% expressed the 
wv highest satisfaction. Less than 1% had any 
rw? ‘ actual criticism. Over 70% said it has saved 
money. Hundreds declared it had saved its 
cost through avoiding errors, and in salaries 
and time saved over periods ranging from 
two weeks to several months 
This is the i test « Victor nd iting the 
salability: of the \ t ind ‘ sat faction it 
es your customer To the best knowledge never 
s ur r vr 1 £ per i f 
, satisf r 
ae 120.000 Now in Use 
ee } k ¢ i - hir 
a w nk ch “ 
aair® one \ rr is f s ! I 
al ° et n 4 fa a ST sible f 
cer aa " ¢ ¢ +" ; nolan 
jw greatest ¢ +} - 2 
worn ne . can 1 ‘ r ) Dea @ 
< y nend he \ I \ 1 r 
f them 
L Write for New Book 
he n book 1000 Opinions of the \ » Stand 
4 1 T M I = r 
prop ' Y for V6 a 
| ' 4 Ww tod 


VICTOR ADDING MACHINE: COMPANY 
3974 N. Rockwell St., Chicago, Illinois 
One Model in 2 ¢ 


hd 
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It sells easily 
and profitably 





Che advantage of selling the Rotary Letter 

graph is twofold: it does everything that 
the user expects of a rotary duplicator, and 
it costs less—mutch less. Here are two first 
rate selling points that are making 


The ROTARY 
LETTERGRAPH 


one of the fastest moving items handled by 
hundreds of live dealers. It is all that a 
good rotary duplicating machine should be, 
with less machinery, less intricate parts, 
less service cost to you, and less upkeep cost 
to the user. 


retails for 
$35 complete 


and performs as well as many a machine at 
several times its price. The simplest little 
device you ever saw. And the profit margin 
is liberal 

Makes copies the same size as a larger ma 
chine, and as many copies as any machine 
of its kind 

Here’s a proposition on which business can 
be created, and on which constant supply 


business 1s assured Investigate it. No 
cost oT obligation to that L) se the coupon 
today! 


PL. HEYER DUPLICATOR CO., 


Establish 1X 
911 West Jackson Blvd., Chicago, III 

! | Heve l) | ( 

~~, N11 W. Jacks | ( g 
\ ire ere W R iTy 

Letterg el lig t 
MAIL 
THIS Nam 
~, Addr 

Town » 
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Singer Pen & Gift Shop Has Robbery 
On May 6 the Singer Pen & Gift Shop, Jenkins 4 
Pitts] } expe ] 
s) ~ ( \ 
H 
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Ribbon Renewer Offered with Young Rebuilts 
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READY 

GENTLE - 
MEN ! Z > 
HOOGmAn F 









NOTE HOW 


»» CALM weare! 
— HOW SERENE ! 


ad 
l THE STORY GELOW 
TELLS HOW WE , 


Ger THAT way |] 


iii “ 


—- 


20,000 Pounds in Stock Equals 
90% in 48 Hours 


“Rush!” shouts your customer . 

















“Rush!” says you... 

“Rush!” say a thousand other customers to a thousand 
other stationers... Who, in turn, vociferate to us—‘“Rush!” 
To all of which we reply serenely . . . “We're ready, 
gentlemen; what's yours?” 

And why not... ? With ten tons—20,000 pounds—of 
standard size bands in stock, we're set to handle hurry-up 
orders with care, celerity and, need we say, dispatch . . . 


That goes for the little ten pounder or the order with three 
ciphers to dignify it . . 


Says our Division of Statistics, ever to the front with 
timely figures ... “qo% of our orders are shipped within 48 
hours atter they reach this office” 


Really, who seeks better service than that... ? 


The coupon, please ... Not a mite of obligation . . . it'll 
bring you samples and prices . 


Ho dgm anjeBands 


ex | Hodgman Rubber Company, FRAMINGHAM , MASS. 
SUGGEST YOu RUSH 1 

1 

' Send latest prices on Hodgman Vested Rubber Bands. 























A PAIR OF SHEARS 
—A, AROUND THE 
{ DOTTED 


' 
\ LINE gs 
~~ (F , 








mean Si 
NA " 
MEW LEASE OF | \ City ee 
LIFE To Your j 

BAND PROFITS , 


SeéGaeanannecaoenneacaad 
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The No. 1 VI-DEX— 


Visible Records in their most 
compact, convenient form 


720 Complete 


( ~* -L TY, compactness and convenience, withthe Vi-Dex sheets are made of Hydroiloid Paper—a pate 
added feature of economy, distinguish the No.1 water and grease proof stock of such except 
Vi-Dex among visible record equipment. In thisnewest  streneth and durability that it wiil outlast 
aekPam visible equipment, every sheet hasa marginal § ctock. [t will not easily crack or become do 
heading on each side—with thirty headings visible at 7 

a glance. The total capacity is 400 sheets! 





Records written on Hydroiloid either by per 
writer become permanent and cannot be obliterat 


‘kT > rings are S se ) “ee e: > o. or ~ , : , “ 
[he rings are in six sets of three each, with every group Gontact with perspiring hands or any other moist 


operating independently [his arrangement makes it 
easy to insert or remove sheets without disturbing The popular priced No. 1 VI-DEX sets a new st 
others. Also new is a novel indexing system which of compactness and convenience for visible 

















permits the expansion of any section without re-arrang- Thirty marginal headings, on both sides of th 
ing other portions ol the bool are visible at a glance 
(™.. . 
(——— - 
; 
) VI-DE 
AB COEG HKLM PRS TL AKLZ a 
(~ — ’ 
ceieneeee leg ; : y 
wi wie Sisisi<t Sioje No. | Vi-Dex sheets are 3x5} incl 
: or ah ac at at gral . . . 
9 0 019'S8:0'G' s/s Larger sheet 2X93 are olfered inti . > 
Be ee lelolwinin Vi-Dex (350 Capacity, $10.00 complet 
re) > VIII See 
J vyvuvivuuV” 


IRVING-PITT MFG. CO. 


Kansas City 
NEW YORK CHICAGO 





Insist on this trade-mark on 
f . all loose-leaf equipment — 


——"\ LOOSE 1-P LEAF 


c 

10 Books\~ 4000 Records | 10 Books ~ Red 

on Top Your Desk / \ \ — the guarantee of the world’s in Your Desk Drawer/ 
\ 


\ leading loose-leaf manufacturer NY 
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Bieneman Talks to Commercial Students 
On April & W. C. Bieneman, sales manager of the In S j j oy 
yverial Desk Company, Evansville, Indiana, made a talk 
efore the advanced classes of Lockyear’s Business Colleg: 
the subject Bus s Standards and Ethics of Toda 
‘ rt ‘ . ‘ - 
Compared with Those of the Past. Mr. Bieneman’s audi a O ¢ . } s 
ence nsisted of about 250 students assembled the 
Y. M A. Au m adjoining the college He out 
line business probably began with the exchange « 
hides and rough stone implements in the days of prehis 
ri He showed how business developed throug 
the ag trom this primitive beginning Historica d THE 
D1 terences were quoted to show the various stages 
f commercial deve ment at different times The devel QUESTION : 
opm«e trade way poimts and later the growth « 
ite itional and foreign trade together with the compli F 
tions dern business were outlined. Students wert What profitable office \N 
if the Q y oO the twer! et centt ind ’ ' 7 ] d 
ne “le pd aati oie commodity is identifie . 
A, 
é five g hes ere ( ¥ b } l 6 d l- 
: y- fi ie os e \ pared y the slogan, our aea 
( ( a i ( aay »y the Ss qt it h 
‘3 7: ; ink a: elucielliididiion aaiead ers out of five have 
‘ ; ; _ , } +3 
“ s I on secretaries stuc tS we 
: ; | them? 
. vy Ame siness has raise St to its s 
ent 1 during the last quartet ce 
ir) t4 s conducted her ¢ 
{) \ 1 1 \l ( man gave the ( ( he 
Evans Colleg n Business Ad stra [his 
class | r the benefit « r eg i 
lege sa is ght school s lent the The fact that four dealers out of ings of this UNIG’se selling system— 
, every five carry Peerless Rubber the effect of its novel dealer helps; 
Ss < se which has bee y 9 Typewriter Keys is convincing proof how it causes stenographers to ask 
- of their sales “pull you consistently for the keys which 
‘ } e on the subject Ap g ‘ . . assure their typing comfort and bring 
Py c 7, pa , P R The Peerless Special Sales Plan for you Peerless profits! 
I ivemme to i ir sines dealers has shown the way——it's the The coupon below is especially insert ed 
it ed the itt ous duties f sales ma y power behind this “pull jor your convenience—fill it out and 
7 Why not see for yourself the work mati it today! 
\ S I three parts mel study the 
t I e sold, studying the market iil THE ANSWER: 
So , . . : - + . 
il ng and applying the methods of reachi s 
sly ad rst PEERLESS Rubber 
He ved \ sales n inaget | 
, , ct not onl cle its TYPEWRITER KEYS 
kaw ince I ake He 
l ¢ etting absolutely te < i 
the ets ] r their prod i \ ( 
rea g S most e ( d ( 
Wa ( iDi¢ markets t ee | 
tte \ctual met Is « ) ed by 


( ¢ s t vel 
( ire gned to take S 
t 1 ‘ d 
ns are « ¢ ‘ é 
> - 
Calendar Pad of Harry T. Short 
[. Short, of the Success Line, Inc., 224-30 W 
( ll. has } ' | 
10 cities , 4 nnat Cx I S 
{ i | polls, I l He ah et 
cities t ter davs | th | 
\i “ ( the trade i) Lf 5 | 
= 


New Address for Eggens-Hambler 


geens ier Company, i i 1! 


founta pens. is now at 164 Emmett stre 


N_ ] 


ide PEERLESS KEY COMPANY, inc. 







176 Fulton St., 
Agents in the World's 
Principal Cities Kindly send us, without obligation, all de- 

tai of your special profit making plan 

together with sample Peerless Key and eras- 


“PEERLESS~ ure hield with our imprint (telephone num- 


er tf desired.) 
RUBBER TYPEWRITER KEYS 7 


New York City Pesiess Key ¢ a ap 
176 Fulton St., New York City 


NAME —_—_—_—— 


ADDRESS en 
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A CHALLENGE! 


m Featherweight 


=> The Heavyduty Manifold 
“Zs 
I’ve come to show you 


>» that ’mas good as my word 
-¥ Try Me Out! 








any fair test you care to make 
is satisfactory to me- ~ 





Hold me up to the light and see my watermark 


Fold me —| can stand any number of creases 





Tear me, test my strength. I'm proud of the stuff 


The Featherweight that s in me 
Champion of Lightweight 
papers. . - 
Put me in the typewriter. [11 stand up under all the 
Send for liberal samples punching of the keys, and the pounding o 
and put me to tne typist. 
severest fests you know! « 


3 ° . 
I’m light, yessir, but not fragile [ry to break me b 
pulling on both ends. 


If I'm not the toughest fellow for my weight that you ever 
met, throw me in the basket. 


If | am the strongest chap for my weight, then 
Featherweight Manifold and [ll stick around and 
big money for you. 


FEATHERWEIGHT PAPER CO. 


Specialists in Light Weight Paper 
Sales Office: 10 East loth Street, New York, N. ¥ 
Seven Contrasting Colors, Inclu White Office Siz Pri 


Legal Ruled—Printed “COPY 8x10; 84x11 17x22 
Boxed (500 8x13; 8ix13; 84x14 22x 34; 28x 
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National Association of Office Managers to Meet 





eighth annual conference of the National Associa 
Office Managers will be held at the Edgewater 
Beach hotel, Chicago, June 9, 10 and 11 Che object of the 
ciation is to promote a free exchange of ideas on ofhce 
inagement, to encourage standardization and to initiate 
ff scientit methods of organization and manage 
g start on Thursday morning at 
nain floor ballroom, with an address 
re President A. P. MacIntyre [The program 
llows 
jucation f Supervisors, by William H. Leffingwell ot 
Leffing | Ream Company; RKestoration f Old 
kk ds, t 1 stere t es, |. W Ward ot 
W. W i 
radu torndam sbaniel Chairman. 1... C. St wlth 
t Dictaphone Sales Corporatio1 Office Manageme 
Static Dynamic by Harry A. Hopf, H. A. Hopt & Com 
| conterences including \ Pract il Tra 
Program for Office Workers, chairman, Seth B. Carkin, 
Packard Cor rcial School, discussion leaders, I H. West 
Montgomery Ward & Company: Harold B. Bergen, 
1D) rtv Company; Some Recent Developments 
bic Office Machinery, chairman; Norman O 
editor, Office Equipment Catalogue, Inc.; discussio 
ers. H. R. Russell, National Association of Office Appl 
e M s; ( Bh \ddress ph Com 
| \dditional Comp chairn Harold 
( Pennicke \merican Central Lite nsurance Company 
ission | ers: Miss Ruth Clement, Ballard & Con 
| heidt, Pe Life Ins ink { 1 
g ang il) I ister 
(). ( mann’s Store, | sburg I Ad 
s e selected I ird M.S vik 
s Br hers, ( The i ent 
| + " a dat g 
Friday mort i 9 
( | ( aT) I t é 
S s Relatior () () strate 
es (,eor | | i i) eC 
( ( mpa dy ide 
\eye [ Mis id | 
1; Healt ( s Dr 
dical « ‘ MMe | Ins 
( ere ce c c © 
1 
sess P le « 
( O g | 
( l N 1 ] Ins ( 
eaders a R Pu M as 
ess Resear i H Org 
s, chair1 | | 
H Review: dis s l er, G. B. B 
I iil ( Compa Applic Va 1) ting 
I Office Rout WW F. Sims 
t Compa s Mat ‘ 
) an ipa i H. F. ( Missou 
“ ] nce ( p Chi l ed | 
S ces \l “x ( 
Fr o ‘ < rn 7 
—_— 9 ‘ - Re 
| Saturd J 
( \ Reta ( ( i i 
\ Prac il | ( I 1 
» | d Local G {) M 
BM Tisch-H ( T) Ss 
I s’ re ( Training 3 S r;.4 
\\ Xs i \y M M tue 
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Your checks deserve 
this imprint of efficiency 
and security 


EXACTEL SWURDRED FIFTY HouaRS 23 CENTS 





Trade ‘Mark 


i kk checks are tangible representatives of 
your business. They can reflect dignity and 
‘up-to-dateness” or they can reflect just the reverse, 
Checks bearing the famous imprint of the Todd 
Protec catia always command respect. Even the 
sight and use of this machine in your office stimu- 
lates exactness, precaution and above all, protec- 
tion. No other ofhce appliance is so closely related 
to finance—the axis on which business must ever revolve. 


1 
i 


There is a Protectograph for every size of busi- 


ness. The Super-Speed—hand or electrically oper- 
ated—writes the amount line as fast as 1200 checks 
an hour lhe Personal Protectograph is recom- 


mended by banks for private use. Todd experts are 
principal city to explain these and 
machines and the Todd System of 
Let one of these qualified men 
your problems and needs. 
» o * ca ” 


Creates Opportunity for Salesmen. 
National advertising identifies the Todd name with 
the protection of bank accounts—business and per- 


available Im every 


come and discuss 


sonal. New models are being made for a constant- 
ly widening market. This era of expansion means 
pportunities for men who can qualify to represent 
a progressive organization. If you are interested, 


write to us at once. The Todd Company, Protecto- 
1) Division (Est. 1899), 1129 University Avenue, 
Ro 8 ster, N. Y. Sole makers of the Protectograph, 
Super Safety Checks and Todd Greenbac Checks. 


TODD SYSTEM 
OF CHECK PROTECTION 


The Protectograph eliminates a large percentage of all 
heck fra ids y preve nting raised amounts. It is madein 
1 variety of standard models, one for every type of busi- 


37 5 ’ 
4/.9U UD. 


wh 


The Personal Protectograph at 
Only Todd can 


popular for private use. 


ld G hac ( Checks, with their patented self-canceling 
atures, eliminate another major source of possible 
eck losses by preventing change of payee’s name, date 

1 “‘counte rfe iting.” The instant the forger’s acid 
tless imprints of the word ‘‘Void”’ appear. 


Standard Forgery Bonds cover the remaining check-fraud 
possibilities, namely, outright forgery of signature or of 
( 


~~ 


endorsement. Qualified Todd users receive policies at 
t advant the Metropolitan Insur 


liscounts from 


, New York City 


: 


ee 
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DBBDOOOS 


Repeat 


Triplicate 





Speed! 


You waste time every day you 
do numbering by hand. Tens 
of thousands of offices, stores 
and factories have found that 
Bates Numbering Machines 
are saving time and insuring 
mechanical accu- 
racy. Your rubber 
stamp dealer or sta- 
tioner will 
you a Bates Ma- 
chine and explain 


WANA Ws) 


Duplicate 


show 


Bates Anto- its countless uses. 
matic Eyeleter 
feeds, inserts 
and crimes THE BATES MFG. CO 
eyelet im one 
operation au- Est. 1891 Orange, N. J. 
tomatically New York Office, 20 Vesey St. 
Consecutive 


Write for folder 


mo OP 


Bates Numbering Machines, Bates Tele 
phone and Radio Indexes, Bates Eyeleters 


Bates 











Here is still another part of the 
continuous advertising campaign 
which is backing Bates products. 
These advertisements, appearing 
regularly, represent a tremendous 
circulation, and it will pay you 
to undertake a timely tie-up by 
displaying and talking about 
Bates Numbering Machines. 











| contest wa held \p 
Winnipeg, London, Ontari ( 
t i he ning 

¢ a cal comn il 
C e for Canad d 
| s i that tl 
held a \ h (ve hve 
I ditters cities Uhe i 
tion of International Cont 


pplies the standardized cont 











tchell of the General EF] 


Saturday afternoon 1s t gry 


are held under the Internationa 
comn inctions in eac!i 
ment of the different cont 
the eading winners in eacl eX 
Championship, where only 
(ana Open Champions! 
Toronto, Underwood opet 
words per minute All contests 
duratiot Miss Wright 1 
28 « r 
Senior Canadian champions 
was Wo! v Muriel Ander ( 
Si rds net. The Winnipeg ser 
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OO \ Beep NMoDEL B 
E~GUARD 


| CHECK WRITER 


=U ee 













SAFE-GUARD PROTECTS 


—PAYEE-NAME by exclu- 


sive patented feature. 


—AMOUNT-LINE by shred- 
ing amount in words into 


the very fibres of your 
check. 


—BLOCK -NUMERALS by 
macerating through this 
section of check. 


The new Speed Model B Safe-Guard Check : 
Writer is the FASTEST word check pro- 


tector ever offered to the public. 


SAFETY 


— oe vat wo /&72 
LiO- 1 
anadale, Pa. oh pubs ' 


(fe) 










\ ewe FiRST NATIONAL BANK F The purpose of a check writer is to afford its user a maximum of 
hiviuaX = $47 - safety against check alteration, manipulation, or change of payee’s 
ean 2 ued y g , 2 
Par wre Leh, s nate ut ty $f he OStis name and numeral! blocks. Safe-Guard accomplishes all three of 
Set N ea — those vital points by a slight stroke of a specially designed lever, 
ail op alert 


which insures an ease of operation heretofore unattained in the 
field of mechanical check protection. 
A Sample of Safe-Guard 

‘ o 


Vork 


Some choice territories still open for capable distributors and salesmen. 


SAFE-GUARD CHECK WRITER CORPORATION 


3 BEEKMAN STREET NEW YORK, N. Y. 
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TURDY, rugged, and durable, built to last 


a lifetime yet weighing only nine and a 

hali Is, the Royal Portable T iter is = [f ) 
lall pounds, the hoya ortabDle Lypewriter 1 
©. , ayer oe Dealers! 
invaluable to engineers, contractors, and all The Royal Portable ie 
plant or work executives. Men who enjoy using a “plus” proposition 

: ; . ‘ , . ; ac from every angle. A 
a fine piece of mechanism will find it a big help ' tremendous color ad- 


‘ a = ‘ ne sdihiaes vertising campaign 
at home and on the job anywhere. eeabeeeninnameaiee den 
mand specifying by 
The Royal Portable, most modern of all light- name the Royal Port- 


able is now appearing 


weight tvpewriters, has all the advantages of a in the magazines 

. ine . a There is a need for 

big ofhce machine—standard keyboard, visible responsible dealers 

1% . . ; Write now for the 

writing, automatic ribbon reverse and many Daual detention 
plan 








other special features. It is created by the crafts- 
men who have made the Easy-writing Royal 


Typewriter preterred the world over. 


“Everybody Wants One” 


ROYAL TYPEWRITER COMPANY, Inc. 
316 BROADWAY, NEW YORK 


Branches and Agencies the World Over 
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rurni e Manut cturers Associa of Evansville 
na, under date of May 5 sent out a notice to the effect 
the unprecedented flood in the South has iused a 
rPrsatengegrespe vajie acchagor te spas The Secrets 
lvance there will undoubtedly be an advance in the 
furniture. This notice is signed by J.C. Kelle | OS € ariggen ae 
xoch, W. ¢ sienema C. M. Frisse, E. H. Noelting 
W. ] 
eet so The Dealer who sells the most 
, sien thi os praduch 


ie 5 lei ahaa era a carbon paper is the Dealer who 
s at the present time does not equal that of the KNOWS carbon paper—and can 
pt cen riellige he lees: a give each customer just exactly 
sess ie aie. imal hind kk. cteuaaenin ea ae the kind and quality of carbon 
Mississippi Valley will have a dire effect on furniture sales paper that customer needs! 


peat ete Seepage lane Bat Tell | ity, Your customers find out mighty 
rhe event will be participated in by furnitur soon that youu KNOW YOUR 
ee ae eee —— ee CARBON PAPERS—if you do. 


nment committee are W. C. Bieneman of the Im It's easy to become the head- 
ss Staniiisene Clolasclie: saad WE Mauaae ae le spice quarters for carbon paper in your 
Furniture Company. vicinity. There's a little booklet 

“Questions and Answers on 
Carbon Paper’’—that's yours for 
the asking. 


Distinguished Decorations for the Graphic Arts 
Exposition 
enter Grand Central Palace New Y ork 


x “¢ ibe1 t set the Fourth ducational | 
Arts Exposition, they will be greeted by a color Write us for your copy—it Il solve | 
inscriptions and ba era dares will be at once every carbon paper problem for | 
wt ao i pare oF guar . og “sara é roan yourself and your customers. | 
} : 
cutche he col ll be 

d « t 


nection with all branches of the graphic Write for the WHOLE Money-Making 
aoe ia, ELS A Sales Plan TODAY 


\ (y h e-pres pe izer 
1] rv Lew SOI S 5s to | 
( iTli¢s d s i i 
es t the Ss ] te 
" é \ 1 é ( ( lake i 
st direc been i 
! 
r expositi 


Effective Dealer Helps , 
tallic Manufacturing Company of Aurora, 


‘ ‘ 
me eftte Tt cle eT ‘ FS (ne 





OS OCEAN RRR S Manufacturers of Carbon Paper 
PE Sige cian Gas iin ieee since 1902 


Fv diferent arangemens of di Pacific Carbon & 
vit | Ribbon Mfg. Co. 


J. Francis O'Connor, President 








Li ee ) et as tiiadal ne 1451 Harrison St. San Francisco, Calif. 
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Sheafter fights a constant bat- 
tle tor the dealer against those 
who persistently try to “job” 
Lifetime merchandise. Every 
effort 1s made to keep to that 
policy that gives all the profit 
to the dealer. Recent court 
decision has upheld Sheafter’s 
rixht to distribute on this plan. 
Only merchants of highest re- 
pute may handle the Sheafter 
line. For this sort of mer- 
chant stands firm against 
those whose very violation of 
this policy is a significant 
tribute to Lifetime supremacy. 


SHEAFFERS 


PENS: PENCILS: SKR 


W. A. SHEAFFER PEN COMPANY * FORT MA , IOWA, U.S.A. 
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Identify the Lifetime 
pen by this 
whue dot 























This areat pen brings a lion’s D>, 
share of success to dealers Se 


J 
12¢ 


AD 
sy 


Le 
1 


The world’s vest pocket is rapidly being, loaded with 
Lifetime’ pens, for each of which $8.75 is being, paid. 
And the world buys judiciously, as every dealer knows. 
It pays Sood price for the best of its kind, and thereby 





ee ’ practices true economy. It must have an unfailing pen. 
DY, ad Therefore it buys the handsome jade-radite pen with 
S Bt the little white dot, the pioneer of beauty in pendom, 
Filia whose unconditional juarantee of faultless performance 


for a lifetime is possible because of its simple, stron}, con- 
struction. And the kind of service it provides is sending, 
the world to the door of the Sheaffer dealer to buy Life- 
time pens and Titan pencils in ever increasing, quantities. 


sige, oy 
“Lifetime pen, Areen or black 


Y + ; 
van Liberal Sheaffer discounts to dealers 
rates 
Yo 
? vey 
- Ww “~ 
IO x ( Ae 
YO) wh || PENS: PENCILS? SKRIP 
GAS) | ak KK Pr. W. A. SHEAFFER PEN COMPANY - FORT MADISON, IOWA, U.S. A. 
~~ ul VAG ~ Ay. ' , _ 
) <*j Wy B. New York ( ica} . . San Francisco 
5 \ 8 Nig a) SSN W. A. Sheaffer Pen Co. of Canada, Ltd. - Toronto, Ont 2 Front St., W. 
A ~~ Regent St. 


3, ~~ Py. Wellington, N. Z Sydney, Australia - L 
SN 
8G SW) aa J 


© Reg. U.S. Pat. Off. 


} ' oo 


5 rp 3 Ladi s ,$7.50— pencil, $4 25 Others lower 
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EXECUTIVE 
DESK KNIFE 


A Quick Selling Long Profit Item 
For Stationers 











On your counter this attractive dis Paper knife heavily plated at 
play will bring you a rapid turnover ished. Smooth handles of wu 

real profits with small invest able “Permaloid” are fashion 
ment. Every desk worker needs a care and riveted securely 
good knite—this Executive Desk superb quality desk knife, peri 
Knife fills the bill. Blade is of the made and displayed for quick 
finest high-carbon steel, fitted in at the retail price of $1.25 
brass lined knife. Bolsters are 18% Order a dozen Executive Des! 
nickel—highly polished and durable Knives direct or from yout 





EXECUTIVEDESKKNIFE 




















A. C. McClurg & Co. oer ...333 E. Ontario St., Chicago, II! 
The Associated Stationers Supply Co. 201-215 N. Franklin St., Chicago, III. 
The Stationers Corp. ..... Los Angeles, Calif. 
H. S. Crocker Co., Inc. Los Angeles, Calif. 
Stafford-Lowden & Co. .. Ft. Worth, Texas 
The Fort Wayne Printing Co. Fort Wayne, Ind 


The Novelty Cutlery Company 
Dept. 151, Canton, Ohio 
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Annual Picnic Remington Rand Organization 
The Remington Rand organization of Philadelphia held 
get-together outing at Kugler’s Mohican Club, Morris- 
Delaware Pennsylvania, on Saturday, April 23 
f the Remington boys were present, including 


ractically the entire organization, only two salesmen being 


com There were thirty-one persons from the 

Rand Kardex and ten from the Dalton Important en 
gements prevented John Mitchell, manager of the Dal 
nd W H. Mover, manager if the Baker-\Vawter 
ganizatiol being present \ lively ball game was 


ed between the Remington and Rand companies. On 











{EM 
CA 
AP 


INGTON RAND, INC KUGLER’S 
BIN, NEAR PHILADELPHIA 
RIL, 23, 1927 


R 1 ngtor sicle ( arl Wagoner was pitcher il d Harry 


Slicker was catcher. On the Rand side were Carl Rauters 
( | Heckman, itcher Strike-outs 
re seven eacl Hits. Remington fourteen, Rand eleven 
Ran l ple contended that the score was ! r to 
hree in their favor and Remington said four to four, but 
ne d on the number ot scored d that the 
game was vondertul exhibition kil \ ippetizing 
dinner was served at the Mohican club. In the after 
er of quoit and tennis matches were staged 
lit sket ball on the side 
\ number the old-timers gathered around the table 
indu in card games The Remington home office 
represented by H. A. Johnstone and H. W. Busse 
men were H. Bermar he Dalton 
( \ City, N. ] Paul Schwar The Rand 
Company \ town, Penna.; F. Keller, The Rand Com 
1) v, Penna.; D. Babbitt, R | Company 
( | Hugh C. Waldma manage Che Rand 
( ted J. Loughran and J. Jeffcott « his 
mmittee 
The Remington entertainment committee nsisted of 
R. P. Capell \ G. Swain and A. ( MacEl: 
H. Tone is the Dalton Comp inv entertainment com 
ter r] boys, it is said, put on a wonderful party, in 
ppy cabaret during the dinne [his 
long way toward creating friendship among 
he various lesmen A number f the Rand and Daltor 
ressed the hope that another similar party may 
held before the summer 1s over 
The names of the men the ict " is follows 
left to right. first or bottom row H. Fink, 
F. S. Saurman, P. Schwartz, G. H. Reeder, A. G. Swain 


R. Sanford, J. Jeffcott, E. W. Everman, ( J. Heckman, 


1. R. SI rd, H. C. Waldman, E. J. Freno, G. Ellicott, J 


Suttor I RB. la obs. \ ( MacElrovy. Second row 


( ( Merrill, ¢ D. Wilson, G. |} Bower. J. H. Bernitz, 
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Patent applied for 


Reinforce Your Stock of 
Expanding Wallets with 


QUALITY PARK ENV 


REINFORCED WALLETS 





\re your sales slowing up a 
little ? Stock and display 
Leatheroids. Show your cus- 
tomers the reinforcement at 
the base of the flap, the place 
of greatest wear. Point out the 
cloth gussets that will not 
crack and become ragged. 
Phes obvious advantages 
make selling easy and provide 
you with satisfied, permanent 
customers. 

Write us for prices on Leather- 
oid Wallets, File Pockets and 
Folders—we have a complete 
assortment of popular sizes to 
meet the increasing demand 


for this « lass of voods. 


Leatheroid outsells similar 
lines because of its attractive 
appearance and_ excellent 


strength. 


Quality Park Envelope Co. 


Midway 416 S. Dearborn St. 
St. Paul, Minn. Chicago, IIl. 


applied for 
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Craftsmanship 


that aids business 
the world over. 


—SY2Y2YOSS 


HE Royal Typewriter has 

brought to the service of 
business marked improve- 
ments. It is a tradition of the 
Royal factory organization to 
strive for improvement in each 
machine built—to give the 
utmost value in quality of 
material, design and work- 


APPLIANCES ( 


A. J. Boulais, G. Brunn, S. Newman, J. R. S 
G. Fisher, T. F. Bell, A. Munson, C. B. Raut 
Nunn, J. Weinberg, W. G 1 hird 

Silcox, R. Sanner, G. A. Spaide, J. L. Bart! 


1 McHugh. R. News. R. C. Dillmore, | 


R. P. Capelli, M. C. Short, C. W. Andrev 
J. C. Graff, G. Spohn, C. Osborne, F. Strat H 
lund, A. S. Bundy, W. H. Jackson. Fi 


Zerbie, J. P. McGee, H. P. Slicker, H. Bert 
D. A. Miller, G. Anderson, ]. Nunn, G. Stra 
Wagoner, H. A. Johnstone, H. W. Buse Last 
McCabe, C. Schmidt, H. A 
Schwert, D. Cottrell, J. P. Harding 
Peterson, | 


up stairway: C. B 
W. H 
R. Quinn, M. G. Pollock, P 
Kennedy, R. Babbitt, W. Schray, L. L. S 
Hartz, F. Keller, D. Masor 
ee 

Cleveland Has Polite Policemen 

of the Hanson 1] 


\ 


The other day Doc Hat Sol 


Service Company, Inc., at Cleveland, had 

t lose his automobile by theft The car 
seven o'clock in the morning on Saturday 
o'clock on Sunday morning police officers foune 

at any rate what the thieves had left of it. He 
and called for the car at a specified police stat 
battery being dead, Mr. Hanson could not start 
chine, when the officer in charge came I é 


} 


instructed one of the policemen to tow the car 


block with the police car and thus they got tl H 
car started Mr. Hanson in his letter to the 
othcer on the ethciency and c 
members of his department. 

- 


New and Attractive Wagemaker Catalogue 








(K 

K 
manehip. K The Wagemaker Company Grand Rapids, M 

A just issued a new catalogue of Wagemaker desks 

Created by veteran crafts- as Catalogue No. 123. This catalogue gives the t 
men of whom this Company of Wagemaker desk constructior Each of these 
is justly proud, men who are jq trated and forms an interesting and instr 
familiar with every detail of > of the constructive features of the Wagemak« 
typewriter construction, the \ \ questionnaire was sent out to a large number 
Royal Typerwiter represents the Y, giving them an opportur e diff 
realization of an ideal—the to be included in the catalogue, thereby getting 
achievement not of an individ- 02 iction on certain tendencies towards changes. I 
ual but of hundreds of men dealers were given an oppor Ip make 
working through long years O. logue just what it should be to b most usef 
with persistent concentration, The catalogue contains ir pages ey 
and with one unwavering pur- sr It gives the different | sa d lines ne 
pose—the building of an easier an ee he mannnanene wae, Toewes 59 
running typewriter. ecutive lit . the rose line, ¢ Sen a 
nes including the ! . i 


> 


including 


‘‘Compare the Work’’ ee ee ee ee ee ee One ae 
together with drawer constructiot nd various 


YAL 








Office Equipment House Opened at New York 
Leek & Lyon, Int 17-19 William street, >} 
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He r\ = I s had S 
equipy F. H. J 
ROYAL TYPEWRITER CO., Inc., ay al ie 
S 316 BROADWAY - NEW YORK 0: office chairs, leather upholstere ifes 
t; 1 «} ly ’ al | Ie P ins 


yY>> 
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Branches and Agencies the World Over ?, 4 
Clal 
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Vritinge Efficiency 
s Combination 


| 








> 
ei | 


Efficiency in every detail of modern business — even 
to the desk set. That’s the cry of today. And here, 
in this Sengbusch complete desk set combination 
you can offer your customers utmost writing effi- 
ciency. Think what this means in volume sales for you. 





Sengbusch Self-Closing Ink- 
stand—nationally famous for 
its service and quality. Twen- 
ty years of leadership. A- 
dopted as standard equip- 
meut by the business world. 


Sengbusch Dipaday Pen. The 
marvelous new writing instru- 
ment. One dip and it writes all 
day. Not a fountain pen, but a 
pen for efficient, trouble-free 
desk work. Assorted 14K Gold 





Sengbusch Adjustable Socket. iridium point nibs. Black or red 
No. 2 model, in black, green, barrels. Pen with No. 4 nib, 
mahogany, walnut and brown $3.00; with No. 6 nib, $5.00. 


to match office furniture and 
Sengbusch bases. Price $2.00. 


Push this New Idea in Desk Sets | 
for Volume Sales — Big Profits, 


Whether your customers have a Sengbusch Inkstand Set or not, 
they will surely want this new adjustable socket and Dipaday 
Pen. If they already own a Sengbusch Inkstand Set it will be 
easy to sell them these new additions for greater writing effi- 
ciency. If they are without a desk set, the complete Gendiiendh 
outfit will instantly appeal to them. 





A Sengbusch Adjustable Socket and Dipaday Pen are absolutely Senghuote AN nay | | 

necessary for modernizing the desk. The Dipaday Pen itself Sengbusch bases intended for » 
“iahae 4 ‘ °.8 . 56, r tands. 

eliminates all the annoyance of old-fashioned writing methods. oe oe Price $1.50. . 


Light in weight and evenly balanced. Its use is a pleasure. ; 
No soft rubber parts to deteriorate — nothing to wear out. ) 
Placed in the socket the Dipaday nib is always moist, ready to ) 
write instantly. To fill it, simply dip the pen the ordinary way. ) 
Sell the Sengbusch Adjustable Socket and Dipaday Pen sepa- 
. rately or in combination with Sengbusch Inkstand sets. Build 
a volume business with these new writing aids. Order a supply 


today. Dealer helps furnished. 





Self-Closing Inkstand Co. PY 


615 Sengbusch Bldg., Milwaukee, Wis. separaciy‘ingreen, blacks mab or 


any, walnut and brown. Price $2. 





No. 1141 Sengbusch Oak Desk Set No. 1210 Sengbusch Emeraline 
equipped with Sengbusch No. 56 Desk Set equipped with Sengbusch 
Inkstand and No. 20 Pen Socket No. 52 Inkstand and No. 1 Pen 


adjusted to fit a smal! barrel pen. Socket adjusted to fit large barrel pen. 
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DEVELOPMENT OF BEAUTY IN OFFICE FURNITURI 
6 Hobar Mar 
IF | WERE A MANUFACTURER 
By Char \ H 
\, BRIEF FOR WOOD DESKS 
By Gordon B. Mu 
\ BRIEF FOR STEEL DESKS 
By Jerry So 
DISPLAYS OF OFFICE FURNITURI 
By John F. R 
SELL THEM THE INSIDES, TOO 
By H. H.W 
WINDOW DISPLAYS OF OFFICE FURNITURE 
By ¢ A Ni hamr , 
STAGING OFFICE DISPLAY ROOMS 
By Fred I Kunh 
MODERN OFFICE BRINGS BUSINESS 
By M. E. Br t 
THORN UNDER THE SADDLI 
By H. F. ¢ 
SALESMEN'’S COMPENSATION 
From Globe-Wernich Doing 
\ GLANCE BACKWARD 
() A Sraff Men r 
INTERESTING PICTURES 
THE ADVERTISEMENTS OF 108 MANUFACTURERS 
. >. ~ * 
‘ » 
Beauty in Office Furniture 
Being a Few Reflections on the Growth of the Artisti 
Sense in the Equipment of the Modern Office 
By H. W. Martin 
HROUGHOL | the nineteenth centurv and even in ni? dern offices wildings had 
the early vears of the present century, men had rather creation t the tine office suite 
hazy and chaotic notions about. what was suitable as man has an office in a building i 
the equipment of an office Probably if suites such as are ot Gothic architecture in the 
manutactured at present had been available with all the up | , lingly He t 
conveniences that we know now isiness and protessional of putting into those offices 
men would gradually have taken them up, but they wer: propriate He mav be hardly 
not available, for the producers had to grow into an under do credit to his surroundi: 
standing ot artistic values whil it the same time educating nevertheles nd operates 
users into a practical appreciation of them Manufacturers are level 
It s probable hat he ( sical arcl ecture still g ( r 
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convenience and modern utility never before ap 


d in products which embrace so much of beauty 


have lost nothing in convenience while gaining much 


le, for it is obvious that a beautifully carved inlaid 
fine mahogany or walnut can be made quite as 
r ¢ ind st l is ts pla K ous 1 he 
St yitie 
recall a pr nent manutacturer in this held, whose 
tted offices give one the impression ot entering 
juliet, tastefully appointed b On the rst 
is new building there are some general office 
] ted nd trom this floo1 there is a substantial 
ractive stairwav leading to the second floor, where 
kecutive fhces are located ese are finished 1 
soft brow1 Beautiful rugs adorn the floors and 
sottness ( pringiness to the tread All of these 
ve offices e handsomely equipped and about the 
executive's room there is a delicate harm When 
ers t s eeted by an atmospher s fa study 
is a fireplace at one end of the room, beautitul rugs 
et d pictures, furniture and decorations 
onizing exquisitely. In such an atmosphere there 1s 
se, no hurry, nothing except ilm deliberation and 
ntment 
ere are | i thousands of offices like this in the 
that are all helping to create a new atmosphere 
e business world We are feeling the ettect ot har 
design and color In the old day of the uncomtort 


hair, the plain, unsightly desk, the typewriter desk 
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which was but a table devoid of all conveniences, the 
unsightly cabinets and the ill-matched pieces, seem remote 
indeed. The up-to-date dealer will hardly sell a man an 
outfit which does not have some pretense to beauty and 
harmony. Hardly any one with an inharmonious, wrongly 
furnished office can fail to be impressed with the tre- 
mendous contrast between his surroundings and those of 
has been rightly advised in the arrangement 
] 


of his business surroundings. 


someone who 


rhis tendency toward better business offices is having its 
It has probably been the 
more attractive display rooms. 


influence on the stores, too. 
greatest tactor in inspiring 
reflected in counters and shelves and is one of the 
their conventions now seriously 


It is even 
subjects which dealers in 
take up for consideration, giving intensive study to what is 
attractive as well as practical in the display and arrange- 
ment of their ofhce furniture lines. 

In the new office furniture departments which are being 
opened there is increasing beauty and attractiveness, with 
no loss of utility, but rather an access of that quality in 
the lines shown Both manufacturers and dealers are 
awake to the great things which are possible in this new 
There is likewise improvement in 


the desk accessories to match the newer beauties of the 
desks 
And why not \Why should we not put harmony into 


our offices where we spend so much of our time? We as 
well as our clients and customers are the better for the 
influence of those things which are fine, restful and produc- 


tive of satistactiol 


If | Were a Manutacturer— 





In Which Charles A. H. Thom of the Gregory, Mayer & 
Thom Company, Detroit, Mich., Tells in Good Spirit a 
Few Things to the Manufacturing Brethren 





7 
manufacturer, th thing I would do 


to that dealer that after a certain date I would open up my 
own branch in his city and take over the business that he 
had worked up through a great many years of honest effort. 
If I were not satisfied with the volume of business that he 
was doing | would send special representatives into the 
Ip increase the business for him by promo- 
tion work rather than come in and take away from him, 
without compensation, an agency which by personal effort 
he had made valuable to himself. I would not plant other 
dealerships in territory adjacent to this dealer’s 
business and thereby handicap him in procuring the volume 
that he was entitled to in his territory without the interfer- 

ence of small dealers who carried small 


territory and he 








stock, warehoused no goods and who spent 
no money advertising or promoting the sale 
of this particular product. 

lf | were a manufacturer seeking for a 
arge volume of business and had my dealers 
working on a sales quota, I would not arbi- 
trarily advance that sales quota every year 
without giving the dealer some compensa- 
tion or bonus for making the increased 


lf | were a manufacturer and sold my 
product both to direct agencies and through 
dealers, | would not make special conces- 

ns to large consumers giving them a 
rebate on quantities, nor make contracts 





rge national users at special terms, 





WI NI ( ~ 
ould be to establish a definite, uniform sales policy and 
ther sell my product through the established trade or 
open my own branches and sell direct to the consum- 
public, and not have a different policy to cover the 
ing conditions and in some places sell through an 
blished dealer and in other places through direct 
es d also try to be fair with other manu 
ers in the same line of trade and with the dealers 
ling oditv and not induce a susceptible dealer 
ep ess on a small commission 1 vhich he 
t make a profit. in order to get 1t away trom a 
mate dealer who is handling a com 
gy line in a regular way 
were 1 nufacturing a produ 
being ld through the regular 
tour dealers in one cit' 
d d put all of the 
es e basis and not 
( ( ( some of then 
ore e dealer who bought 
t f them more 
I w other wh vas 
lesale d who also sold goo 
l we utacturer s¢ 
ig s and had some 
ts ted their 
ed S y product t 
if i ducec r 
1€Ss ( would 





dealers to fill orders at a loss. 
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A Brief for Wood Desks 


In Which Gordon B. Muma, Sales Manager of 
the Cutler Desk Company, Buffalo, N. Y., One 
of the Oldest Desk Manufacturers in the United 
States, Outlines Forcefully the Arguments for the 


Use of Wood in the Fabrication of Office Desks 














VIDENCES t a revolution in the business man’s i ve , n | made « A 
ideas of beauty are obvious at every turn The old ppearance 7 
black Prince Albert coat and high hat are no longer her 
the uniform of the manufacturer, merchant or banker of ture, about 


today. They now array themselves in hats with red, blue the other n terials Artisti Ilv, ther 





mater Stically h 
or green bands and carefully chosen tone-colored suits tion to a top of different mater il than t 
shirts, neckties, socks and, often, spats Chis same tend \gain, is there anytl so d | 
ency to break away from the severe, monotonous personal lammy\ desk top. at en’t the : 
adornment of the past being strongly reflected in th mitation wood tops all cold A pers 
equipment of the offic utside might not find this coldnecc 
Beauty of de Sig! mate il and nish allow Zw some exer pers iccustomed 1 k 
cise of personal taste and the expression of an artistic sense differences temperatur Phe « ens 
are now essential in fine office furniture Che furnishings due to contact with the cold top is not ag 
ot an ofhce have a erta s niticance comparable to that Barring the triendling d des , t 
of personal appearance in the every day affairs of life material for office furniture tist e¢ 
In the art of making artistic or fine furniture, there has t of other material nm othe ' 
been no substitute for the cabinet woods. Other materials de at the sacr , wihtitees af , 
might have been used, so far as the effect upon the cost ' Metal desks must be 1 
or utility of the completed piece is concerned Che adapta esion t on —— ' 
bilitv of wood to ever ort of decorative design, from lac | tv in size nd design ust 
carvings t massive rigiait nd the difference in grain and nd intlexible is the material fror wh , 
ficure of the wood. x gy each piece an individuality has St rdization of office equipment is des 
made wood the one material r really beautiful furniture. ft of the ga l suit 
Although one might attempt to make two pieces alike. there ; must be use 
vould be a difference be se ot the different grain of the ossible clain er t 
wood itselt The real artistic sense resents absolute duphi- 1 tal desk over a wood desk: Wi 
cation hat why hand-made pieces are the connols- 1 tal it] inammahbility lia 
seur's choice Chere is nothing beautiful about a tin cup, ecoming a source of fire vy ret 
which is one of many thousands, stamped out of a flat é igainst e that metal desl] 
sheet But there can be a great deal of beauty about a ! made of wood is th tv o S 
bronze cup, hand-wrought bv a master craftsmatr rite iinst exter! ‘ Tl te 
\ photographic reproduction of wood grain can be bles in a safe against fir lepe ent 
secured on the larger flat surfaces, such as the top of a nsulation of the safe by materials other tha 
desk Nevertheless, it is an imitation and has the limited metal eing a heat « ( r. is 
artistic value that imitation of marble or a diamond would { ld the insulating mate Without tl 
have. Imitation wood grain lacks all the depth and clarity { il. the ntents would } lesty ¢ 
that come from the reflection f light through a transparent the ad been in a solid we I) 
coating over the careft Ilv staine | natural grain of he iutiful I insulat yy 1 aterial ? Are tl 
woods like walnut. mahoear nd oak Che imitation does the ntents tha 1 wood des lf the fire 
not have the life brilliancy and delicate shadin the many ent severity to destrov a d « Sk \ 
degrees ot the Same ( lor | cl inwvwine 1 etal des} t] i 
hgure, due to the refractior ght at dit dit S 
terent angles It 1s lat i | lifeless It ( tents \ ¢ < 
looks like wood only to tl vho don't know dest ed 
wood, and even t ther t is only hike Endurance ( ( 
wood when looking direct! down at it od desk tha 3 w r 
From al shight il ol ] | qpuce red, cle sk? | ere é t t 
brown or green, like p t bar ve onstant sery t 
Supposing the imitat lack rtv vears ‘ Will 
appearance the qualiti t genuine, it ’ etter f it « 1 
would still be necessary to put it on a base ce ger than fortv vears 
material of some kind. Has there ever been Che man wl ‘ ts to use his t 
any material as good as w | for such an e more t tv years g 
important part of a desk as the top Mate- cult t rove t f that met 
rials like slate, cement rr st l are not suit é re er < p | A¢ 
able, as is plainly show: vy the fact that ell made wi sk will eg 
these materials are not used for tops, even 1 reasonable mber vears 








though the less important ar d less cor spicu MR. MUMA (Conti ed nj ( 124 
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A Briet for Steel Desks 


In Which J. S. Sprott, Vice-President in Charge 
of Sales of The General Fireproofing Company, 
Youngstown, Ohio, One of the Pioneers in Steel 





Office Equipment, Presents Cogent Arguments 
for the Use of Steel in Production of Office Desks 





HEN analyzed, many of our strongest preferences through which everything of a revolutionary nature must 
prove to be in reality only prejudices controlled pass, has been accepted by business men solely on the 
by habit, custom or tradition. There are those basis of merit. If the steel desk were merely a substitution 
who, having worn a certain style of hat or having used a and did not possess superior advantages, it never could 
certain brand of shaving cream for years, are not easily have made the progress it has. The natural conservatism 
converted to new styles of chapeaux or innovations that of business men would have immediately spelled its death. 
relieve the shaver of the use of brush and lather, even But the average American business man is fair and willing 
though the new hat may improve the looks or the new’ to be convinced, and once convinced he is usually willing 


shaving preparation prove both a time and face saver. to adopt, if by so doing he believes that he is the gainer. 
As a rule, however, Americans are not ruled by their \nd what are these advantages of the steel desk that 

prejudices, customs or traditions, to the same extent as have brought so many hard-headed business men to discard 

Europeans. This is due largely to the fact that we are’ the old and adopt the new? Briefly they are: 

still nationally a very young people. Much of our country 1. Permanent good looks. 

is as yet hardly out of the pioneer stage. In the rapid 2. Permanent utility. 

development of the American continent it has been neces- 3. Resistance to fire. 

sary to formulate new methods of doing things that to the 4. Better sanitary conditions. 

more conservative European often seem revolutionary or 5. Greater adaptability through drawer standardization. 

the work of jazz civilization. Had the American people 6. Reduced depreciation. 

been content to do things in the same old way as their 7. A gradually reducing price differential. 

great grandfathers it is doubtful if the Ohio river would Permanent Good Looks 

not still be our western boundary and Pittsburgh a frontier After all, the appearance of a desk is probably its most 

town. The willingness to discard the old and adopt the powerful argument. A man will buy a piece of machinery, 

new, where the new proves itself to be the better way, an adding machine, an addressing machine, or a typewriter 

has changed the North American continent from a wilder from the salesman’s catalogue purely on the belief that it 

ness into what it is today. will perform the operation for which it was intended. It is 
Foremost among the materials by which our Western not usually so with an office desk. The desk is the business 


ivilization has progressed is iron, and its next of kin, steel. man’s most intimate piece of office equipment. It is some- 
It is a far cry from the wood and strap iron rails of our thing personal. He demands to see it before he buys. Like 
earlv railroads to the ponderous steel rails of today [he a suit of clothes, he wants to see the pattern of the cloth, 
ransition from the wooden railway coach to the modern the style, try it on, before he pays the tailor. 
ill-steel sleeper is much more recent. The change-over If the appearance of a desk is considered of so much im- 
from the wooden automobile body to the all-steel body 1s portance by the business man, is it not more important that 
now in progress. The steel ship has practically replaced its appearance be a permanent attribute and not something 
the wooden hull in trans-oceanic commerce. All of these that delights for a few months, a year or two, and then is 
changes were considered innovations at the time and in destroyed by wear? An office desk is not a grand piano or 
some cases were even opposed by a blind conservatism. a fine library table whose beautiful finish can be carefully 
When the steel Pullman coach and the steel hull were guarded. The desk is a piece of working equipment, sub- 
duced, both received the condemnation of unthinking jected to all the abuse that an active office worker gives it 
' 


people who expected that the steel ship would quickly sink in his daily work. The desk is not a thing to be petted or 


t 


he steel railroad coach breed chills and colds among pampered; if it is to be a producer’s desk it must be pre- 

the unhappy passengers. The great advat pared to take its bumps. 
age of strength and safety have, however, lf, for the sake of argument, we grant that 
utweighed the early objections that no all desks are good looking when they reach 
w gives the latter any serious thought the customer, it seems logical to say that the 
iv no one would think of embarking on steel desk, because of its tougher basic mate- 
1 wooden trans-Atlantic steamer and we rial and its oven-baked enamel finish, will 
uld look askance at the railroad official keep its good looks the longer when sub- 
issigned us to a wooden sleeper the mitted to the usual abuse that the average 


t’s trip by rail 


¢ y vi fice desk receives. And this is not theory 
Still Broader Applications of Steel at Hand 


but a conclusion that can easily be proved. 


{ 


Our familia with all these articles of rhe far-sighted business man considers not 
stool wi ve daily coms contact only initial appearance, but permanent ap- 
has pre re s for a still broader applicati pearance as well. 

f steel to those ticles of furniture it Permanent Utility 
which we cor t our dailv business aff S Under ordinary changes of temperature 
he steel file has long been an accepted and under all conditions of humidity, the 
piece of office equipment. The steel desk drawers and locking mechanisms of the steel 





after passing through that period of doubt MR. SPROTT (Continued on Page 125) 
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(A Brief for Wood Desks.—Continued from page 122). Occasionally, the metal « 
$1 ‘ liaye } r 
, equit el ut wha . re 
W hat wears out first on a wood ce sk, or a metal desk I : , 
, . , , \ , ot filling in the thousands « 
for that matter? The nish, of course When the finis WI ' 
adesks lat 1s r v t 
has been worn off a wood desk, it can be refinished at : , 
, that will me lave meta 
little cost Dy a good turniture man What can be done as ; : 
fas - etal he is in the positio 
with a metal desk finished in imitation of wood grain’: By ‘ I 
‘ 1 , Vet é otner He ca ( 
the time it has been crated, returned to the factory and , 
, ' > oice and present as ‘ 
refinished, it will cost as much as a new desk. . sy 
. the particular desk a 
Suppose a desk becomes dan aged by accidental violence ' | t ‘ 
le 1s se ns ‘ 
j ! , , . een < 
or stained by ink, acid or water If it were a wood desk , 
: pos t How can the d 
it would not be difficult to repair, but what could be done ae a 
) ) é a Ss S<¢ te i 
to repair such damage to a metal desk? Imagine a small , 
' + 
eq mie If a metal de 
hre caused by a match in a waste paper basket; enough fire , ‘ | ; 
‘ < y ‘ roces S 
to blister the finish wood desk—sanded. coated. rubbed 
’ expen s¢ Ot S 
sms as gor dl aS new metal desk back to tactoryv, to re re P ' 
- $ il scratches and evidet 
finished. , ‘ 
| i idly il used I 
It has been shown that a metal desk has no artistic ‘ 
r r es its ow eT ca 
value and no imtrinsic value over a wooden desk. What : ; : 
e re " Ss 
value then, have the ve wood desks Certainly, not sal 
7 DI 
usefulness Che metal desk is a copy of a wood desk, evet 1 L 
( ad desk is 
to imitating, where possible, the wood grain. The fact that ‘ ' 
~ ‘ ‘) tT ‘ 1 t 
the at sk 1s made ot metal adds nothine to 1tS use fulness ‘ 
Cas ince aqaoes not mre 
\ boiler shop is noisier than a carpenter shop \ metal eve ! e of a article ‘ 
desk 1s certainly noisier t 7 i wood desk. Lhere have ‘ ers jl red for il 
been cases where even executive offices have been equipped t ca He must decide 
with metal desks it e the stitution had been sold Oo st ¢ 1 ‘ ents a S¢ t 
the o-called hire pl ) ties, but a reall ine oOomece ep on his dea - 
suite in metal has 1 en achieved by producers « aia ate 
metal fur ture l t ( uites re 1 ded is possible 1 i is 
| mitathy s of ce st ive kept etal de KS Ina ery t he e the deale — 
narrow range of grad ’ “lels. \W d desks, however | il other 
ire mad t irmoniz e 1 ma | ent s wel ’ i 7 hog 
is the implest surr ( ' 7 » oh 
In many nstances t ce i\ beet sold to et g1 ¢ he P , 
neers who « ntrol the ) ( : large ompa rvic¢ ible w 
becaust is enyineers the ! | somethin aby it shes ‘ 
metal work and little ab \ work Chey are m | et lesk 
unlike the engineers wl 1 irs ago developed stamped S | etic? 
metal sheets for ceilings Sice il houses [he Ste ¢ t 
yverlook much in a metal desk that w d be rejected in a t juire them t 
wood desk Lhe 1 ( all WW or the limiutat s () ‘ } ike 
they recognize in making imitations of wood desks eet \ Kreis 
stee] Che man who has er i eel desk may not kno r I ¢ 
just why he does not lik t don’t offer to trade with 7 t 
him unless vou want t ke up How ma of the ( ticle 
higher up met who purchase metal steel desks for the , er the 
general othce, themselves tal desks ‘ t 
Dealers often think there i idvantage in selling steel ‘ 
desks because the patterns vy that he sf t con 
pelled to carry much st ere ere uses f the t ‘ 
many models of wood desks, there would be no demand and < 
the manufacturer would cease t ike thet Phe lack « t t of Ai 
many models in metal des ! - ss of sales, just as w mate | 
rere would me tewer a ( d there were only Or r ouit t 
tl 1 | t t juite 
one model and one gra othe replace t 





sk dea 
, 4 
ithces 
, 
w“ 
} } 
ne 
‘ wl 
urs¢ 
i> { I 
be 9 
¢ 











a 


dite. da 


(A Brief for Steel Desks.— Continued from page 123.) 


desk operate with the same smoothness as when they leave 

the factory, once they have been properly fitted and ad 

yuste | ere s need ever to call 1] the services 

he rpenter or the abinet maker to whittle a draws 

into s missio1 r replace a bottom board that has shrunk 

so that it no longer remains in place Not only is this an 

advantage to be considered by the user of the desk I 
dealer, wh« nds it no longer necessar\ tc keep 

( aker S roll for gy sue idjus ents 





APPLIANCES 125 


linoleum writing top, which not only provides a surface 
warm and pleasant to the touch, but adds much to the ease 
with which a desk top may be kept in a clean, sanitary con- 


the desk. Ink stains, grease, dried 


an be easily removed from the surface with 


; 


water, leaving the top as fresh and new 


dition with no damage 
mucilage, et 
ordinary soaj 
as though it had just left the factory. 
Greater Adaptability 

Because the drawers of a steel desk are made accurately 
on dies, they may be so standardized as to be universally 
interchangeable either within the pedestals of the desk or 
is enables the desk worker to locate 


irom desk 1 caeskK ry} 





TWO NSTALLATIONS OF GENERAL FIREPROOFING CO, PRODUCTS MADE SOME TIME AGO 


Resistance to Fire 


e modern trend in office building design is to eliminate. 
sofar as possible, everything of a combustible nature from 
the construction of the building This same program is 
eing carried to the equipment of the building. Fires 
he upper floors of so-called fireproof buildings are not 
juent lenants sometimes become careless, depending 
e fireproot reputation of the building to render a pro 
te fo never was intended, namely the preven 
res within the building itself To have the con 
of an entire floor wiped out by fire such as occurred 
he Equitable Building less than two years ago speaks 
es for the complete elimination of all articles of com 
le furniture from office buildings [The adoption of 
teel desk will go a long way toward reducing the fire 
botl 1 reproot othe buildings and in those yuild 
t ot « side 1 as such It is not contended that steel 
office equipment will prevent fires necessarily It will re 
duce the combustible contents of a building, thereby reduc 
g the intensity of fires by cutting down the materials on 
es fe 
Better Sanitary Conditions 
\ steel lesk cart be washed periodically trot top t 
{ nd water } solutely ger ot 
T \ It neve develops ckKS int ch dirt 
£ ( ind has no venee o loos¢ der the 
a é ‘ steam, as si et s hap w he il 
‘ pe cay é es loosened fror diat 
Rats 1¢ ern of all kinds s t teel desk 
( ( ( Ol 1 steel ( r¢ ft its 
‘ ‘ S ‘ <tee] de sk i ] ide 1! legs 
Ste ( entional eg | re elit 7 o the 
ce legs tire floor | t ( el desk n be 
ry Tle posits | ‘ tor 
t complete 1 ' sur 
¢ j S desk 138 as « vee] ¢ t sa 
k ‘ 


his letter drawer to suit his convenience, at the top or bot- 
tom of the pedestal or in the right or left pedestal as he 
chooses 

Where drawers are thus standardized, the work of inter- 
office moving and rearrangement of equipment is facilitated. 
Often where it would otherwise be necessary to move a 
large number of desks from one place to another, much 
of the change may be negotiated by an interchange of 
drawers, the desks remaining in their original locations, 


Reduced Depreciation 


what already has been said has a direct bearing 
on the low rate of depreciation of the steel desk. Since it 
withstands for vears the abuse which no desk can escape; 
since its finish is extremely permanent; since its drawers do 
swollen due to weather conditions, 
the depreciation o1 steel desk is negligible. Because of 
this low physical depreciation, the steel desk is seen to be 


not become Warped ofr 


deal standardization on the part of large users. Such 
standardizat be done progressively as replacements 
of existing equipment become necessary with the full 
assurance that the steel desk bought this year will still be a 
fitting companion to that bought next year or ten years 
iron toda 


Gradually Reducing Price Differential 


The first steel desks built were almost prohibitive in price, 


hut with the introduction of better production methods, 
stand izatir parts and other economies of manufac- 
ture, the present prices of steel desks are in line with what 
the public have come to consider a fair price for good 
desks The price f lumber and veneers is gradually 
climbing. With a reduced supply it is bound to be so. On 
the other nd, there is no indication of such a rise in the 

ce of sheet steel. while the cost of fabricating will un- 
dou ( wered with increase of production and the 
idoption of more improved methods. All of this indicates 
that the steel desl ere to stay and in its ascendancy as a 














126 OFFICE APPLIANCES u 1927 





Displays of Office Furniture 








In Which John F. Rees, Head of The John F. Rees 
Company, Columbus, Ohio, Tells How They Achieve 
Their Effective Office Furniture Arrangements 











HE new era in office equipment is here and is only 
Why should our busi 


as comfortable and as attractive as 


in its infancy—and why not? 
ness homes not be 

our living rooms and libraries at home? 
Why should a progressive business or professional man 


leave a cosy home only to reach his office 


Oriental rug as 





this setting. 


Next they saw a beautiful Italian outfit 
detail, and so on down the line they saw peri rniture 
attractively grouped from desks 
priced as $600.00 to some as low $1350.00 





and live the greater part of his waking hours 
in an unattractive atmosphere? 

There isn’t any question about the effect a 
well planned and properly furnished office 
has on one’s attitude toward things in gen- 
eral, not only the pleasure it gives the in- 
dividual, but the effect it has on his custom- 
ers and clients, and the added prestige it 
gives his business 

There is a wonderful opportunity for the 
wide-awake dealer today to build up a real 
furniture. He must, 


business on executive 





however, be prepared to handle this class of 
He should 


work in a proficient manner 
have some training in interior deco 


actually 
idea as 


rating work in order to put over the 





Mingled with this display they s lamps 


oil paintings, bronzes, marble ink stands 

tapestries, screens, Oriental rugs 

other things to create a desire 

touches needed to make a business me a - 

pleasant place to live in a 
Not an hour was needed t | 

minds of these men and secure their order t 

furnish their entire new floor, and inst 

selling them mahogany commercial furniture 

which they originally intended to purchase 


four of their offices were furnished 
stvle and the balance iol 


harmonize with them 


Here competition was ¢ liminat 





that if the 
himself for MR 


it should be done. (I predict 


office outfitter does not prepare 


this class of work he will lose the business 


to high class furniture stores and interior decorators.) 


I have in mind one incident to substantiate this statement 


and it should show how a prospective customer can be in 


terested in the better things if they are presented to him 


in the right manner 


market for all 


was in. the 


A large insurance compat 
new office equipment for their new business home. They 
made out a list of the desks, chairs, tables and other items 


11 


needed and sent this list to all the different dealers with a 


request tor a “quotation,” that cold, clammy word we all 


dislike so much, for it means “competition” and, in most 


bidde I 


the merchandise or good salesmanship 


cases, the lowest wins regardless of the quality of 
In this case all dealers sent in their quotations but one 
This one met and talked to the president and secretary of 
the company and persuaded them to call at his store and 
see the different lines before a quotation was given. They 
did so, and here is where proper floor display comes in 
These men looked at the regular commercial lines which 


were attractively displayed in fine order, grouped to allow 


the customer to visualize the furniture almost as it would 
look in their own offices Three different grades of furni- 
ture in oak, mahogany and walnut, together with chairs, 
tables and office accessories, three different sets of prices, 


in fact the floor was laid out in such a manner that it spoke 


for itself, and the customer readily saw the difference in 


the various lines and understood from the lack of confu- 


sion that he had a choice of three good grades to suit his 
own purse 

From this display these men were taken to the executive 
and period furniture section of the floor. Their eyes caught 
a corner showing a study in the “Adam” period, every point 
carefully executed to the minutest detail. Next their eyes 
with its quaint chairs, 


tapestry 


caught a lovely Old English outfit, 


chest of drawers, a davenport sitting against 


leather chair with a smart Old 


covered wall space, a cozy 


actual money 


forgotten and a satisfied custo! 
REES tained, to say nothing of a1 orde! that 
amounted to three or four times as 


as this particular company 


New Departments Stimulate Office Furniture Sales 


Six years ago when our company was organiz¢ 


major duties. 


“floor displav” one of our 


occupied a small street store for commercial s 


had quite a large second floor which was used { 
furniture exclusively Three vears ago we !1 ( 
new building where we occupy four floors | 


frontage of forty feet and more than three times 
had in our old location. Nat 


| 
lenartments in order 
aepartment l ] 


floor Space as we 


felt that we had to add more 
1 


care of our i! creased overhead il d Since doimg s§ 


found that the new departments not only inet 
business general but they ilso served t stir 
sale of office turniture 

Hali of our street floor now is devoted to 
Stationery [The other half is used as our G 
Department which, by the way, has been a v« . 


addition to the store Another r is devotes 
Decorations” and on this floor we have vive 
thought to “floor display” agai: In one section is 


with burned logs and ashes, 


that the re just went out.” It *ks real, so 
than artificial fire Here you find all Early A 
productions Another section is devoted to 
from Italy, including antiques and authentic repr 
and so on throughout this whole floor different 


furniture and other goods are 


Off of this floor we have smaller rooms, one us 


Oriental Room where we show Oriental rugs ex 

he size of this room is 20x20. Adjoining this is 
room 20x40 which is used as a Model Living Ro 
room is complete to the last word with its marl 
place, casement windows, et et The floor is s 


carpeted 








ated ne 
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This room is used also when we have a deal on for a 
large bank or office installation, for it gives us a splendid 
background to show our merchandise and our clients can 
concentrate on the goods without interruption. 

If you have the space, one of the best investments you 
can make is to have an attractive room such as this to be 
used as a “model office”; to be able to say to a prospective 
customer, “Come over to the store and we will have the 
things you are interested in set up in our model office so 
that you can see just how they will look in your own 
place.” When your customer comes, and if you have don 
the job in the right way, he is bound to be impressed and 
your sale is seventy-five per cent made. 

1 here too noth 


Next comes our office furniture floor an 
ing is ever left undone to always keep this floor in perfect 
order. In this department we stock everything from the 
lowest priced equipment on the market to the finest period 
furniture mad The floor is laid out in sections, giving 
ample space to the commercial desks and chairs, the Filing 
Cabinet Department and the bank and executive furniture. 

For instance, we take a “D” grade line of oak desks and 
instead of placing them all along in a straight line we take 
a certain space and set up a real outfit consisting of a 
flat top desk, one or two styles of typewriter desks, an 
office table, perhaps a double flat top desk, in fact, all the 
good staple numbers; then place a certain priced family of 
chairs with these desks, costumers, perhaps a metal station- 
ery cabinet or small safe to give the display the appearance 


of an office. Here then is a group that makes selling easy. 
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Should a customer want better merchandise he will find 
the next group laid out in about the same manner only in 
a better grade. In other words, our floor has the appear- 
ance of a good many groups of well planned offices, making 
it easy for the customer to make a seléction and making 
it still easier for our salesman to show the different grades 
and the different prices by comparison. 

It is surprising how little more space it requires to lay 
your floor out in this manner. 

Yes, we do believe in floor display, we believe it hits a 
customer in the same way that a big flashy headline in a 
newspaper makes us buy a “Wuxtry.” 

Great care must be exercised not to become too enthusi- 
astic over period furniture, that is to the extent of neglect- 
ing the bread and butter business, for every business cannot 
afford period desks, and there is a great market, and always 
will be, for lower priced wood and steel desks. We like to 
sell the better things because we feel that in doing so we 
are eliminating competition to a great extent, but we do not 
ever forget that there is a lot of business in the popular 
priced lines that can be had and always will be. 

Window displays also have been a hobby with us. We 
change our windows once every weck and we try to execute 
an office furniture window just as carefully as we would 
set up an outfit in some one’s office. In one window 
we used two “dummies” which were loaned to us by a 
department store and this particular window attracted a 
and secured for us several good prospects. 


lot of attentior 
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) REPRINT OF HISTORICAL SKETCHES USED BY THE IMPERIAL DESK COMPANY OF 


REDUCEI 
EVANSVILLE, INDIANA, ON A SERIES OF BLOTTERS —The top pictures show the Stone Age; desks in the 
time of Cicero, and a monastery des in the Medieval period The bottom row shows the desks of Columbus, 


Napoleon and Abraham Lincol 
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TWO TYPES OF DISPLAYS.—On the left we have a new and original type of chair display By mea 
steel racks 150 chairs are shown in three tiers A minimum of floor space is thus required Former! 
number of chairs required a space ten feet wide and the entire length of the store This arrangems: 


te found in the store of The Tuttle Corporation, South Bend, Ind. On the right is an installation of Be 
Gerwig desks. This shows one part of the offices of the General Accident Assurance Corporation of Phi 
The installation consisted of approximately 600 desks in mahogany. with brown linoleum tops and was 
through the Philadelphia branch office of the Yawman & Erbe Manufacturing Company 102 Chestnut 


Sell Them the Insides, Too 


The Customer Wants Convenience—E ficiency; He Wants 

Filing Equipment, Not Tonnage—By H. H. Wittstein, 

Vice-President in Charge of Sales, The Globe-Wernicke 
Company, Cincinnati, Ohio 








HEN JONAH landed on the shore, he had a de hles being sold are merely additions to old files 





cided aversion to “insides”! in spite of the fact that rhird, he is not equipped to analyze the cust 
the whale had for three days tried to make a sale. lem and supply a system that fits his particular 
The “insides” of anything are important—your own, for Fourth, he fails to sell the profit possil 
instance. It’s interesting to amass a fortune, to play a good supplies 
game of golf, to raise a fine family—but a lot of all this Fiftl ind probably the most over 
depends upon the condition of your own “insides.” doesn’t ask the prospect to buy filing equip 
The way office equipment salesmen have been neglecting Che above five outstanding reasons for the la 
the “insides” of filing equipment is appalling. It would filing supplies at the time of making the sal 
appear that they gave little consideration to a friend that much to the salesman as to the sales manager 
was supplying them their own daily bread—allowed it to salesman is alwavs a replica of his institu 
Starve tor want of substantial “filling.” chi 
More than fifty per cent of the files sold today are sold He Didn't Know! 
as so much metal and steel—sold without an idea—and one Che prime reason why the sale comes 
of the most profitable parts of the file, the filing supplies, ilone is because the salesman does not know 
20 begeing The customer is illowed to expand his old wale of ne supplhies has mar ingles ft it t 
system, “buv” what he needs, or do without It is strange study in itself and unless someone in thi 
that a condition like this exists after so much has been equipped t show the mat ng i! 
said tor so long a time on this subject and where the profit hling pplies, to tut the salesm«e 
possibilities are so encouraging portunities 1 onsequent tter mat 
Che Globe-Wernicke ¢ mpany has just re salesman 1s Cl 
cently completed one of the 1 t successful i is 
sales contests it the histor ot the otthece One rie s 
equipment industry. It has set a new mark sstul conece ill 
tor the sale of office ¢ juipment during the e i 
months ot January, February and March the S 
And yet, with all the sales of office equip ‘ 
ment, it Is surprising in how few instances s at the s gs 
the sale was carried to a finish and the “in- i c ( 
sides” were sold with the fil in ¢ re 
There is undoubtedly a reason for such a ils rT ( 
condition. And after a careful study of the etings s Rg l 
subject we come to the following conclu fierent l s 
sions 7 isses s 4 t ¢ 
First, the salesman does not know supplies duces the R ed ' 
he has not been taught their ipplication to lass work é ‘ 
filing problems; s instr 
Second, often he uses the alibi that the hind theory, takes many of the | 


MR. WITTSTEIN 
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selling filing supplies, and gives the salesman a ground’ the salesmen themselves would begin to realize what an 
work which proves profitable in his daily work opportunity they are overlooking. 

Many dealers do not practice what they preach—their Every folder in the file carries the dealer’s imprint and 
ywwn filing systems are not models of efficiency. It is im is a constant reminder of your particular ability to render 
portant that the dealer use in his own office and store model him an individual service. Every expansion movement in 

i filing svstems and supplies that are a constant reminder t his business means a chance for new equipment where filing 
' the salesman and a ready reference for the prospect. supplies, one of the smallest items, becomes an entering 
wedge for other profit-bearing office equipment. 
' Ps . 
Number Two! Che power of observation is something every salesman 

Whe the salesman uses the alibi that the files sold are should possess [It is a quality which every sales manager 
to be used merely as additions to old files, he admits that should build up in his sales force. Through this quality of 

i his sales ammunition is “all wet’—that he has passed up a seeing opportunities where others only see a file or filing 
live opportunity. equipment, the trained salesman will see a picture of profit 
, ' 1 possibilities th stretches fo ‘ any vez 

When the prospect is adding new files to old, it is proof possibiliti hat tretches forward many years. 
that is business is expanding and that he has in use filing Anyone can develop the power ol observation in odd 
equipment which in many cases is inefficient and in qa moments with this simple little test, that war mee eeeeee 
decrepit conditior ha oes time does the salesman have a the memory When walking along the street, pay par- 
hetter opportunity to make a thorough investigation into ticular attention to window displays. See how many of 

>» rious ticles our . " ~~ saeke 
the prospect’s actual filing system and introduce not only the various articles your eye and mind can pick up and 
Cling supphes but a filing efficiency idea hold in their respective order. Make it a rule to pick out 

—— ; , the small details of these window displays. Do this every 

L he Salesman vhno has been schooled in hiing suppiies x : a ms 

; ; ; day for a week and you will be surprised to see how it 
and is familiar with simplified systems will have no difh ; - 

: , : P : has trained your mind to observe details. 
culty at all in analyzing his prospect's needs and making ‘ 

: & 3 3 After the mind has been trained to observe details auto- 
suggestions that will prove both profitable to himself and , ; . 
; matically, it soon begins to use these details as a basis for 
to his prospect It is this kind of building that wins the ; fees 
, ; : suggestions around which sales opportunities grow. 
prospect's confidence and brings him back for new supplies 
and service ideas whenever he has an efficiency problem Sign Here! 
to work out Many a sale has been lost because the salesman failed 
} se 4 a ” 
What System? to ask for the order Faint heart never won fair lady, 
and one of the outstanding reasons why salesmen fail to 
In this business of selling the “insides” with the file, the 


ask for the order of filing cabinet supplies is because they 


] 7 ’ ? =? ' Cc mons va) S syst - . . . . . 
salesman must know many applications for hi em. do not know the subject and are afraid to air their limited 


plies fo know them well requires constant application 
under the guidance “of a specialist in filing supplies. It 


Hlexible—to make it conform to the particular needs of his 


; eg, ee Ee in ‘ rroblen 7 sales | 
! Every busines esents an individual problem Che sale knowledge | 
man who sell e system for every busine is not building Summing it all up, the sale of the “insides” of the file | 
» the. fats - tent — fe er 1 : , ae 
scan inh He must understand h Wh System ane revolves about one thing—and that is knowing filing sup- 
all business problems well enough to make his system 
| | 4 
pre spt Ts 


means that the salesman must never lose sight of the fact 


\ll of this, of course, requires a thorough study of the that a sale of filing equipment is not complete until it \ ) 
prospect's problem before “prescribing the remedy.’ includes the order for the “insides” as well. Even then the 
Profits? ?? sale is not comple te us less it has been a sale where service 

has leavened the sale—a service that includes a thorough . 

Many a salesman questions the profit possibilities of filing study of the prospect's needs . 

supplies f sales managers would bring more stress to If the whale had serviced Jonah, he, too, would probably 

bear on the unlimited profit possibilities of filing supplies, have made a sale! . 





ad « a ae _— 
INSTALLATION OF SOME OF THE PRODUCTS OF THE SHELBYVILLE DESK COMPANY, SI 
INDIANA, IN THE GENERAL OFFICES OF THE N. 0. NELSON MANUFACTURING CO,, MEX 
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[WO STRIKING OFFICE FURNITURE INSTALLATIONS.—Left hand picture: Southwestern Bell Telephone Compan 





ffi 
president, E. D. Nims Installation by Charles C. Temple Desk Company, St. Louis Right hand: Unusual directorate lay 

with a Guth directors’ table and Milwaukee chairs. This installation was made by the Henry L. Guth Associates. All woodwork 
furniture shown in the picture is of quartered oak, silver gray finish, and the chairs are covered in red leather The floor is la 
ranging in color from the regular blue to yellowish terra cotta. The walls show rough brick The effect is ur al and surpr g 














DIFFERENT TYPES OF SUCCESSFUL INSTALLATIONS —Left: A 
general manager of The San Joaquin Light 


pany products in office {S. Fk. Bowser ¢ 


Clem« panelled Colonial suite in the office of A. E. W 


and Power Corporation, Fresno, ‘ f. Right: Installation of Metal Office Furr 


ompany 








THE ARTISTIC PRACTICAL AND THE PRACTICAL ATTRACTIVELY DONI Left: A most pl 
The Macey Company, Grand Rapids, Mich. Right: Art ? 


/ Metal Construction Company's counterheight 
one section of an entire floor of the Pennsylvania building, all of which was equipped by the A Metal Construction ( 
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A moment, please 
before turning 
this page 





On the following 90 pages is presented, in 
effect, a complete exposition of office furniture. 
Here are shown some numbers of the lines of 
nearly all of the leading manufacturers in the 
country. Upon these products the great ma- 
jority of dealers have built their profitable 
furniture departments and have enhanced the 
prestige of their business. 


The well-known things are here and some new 
articles of which you will be glad to learn. Some 
accessories and supplies are included. 


Turn these pages slowly. See each display and 
read the accompanying information. 


Office furniture is the first purchase made for 
an office. It has become an outstanding factor 
in this trade. It has had a tremendous influence 
upon the development of the dealer's business. 
It has extended the boundary lines of the field. 
It is the partner in service of all office ma- 
chinery and devices. 


The lines here illustrated, and the information 


presented, are recommended to the careful 
attention of all dealers. 






























132 OFFICE APPLIANCES 


Why Terrell s? 

















BECAUSE OF 


—COMPLETENESS OF LINE 
—GENUINE WORTH 











—ATTRACTIVE APPEARANCE 
ing mare than ever convinced of the —EASE OF SELLING 
desirability of handling TERRELL 
steel storage equipment. —PRICE 
NO SALE is lost through inability 
to furnish just what the buyer —PROFIT 
requires. 











TERRELL’S EQUIPMENT COMPANY 


GRAND RAPIDS MICHIGAN 
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Transfer Time is almost 


here again. Better make 


sure you have the latest 
Weis Catalog and Price 
List on hand—for refer- 
ence in ordering transfer 


materials. 























EIS ‘‘Red Leather’? Vertical File Folders are the outstanding value 
on the market today. They cost you less than any other brand of 
folders made of tough “‘near rope’’ stock. The difference in cost to you is 


extra money in your pocket. Your customers gain, too. Weis “‘Red Leather’ 
stock is double strength. Weis ‘“‘Red Leather’ Folders give twice the se! 
vice in or out of the files. Everybody comes out ahead. Everybody is sat 


isfied. Make up your order now for an assortment of these long-lasting 
folders. Transfer time isn't far off. 























I] 








Red Leather” folders 


on the market<+< 


The ‘“‘feel’’ of a Weis ‘“‘Red Leather’’ Vertical 
File Folder explains why they give such extraor- 
dinary service under the most severe conditions. 
The ‘‘feel’’ makes their toughness, durability 
and strength immediately apparent. 





Sine 


With the exception of Weis Pressboard Folders, 
no other folders equal them for wearing qualities. 


Weis “Red Leather’’ is a tough ‘‘near rope’’ stock 
made to special standards. It is double strength 
and possesses many of the properties of leather. 
Folders made of this stock hold their shape and 
position in~ the files and do not become ‘‘dog | ) 
eared’’ from handling. Let us quote you on an assortment of these i | 
ready sellers. Or, if you have our latest price 
list and catalog, refer to them immediately and 
note HOW MUCH LESS WEIS “RED LEA- 
THER’’ FOLDERS COST compared with other 
folders of equal quality. Then do the sensible j 
thing—-make up an order, introduce them to your ) 
customers, and add the difference in cost to 
your usual profit. 








Weis ‘‘Red Leather’ Folders cost you less because | 
they are in large demand, which enables us to 
produce them in great quantities at lower cost. 





Any folder manufactured can be duplicated in 


this long-wearing material. The following are The Weis Manufacturing Company 
carried in both letter and cap sizes, ready for nion otreet 
: Monroe - Michigan 
immediate shipment. They are packed 100 to a 

fe 5 New York—A. H. Denny, Inc. Chicago— Associated Stationers Supply Co. 
box, 5 and 10 boxes in a carton: 356 Broadway Franklin Street 


Square cut, not tabbed. 
1-2 cut, blank tabs oO 
2-5 eut, blank tabs 

1-3 cut, three tabs across. 
1-5 cut, five tabs across. 
Alphabetical A-Z 

Months, Jan-Dec. 

Daily, 1-31 
































There’s No Minimum Re- 
quirement on the Order You 


Send to Weis! 


Daily, hundreds of orders pour into the Weis' 
general offices at Monroe by both telegraph and 
mail from office supply dealers the country over. 
These orders vary in quantity from small parcels 
post shipments to truck and carload lots. They 
vary in value from a dollar or two to hundreds 
of dollars. 


And these hundreds of dealers who have learned 
to depend to such a great extent on Weis service 
know this: Their small "fill in" orders find a 
ready welcome, just as their larger orders do, 
and nothing is overlooked at the factory to 
expedite the shipment. 


In fact, large reserve stocks at the factory 
enable us to ship the great majority of orders 
within twenty-four hours after they are received. 
Feel free to call upon us for real service even 
though your order be small. We are familiar 
enough with the retail side to know that emerg- 
encies arise from time to time which necessitate 
the forwarding of "fill in" orders promptly. Our 
24-hour service will help you under such condi- 


tions. 


The fe Manufacturing Co. 


162 Union Street, Monroe, Michigan 


NEW YORK: CHICAGO :- 
A. H. Denny, Inc... Associated Stationers Supply Co 
386 Broadway Franklin Street 
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Gambling against odds 
is no longer necessary 


(gambling, against odds—fre, theft and 
ther daily hazards—is no longer neces 
sary. And business men can have ade- 
quate protection for every emergency. 


Are you selling adequate protection? 
Schwab Safes are designed and con- 
structed to withstand not only the aver- 
age risk, but the unexpected and un- 
usual. And they have proved they have 
the necessary strength by tests far more 
severe than anything to which they are 
likely to be subjected. 


Schwab Safes and the Schwab Sales 
Plan are a good combination. To inter- 
ested dealers full details will be sent on 


request. 


The Schwab Safe Company 


Lafayette, Indiana 
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No. 9560 


The $000 grade is heavy and sub- 


stantial in design and of superior 
onstruction workmanship and 
finish Hardwood drawers with 


cast brass pulls are regular equip 
ment 


No. 7560 





The 7000 grade, while not of the 
high quality of the 9000 desks, of 
fers exceptional value for the 
money 





No. 5560 


The 5000 grade is in popular de 


mand It is very complete; every 
number is of pleasing design and 
sturdy onatruction 


It is our desire and policy to help you sell more 
Hoosier Desks. We gladly furnish catalogs, cuts, 
display signs, enclosures, etc., to aid you in the sale 
of our product. From the beginning of our business, 
our aim has been to offer the best moderately priced 
quality line of office desks and tables obtainable. The 
four words, “Built True Clear Thru,” constitute our 
slogan—our creed and ideal. We make all built-up 
parts and carefully supervise every detail of manu- 
facture. The Hoosier trade-mark appears only on 
quality equipment 





Built True— 
Clear Thru 


—a creed symbolic of quality 


Suilt True Clear Thru” is symbolic not 
of Hoosier quality but of the sales poll 
Desks are sold only to dealers and direct from 
the makers. This gives you the benefit of the 
shortest route from factory to user and means 
more profit to you and lower cost to the user 


15 GOOD REASONS 


] An all-metal locking device having all 

contact metal against metal. Steel lock lifter 

gular incline and is adapted to engage under edge 
of lock bar. 


2. End rails and back rails have 34-inch te: 


tised into desk legs. 

3. Glue block which supports and strengther 

back arch rail. 

4. Center top drawer guide, glued and securel 

ened to the top end rail. This also serves as a 

of fastening top to pedestal 

>. Drawer runners and guides for center drawer 

flush against panel, glued full length and se 

fastened to legs 

6. Pedestals are equipped with two supporting 

mortised into legs, in addition to top and botton 
Center brace is glued full length to panel and 

glued and securely fastened to top and bottom end: 

8. Drawer runners and guides are made of one 

of wood, the drawer guide extending ™% in 

runner 

). Drawer runners and guides are glued and se 

fastened to center brace 

10. Drawer runners are glued and securely fastens 

to legs and are locked in place by drawer bars 

ll. Drawer bars have heavy 34-inch tenon 

thick, mortised into legs 

12 Heavy steel drawer hook fastened by 

screws to drawer back 


13 Angular steel plates top and bottom | 
with slots through which lock bars operate. S« 
fastened to desk end by screws These plate 


lock bar in perfect alignment and have all point 
ontact metal against metal 

14. Drawer stops glued on sides and bottom t 
lrawer runners and guides \ substantial ar 

tive drawer stop. 

15. Three-ply panel framed in on four sides 

Ask for brochure, “Four Big Words, Built True Clea: 
Thru,” containing fifteen reasons and illustrating wl 
Hoosier Desks are better desks. For more 


details, ask for the latest catalogue 


HOOSIER DESK CO. 


JASPER, INDIANA 







é So ee 
ABUILT TRUE CLEAR 











ORE YORE INNS 
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New Buildings Everywhere 
New Equipment Needed 


New buildings everywhere, new 
equipment and refurnishing old 
offices—business in plenty for all 
dealers. 








Cuspidors are needed. Brass, steel 
and the new non-rusting iron mod- 
els of the Ireland and Matthews 
line give any dealer a complete 
and varied assortment to meet any 
demand. 





Follow up public and office build- 
ings. Get right after this new | 
equipment—it means profit to you, | 
not just in cuspidors but all the way | 
through your stock. You can make | 
1927 a bigger and better year. 1 

i 





May we help you with your cuspi- 
dor sales? Write us today. 


G60 IRs pe 

Le 

MAT THEWS-MEG.CO 
DETROIT ~ 


1500 Beard Avenue 


SALES REPRESENTATIVES 


THE ASSOCIATED STATIONERS’ SUPPLY CO., Chicago, Ill. 
ERNEST WALLACE 444 Market St., San Francisco, Calif. 
PHIL. F. WEBSTER P. O. Box 873, San Antonio, Texas 
G. S. McCORMICK 1939 Wymore St., Cleveland, Ohio 
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Now Provide 
Instantaneous Color Classification! 



















| ply folder 
to save filing space 





Entire 
bay and TAB 


n Color 


Tiple Strength Plus 
tiple uses ee Color 
Classification 
om! 

Green ~Blue~Salmon 
Cherry~Canary 






















Triple Strength 













are 
all standard 
weights and size Tabs 
and-tops in green b 
salmon, cherry a ad canary 
Samples and prices on request 


NO PASTING of Colored Labels! NO TORN and Messy Tabs! 


SIMPLY 


Neat, Strong, Space-saving TRIPLT@P Color-tab Filing Folders 
Readymade and Ready for Use! 
































NOW for the first time—economical ing gummed color labels. Banish t 
filing folders readymade with die- and messy tabs. 
stamped _ reinforced color-tops-and- Pull open a TRIPLTOP file. COLOR 





tells half the story instantly! The tab 
labels—neat, clear, clean—all uniform 

tell the rest. Heavy where the wear 
comes—tab-strength and_ tab-colors 





tabs! Light in weight for space-sa\ 





ing, they combine the sturdiness, neat- 






ness and durability of our TRIPLTOP 














with all the many practical uses of with no loss of space! TRIPLTOP 
color-tab classification. color-tab folders are an economical 
' two-in-one improvement in modern 
Chey banish all the toil and time-wast- filing equipment—the latest F. EF. B 
ing required for pasting on and replac innovation. 











Filing Equipment Bureau 


* INCORPORATED )= 


NEW YORK, N. Y. ~ > ~ PROVIDENCE, R. I 
350 Broadway 113-115 PURCHASE STREET 36 Exchange Place 


AS" BOSTON, MASS. "3. 


NEWARK, N. J. SPRINGFIELD, MASS. MANCHESTER, N. H. PORTLAND, ME 




























BIRMINGHAM, ALA.; BALTIMORE, MD 








Distributors in CHICAGO, ILL.; SEATTLE, WASH.; NEW ORLEANS, LA.; 
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‘*‘The Equipment that Never Wears Out’’ 


Security Steel “800” Filing Cabinets 
Inspire Salesmen 











The day of cheap, shoddy merchan- 
dise is over. Business men appreciate 
and demand quality. Give them 
“SECURITY” No. 800 Line Filing 
Cabinets, and you build up your busi- 
ness with satisfied customers. 





“Chis Weld Means Security” 








The only File with the CENTERWELD 





No. 801, open, featuring the SECURITY progressive roller 
suspension and single action side !ocking device. 








BS a at 5) 5 a a a aoa aes esc c aia) 








A file for every filing need. The ‘'800"’ Line is built for building bigger businesses for dealers. 


STEEL KOQUIPMENT CORPORATION 


AN MASS 


OES eeeEEmeeeaass 


3 | 9 eo eo a cc 
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A useful desk table 


in two new designs 


From a viewpoint of dignity and usefulness 
perhaps there is nothing more appropriate for 
the well furnished office than the desk table 
Macey offers two new numbers. One is a com- 
panion piece for the Italian Suite, the other for 
the Colonial Suite. Both will be recognized 
instantly as fitting additions to the Matched 
Office Suite Line. 

The Italian of course will carry the represent- 
ative hand carving and contrasting portions 
of burl redwood. The Colonial is of walnut 
with a banding of a lighter shade in cross- 
grained walnut. Both are beautiful pieces 
of furniture. 

Shall we send additional news of these numbers ? 
The Macey catalogue of Matched Suites illus- 
trates and describes in detail the Italian 
Matched Suite of over fifteen pieces and seven 
other suites following periods of Charles 11, 
Tudor, Louis XVI, Jacobean, Colonial and 
Early American periods 

The catalogue will be forwarded promptly 
on request. 


The Macey Company 


GRAND RAPIDS, MICH. 
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“The Blue Book 


of 
Business Chairs”. | 


Catalog No. 33, illustrating the most 
complete line of office chairs ever offered 
by one manufacturer, is truly THE 
BLUE BOOK OF BUSINESS CHAIRS. 
Serviceably bound in a loadstone cover 
of marine blue with gold lettering, its 
decidedly attractive appearance is as 
distinctive as the extensive line of busi- 
ness chairs it describes. W 


| 
In addition to those regular patterns ) 
that have become the accepted standards | 
for business use, it features new designs ) 
originated to meet the ever-increasing i 
demand for period treatments. All reflect : 
the quality and good taste that have con- 
sistently characterized the B. L. Marble 
product and indicate an aggressive policy / 
in keeping pace with modern requirements. 


B. L. Marble Dealers may virtually 
regard the new catalog as a Business 
Chairs sales manual. Its completeness 
and the many new ideas it offers in chair 
merchandising will prove an added in- | 
‘THE BLUE BOOK centive to greater sales. ) 


OF 


BUSINESS CHAIRS”’ 





of our Dealers who fail to receive their 


The new catalog is now being mailed. Those 
copy should notify us immediately. 


The 


B. L. Marble Chair Company 


BEDFORD, OHIO 
NEW YORK OFFICE: 101 PARK AVENUE 
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The Greatest Desk and Table Market 
Remains the Medium Priced Field 


OR many years we have been devoted to specializing in the 
manufacture of OFFICE FURNITURE to serve the great 
middle class-THE MEDIUM-PRICED FIELD. 


Our production has been consistently quality, soundest values, but 
kept within the price range of the great number of buyers, and 
our continued growth has been conclusive evidence of the apprecia- 
tion of the values marketed. 


Ample sources of raw materials, modern manufacturing facilities. 


located in a most convenient shipping center offering the service 
of twenty-seven outgoing trunk lines together with all water service 
to the gulf coast, has helped to make WESTERN DESKS a leader 
in the field served. To dealers seeking a line for greater and more 
satisfactory turn-over, and to those open to broader activities our 
line should appeal. May we hear from you ? 


WESTERN FURNITURE COMPANY 


Blair Ave. at Palm St. 
ST. LOUIS 
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Here 
It is ° 
The Sensation of 
the Office Furniture 








Field 


(THE reception accorded the 
entree of Medart Boltless Steel 
Cabinets has been nothing short of 
sensational. No wonder! It’s a 
cabinet the dealer has long await- 
ed —a cabinet that even the most 
inexperienced person can erect 
completely in 10 minutes without 
the use of tools. 

There isn’t a single bolt —just 
seven interlocking parts that fit to- 
gether snugly, easily and securely. 
Economizes on valuable sna 
space — lowers freight 

and drayage costs— 


saves time and labor in @ eccolD 


assembling. 











And it’s a cabinet that will appeal 
to your trade—a modern cabinet 
for the modern office. Lock-in- 
handle, equipped with 3 point 
locking device that effectively 
guards against theft. Adjustable 
shelves that can be moved or re- 
arranged without removing light 
material. Finished in Duco— 
green, mahogany, walnut and 
white. Here’s your opportunity 
to bite yourself to greater profits. 
Let us tell you more 

‘=a, about the Medart Bolt- 
\) less Steel Cabinet. 
Write us TODAY. 





FRED MEDART MANUFACTURING CO. 


POTOMAC AND DeKALB STREETS .:- 





- ST. LOUIS, MISSOURI 
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The President Talks 
to 468 Safe Dealers 





ar the success of this company is so largely the result of the loyal and 
intelligent sales effort of you safe dealers throughout these United States, 
we experience a feeling of sincere gratitude. This feeling of gratitude has 
spurred us on to a new sense of obligation. 


@ Your loyalty to us is undoubtedly based on the fact that in the Meilink line 
you command a product worthy of your personal recommendation. 


@ We have endeavored to make our line complete as to sizes and styles. To 

meet the rapidly growing demand for a lower priced, strongly built, light weight, 

steel safe that will give certified protection from fire, we offer our dealers our 

latest achievement—Tue Merwx Hercu-es. 

q@ After months of research, designing and testing, we have attained success 

in building the line of safes which we now present. This line is reasonably 

priced and answers in every detail the demands made of it. It has successfully 

withstood an official heat test lasting over one hour. This new MEILINK 

Hercu es is consistent with our policy of building strength into safes. 

@{ The lock bolts are guarded against forcing, the trigger-guarded combination 

lock is guarded by drill proof plates. These and other features mean superior 

burglary protection. 

( At first this line will consist of four sizes ranging from 15 inches inside to 
2 inches. 

@ With the addition of this new Hercutes we place at your command a com 

plete line of fireproof safes—all under one good name—MEILINK. 

{Our new catalogue No. 27-A illustrates the four sizes of Hercutes Sares, also 

the wide range of interior equipment. The three larger sizes will accommodate 

Meilink Unit Interior Filing Equipment. Full details of construction are also 

given in catalogue No. 27-A. 

@ The sale of these safes will of course be limited to our dealers in the cities 

where we have exclusive representation. 


( If you are located in one of the cities in which there is no exclusive Meilink 


dealer, it will pay you to write us. 


PRESIDENT. 


The Meilink Steel Safe Co. * * Toledo, Ohio 
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Buyers From Coast To Coast Daily Visit “CLEMCO’S” 
Beautiful Office Suite Display Rooms 


ih | 


: fa et 
' Bia? : 
My 












\ 











The ‘“‘CLEMCO” Emerson Suite Display Room. One of the ten impres- 
sive display rooms wherein your customers make their selections. 


VERY day hundreds of buyers come into Chicago, The Great Central Market, from 

every state in the union. Many of them are customers of yours. They are the 
men who specify or actually make purchases of office furniture for their plants and 
personal use 


So that we could help you sell them ‘“CLEMCO” Desks and Fine Office Suites, several 
vears ago we built beautiful display rooms in our plant. The idea was partially 
experimental at the start. It has proven a tremendous selling aid, for all “CLEMCO" 
Representatives have taken advantage of the opportunity of showing—through our 
Sales Service Department—the complete ‘“CLEMCO” Line in the most advantageous 
surroundings of individual suite rooms, beautifully carpeted, hung with fine pictures and 
lighted to the best advantage 

These beautiful display rooms are but one type of REALLY VALUABLE CO-OPERA- 
TION that we offer ““CLEMCO” Representatives. You have the same sales assistance 
t your disposal. The ““CLEMCO”™ Line of Desks and Fine Office Suites covers every 

quirement from that of the office boy to that of the president 


aw, 


—— 
SSS 


The new ‘‘CLEMCO” Catalog K gives you a more complete idea. Write for your 
copy and let us give you complete information on the advantages of handling the 
finest line and the one making the greatest sales strides of the year. 


THE CLEMETSEN CO. 


Makers of a Complete and an Exceptional Line of Desks and 
Fine Office Suites for Business, Bank and Professional Use. 


3403 West Division Street 


SE" 
RE 4 FS ok 


Chicago, Illinois 
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Has Become, 
In One Month, 
Our Fastest Seller 


And that’s saying a lot! In our many years of experience 
we never saw a new number “take hold” the way the 
Invincible File-Safe has. The demand since our an- 
nouncement last month has kept our big plant “‘hump- 
ing.’’ Yes, the new Invincible File-Safe is a sure enough 
winner. Opening up a brand new market, it competes 
with nothing you now handle—it creates new profits, 
and it gives the public just what they have been looking 
for. No wonder the demand is heavy! 

Designed and built by Safe Deposit Box Specialists, 
the top drawer looks like a file and serves like a safe. 
The lower drawers are letter files, or if desired may also 
be equipped with safes. The Invincible File-Safe is built 
in 2-drawer desk high, 3-drawer counter high and 4- 
drawer high letter files of our 900 line. There’s nothing 
like the Invincible File-Safe on the market—it repre- 
sents a real opportunity for live dealers to make a 
**clean-up.”’ Get busy. 
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To all 
appearances 
—‘‘a four 
drawer 


file’’ 
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Two 
Drawer 


Desk High 


The Protection of a Safe 
The Convenience of a File 


Daily cash receipts, important documents, per- 
sonal papers and other valuable belongings can 
now be given the protection of a safe. Fire pro- 
tection! The asbestos lined double-wall provides 
fire-resistance. Burglar protection! The door of 
the safe is }-inch solid steel with a double-nosed 
14-tumbler, non-pickable lock, requiring two keys. 
Besides this sturdy main lock, there are top and 
bottom lock bolts that operate automatically like 
the door of a bank vault. The door itself is beau- 
tifully jiggered finish inside and out. 

The file when closed bears no visible evidence 
of being a safe. But let a marauder tamper with 
it, or the fire demon go into action and it’s an- 
other story. 


Every office supply dealer in America can build 
quick and profitable sales by displaying this In- 
vincible File-Safe. It ‘sticks out’’ among ordinary 
files like the well known sore thumb. The respon- 
siveness of the market has been tested by us ina 
restricted but representative territory, and sales 
for business, professional and home use were 
astonishing. 


Bank officials, bond and mortgage houses, pro- 
fessional men, business executives of all kinds— 
every one with a private office represents a sales 
opportunity for you. A few Invincible File-Safes 
on your floor now will sell like “thot cakes.” A line 
to us will bring all the facts. Drop that line today. 
It means real profits for you. 


INVINCIBLE METAL FURNITURE Co. 


Executive Office and Plant: 
NEW YORK 
R. Orthwine 
344 West 34th Street 


Write us at once for full det 
reat new develop 


office equip ~The 


about this 


CHICAGO 
E. E. Blankmeyer 
133-35 West Lake Street 


MANITOWOC, WISCONSIN 


LOS ANGELES 
M. M. Corbett 
420 South Spring Street 
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A National Advertising Campaign 
of Unusual Interest to All 
Office Furniture Dealers 


HE July ninth issue of the Saturday Evening Post will carry a Sikes advertise 

ment headed: “One Business Man in Your Town Who Can Help You in Your 
Business.” The business man referred to is you—the office furniture dealer who is 
interested in service that results in many sales rather than in salesmanship that 
makes just one. 
lhe entire campaign will extend over a period of six months and should result in 
awakening business men everywhere to the fact that the office furniture dealer is not 
merely a seller of chairs, desks and equipment, but a planner and producer of the 
better offices that make better business. 
“Better Offices—And the Office Furniture Dealer’s Part in Creating Them,” is an 
important feature of the campaign. This interesting booklet (shown above) will 
be extensively advertised, and distributed to business men throughout the country 
Write today for complete information and proofs of the advertisements scheduled 
to appear. 


SIKES COMPANY, PHILADELPHIA 


Chairmakers for 60 years 


KEO. 
SHis® 


PHILADELPH 


---: OFFICE EASY CHAIRS :--- 
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OFFICE EQUIPMENT DEALERS | 
WHO SEE THE HANDWRITING 
ON THE WALL ARE CONCEN- 
TRATING ON GF ALLSTEEL 
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Desk No. 1660-F 
60-inch Flat Top 





Waste 
Basket 


Safe No. 6319 
Underwriters’ Class “A’’ label 








Desk No. 1660-R 6 
60-inch Roll Top 





4-Drawer 
Letter File 
No. 104-VL 





Desk No. 1645-TV 
Single Pedestal 
Typeu riter 


Letter Tray 


Counter-height File 
No. 903-VL 


Table No. 1660- TD 





The Complete Line of Office Equipment 


60-inch Table 
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GF Counterheight Installation for A. L. Krause Co., West Point, Neb. Sold by Orchard & Withelm Co., Omahe 


Modern Business Demands 


the Permanence of Steel 
ARE YOU PREPARED TO SUPPLY IT? 


USINESS today requires a greater efficiency from each man, I 
each article of equipment, each dollar spent, than ever before. | 





The day when office equipment was bought only on appearance is gone. 


; 

i 

The practice of buying ‘‘cheap’’ equipment and then renewing it in 
a year or so has been discarded. 
| 


Today, the business man buys the equipment for his office on these 
four points. 


Appearance—Durability—Utility—Price 


Appearance, because office equipment must be good looking. Durability, 
means the longest possible amount of wear per dollar invested. Utility, 
excellence of appointments, and convenient arrangement that facili- 
tates work. Price, always an important factor, low enough to meet 
‘‘twood’’ competition, high enough to build a quality product. 


The GF Allsteel line excels on these four points. 


If you’re not already handling the GF Allsteel Line, write today for 
complete information on the GF franchise. 


THE GENERAL FIREPROOFING COMPANY 
Youngstown, Ohio - Canadian Plant: Toronto 
Branches and Dealers in all Principal Cities 

Export Dept.. 438 Broadway, New York City - Cable Address: “Genfire—New York” 








THE COMPLETE LINE OF OFFICE EQUIPMENT 
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Office of Alex McMillan Company, Real Estate, Knoxoille, Tenn. 


HE fine natural-grain beauty, and the clean-cut grace- 
ful lines of GF Allsteel Office Equipment make it 
possible for you to install this line in the finest offices. 


This installation in the offices of the Alex McMillan 
Company, Knoxville, Tenn., sold by Gaut-Ogden Co., 
GF dealers at Knoxville. 

THE GENERAL FIREPROOFING COMPANY 


Youngstown, Ohio - Canadian Plant: Toronto 
Branches and Dealers in all Principal Cities 
Export Dept.: 438 Broadway, New York City - Cable Address: ‘*Genfire—New York’”’ 





THE COMPLETE LINE OF OFFICE EQUIPMENT 
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National FiberstoK Envelope Co. 
429-447 Moyer St. 






z= 
AS FiberstoK Concentration 
Wd 


y 
x 


Means 
: Gr Dealer Profit! 


Ay 


“i! 


By concentration on the Fiberstok line of Red Rope Products the 
dealer avoids duplication with other lines. He is able to satisfy all 
consumer demands with less stock to take up valuable shelf room. 


In addition, he is tying up to and featuring a line that is the ac- 
knowledged leader in its field. FiberstoK Products are known to the 
consumer before he enters the store because of heavy national ad- 
vertising. Sales effort is thereby cut to a minimum. 


The FiberstoK line is a quality line 
which has a rapid turnover and affords 
a steady volume of profit. In addition to 


FiberstoK 


the profit advantages of FiberstoK is the RED) 
natural instinct of pride in carrying only 
the best. Every wise dealer would rath- Bank Book Covers 

sell the leader than a line “just-as- Expanding & Flat Envelopes 


OOK ,” Expanding & Flat Envelopes 
(“Congress Tie”) 

Expanding Files & File Pockets 

Flat Files & File Pockets 

Folders for Vertical Filing, 


Flat & Expanding 


FiberstoK discounts are in line, quality 
is superior, advertising heavier and sales 
taster! For these reasons the better class 


dealers everywhere are concentrating on Less Suedeate 
FiberstoK. Mailing Envelopes, Flat & 
Expanding 


Partition Envelopes 
Photo Mailing Envelopes 
Philadelphia, Pa. Pocket Files 


New York Office: 150 Nassau Street Stamp Holder Files 
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THE NEW 2100 SERIES 


| Reflecting A Background of Big Business 





rhe Myrtle 


In satisfyir 


‘erlod Walnut Desks reflex 
Myrtle has n 

it prices tha I ' 

Your relation to this new emand an 

prise even those fan ar with Myrt 

Write for pr 


d Myrtle’s answer to it ~ ne f x fit For this ne 
le’s low cost quality 


ption today The unusual demand is pressing us to 
THE MYRTLE DESK COMPANY 
High Point, N. C. 


kee} 


BIG BUSINESS 
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A-—Heavy Channel Steel frame. B—-Low sides 
for convenient filing. C-——High back to keep out dust 
D—Seolid Bar legs. E—Connecting links. F-—Selid 
sides. G—Sanitary base. H—Rear Hook fastener. 
I—Handle on back for :arrying. J—Reinforced 
top and sides. K-—-Drawer edge ever wire. L- 

Drawer head reinforcing plate and handle. 
R—Rollers. 


Why the Berloy Transfer Outsells 


Nothing short of RIGHT 
ated a demand large enough to enable the 
manufacturers of this unit to increase its 
efficiency in every detail and then market it 
at a low price. 


RIGHT usually means just but the 
value you see in the structural details above 
are other quota arguments tor your 
men. 


\We are ready for that mid-year file clear- 
ance—immediate shipment if you order now. 
Push Berloy Transfers and take the sag out 
of summer month sales. 
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would have cre- 


price, 


sales- 


THE BERGER MANUFACTURING CO. 
Canton, Ohio 


THE BERGER MANUFACTURING CO. 
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THE COMPLETE LINE 
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STEEL FILING CASES 
TRANSFER UNITS 
STORAGE CABINETS 
WARDROBE CABINETS 
DESK CABINETS 

CARD INDEX CASES 
INSULATED CABINETS 
B-LABEL SAFES 

PLAN DRAWER UNITS 
WIDE SECTIONS 

HALF SECTIONS 
WEDGE-LOCK SHELVING 
STEEL LOCKERS 
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SEVEN GRADES— 
—ONE STANDARD 


1000 GRADE 


Massive construction, beauti- 
ful woods and worthy of the 
best offices. 


800 GRADE— 
Superior quality, moderately 
priced. 
400 GRADE— 
An attractive, inexpensive 
grade of great popularity. 
200 GRADE— 
A low priced line that is 
thoroughly dependable. 
100 GRADE— 
Designed especially for the 
home and small offices. 
700 GRADE— 
A turned leg line of beautiful 
home and professional desks. 
600 GRADE— 


A turned leg line of attractive 
design for general office use. 
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No. 1067 
Flat Top 







MORE SALES avo MORE PROFITS 


Imperial Desks sell readily, give satisfaction 


and produce profits. 
elements of success. 


The design and finish is 
such as to attract atten- 
tion. The choice and 
matching of veneers 
please the eye. 


The first-class workman- 
ship, strong jointings and 
exclusive construction 
features insure a life time 
of service. 


The completeness of the 
Imperial Line—seven 
grades, 200 styles — en- 
ables a dealer to supply 
the large majority of his 
prospects. 


They possess all the 


A fine, high grade for the 
Bankers, a plain oak for 
the Shipping Clerks and 
two grades in between for 
the large middle class 
buyers. The result is a 
high percentage of sales 
and maximum profits. 


Order a few representa- 
tive samples and see for 
yourself why Imperial 
Desks attract prospects, 
why they turn prospects 
into customers, build up 
a steady repeat order 
business and result in 
worth-while profits for 
you. 


IMPERIAL DESK COMPANY 


Evansville, Indiana 
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If your customer 
ée¢ : 99 
had “an X-Ray view : 
If your customer could see in- ; 
side—if he had an X-Ray picture | 
of the construction of a Mil- | 
waukee office chair, he would i | 
know the quality i | 
| 
hI 


Of course he cant. But he can “oe A 
do like some buyers—turn the 





chair upside down. Even the 

inexperienced eye will detect 

the sturdy, sound construction 
the exactness to detail. 


PRT IIR Aer oem 


You can explain the inside, the 
part he does not see, such as 
joint assembly and strong twin 
doweling. This and the splendid 
finish will go a long way toward 














the sale. 


THE MILWAUKEE CHAIR COMPANY 
Executive Offices 
624 S. MICHIGAN AVE., 
CHICAGO 


FACTORY AT MILWAUKEE, WIS 
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MASTERCRAFTSMANSHIP 
IN STEEL 





RECISE order— 

space saving—real 
merchandise display— 
that’s Van Dorn Con- 
vertible Steel Shelving. 
Through the space it 
Saves it saves money, 
increases profits. That’s 
why it is easy to sell— 
why it is rapidly replac- 
ing wood shelving— 
why dealers everywhere 
are pushing it, making 
it one of their leading 
lines. 


i i ag ret 


ee nag tab 
ee Hilti IE? TF te 
—_— a fea ! 














| 1927 


June, 1927 OFFICE APPLIANCES 161 


ve 


R= Ay epee 





Diwa 
pet trae 


pe: Blane K 


s 6A’ 3 ‘ one 


7 












Over 900 square feet of valuable floor display space saved 
—a more orderly arrangement of chairs that display them to 
greater advantage and makes every chair instantly available 
for closer inspection— that’s what a few simple shelving me ss 

parts accomplished for Tuttle, Inc., of South Bend, Ind. oo ay | 


HEREVER it is used, in the office, store, 

factory, warehouse, Van Dorn Convertible 
Steel Shelving saves space, brings order, makes 
money for the user. 

It is this money saving, profit making feature p/us 
its easy erection, plus its fire resistance and sanitary 
qualities, that make it a quick selling, real profit 
line for you. 

New literature that suggests its many uses will be sae 
sent at once on request. Write for it today. — 


THE VAN DORN IRON WORKS COMPANY 
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Established 1872 
2685 EAST 79TH STREET CLEVELAND, OHIO 
Branches: 
New York Chicago Cleveland Boston Pittsburgh Philadelphia Washington 
cme gas 
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cAnnounces 


Storage cabinets 
that are new in de- 
sign—complete in 
numbers. Watch 
the July issue. 
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SHELBYVILLE DESKS 


The flush paneled, 
interlocking, dove- 
tailed line. 


— —E_ 
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SHELBYVILLE DESK COMPANY 


SHELBYVILLE, IND., U. S. A. 


Established in 1890 
Western Union Code, ‘‘Shellydesk"’ 
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I The Newest Idea i 
ein Safe Selling. 





When Sales “Patter” Fails to Convince 


Victor Certification Clinches the Sale | 
GAIN Victor has blazed a new trail, establishing a new set of | 

A anaes and reducing the selling of safes to a merchandising | 
basis. Securely and permanently attached to the inside of the | 
door of every New Victor Certified Small Safe or Filing Safe is the ] 
manufacturer’s certificate, definite, specific, without quibble or | 
qualification, removing the last doubt as to the degree of pre- q 
determined protection that particular safe will furnish. | | 


—=CER TIFICATION=5 | 


| 
i 
| 
| This Victor Safe is certified to be effective in withstand- 













ing the following conditions: 
| 
| 
(a) Severe fire reaching 1700 degrees Fahrenheit for at 
least one hour before the interior temperature reaches 


300 degrees Fahrenheit. 

(b) Severe fire for at least one hour reaching 1/00 de- 
erees Fahrenheit, then immediately dropped thirty feet 
in the clear while in a highly heated condition, followed 
by a natural cooling period of at least five hours. 

(c) Ageing will not result in any deterioration of fire 
resisting or impact resisting qualities of either insula- 


tion or metal parts. 


THE VICTOR SAFE COMPANY 
Marietta, Ohio 




















Why and how this certification is possible ts 
explained in the following pages 
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VICTOR Protection 


Solid, Seamless, Pre-Cast, Oven-Baked Dry 
Insulation, Rustless and Non-Sweating. 
Reinforced Monolithic Steel Construction 














Less than 3 per- Doo frame S Incre@ 


cent free water. cast integral capac! 
with insulation. 
Yale Combina 


tion Locks 


Adyus 
' 110) 
Doors tongued u 
OTOOY,) ed. 


a 


and 


Genuine Duco heavily 


Vas 
om, «8 


Finish. keted. 


Angle Frame 
Doors one h: I 


extends from . . 7 
inch thicker Shi 


top oft sate to : i +. 
7 < all tne 

bottom of steel tnan walls. 

wheel housing. 

Kxtra protec 


Extra streneth. tion. 





HESE new Victor Safes are built to fill the big 

market gap between safes of uvknown protection 

and those of the Underwriters B Labe/ grade. 
They are so far above ordinary small safes in effici- 
ency, and so far below Underwriters Safes in price, 
that they complete the dealer’s line, but they do not 
compete with any item in it. 





| Never before has such protection been available to 
| the buyer of a small safe. Never before has the dealer 
been able to supply this need. 
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THE VICTOR SAFE CO., Marietta, Ohio 
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nCertified «Permanent 


Standardized Volume Production has 
made these values possible with a 


great reduction in 


Increased filing 
capacity. 


Adjustable — in- 
terior. 


Steel equipment 
throughout. 


No wood used. 


Shipped from 
the factory with 
all equipment 
completely in 
stalled. 


Victor Certified Safe No 





weight and cost 


Interior and 
contents not af- 
fected by rust, 
sweat, mildew, 
must or mold, 
regardless of 
the time the 
doors may be 
closed. 


Protection un- 
impaired by 


age. 


No deteriora- 
tion. 


527—Size 27” high 


15” wide, 18” deep. Interior partly adjustable 


equipped as illustrated, to 


retail from $83 to 


$100 according to location 


The Victor Franchise means 


profit, satisfied customers and repeat business. 


safes are priced to sell. 


HESE New Victor Certified 

Safes have every merchandise 

advantage built in. The line 
ranges from the smallest of the small 
to full size and completely equipped 
filing safes. The cost, on the dealer’s 
floor, averages lower than the cost 
tor the old uncertified Victors of the 
same dimensions. 





THE VICTOR SAFE CO., Marietta, Ohio 


rapid turnover, ¢ratifying 
And these 


\nd the Victor certification, perma- 
nently attached to the inside of the 
door, protects the seller as well as 
the buyer. 


Write today for catalog, price list 
and details of the new Victor Fran- 


chise. 
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DE LUXE PRODUCTS 


LIVE UP TO THEIR NAME 


De Luxe Steel Shelving and De Luxe 
Storage Cabinets are products of which 
we are justly proud. They DO have 
that finish and quality which m: ike them 
merit the name—‘DE LUXE 








Our steel shelving is made in two 
styles—the Open Rack Type and Closed 
Bin Type. Shelves are attached to-the- 
uprights with bolts or special locking 
clips and are-coped-to the uprights 
giving a flush construction both front 
and rear. Our standard sizes include 
Actual Installation of De Luxe uprights in five heights and SIX depths 

Steel Shelving with shelves in five widths and six 

depths. Shelves are made in different 
weights to completely cover a_ wide 
range of requirements. 











Our storage cabinets are electrically 
welded insuring rigid and dust-proof 
construction. The doors are reinforced 
and fit snugly into the formed jambs 
Shelves are easily adjusted—no tools 
are required. Regularly finished in 
baked olive green enamel with an in- 
terior of lichter shade. Made in six 
sizes and eleven interior arrangements 
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There is an excellent oppor- 
tunity awaiting real, live, wide- 
awake dealers in many cities. We 
invite your inquiry for we know 
it will be worth your while to 
handle this line. 








Write us for Catalog, Price 
List and Dealer Proposition. 





SS 






De Luxe Storage Cabinet No. 101 


DE LUXE METAL FURNITURE COMPANY 


WARREN, PENNSYLVANIA 
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ENGLEWOOD 
DESKS 











NEW! The 6000 line is a combination of graceful 
design and dignity—a real trade-bringer for the 
forehanded dealer. It is made in oak, walnut and 
mahogany and finished with DU PONT DUCO. 


Far-reaching changes have been effected. The new 
desks offer greater value than ever. Our new illus- 
trated folder G-27 tells all about them; write for 
your copy. 





Englewood Desk Company 


5820 Lowe Avenue Chicago, Illinois 
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Mrs. O’Leary’s Cow 


kicked over a lamp and Chi f 
cago burned. The cow and F 
the lamp are both in Limbo, 
but the danger of the com 
bination still prevails in mod- y 
ern lighting in the shape of 
cheap, imperfect cords, non- } 
standard plugs and sockets r 
and defective construction. 
Don’t buy a fire when you | 
buy a lamp J 





No. 574 ‘Deluxe - a - Flex 
approved by Under- 
writers Laboratories 
hence National Electric 
Code Standard. Base 
finished in Pompeian 
bronze, shade of green, 
eye-sparing glass. Equip 
with the blue inside 
frosted bulb (new) for 
daylight glow that rests 
eyes in banks, offices, etc. 
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UNDERWRITERS 
LABORATORIES 


NCE again is the Quality construction of 
Aladdin Lamps demonstrated and at- 
tested to. They meet not only every 
requirement in construction and use but 

also that very vital essential of producing profits 
for dealers. This latter they do with the same 
certain magic as Aladdin’s lanip of old brought 
riches and happiness to its owner. 


Write today for special ‘‘get acquainted 
offer and No. 26 catalog sent Free 


Aladdin Manufacturing Co. 


709 East 18th St. Muncie, Indiana 


QLADDIN’ 


=. LAMPS x. 


A SHADE BETTER -- AND CHEAPER 
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In this’ Seli Them the “Insides’’ Too 


Iss ue 
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The Case That Conta 




















' 
The Globe-Wernicke Bankers Note Case gives the banker The photographs above were taken in the Dayton 
a positive check on all outstanding notes. W hen equipped Savings Bank and Trust Co., Dayton, Ohio. They 
with check file angular tab guides, the notes can be cross show several views of the forty-ton installation made 
| filed, guarding against any possible mistake and con- by Everybody’s Book Shop of that city. 
tributing to instant filing and filing either by name or 
date. 
| 
ORTY tons of ofhce equipment that’s what one Globe-Wernicke 
qui 
] dealer recently sold to a bank in Dayton, Ohio. 
| The Globe-Wernicke Bankers Note Case is an introduction to just 
| such business for you. It is the point of contact between you and the 
Tht banker 
THE 
ei This case has many features that will sell it over competition profitably 
Til ) I I 
el : 
at The case is of heavy steel construction, front, back and sides are double 
Tht walled. It has « flanged dustproof lid which keeps the contents in good 
I I 
: . 
condition. The sturdy lock adds to its security and the nickled handle 
Tih } ) 
i | gives it an attractive appearance. The bottom is equipped with rubber 
feet which silently protect polished surfaces. Finished in olive green or 
il mahogany, it lends prestige to its user 
bi Check the card attached, or write us for this entering wedge today 
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HEN the rock-scarred, deep And in our own time—in our own 

\) V chested chief of cavemen rose industry there is another leader—-Globe 
to command—hbehind his words Wernicke. For more than 45 years 

were deeds—deeds that were told in Globe-Wernicke has led the way, putting 
into the hands of businessmen the means 


bloody combat with man and beast 
achievement—and into the 











His was the master mind to greater 
Since time began, the demanding cry Dealers’ reach—a steady income. Many 
of the world has been, “Deeds! Deeds! a dealer who started with Globe-Wer 
Deeds!’—And history has answered nicke back in the 70's is a Globe-Wer 
Caeser crossed the Rubicon, Alexander nicke dealer today. That is why every 
the Great tied the ends of the earth Globe-Wernicke dealer thinks so much 
gether Napoleon won over two f his franchise 
hundred battles. The halls of fame ring Some very attractive franchises are 


«ROR 


Write today for particulars 


with great leaders in every age now open 
. 
Globe-Wernicke 
CINCINNATI 
; 
f 
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4 \GGED oul and tt peak « the day * of equipment or yout particular jusines* 
york t to com Res rve en rity waste 2, its convene” . gpace-conm rving arrane® 
eds of unt ~cessary steps: an ments and 3. * inowledgee of how use | 
tation at obsolete efficiently and ¢ nomical “2 
font Globe - Wernick? service rings direct ) ' 
yy that © new and practit Jin ome } 
Fact figure ana f 
ext arch 


ment 
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a4 AGGED out—and the peak of the day’s work yet 
F to come.” Here is a condition existing in every 
ofhce that has not given way to more efficient 
equipment 
Efhcient ofhce equipment means for your prospect a 
bigger and better day’s work, with less effort 
In Globe-Wernicke national advertising from now on 
will be Your 
shown that efhcient ofhce equipment is no longer a hit-or 
He will be told; 1, that YOU can show 


him the right kind of equipment for his particular business; 


you the central figure prospect will be 


miss proposition 


d energy/ 


To Help You Sell More Goods 


betweer your 


© bridge the gap prospect and your 
"Ts r to link your store with Globe-Wernicke na 
tional advertising, every Globe-Wernicke advertise 
ment in the future will be stamped with this crest—the 
Shield t Service 
This beautiful emblem on the dealer's window repre 
sents Globe-Wernicke’s forty-five years leadership, and it 
identifies to the prospect the place where he can come for 
ofhce-equipment counsel 
It nnects the prospect's mind, the imprint put there 
by national advertising and the dealer who can: 1, show 
hy the right kind of equipment 2, how to arrange it to 
its best dvantage, and 3, how to use it efhciently and 
econo ] ill 
This shield will appear very soon on the windows of 


1Z¢ d Globe Wert Ické dealers 


2, that YOU know how to arrange it to its greatest con- 
venient and space-conserving advantages; and 3, that YOU 
have the knowledge of how to use this equipment 


efhciently and economically. 


derived from exhaustive re- 
search in actual office conditions are available to Globe- 
Wernicke dealers. You are to be the consultant trained 
in the use of office equipment. 


Facts, figures, and plans 


Are you prepared to assume this responsibility? If you 
are not, write us. We have a wealth of information al- 


ways at your command 








Globe-Wernicke 


CINCINNATI 


7 

In June Globe-Wernicke national [J 

ivertisit 25.001 readers will be \ 
pressed wit! 1s essaye, “The a 

O'Clock Toll of Wasted Energy”. Be it 

prepared to meet your prospects’ if 
Write today for informatior ; 
( e- We Service ‘ 
‘ } ‘ J 


VICE 


EN ‘] SF. I 
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4 o'clock toll - 





































IKE the blue-coated director of your city’s traffic! 
The Globe-Wernicke Safeguard System faithfully 
and infallibly guides the endless flow of filing that 
makes up a day’s business. 


Show your customer and your prospect the efficiency 
and economy of the Globe-Wernicke Safeguard System. 
Show them how this system, with its 45 degree angula: 
celluloid tabs, guides the eye by the use of color to instant 
selection. 


Every buyer of angular tabs is a warm prospect for th 
Globe-Wernicke Safeguard System. Every buyer of the 
Safeguard System is a positive purchaser of additional 
supplies in the future, and a good prospect for othe: 
Globe-Wernicke equipment. 

There is 5 to 10 times more profit in celluloid angular 
tabs and Safeguard System supplies; and every sale of this 
equipment is a builder to your business. Write 
now for particulars. 


Globe “Weenicke 


CINCINNATI 
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The Gateway to Summer’s Prosperity 


UNE—When the story of half a year’s business passes 
into history—opens the profits of transfer season to you. 
It is the gateway of the summer season. 


Globe-Wernicke Transfer Cases alone, with their eight dis- 
tinctive selling points, give you the edge on competition. 





The adjustable steel fol- Then there are the GW steel files — the 7,000 and 9,000 
lower engages in notches lines; the Five File, King of Them All; Counterheight equip- 
in the sides of the drawer. ; 

She eudie ot enue Ge ment that gives your prospect double use of his space, as 
follower slants permits the filing cabinets and as a counter; guides and folders and the 
easy insertion of the hand é 

to remove or insert fold- Safeguard System. All these items mean profits to you, and 


ers. 


transfer season is stimulating the need for them — NOW. 





Write us for a copy of the booklet, “Clearing the Way for 
Bigger Business”. It will help you solve many of your pros- 
pects filing problems. 


While this is not essensia, Globe Wernicke 


cases are stacked high or 


locked in batteries. CINCINNATI 
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At TRANSFER mE 








TRANSFER CASES 





Lets 
: GUIDES FOLDERS € remit YOu 


: SAFEGUARD SYSTEM 


NEW STEEL FILES 











ARCH FILE 





STORAGE CABINET 










After checking oe 
: out coupon and pin 
| _ to your letterhead- 


Ceo ec ee a - 

















transfer cases are built to render that kind 
of service. 
Solve your transfer problems 


| Aves from now—5 years hence — 


some apparently trivial business 
record, stored away at ‘‘Transfer Time,”’ with 


Steel files 


SP MTR as 


may be far more priceless and indispen- 


Globe-Wernicke equipment. 


sable than on the day it entered your 


office. It always happens 
that way. 


And business men are 
recognizing, more and 
more, that as a year’s cor- 
respondence —a__year’s 
ebk and flow of records— 
passes into the limbo of 
Yesterday, their transfer 
cases must be worthy of 
their confidence. They 
must be sturdy, compact, 
reasonably dust - proof, 


that last a lifetime. 











Transfer cases should be built to stack 
4or 14 high without warping the bottom 
case. That's what you’il find in the G-W 
transfer cases—their easy rolling, reason- 


The Safeguard Sys- 
tem, using angular tab 
guides that speed up fil- 
ing and make play of the 
tedious transfer burden. 
Counter - height equip- 
ment that gives your val- 
uable office space two 
efficiency uses—as coun- 
ters and as files. 

Check the chart above 
and mail this page to us. 
Orbetterstill—consult the 
Globe-Wernicke dealer in 





— EISNER Dn 


your city. He can give 
you expert advice on every 
filing problem. 


and easily accessible, 
whether in stacks of two 
or ten. Globe-Wernicke } 


i} wie Globe-Wervielre ee | 


| CINCINNATI 


ably dust-proof drawer makes your trans- 
fer cases a valuable accessory to your 
general file. 
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The above ad is reaching your best prospects’ in June 
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Dietz Desk No. B66F 


| DIETZ DESKS and TABLES 


J Illustrating one of our three if 
new grades. The above | 
made in genuine mahogany DUR | 
and walnut. With our five i 
grades of straight line desks a 
and tables, should be an at- The Logical Line 
: < : for Your Trade 
tractive line to meet your ae 
. : The Shipping 
complete requirements. On Point Convenient 
. ig to You *« « « 
all our products the writing 
beds are finished with lac- 
quer—the everlasting, beau- 
tiful finish. 




















Write for catalogue; our line 
may be open in your territory. 


THE J. F. DIETZ COMPANY 


CINCINNATI, OHIO 





FREIGHT AND TIME SAVED ARE ADDED PROFITS 
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4 group of units 
from our ‘3800 
Upright Line 





FILING CABINETS. -— 


“STEEL AGE” filing cabinets incor- 
porate high quality construction without 
the sacrifice of beauty. They are electro 
welded throughout, finely finished and 
the trim is of solid bronze in a brushed 
bronze finish. 


The No. 800 UPRIGHT LINE in- 
cludes units for filing correspondence, 
legal and billsize papers, documents 
cards, checks, etc. There are also cup- 
boards and roll curtain units for storage 
of supplies, etc., and housing of books 
and records 


Each unit is complete in itself and 








| requires no detachable finished end 

14 Transfer Cases panels mente fy oe ng 
yy We will be glad to send you our new 

at “STEEL AGE” catalogue 

4 

Ni 


ee 


Corry-Jamestown Mfg. Corp. 


6 West Main Street, CORRY, PENN’A. 


Cable Address 
COR JAM 
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A few units of our ; 
900° Counter 
Height Line j 


NG CABINETS 


“STEEL AGE” units from our No i 
900 COUNTER HEIGHT LINE pro- if 


vide facilities for filing correspondence, 


a 


legal and billsize papers, cards, checks, 





documents, etc 
Card Index Cases 


The construction is the same as in 
the No. 800 line; each unit being com- 


plete and requires no detachable finished 


end panels 


[he units can be had with steel 
japanned tops or linoleum covered tops 


whichever is preferred 


Corner fillers or units are available, 





providing the means of arranging the 


Document File Cases 





counter in a‘‘Z or right angle formation 


to meet such conditions 





Corry-Jamestown Mfg. Corp. 


6 West Main Street, CORRY, PENN’A. 


Cable Address 
COR JAM 
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100% Profit 
100% Repeat 


= Mees in Filing Supplies 


N no other line of goods is there such an opportunit 
profit. With no other line do repeat or re-orders com 
easily when a customer is once established 

















The selling of Filing Supplies is the most interesting branch 
your business. Interesting because it offers the largest percent 
of profit and because every contract, every new installation offers 
an interesting new problem in trying to work out savings in tir 
and labor for your customer. 


The biggest and most profitable sales in Filing Equipment a 
swung by the salesmen who can and do solve the indexir 
problems of the customer. And such sales are made 
minimum competition 





Service System 





in letter and cap sizes with plain cellu 
loid or metal tabs 


Remember a Filing Cabinet of any kind is a useless piece of offic« 
machinery without the indexing. Supplies necessary in an origin 
installation should run 60% of the value of the cabinets, and 



































five years should amount to three times the cost of the cabinet 
With proper service, ‘“‘Supply Business” will give a steady, ¢ 
th stant flow of profitable re-orders 
in 
; [he success of your Filing Department can be measured direct 
19 by the volume of your Supply business Make the most 
| 
4 > 
in f 
| B | 
| rowne-iviorse WO 
e 
. + : 
Muskegon, Michigan | 
! ; Vane epee e 
4 Metal Tabs ¥¥ y R 
ft in all standard sizes, cuts and positions Ayyw ty My ; 
at A H Vv_! 
Hy F wc y i J 
: (EWE Yt Te 
lik ' 
| i 
i ree 
4 
td Card Guides 
Manila Folders ay oc ae ‘ — “eR 
in 3° x 0°, #& x 0 and 5" x 8 ‘ Renan Cunde 
| in all standard sizes, cuts, position and in subdivisions ranging 2 
and weights to 1000 in all standard col 


,} Ask for our complete catalog of supplies 
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a “big office” metal 
desk equipment 


The only desk ever developed in which all of the 
conveniences for business efficiency are built in! 


is “big office” metal desk equipment was devel 
oped to meet the requirements of a mammoth man 
ufacturing organization who desired metal desks 
ore highly specialized than the conventional mod- 
els. How satisfactorily its needs were met is shown 
the fact that already over 3000 of these desks 
ve been ordered. 


\nd now this highly developed “big office” desk is 
lard construction in the 
Metal Desk line 
and because it is being pro- 
duced in enormous volume it 

in be ottered at prices no 
higher than those asked for 


tat 
stale 


lamestown 


Beautiful, Strong, Quiet 
Fire Resisting 


desks. This, too, is an important feature for it 
permits the moving of an occupant or a department 
by simply changing the drawers. Many other not- 
ible features increase the efficiency of these “big office” 
metal desks 


The telephone box is concealed in the rear of the center 
space tree trom knee interference. 

\ metal waste basket which is easily detached for empty- 
ing, also is suspended in the rear 
of the knee space. 

lhe conventional sliding shelf has 
a glass top for tabulations and 
memoranda, 

\ detachable cylinder rack con- 
taining suitable compartments for 





id wood desks 


Four in a row end to end 


Inost important feature 
this new desk creation is 
he fact that each desk has a 
It in conduit which carries 
for telephone 

ictaphone, buzzer, etc. This 
makes each desk a complet: 
nit so that as many desks as 
lesired may be placed end to 


~ 


~~. 


d and close together and 
oupled to the adjoining desks by means of push 
hus one base or floor connection supplies 
irrent for the entire group. Ina large of 
ce this makes possible an enormous saving of space 
The Drawers are Completely Interchangeable 
is means not only that all drawers are inter 
hangeable in each desk but that all drawers fit all 


1 


seven cylinders fits snugly against 
the side in a convenient location. 


J oo 
\ convenience drawer carries a 
convenience tray for pens, clips, 


pencils, ete. 
\ stationery tray with 12 sloping 
compartments to fit the pedestal 
lrawer in the stenographer’s desk. 
A Great Merchandising 
Opportunity 
There are literally thousands 
of “big businesses” whose 
desk equipment needs par- 
allel those of the company 
or whom these “big office” metal desks were built. 
\ll these companies are prospects and their orders 
mean big and continuous profits to the man who 


sells the lea 
The Jamestown Metal Desk Company desires 
dealers of vision to act as exclusive selling 


agents and to that end will welcome requests for 


further information. 


JAMESTOWN METAL DESK CO., JAMESTOWN, N. Y. 





oo 
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Ls 
Ml No. 487-—32x60 inches—pedestal typewriter 
Introducing our new 400 line, This line was formerly 
which is now made 32° made 30” wide but are now 


wide. This line is made in making same 32” wide and 
plain oak with quartered are offering this line to the 
oak fronts and quartered trade at the 30° prices, no 


| 
| | oak S-ply tops 1-1/4 thick. additional charges have 


] h 
oe mate in mehogeny been made for the big im- 











| and walnut finishes with ine 
genuine mahogany and wal- provements. We solicit 
| nut tops. All desks are your request for catalog and 
| finished in lacquer finish. price list. 
| THE JASPER DESK CojiA 


| The Jasper Desk Company and Jasper Chair Company make a specialty load 
| trade the benefit of the car load freight rate. Also eliminate 





Jasper Desk Company 
Jasper, Indiana 
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Introducing the Director, our 
new office chair having the 
three essentials DESIGN, 
FINISH and PRICE. 


In designing the Director No. 
600 Swivel and No. 601 Arm 
Chair, we have attained per- 
fection in Comfort, Durabil- 
ity, and beauty—and are now 
offering you a chair for ad- 
ministrative offices, banks, 
and directors’ rooms that is 
a revelation to the chair in- 
dustry. 


These chairs are lacquer fin- 


No. 601 


ished in Light Oak, Dark 
Oak, Standard Brown, Im- 
itation Mahogany and Imita- 
tion Walnut, and are con- 
structed with the same rigid- 
ity that characterizes the 
entire Jasper ChairCompany 
lines. 


Never in the history of the 
chair making industry have 
we added to our line, such 
distinctive and individual de- 
signs as the Director. Your 
next order should include 
one of each of these. 


ted the carrying of a large stock of desks and chairs. 


a 











eee 
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Jasper Chair Company 
Jasper, Indiana 
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JAND JASPER CHAIR Co. 


_ @ loading pool car loads of desks and chairs, at car load discounts, which gives the 
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EL PRODUCTS 


—— BLES 
—_—EL CABINETS ee STEEL TA 


T= Tu-dor Cabinet and the Steel 
Table illustrate the high degree 
of usefulness to which steel has been 
raised in Lyon Steel Products. And 


usefulness in an office means sales from your store. 


Tu-dor will hold, proof against dust, rodents and 
petty thieves, the valuable records and supplies of 
a good sized office. With a single wardrobe shelf, 
Tu-dor is a wardrobe for several people. The Steel 
Table is rigid enough and its heavy linoleum top 
lasting enough to make it a practically everlasting 
office work table. Its graceful lines and beautiful 
finish fit it for use in the reception room. 


LYON METALLIC MANUFACTURING 





Lyon-made cabinets, of finest furni- 
ture steel, are handsomely and du- 
rably lacquered in grained oak,walnut 
and mahogany or in white, ivory 
gray or standard green. Right construction, cor- 
rect design and perfect finish combine to make this 
cabinet line the finest on the market. 


You will find the Lyon selling plan is built from the 
dealer’s point of view. Quality, prices, 24-hour ship- 
ping service, national advertising, sales co-operation 
—all are aimed at one objective — more sales at a 
profit for our dealers. Write for complete informa- 
tion on the entire line and for our sales plan. 


COMPANY, AURORA, ILLINOIS 





























Send for a com- 
plete price list 
and catalog of 
FOX Fast Sell 
ing Specialties 





rich. attractive cushions are consistent big sel 
[This beautiful cushion is covered with vel 
| either felt or sponge rubber filled. Avail 
wreet lue r brown. 


LIST PRICES 
Felt Filler 








No. 200 \ 161%.” x 1834” $3.54 
No. 2003-B. 16” eo ar 3.0 
Sponge Rubber Filler 
No. 5 J 9 C4 (KM 
No. 4 Mediun 3.7 
N S yrapher > 


Geo. E. Fox & Company 
325 W. Ohio St. — Chicago 
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Inside Dimen- 
sions—9\%" wide, 
14%” long, 2” 
deep. 








Going Big/ 


¢ > HE new FOX Desk Tray is proving to be a 
sensation. It fills an urgent need in every 
fice. Beautiful, durable, well made. Cover, 





‘> 


conceals private correspondence and acts as 
i paper weight. Bound in genuine leather Colon- 
ial Crush Grain in red, blue, green and vealskin. 


LIST PRICES 


No. 147-( Red éée cuss ebousweana $15.00 
No. 147 Red without cover.... 10.00 
No. 147-( OG. «saves sate 15.00 
No. 147-C-—“Gereen ....scenseseeeen 15.00 
No. 147-( VOR .scchsbeewane 15.00 


Trays can be furnished with or without cover. 











The “‘U-NEED-ME” Ka- 
pok filled cushion will not 
pack and lose its resiliency. 
It is covered with blue, green or brown velour. Kapok 
ncl Tufted. Excellent material and 


fine workmanship. Made in two sizes. 


LIST PRICES 


No. 2002-A. 1614"x1834”, $5.50 No. 2002-B. 16”x17”, $5.00 


(Specify color desired) 
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| The INADRAWR 
i 
No. 101 : 
THE INADRAWR is the efficie:ucy 
device for typists and stenographers. 
Handily placed in the desk drawer it 
keeps stationery, envelopes and forms 
neatly filed and instantly available. It 
is made of 28 and 30-gauge cold rolled 
steel and finished in highly polished 
enamel or natural grain. Built in 
standard sizes to fit desk drawers. 
Made in Light or Dark Oak or Ma- 
hogany. Size, 8 15/16" x 3 3/4” x 19”. 
Capacity, 1 tray for envelopes, 3 for 
legal size papers, 3 for regular letter é CT AR / 
heads, 4 trays ranging from 3/4 letter 
head size down to telegraph blanks, 
and 1 open box tray at the back. Trays trans arent des ad 
hold approximately 75 sheets each. 
More than a mere convenience; 
ToS’ y 
a NECESSITY! 
No. 102 
EAUTIFULLY finished and substantially made, the 
ROSCO Transparent Desk Pad is needed by every 
executive --every sales manager, accountant, clerk-- 
everyone, who works at a desk. 
The smooth glass affords a perfect writing surface, 
and it can easily be raised by inserting one finger 
through the hole in the base* provided for this purpose. 
) Fingernails will not be broken; the desk need not |be 
if Made in Light or Dark Oak or Ma. marred or scratched by a knife, screw driver or instru- 
1 hogany. Sise, 8 15/16 x 3 x 19 inches. ment generally used to raise glass from desks. 
ik Capacit: = e Memoranda and frequently-referred-to data can be 
y: 1 tray for envelopes, 2 for k honeatis th Aes ; 
d legal size papers, 1 for regular letter ept beneath the glass top and never be mislaid or lost. 
| heads, 1 for 3/4 letter heads and 1 open And such things can be removed as easily and quickly 
: box tray at back. Trays hold approxi aay drawer cae be opened. , 
mately 150 sheets each. ade in six different sizes and two different styles. 
The frames are finished with heavy, cloth - lined 
| leatherette which is more durable than wood. The 
finishes are golden oak or walnut, weathered oak, ma- ' 
hogany and light oak. 
Dealers: Write for further details and the new illus- : 
trated catalog on The ROSCO Line, together with a ' 
No. list of net prices and YOUR discounts. 
! Ravenswood Office Specialties Company 
i 1800 Newport Avenue Chicago, Illinois 
WT 
Me 
i} Made in Light or Dark Oak or Ma U t 
i hogany. Size, 9 x 23/4 x 15 1/2 inches. : 
Kp Capacity: 1 tray for envelopes, 2 for . 
ie regular size letter heads, 1 for 3/4 and Office Devices 
ma |) 1 for 1/2 size letter heads. Trays hold ’The hole throust 
' . eo oO ough 
approximately 150 sheets each. which a finger is 





. 

placed to raise the 
glass, is indicated 
by the arrow 
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A New Name and New Business | 

| Whole hearted dealer cooperation has re- | 
sulted in an expansion of our business to iy 


eight times its original size. Present ca- 
pacity permits one hundred desks a day. 


Changes in business necessitated a change 
in name to prevent confusion in our line 


and make clearer to dealers our position. 


The Indiana Desk Company succeeds the 
Jasper Novelty Works and the company 


now takes a place in the front ranks of 
quality desk builders. 


To dealers familiar with our previous lines, 


RS ES TRIS me 


no introduction is necessary. Jo others an 








opportunity to present fuller details is re- 







quested. May we tell you more about our- : 
selves and how vou can benefit with our 
line ? 
JASPER, INDIANA 
If it’s a desk we make it Formerly Jasper Novelty Works) 
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Are you ready 
to meet BIG 























The “Y and E” Efficiency 
Desk is a desk and file in 
one. Drawers operate on 
roller bearing slides. Every- 
thing at your finger tps. 


“VY and E” Filing Cabinets 
in wood and steel cover every 
possible requirement of an 
office. Ask to see the “‘ Y and 
E” Firewall Steel File 
which protects your papers 


from fire. 





























The “‘Y and E” line in- 
cludes complete machine 
posting equipment and sup- 
plies. Above ts the latest 
type of “‘ Y and E”’ Machine 
Posting Tray. 


LEDGER POSTING 


SAFES ... OFFICE 


‘Y and E” Record Cards 


and Systems for every kind 


of business have been fa- 


mous for forty years. They 
will keep your office run- 


ning smoothly. 


TRAYS... LEDGER CARDS and SHEETS... 
SYSTEMS and SUPPLIES ...STEEL SHELVING 


BUSINESS? 


TEP right in and meet it with 

confidence and the backing of 
the “Y and E” line. 
“Y and E” quality has history and 
national recognition. Its line in- 
cludes files and desks of both steel 
and wood, office systems and sup- 
plies, machine accounting equip- 
ment, steel shelving and safes. 
With the same confidence that you 
equip the one-man office you can 
feel sure of pleasing the biggest 
bankers of your city with working 
equipment made necessary by the 
new merger. 






































“VY and E” Steel Shelving The‘ Y 


and 
comes in a variety of widths, cludes *“‘A’”’ and “‘B 
heights and depths to meet Safes, tested and cert 
every shelving need. Good the Underwriters’ L 
looking, easy to install, eas tortes They ha 

to move , heroes of manya 


DESKS... 





Jui 
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YAWMAN 4% FRBE MFG.(0. 


655 JAY STREET ROCHESTER, N. Y. 


Export Dept.: 368 Broadway, New York City Cable Address: *‘YAWMANERBE,"’ New York 


STEEL and WOOD FILING CABINETS 
BANK and LIBRARY EQUIPMENT 
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First Appearance 


of the NEW 800 line of 
ORPIN DESKS 





More than distinctive appearance—not only 
will they attract a new and worth while trade, 
but they will give first-class service and live 
long. Beauty of design is a powerful sales 
influence of which any salesman should take 





( full advantage, but responsibility to his cus- 

tomers for satisfactory performance and 

C durability requires that he look well to the 

I. construction. 

\j | In producing this new 800 line, we have made 
sure of its durability; every piece of wood, 


every glued or dovetailed joint is as depend- 
able as that in the old, reliable ORPIN line. 


3} Genuine mahogany and walnut are used 
y throughout. The design is readily matched 
2 from the regular stock of nearly every office | 
. chair manufacturer. 
{ 

! | 


Back of this new ORPIN 800 is an extensive 
: line of seven distinct grades and the New 
England reputation for skill and conscientious 
effort. Beginning in 1874, this business has 
grown and improved the convenience and 
appearance of the product, at the same time 
maintaining a strict standard of quality. 
Dealers who have sold the line will comprehend 
the value of these new desks. The price rivals 
that of old models and makes possible a very 
good volume. Further information will be 
sent promptly on request. 


| Orpin Desk Co. 


121 Medford Street, Charlestown, Mass. 











No. 860 P IT 
Pedestal Typewriter 
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Opens and closes 
Like-a-Book— 
but Automatically 


Just tilt the front forward 
and the compressor tilts 
backward -- Automatically 


Sales Jump-- 


as Automatic Filing Improve- 
ments are becoming known 


Demonstrate Automatic Filing Advantages and then 
buyers will have no other. 


No. 5910U 





Derby Comfort Again 


how Derby 


Automatic “V” Expansion—add Convenience and Vis- 
ibility, which speeds filing, prevents errors, reduces 


7 - - : Many have wondered 
fatigue and increases usable filing capacity in less 


the comtort ot Correct Posture chait 


floor space. tered chair patterns where the Correct Posture; 
Automatic Compression—protects records in less space, eat construction 1s, of course, imposs 
reduces fire hazard. answer is found in Foster Luxury Spring 
Instead of the customary spring seat 
Send for Catalogs and investigate the differ- tion, Derby uses a bed of little spring 
ence. You now can have more than merely are so small and so numerous that thev g 
high quality for reasons to sell high grade neath every pressure put upon them 
equipment over the commercial grades. selves into a mold of the seating structur 
the customary spring seat, merely a general 
The Automatic File & Index Co. formed. 
West 11th St. Green Bay, Wisc. rhe backs of the Derby upholstered « 
Complete central display at our Chicago Branch Store i similar bed of springs which adjust 
40 So. Wells Street the curves of the pine and assist 


per support 


Der! yy upholstered are not correct postur 
Three Famous Desk Files— she sense of the Dethy chairs mad 
The BIG LEADERS with progressive office outfitters. Thor npson patents but they do secure a 
Every desk worker a live prospect. g comfort for those desiring the upholster 
ind IA CK 
1) I ike cl ilt ( 


P DERBY & Co. wwe Hh 


Chairmakers for83. years 
GARDNER, MASS. 









The famous AUTO- 
Desk Combination. 


Automatic Desk Cabinet AU TO- Desk 
in Steel—for Personal Effi- File—on caster 





ciency. For individual or stand, opens Helps organize One Park Avenue 197 Friend Street 
department matters, unfin- like a book for desk work. Keeps ‘ 
ished business, etc.—all instant refer- desk top clear with New York City Boston, Mass. 


instantly available within ence. all matters in good 
arm's reach. order. 








a te raed 























THIS GLADSTONE Suite graciously typifies the 
modern trend in office furniture design. Refreshingly 
apart from the conventional and commonplace — yet 
carried out ona note of dignity and substance which 
characterize those offices where success prevails. A com- 
plete suite—in American Black Walnut, of course. 


L_EOPO ts 


THE DESK OF SUPREME DISTINCTION 


LEOPOLD DESK CO., Burlington, lowa 





















































With this unique display it is possible to ex- 
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Universal Interlocking \ 
FILE UNITS } 
| Here's a | 
| i 
Novel Way | 
to display business tables | 
without eating up space | | 
! 








FILE UNIT is a complete single hibit a full line of St. Johns business tables in ie 
4 4 4 ‘ 4 t Jf . j 5 3 
y , as ae . the space occupied by one table. H 
- drawer cabinet built to interlock. a | | 
If you've hesitated to carry business tables be- | 
a cause of lack of space, or because you didnt | | 
Pressteel Interlocking File want to tie up capital in them, write at once | 
Units enable the dealer to for full details of the St. Johns business table | 
supply the demand for a wide plan 
range of filing cabinet as Under this plan it is unnecessary to increase your 
semblies from 2 small stock inventory or to carry any stock other than the 
: display illustrated above. We have warehous- 
>] Ss ' ' . : 
. ee. ing facilities that assure quick delivery to your 
‘ customers 
’resst aw J { pe se .) , , . 
| ae teel Units, because of [Thousands of office appliance dealers have 
their stock advantage, so taken advantage of the St. Johns plan to win 
ereatly increase turnover business table business that was lost to them 
that vou more than double before. Why don't YOU do the same? 
the profit on capital invested Oc jusiness Tables are made in Oak, 
. . "he 1 : yuarter r plain; first quality quartered Gum 
in this class of merchandise. Mahogany finish; and Northern Gray Elm 
The under construction and mitre-joint 
plank ge are exceptionally ~~ Dome 
, ee . -e ra vith 3-plyv bottoms Ss pped . 
ressteel IN ERL 4 I. \ 1S + with Cate conetmestinn. 
sis tee cae ST. JOHNS TABLE CO | 
this family and brings to the . J . 
dealer the type ot specialty CADILLAC, MICHIGAN 








which he must handle if he - 

would meet the competition | oh 

of the future. * 
— nae } 

Pressteel Engineering Corp. abl | 

342 Madison Ave., N. Y. 


EE NEE I he gel ere 




















<= 
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Set 
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Special Steel Furniture 
Affords Dealers 
Special Profit 


Steel furniture of a special de- 
sign or for a special purpose, is 
not called for as frequently as 
standard items, but the dealer 
whois able to supply Imperial 
special equipment earns a 
special profit because he carries 
no stock. He provides merely 
the field service, outlining the 
requirements. Blue prints, 
plans and prices are furnished 
. /him promptly. 











An Imperial dealer can offer his cus- 
tomers a special service which reacts 
favorably toward developing a 
steady trade. May we send you 
further particulars ? 


This is a specially designed steel omnibus that meets the 


. . IMPERIAL 

exacting requirements of one of our customers. It is a unit of 
one of the many completely satisfactory installations made by STEEL CABINET COMPANY 
| Imperial during the past twenty-two years. go ot nena 

















<® the Reputation of the Chair 
— that’s the Bettcher Iron 





Every part of the Bettcher Pressed Steel Chair Iron is 
co-ordinated with every other part. There is no lost 
motion—no unnecessary metal—no tendency to work 
loose and become noisy. There is a positive direct 
thrust spring action which works easily with practi- 
cally no friction and without noise. 

Chair manufacturers can be sure that Bettcher Irons 
will safeguard the reputation of their chairs 


Write for information. 


The Bettcher Stamping & Mfg. Co. 
3100 W. 61st St. Cleveland, Ohio 


l ook 
for the 


Triangle 
Han lle B . 


PRESSED IGS 


STAMPIN 
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Valley City Desk Co. 


GRAND RAPIDS, MICHIGAN 


-* —-* 








ROBARCO VERTICAL FILE FOLDERS 
and TRANSFER STORAGE CASES 


Robarco File Folders—four grades 


ranging in weight from light to extra 
me heavv—straight or tab cut 
} Sizes—letter, cap and guide height—neatly 


Fifth Cat hoxed 100’s 
— eee | , Send for price-list and complet« 


ee \\ set of samples 





Robarco Transfer Storage Cases 


| eis \ of wood or metal—provide an efficient, 
| SMR ~L exe i ; 
ce: —W/ inexpensive means tor storing transferred 

= 


rece yrds 


| Wood Boxes substantially constructed 


. nen of kiln-dried basswood, with dovetailed 
Pz e and glued corners covered with em 
Jiraight Gat hossed paper. Strong and durable 


Stocked in bill, letter and cap sizes 


et Metal Boxes —made of cold rolled 
i — steel, black japan finish THEY LAST 
INDEFINITELY. Stocked in letter size 
mnly—special sizes for individual require 
- J ments, to order 





Deseriptive Circulars and Prices 
sent upon request 


ROCKWELL-BARNES COMPANY 


823 SO. WABASH AVE CHICAGO, ILLINOIS 








= 


os 
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FOR REAL DIGNITY 
USE OVERSTUFFED 


Office chairs in overstuffed 
leather are unsurpassed for 
dignity, an atmosphere of 4 
character and quality. 











No. 1701% 


Executives and directors who 
appreciate the importance ot 
appearances specify them for 
offices and rooms where busi- 
ness policies are formulated. 


W. H. Gunlocke Chairs are 
examples of the finest in design, 
construction and finish. They 
are made to give years of ser- 
vice and to retain their fine 
qualities throughout the years. 
(Ggunlocke Chairs are good chairs 
for your trade. 








| c 




















| | Ay THE W. H. GUNLOCKE CHAIR COMPANY 
1 Py wee WAYLAND, NEW YORK 


EEE CCC ~/ 
li i A i i i i i ill tl lt lll ls li ll ll - 


Wood Transfer Cases |: 


With Heavy Fibreboard Cover 
LETTER -- LEGAL -- BILL SIZES ; 


The Cheapest and Best : 
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A number of our dealers sell several gross annually. You can, too 
7 M 
Order a dozen today. 
. r4 


Imperial Methods Co. 


FOREST PARK, ILLINOIS : 
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Generating a High Pressure of Good Will | 
These Desks Sell Themselves | 





ne ae ae He Oe 


see he 


High pressure salesmen are not essential in selling Jasper 
Office Furniture Co. desks. They sell themselves---salesman- 
ship is inbuilt. It stands right out in appearance and per- 
formance. Drawers lock and unlock positively and move 
readily ; neat lines, flush drawer fronts, broad panels and neat, 
tasteful hardware---every part of the desk talks to the cus- 
tomer in language he understands. 


cc ae i icc anand hilt i a Bini 


You should know more about these remarkably good desks. 
May we hear from you? 


JASPER OFFICE FURNITURE COMPANY 
JASPER, INDIANA 


a oe 





SS 











No. ST-660 
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What a difference 
a few extra hours make 


nary results 


a standard of high repute is another way 


moderate prices 





—— 


The extra hours devoted to the construction 


Ordinary methods produce ordinary desks. Out-of-the-ordinary methods 
extra attention to details, extra hours of labor mean above the ordi 


Building a desk that will “get by” is one way Bullding it to sustair 


What a difference a few extra hours make It is an advantage ver 
much worth while, both for dealer and user 
Band G Desks are made to meet the demand for better quality a 


BENTLEY & GERWIG FURNITURE [COMPANY 
Parkersburg, West Virginia 


APPLIANCES Mme 





ot a B at i ty Le SK aA e 
not visible in the price tag, but they are evident in its quality They 
mean extra service to the user 








y 








r 
Square Feet 


or Cubic Inches e 


Every store, office, and machine shop is paying 
rent for wasted space, using square feet for cubic 
inch needs. Hundreds of small parts and odd size 
forms can be stored, indexed, and labeled, quickly 
available, in space now wasted on dozens. Service 
Steel Units multiply space value, increase efficiency, 
cut down time, space, and labor costs 


Adjustable drawers, 13 sizes; 5 styles. In any desired 
combination, Fire-resisting, dustproof, rustproof, waste- 
proof. No bolts, rivets, or open joints exposed. 


PrerPe eee ere 


Style B Drawer 
8 23/32” wid 
1 3/16” high 
13%" deep 


Dandy proposition Service Steel Unit No. 106 
for live dealers. Py mpg I eg mn ge 
Write for details. Very reasonably priced 


Service Steel Products Corp. 


914 W. North Ave. Chicago, U. S. A. 


(38364 

















Little Items of Small 
Cost but Big Profits 


Office accessories equipment t 


out the well furnished office such as « 

tumers, small tables, wardrobes, are great 
ly needed by nearly every office. Small 
inexpensive articles but the total : 
month’s sales means a nice profit A re 
you getting as much of this business a 
vou might ? The Furnas line can help 
you 





FURNAS 
FURNITURE Co. 


INDIANAPOLIS 
IND. 


New Items in the line. 
Send for new catalog just out 
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-: 101 YEARS OF MANUFACTURING EXPERIENCE — f a 
. | 
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# 
This chair is There is a swivel 1 
No. C 3004 CX chair to match i 4 





























~~ 7 
This Line Improves Your Service! STYLE AND STAMINA 


ail 











spa ie SELEY SE EERE 


eS Te TT Ee PS 































\ really etncient office should he laid out act ord HIS modern HW chair has the style 
ing to the business requirement; if the various 3 FE 
departments work best hand in hand, they that better offices demand today— : 
should be closely associated. If certain sections and the stamina to serve which every ee 
pers bes he otected from needless inter ‘ ° Y 
ath. ean ADD-A-UNIT gern ont will purchasing agent seeks. Of course, it | 
serve with best results. ADD-A-UNIT sections is guaranteed by Heywood- Wakefield t ( 
fit exactly; they are easy to get and easy to ‘eng is : : ca4 
erect: dealers are finding many opportunities and, of course, It will make money | 
to recommend them. Write us for informatio for you. hi 4 
1 - 
1° +4 , ae —- — - Pi 
Add-a-Unit Partition Co., 872 W. North Ave., Chicag ¢ : A a} | 
ct Veywood-Iakefield i 
‘ REG a rF «+ Bc a | | 
Baltimore, Md. Los Angeles, Calif. } : 
Add-a-Unit Blum Mis bo Arai H| 
Buffalo, N. Y Philadelphia, Pa. 6a 
Chicago, IIL. Portland, Oregon ie 
PA RTITIONS Kansas City, Mo. St. Louis, Mo, } 
San Francisco, Calif. ig @ 
4 | 
TT | 
. ' 
Approved by Minnesota | 
Public Health Associati | 
ublic Health Association | 
SITTING—“Keep the trunk of the body : 
in the same position as when walking; do : 
not bend at the waist-line; do the bend i 
ing at the hips; lean backword or for 
ward as much as you choose, but do not : 
buckle in the middle.” (Extract from cir : 
cular wssued by The Minnesota Public Health 
Association 
A Scientifically Correct Chair | 
In order té work properly the body must 
It is impossible to sit incorrectly in the 
new. Scientifically Adjusted : 
EFF & C Chairs | 
T he redu tatigue mcrease emcien : 
relieve vackaches and increase power! | 
resistance to disease ) 
We would like to explain to you in detail : 
) } corres i | ' 
t a . “ 
Send for Circular re 
ifa | 
, THE FRITZ-CROSS COMPANY / 
ASK YOUR Aha~ DEALERS! | 
DEALER ABOUT THE @ OA somes WRITE FOR | 
th pst INFORMATION 








CHAIRS 


HAMM BUILOING~ SAINT PAUL’ MINNE SOTA 








oo 
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| The New CUTLER Catalog | 
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4 ) The Cutler Blue Book portrays the New Gutler. Within its 96 pages of pictures and 


text the many advancements that have taken place in Cutler merchanaising and the office 


furniture industry are portrayed in a manner that will illustrate broader business building 


; 
possibilities to ‘you. 


ee ~ 





CUTLER DESK CO., BUFFALO, N. Y., EXPORT OFFICE: 368 BROADWAY, N. Y. C. 
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: 4 
A BLUE BOOK OF THE OFFICE | 
iC t 
: 
FURNITURE BUSINESS THAT SHOULD i 
A 
BE WITHIN YOUR EASY REACH fi. 
. 4 
it 
A 
| 
j 
“Wnite for Your Gopy \ 
Gee? Ge DD Ge Ge Ge? Smee Gee? Oe 920 26 ee, FO 2 | 
| 
:| 
The Cutler Blue Book is a catalog of that rare and unusual type which office furniture | 
dealers keep within easy reach. It is a practical, business-like guide to careful buying and i 
profitable selling. In beautiful pictures and interesting text it illustrates and describes the | 
complete Cutler lines and famous suites in a manner that strives to do justice to Cutler quality. : 


You will take great pride in using the Blue Book to illustrate to your customers Cutler 
desks and suites that are not on your display floor. It will quickly prove to be a power- 


ful selling instrument and an indispensable ally in the hands ot yourself and your salesmen. 


If you are not a Cutler dealer, it is doubly important that you write for a copy of the 
Blue Book. It will confirm your belief that Cutler with a century of experience and 


reliability behind it, is now new in its ability and willingness to help you to greater money 





making possibilities in your business. 





CUTLER DESK CO., BUFFALO, N. Y., EXPORT OFFICE: 368 BROADWAY, N. Y. C. 
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SOUTO 


*€ Standard’”’ 
Posture Chair 


No, 10918 


POSTURE CHAIR | 
remains in fixed posi ¢ y 

tion when adjusted tu argest anc 
fit the back 


Ball bearing collar on the world 


chair iron to prevent 
wear 
Quartered Oak—Imi 


tation Mahogany service. 


Imitation Walnut 


B. SOUTO COMPANY The Quigley Furniture Co. 


21 Murray Street New York Whitesboro, New York 











THE.New Improves We manufacture the 
ic tt es Office Accessories in 


with prompt delivery 


Two Widely 
Sought 
Num- 
bers 














“— 





best line of 








backed up 


No. 66 




















F you want a line of good desks—a line offering the 
right desk for every purpose—and if the Evansville 
Desk Co. is not already represented in your territory, 








write us. We would appreciate your order and can EVANSVILLE 


assure you we can demonstrate to you that we have ex- 


DESK CO. 


ceptionally good values in our desks. A trial order will EVANSVILLE, IND 


convince you that our desks are just as represented. 





_ 
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SILVRAY 
INDIRECT LIGHTING 


] ' lee ¢ leah? } ; 
Silvray, indirect lighting, is the nearest approach to daylight becaus« 
of the patented Silvray bulb—an exclusive feature 


a totally indirect light, soft to the eye, and entirely 
glare and shadow 


which produces 
tree from both 





] 


| e patented silvered bv our secret prox 


is a reflector 
1 project the light upward to the which it is 
redirected to the working surface 
Silvray Indirect Lamps are made of heavy gauge materials embody 
ing the finest workmanship. The desk lamp illustrated is furnished 
in either Statuary Bronze or Verde Green 


Che quality of Silvray Indirect Lighting, is well rep 
J ré sented by the cl aracter oT ealers such as Pomer 
d antz, John Wanamaker, H. K 
Tee 
ha \ 


Brewer & Company 











oR Brokaw Brothers, Hale Desk Company, Clark & 
Gibby and other such well known distributors who | 
have found Silvray profitable to handle ony me 
. = - Student 2 Lamp 


SILVRAY COMPANY, Inc. 


FIFTY-FIVE W. SIXTEENTH STREE1 
NEW YORK CITY 








‘The Bulb and Reflector in One”’ 








CURMANCO = | } Ditty yer ot knowing bow 


LETTER RACK 


2nd and Tyler Sts., 
ST. LOUIS, MO 


Manufacturers of Office 
Chairs and School Seating 


OLIVE GREEN ART STEEL 


Letter Size 114 x 9 x 13 Inches 
Cap Size 15 x 9x 13 Inches. 

This Letter Rack grew out of a demand by 
large firms for a substantia! rack for holding 
Letters, Orders, Freight Bills and many other 
forms. Made of heavy-weight Art Steel, elec- , 

5 . exhibit o8 
trically welded together, all one piece, reasonably pag peed 
priced. Dealers this is a profit getter. a a 
666 Lake Shore 


Currier Manufacturing Company aa oe 


N. W. Terminal Bldg., Minneapolis, Minn. 
A. H. DENNY, Inc., 356 Broadway, New York, Distributor 








is your quality assurance of 
CONRADES Chairs. 
them with confidence. 


Sell 


CONRADES MFG. COMPANY 
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PAGES 4 AND 5 OF 


EIGHT LINES 


OUR NEW CATALOG 


INCREASE 


YOUR DESK BUSINESS 


90% 


IF YOU DON'T THINK SO 


Vo. AM 3160 





INCLUDING ATTRACTIVELY PRICED 
SUITE GRADES 


WILL 








INSTEAD OF TRYING TO BEAT 
COMPETITION BY OUT-GUESS- 
ING ITS PRICES, AVOID IT BY 
SELLING AN ENTIRELY DIF- 
FERENT KIND OF A DESK. 


Why work at a disadvantage wher 
most any one of the ‘10 Points 
Wagemaker Construction is suffi 
cient to insure the order 

Let us tell you what new style cor 
struction means to your customers 


WAGEMAKER COMPANY 


GRAND RAPIDS MICHIGAN 

















GREENEVILLE 








HOOD CHAIR COMPANY | |! 


Manufacturers of high grade Office and School Chairs 






HOOD CHAIR COMPANY 


ing 


Send 
tails 





TENNESSEE 





Dealers 
j The Tiffany is 
} a qui 


you c 
with 


The Tiffany 


matlie 


300 North Broadway 


| norh ADJUSTABLE STAND CO. 
3 






eck turn- 
> aageociee 
an pu 
re ry 
fo de 


a new adjustable stand 


wit a improved and perfected . atures a 
| abl he sad to hold any mac n Its all stee 
| struction, light we — sturd rigid assemb! é 
1} pianatng Olive green—on irop leaf in Olive greer 
stand black—finish m ake t a most desirat 
venience Rack and gear movement permits 
and lowering at will The solid base, with ca 
allows the stand to be moved easily wit! dang 
Write us for of upsetting or marring even a highly i flo 
photos and prices Free from vibration, creeping or _ sliding Prices 


1 on request 


St. Louis, Mo 


° jj 
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Only a complete line 
could completely equip 








is coe ~_ ae q 
- - - ee - ~ ; st t 
Sissies. dq | 
¢ ‘a x - * 
-_— fo ; 
x F . | on 
Showing one of the cs ——— ie ae ~ . : 
offices of the Alumi- : Many Art Metal } 
num Goods Mfg. desks were required ; 
Co., completely Art to complete this { 
Metal equipped. large installation. 





these offices 
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Over 100 Art Metal four-drawer files installed 
for the Aluminum Goods Manufacturing Co., 
Manitowoc, Wis. 


The diversified Art Metal line enables dealers to furnish 
every item needed in a large office installation 


Like most large buyers, the Aluminum 
Goods Manufacturing Company desired 
uniform equipment to meet their 
complete requirements. Uniform not only 
in color and design, but in ease of opera- 
tion, strength and cost; complete not 
only in part of their offices, but through- 
out every room. 

That’s why the Art Metal dealer got 
the business. He offered a complete line 
of modern steel office equipment with a 
world-wide reputation for uniformity, 


quality and high efficiency at low cost. 

Art Metal manufactures 395 different 
items—the world’s most diversified line 
of steel office equipment. Thus, the Art 
Metal dealer can estimate and furnish the 
largest job complete in every detail. His 
customers never have to shop around for 
odd pieces of equipment. 

Art Metal service to dealers is no less 
diversified and complete. It is carefully 
planned to effectively assist them in get- 
ting more office equipment business. 








\re Mata 
Steel Office Equipment 


Jamestown, New York 
U.S. A. 


THE WORLD’S MOST DIVERSIFIED LINE OF STEEL OFFICE EQUIPMENT 
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Built for the Needs 


of Your Customers 


The construction of these tables has 
been tested “in the scales of time and 
found” to meet with the general ap- 
proval of thousands of satisfied users. 


[In Samson styles, sizes and finishes 
you will find just what your require- 


ments demand. American Walnut, 
Mahogany, Oak, Birch and Gum with 
a variety of finishes. Tables are 


stocked in sizes ranging from 36 up to 


144 inches. 


Mutschler Brothers Company spe 
cializes in high grade Office and Direc- 


tors’ Tables and through large scale 
production you can get maximum 
quality and durability at a minimum 
cost. 

We will welcome the opportunity of 
giving you further information on 
Samson Tables. Write for Catalog. 


FIVE HUNDRED FOUR MADISON STREET 


NAPPANEE, IND. 





OFFICE AND OIRECTORS' TABLES 











MUTSCHLER BROTHERS COMPANY 
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A Better Service 
For Desk Users 
exclusively GUNN 


Made in Grand Rapids 


Help your trade to get the best results 
from their staff. Sell them the unex- 
celled service of GUNN LINO. These 
distinctive desks do more than enhance 
the office interior. They promote 
accurate vision and add to the user’s 
comfort. 







It Isn’ta 


NO 
Unless It’s a 
GUNN 





The Gunn Furniture Co. 
GRAND RAPIDS, MICHIGAN 


Branch Offices and Salesrooms 


11 East 36th St., New York City 
1027 So. Broadway, Los Angeles 
109 Stevenson St., San Francisco 
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“At first this new wave of hand-to-mouth buying 
had me worried. It looked as though all of us man- 
ufacturers were right up against it. 


“Orders came in for numbers we couldn’t pro- 
duce. Stocks we were producing didn’t sell. Orders 
were never in step with production. Our produc- 
tion control was all wrong! 


“So I began casting about for some way to beat 
the game,some method of stock and production con- 
trol that would take care of these lightning changes. 


“And at last I found what I needed—Acme Vis- 


over a few trays of visible cards, just where I stand, 
at any given moment, not only as to production, but 
as to stock, purchases, sales, credits and collections. 


“I know at all times how my production fits my 
orders and can tell pretty well anything else that I 
need to know. 





“Get your finger on the pulse of your business, 





ible Records. Now I can tell, by running my eye’ 


“No sir! ’'m not bufftaloed by 
hand-to-mouth buying any more” 


Jim, and you won't need to worry. It’s guessing 
facts instead of knowing them that does the harm!” 


*%* *+ &© & & 


You won't have to guessat factsif you keep Acme 
Visible Records. Andif you want todeal successfully 
with hand-to-mouth buying, or any similar prob- 
lem, you will find Acme your most valuable ally. 


How innumerable 
firms have solved 
justsuchproblemsis 
the subject of anew 
book we have re- 
cently published: 
“Profitable Busi- 
ness Control.” 
We'll gladly send 
you acopy with- 
out obligation if 
you'll mail the 
coupon, 





: 


ACME CARD SYSTEM COMPANY 


116 South Michigan Avenue, Chicago 


¢ 
P 
5 


Gentlemen: 


f You may send me your book 7 You may send your nearest 
“Profitable Business Control” representative to see me 


Please write me concerning 
L your system for handling records, 





Ss NAME — 





FIRM NAME. a 





ots ae 


















| 
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easy to Clear file to 
insert or remove checks~ 
Headings Insertable 


Cettutoided 
Tab is on front of folder~ 
P 








Check Accumulator 


©-ALERS will find a ready sale for this very 

ingenious device which every bank needs. 
Check Accumulators are designed for the filing of 
cancelled checks of depositors in such a way that 
they will be easily accessible and efficiently 
handled. Two sizes fit nearly all makes of files 
and trays. Accumulators have Insertable Cellu- 
loided Tabs and are made of Leathertuff stock. 
Headings can be inserted and removed at will. 
Also opens up a sale for Wabash Steel Tab Check 
File Guides as shown in bottom illustration. Go 
after your Bankers now fora real order. They'll 
thank yéu for the helpiul idea. 


Write for Samples and 


Prices 


The WABASH CABINET CO. 


Wabash, Indiana 


“nuEings ip 


~~ olny 

















SELL STEEL 


The Serviceable Equipment 


Both large and small concerns, the most dis- 
criminating buyer and the economy man, appre- 
ciate the superiority of steel office files. Above 
is illustrated our grade “A” filing cabinet, sup- 
plied in letter and legal sizes, finished in olive 
green or grained mahogany. It is made also in 
three-drawer, counter height and can be equipped 
with general lock. 





THE BENTSON 


Steel Transfer Cases 


operate easily and stand rigid, even when stacked 
right up to the ceiling, by reason of our stacking 
interlocking arrangement. They are made in four 
sizes: Letter, legal cap, invoice and ledger. They 
can be fitted with sanitary leg base, with rollers, 
or with follower block and rod. 


The BENTSON line also includes a com- 
mercial grade filing cabinet, storage lockers in 
desk height and in full, clothes locker height, 
also a cash service unit, and steel card index 
sections. 


“Write us for circular and discounts. 
The Bentson Manufacturing 
Company 


AURORA - ILLINOIS 
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Office Chair 
Value 











In stocking Alma Desks and 


office equipment, vou meet the 
demands of the majority. 

For aside from compellingly 
low prices are Alma’s features of 
sound design and rugged con- 


struction. 


Combine these advantages with 
a complete range of numbers for 
every need and you have a line 
that meets the demands of the 


majority. 


\\Vrite for prices and description. 


OFEICEX 


GAREY 


\BURNITURE” 








ALMA FURNITURE 


COMPANY 


HIGH POINT, NORTH CAROLINA 

















Similar patterns 
of different makes 
may look alike. 
The purchaser 
cannot judge from 
mere outward ap- 
pearance. Real 
value of an office 
chair is measured 
in years of satis- 
factory service, 
such as Johnson 
chairs have ren- 
dered for more 
than half a century 


JOHNSON CHAIR CO. 


CHICAGO 
FACTORY AND SHOW ROOMS 
4401 WEST NORTH AVENUE 
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Comfort 


Executive and Directors 


Modern in Style 
The Marble & Shattuck Chair Company 


Cleveland, Ohio 


*‘Designed for Comfort and Built to Last’’ 





and Service 











COSTUMER 
ERE’S an honest-to-goodness ] 
Costumer—metal from top to 


toe. No wear-out to it. A real 
piece of metal furniture. 

Base cross-locked and welded— 
can’t come loose from post. No 
screws. 

Solid cast bronze hooks. 

Baked enamel egg-she!l finish. 

It’s so well-balanced that weight 
of clothes will never tip it over. 

Not expensive, either. 

We can quote you list and dis- 
count on any finish—oak, walnut, 
mahogany, green—by return mail. 


The Sanymetal Products Co. 


1605 Urbana Road - Cleveland, Ohio 
























Cell-o-lights | 


offer Better Quality 
Lower List Prices 
Larger Discounts 

No Sales Resistance 





Ai mmplet e line of Lamps and Refl 





equipped with Cello scientifically « 
structed daylight iens« 

Send for tllustrated catalog showing 

complete line ttih prices 


A. 


INCORPORATI 


19 West Houston ‘Sune, New York City 
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| | 
Nowe Plate th MI UG Dal 


Interchangeable 

Letters 

Attractive Oak, Mahogany or Walnut desk plates—white 
celluloid letters on black background—easily and quickly 
changed 

Just fill out the coupon below and we will send you one im 
mediately, charges prepaid 

If you are not more than pleased with the fine quality and 
surprisingly low price, return the plate at our expense 


A profitable seller for dealers at a good discount, 
R. W. CLARK MFG. CO. 


4311 E. Ravenswood Ave. Chicago, HUlinois 
a a ia I Sr rr a ar es = XXX VKM KN | 
Gentlemen 

Please send desk plate for inspection We w keep 
and remit, or return plate in 10 days 
Firm 
Street 
rown : State 


J Ne 
ASK about our valuable 
exclusive selling franchise 





HAW.W: ALKER 


MUSKEGON “= MICHIGAN 
% 2700 Mit,» <0 OF OFFICE EQUIPMENT 
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N these days of increasing costs of office space the size of desks 
is a real factor. Large, cumbersome desks with more drawers 
than are necessary for efficiency are out of date where space is ata 
premium. To meet this situation we have designed and developed 
a line of small Steelcase Desks (50x32) that are correctly pro- 


portioned, attractive in appearance and sturdy in construction. 


A Complete Range 
of Sizes 


W! lH the addition of this new line of 
small steel desks every Steelcase dealer 
is now in a position to meet every desk re- 
quirement. You have quality, modern day 
style and prices that will surely reach the 
pocket nerve of the most discriminating 


uyel 


n 


\lready many insurance companies and 
other concerns requiring large space utilized 
to the utmost, have adopted the new Steel- 
case Desks shown here. This represents a 
real business building opportunity for every 
keen dealer. Grasp it! Be the first in your 
locality to offer this splendid and long- 
vanted line of Steelcase Desks. 








Look Into This Now 


S' ELCASE Desks with their unques 
\ 


ned reputation for quality leadership 


salability should mean a lot to you 
have everything you require to meet 
st exacting demands ot vour cus 

Large steel desks for those who 


fer them: small steel desks tor thoss 


hose space compels small but efficient 

rking units. Look into the Steelcase Desk 

sition now. The facts are fre Write 
oday. 


METAL OFFICE FURNITURE CO. 
Grand Rapids - - Mich. 





_ ae This Steelcase Desk is Selling 
| ‘STEELCASE k Hot Cakex" Bt RA 


Business &quipi enr 





—found where business succeeds 
































No. 631 No. 671 LS 





There is no 
comparison 


The wooden equipment of yes- 
terday will not compare with 
UHL Steel Office and Factory 
Equipment, either in durability, 
appearance, sanitation, or con 
venience. 


The UHL line in your display, 
marks you as an up-to-date 
dealer with first consideration 
for the best interest of your 
trade. UHL Steel chairs, 
stools, stands and trucks are 
scientifically designed, strong 
but light and easily moved, also 
easy toclean. They reduce lost 
motion and conserve and con- 
centrate energy. 


Write for our New Catalog No. 100 


and New Price List No. 700 


The Toledo Metal Furniture Co. 


1384 Hastings Street 


TOLEDO, OHIO 
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Ample Strength 
For Every Job 


Republic Transfer Cases expect 
abuse 1 hey are made to stand 
up under capacity loads—the kind 
they receive im average ofnices 
They do their job well, inex 
pensively and with little effort 
Fibre rollers account for the 
smoothness of opening and clos 


ing. Republic cases are sold 
only through dealers. Prices on 
request. - 


The Republic Box Co. 


1691 Merwin Street 
CLEVELAND, OHIO 
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EVERYBODY IS A PROS- 
PECTIVE BUYER FOR THE 


“SILENT WATCHMAN” 


It is everything a modern wall safe should be 
plus its unique advantage of being installed 
DIRECTLY ON the walls in remote secret places 
—abstraction being impossible. The trend of time 
makes this insulated welded steel safe an inter- 
national demand. 

A demonstration and its low cost is your as- 
surance of every sale. 


WRITE FOR PARTICULARS—A SPE- 





3253 Spring Grove Ave. 
P.O. Bex 846 CINCINNATI, OHIO 
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“SATELLITE” 
PLAYS A 
STELLAR 
ROLE 






Model 12X 


Mahogar 
nut 


supplied 


Adjunalile Table Company 


Grand Rapids, Michigan 


























A “BETTER” LAMP 


At a price and profit 
that pleases both 
Dealer and Consumer 


FARIES,—the only lamps 
with the exclusive patented 
interchangeable shade 
which may be removed for 
cleaning or replacement 
without tools or unwiring. 





Write today for illustrated 
AMRONLITE booklet O-6 


in colors 





Ne. 3611 


Write also for illustrated 
folder O-A-6 showing 
Faries’ exclusive line of 
Brass Cuspidors. 









FARIES _ 


Gains 


‘‘There is no other”’ 


FARIES MFG. CO., Decatur, Ill., U. S. A. 
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“Finish Unexcelled™ 


A glance at a Columbia cabinet 
will convince you that the state- 
ment is conservative. 


One reason for this superiority is 
the painstaking workmanship 
exercised in applying the grain. 
Another is the care with which 
each ground and finishing coat is 
baked on and hand rubbed. 


The result is a perfectly smooth 
finish truly reproducing all the 
beauty of choice natural mahog- 
any, walnut and oak. This hand- 
some effect imparts to the Colum- 
bia a distinct individuality which 
appeals to discriminating buyers. 


We are ready to send a catalog 
showing the equipment to which 
Columbia ‘Finish Unexcelled”’ is 
applied. 


Columbia Steel Equipment Co. 


M. C. Box 2130 
Philadelphia, Pa. 


Office and Showroom 
1735 Chestnut Street 


COLUMBIA 


A FULL LINE OF STEEL OFFICE EQUIPMENT 
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May We Send You One? 


Mintek A 





CHANGEABLE LETTER DESK NAME PLATE 


Lists at $4.25 Complete, with Attractive Discount for 
the Dealer 

Return the coupon below and we will send, all charges pre- 
paid, one of these new—fast-selling—changeable letter desk 
name plates. 

It's a real beauty, in Oak or Mahogany, and the pure 
white celluloid letters on the jet black background are all 
changeable. 

Easy to read—easy to change—excellence in appearance— 
and economy to your customer—gives you four strong sell- 
ing points that make profitable sales come easy. 


Return the coupon now—and we will send the plate, charges 
repaid, at once. We will bill at $4.25 less our attractive 
iscount. If you decide to return it—do so at our expense. 


hhh eee eee eee eee ee eee ee eee eee ee ee eee ee eee eee eee eee 


Mail This Coupon—Now! 


Davenport-Taylor Mfg. Co. No. 230 


412 Orleans St., Chicago, IIl. 
Office Chairs 





You may send the sample name plate for our inspection. 
We will either keep it and pay your charge net, or return it 
to you at your expense within 10 days. 


Made to stand long service 


ED abode rescesesececeooessccee as tehnieen dies 
DEE ceSebCaewkbeeeGeeccceecsonces Empire Chair Company 
PED 64 c a beeadhedbens Keeeceseens NED. 600d ecccesecocess Johnson City , Tenn. 









































‘“NOMAR” 
The Flawless Diamond 


The finest basket in the Diamond Line, the NOMAR sets 
a standard of excellence heretofore unknown It is 
suitable complement to the finely furnished office. 





The Diamond NOMAR 


Finished in olive green, plain wal- | | ; e 
nut, plain mahogany, \merican nate the possibility of floor scratching. This NOMAR 


feature is GUARANTEED. 


Marring of furniture is prevented by felt bumpers and 
smoothly rounded corner pilasters. Domed feet elimi 


walnut, grained mahogany, quar- 
ered oak or architectural bronze. am , : 
tered oak an he nice proportions, structural excellence and neatness 
No. 8 is 13% high and 10° square. of design make this an easy and profitable item to sell 
No. 9 is 15” high and 12” square Write tor further information and our complete catalog 


The Penn Art Steel Works 


Erie, Penna. 
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WATSON | 


High Line r: 


UNITS HH 


Many filing equipment dealers have | 
calls for file cabinets of great capacity 4 = 
and little depth for use in eways ; | 
or along inside walls. The Watson i 
High Line Units fill this requirement A 
admirably. t 

Several style sections are included— - 
document files, roller shelves, legal k 
blank drawers, pigeonholes and cup- bh a 
boards. They are all 71 3/8 inches high SES 
and vary from 14 to 16 3/16 inches é 
deep, and from 20 5/16 to 30 5/16 inches aE: 
wide, according to style of section. i, 
Automatic general locks are optional 
equipment. In units containing shelves ce 
the shelves are adjustable cn 1 inch { 
centers. On all but cupboard and te 
wardrobe units, the end panels are de- AE 
tachable and priced separately; sev- 4 
eral sections are usually set up together Pas 
and one pair of ends does for ail. ; 

Watson equipment is well known 
and liked in banks, public a a 
etc., in many parts of the U. S. 
certain territories, we have no capable 
representation and will be glad to hear 
from dealers there. 


Watson Mfg. Co. if 


Jamestown New York ij 























SEARLES TYPEWRITER 


STANDS 
and 


STOOLS 





















Approved! 


National Flush Construction. 

National Desks have the unreserved 
approval of the user wherever found. 
They have this approval because 


At Prices 
That Attract | 
Customers f 


The attractiveness is not only in price but also in appear. 


c : ance and construction. Here are some interesting speci- 
they conform to his needs—Desks fications | 
. aan . aoe « . _ Stands—Top 14” x 20”, 5 plywood, walnut or mahogany ; 
of splendid appearance, all conve- Png hy BO Ee one oF two, making to ae ov 
fences : - -worki : ors 36” long Height 26”. Steel frame, welded, black enam- i 
niences, smooth working drawer eled Feet with rubber tips or castors on 2 or 4 legs. : 
and long service. Quality Plus. Stools—Seat 1%” x 13”, wood, walnut finish. Steel frame, 

: — . 7 welded. black enameled. Feet, rubber tips or castors. Stool 

More complete information will be fts under stand and nests into one shipping carton with 

. . stand 

sent gladly on request. Searles stools are made with or without backs for office, 


shop, or counter use. Write for descriptive literature. 


NATIONAL DESK CO. SEARLES ELECTRIC WELDING WORKS 
Manufacturers 


-RKIMER, N. Y. 
HERKIMER 7 821 Washington Blvd. CHICAGO, ILL., U.S.A. 
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Bond Houses Need Them 


tond houses, bond departments of banks, 
real estate offices, insurance offices and 
elsewhere need many small desks for 
salesmen. Space must be utilized to the 
best advantage and consequently, small 
desks are in demand Tell City Desks 
contain all the good features of the full 
size, excepting the drawer space and top 
Ssurtace They are good S¢ llers and good 
money makers. Let us help you cultivate 
the big field of small desks 


In space No. 1122, American Furniture 


Mart, Chicago, we maintain a permanent 
exhibit. Its worth a visit 


Tell City Desk Company 


Tell City, Indiana 
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Where Desk Lamps are Needed 





Every SILVERGLO 
lamp is anEYE-IN 
SURANCE policy 
without the extra 
premium 


With its use comes 
the soothing satis 
faction of restful 
ease, in the complet« 
absence of irritati: 


glare. 


SILVERGLO— t h« 


light of elusive soft 





ness 


Remember Ihe Suilverglo desk 
lamp uses the modern idea of s 
indirect lighting. It is an all Try it on your Ow! 


metal lamp. No glass lenses or 


, 
breakable part be replaced desk 


SILVERGLO LAMPS, INC. 


300 East Federal St. Baltimore, Md. 

















Office appliance dealers 
are finding that our 
protective sales plan 
insures large profits on 


BEACON ane CHAIRS 


Are you getting 
YOUR share? 





Othce appliance dealers ar 
using Beacon Folding Chairs 
o attract new customers and 
to win extra business from 
their established trade. There's 
a Beacon Chair for every type 
of office or home—since they 
are available in 11 frame col 
¢ 


ors, with 26 kinds of up- 


holstery 
Clip this ad as a reminder to 


write for a sample and details 


of our protective sales plan 
' 


COMFORTABLE today! 


RIGID 
STEEL FRAME BEACON STEEL 
FURNITURE CO. 


5-YR. GUARANTEE 
FOLD FLAT 
1841-45 Carroll Ave., Chicago 


ECONOMICAL 











Where's mine 7? 


Lost—strayed—stolen! This 
game of “hunt the basket” gets 
on my nerve. Now you see it— 
now you don’t. Never enough 
waste baskets to go around! 
Someone is always short. 
Ought to be one at every desk. 
Bright thought! I'll suggest it! 


VUL-COT 














-the standard waste basket 


Solid sides and bottom. Sizes for 
office and home. Colors to harmonize 
with furniture and decorations. Guar- 
anteed for five full years—many have 
been in service for thirty. Buy them 
by the dozen—at stationery, house- 
furnishing and department stores. 











Jational Vulcanized Fibre Co., Wilmington. Del 





Make your store Waste Basket headquarters in your 
city. Link up with the Vul-Cot advertising every month 


in System, Liberty, Literary Digest, Collier's. This is 
your advertising —to help you sell more waste baskets! 
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Better Furniture Footwear 


(easter and caster cup com bined ) 


at no greater cost 


Hartford Glasglides 











Furniture manufacturers 
who use HARTFORD 
GLASGLIDES improve 
their furniture at small cost 
Dealers and users appreciate 
the added advantage and 
better appearance of the 
furniture. 


The HARTFORD GLAS- 
GLIDES make the fur- 
niture easier to move, 
prevent marring of pol- 
ished and tile floors, and 
reduce wear on rugs 
The metal attachments 
with the regular caster 
stem are new and prac- 
tical, being interchange- 
able with regular cast- 
ers There is a style of 
HARTFORD GLAS- 
GLIDE for every kind 
of furniture, including 
tubular steel 


Ask us for full detail s—tet us 
quote on your year's requirements. 


Hartford Glass Products Company 


HARTFORD CITY INDIANA 














Office Chairs 
of Quality 


PERMANENT 
EXHIBITS 





American Fur- 


niture Mart 
14th Fleer 

Section 1411 
Chicago 


77 White Street 
New York City 


608 Howard St 


San Francisco 


No. 6667-2P 


Pert 


Manufactured by 


Crocker Chair Company 


Sheboygan, Wisconsin 











habs CARD INDEX 


CASES for every requirement 


In Steel. Priced lower than wood. 


More substantial. Equipped with better work- 
ing, positive follow Block and Rubber Bump- 
ers that will not come off. 


Made of best grade of furniture steel electri- 
cally welded, finished in olive green for 3x5— 
4x6—5x8—6x9 Cards to hold 500—750—1000 cards. 
No. 800 line also in rich grained mahogany with 
or without lock to suit your customer's fancy. 
List prices 75c and upward. 

Descriptive matter on request. 


New business stimulators very much in order 
at this time. 


Write today 









Art Steel 
Company 


Incorporated 


401 E. 23rd St., New York 
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Sherman-Manson Tu- 
bular Steel Stands, in 7 
Improved Models cost 
less today than ever 
before. 


Sign and mail the cou- 
pon below for further 
full particulars and 
prices. 





Style 22-A 


SHERMAN-MANSON MEFG. CO. 
\ 1455 West Austin Avenue, Chicago 


Please send folder with full information regarding your new, lower prices, 








City State 


i et 











WHITE RIVER CHAIR COMPANY 


Brattleboro, Vermont 





No. 827 


In Oak—-Mahogany Walnut finishes 


Catalog on Request 
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Premier Steel Filing Cabinets 


**Built for Business’’ 


Electrically and Acetylene 
Welded. Rigid in construc- 
tion. Beautifully finished. 
Full Roller Bearing. Double 
drawer fronts. Brushed brass 
finish hardware. “Pinch” fol- 
lower, positive in operation. 
Drawer capacity 25 filing 
inches. Automatic locking 
device if desired. All stand- 
ard finishes and in 4, 3 and 2 
drawer sizes. 


Constructed for Unlimited Service 
Prices are F. 0. B. Mishawaka, Indiana 
DESCRIPTION PRICE 














Shpg. 

° Stock Olive Mahg & Wet. 

Stationery No. Green Walnut Cr’td 

. 504 4 Dr. Letter File $33.00 $39.00 135 

Cabinets 504-L 4 Dr. Letter File-Lock 39.00 45.00 135 
506 4 Dr. Legal File y y 

Costumers 506-1 4 Dr. Lesal File-Lock 45.00 51.00 145 

304 3 Dr. Letter File 29.00 35.00 115 

Tables 304-L 3 Dr. Letter File-Lock 35.00 41.00 115 

306 3 Dr. Legal File 35.00 41.00 126 

Stands 306-L. 3 Dr. Legal File-Lock 41.00 47.00 125 

104 2 Dr. Letter File 25.00 29.00 95 

Copy 104-L 2 Dr. Letter File-Lock 29.00 33.00 95 

106 2 Dr. Legal File 29.00 $3.00 105 

37.00 105 


Holders 196-&2 Dr. Legal File-Lock _ 33.00 
The Usual Discounts Extended to the Trade 


Address All Communications to the Chicago Sales Office 


Premier Metal Products Co. 
JOHN W. MESSIMORE, Sales Director 
2808 Logan Boulevard Chicago, Illinois 


WE HAVE SOME OPEN TERRITORY FOR 
MANUFACTURER'S AGENTS 

















































FOR EVERY BUSINESS 


SABLE? 


*“‘Guth Tables’’ cover the entire field for 
use in Offices, Directors’ Rooms, Public 
Buildings, Schools, Libraries, etc. 





A most comprehensive line; sizes 2x3 ft. to 
5x18 ft., tops 7/8" to 1-3/4" 5-ply. Three 
distinct grades, in Oak, Mahogany, Walnut. 


Catalog upon request 


Inquiries for Special Designing and Building 
in Table Equipment Are Invited. 


HENRY L. GUTH ASSOCIATES 


Executive Office—ALLENTOWN, PA. 
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“Come to Boston 
at Convention Time Next Fall 
and Make Our Office Your 


Headquarters 





uke 





“Cook Quality” 


Is Preferred 








ook Quality” 
spring back hairs have en 
I rrupted preference for more than twenty 
years This is the logical result of the unvarying 
Cook Quality” chairs 
(ook chairs represent the newest and best 
n comfort-giving chairs The spring back h2 
fuces c¢ t posture, which eliminates the usual! fatigue . 


cotontary workers ua. | The chair seat with the 


i dealer to build a substantial and profitable cha 


Sarma | POET ED EDGE 























C. A. Cook Company It 1s in demand by office workers 
18 Osborn Street 
Cambridge 39 Mass. everywhere 
Lj = THE secret of the wide popularity if 
of Kumfort Kushins is the beveled 
edge and the sponge rubber base. 4 


BATTLESHIP LINOLEUM Over the rubber base is vulcanized 
—not glued—a cover of the finest 

DESK PADS AND DESK TOPS mohair or felt in Spanish brown or 
green. And being vulcanized, it never 

m works loose from the base; not even . 

ee at the edges. i] 

The beveled edge (a patented fea- 
ture) resists fraying even if nervous 
fingers are inclined to pick it, and the 
flat undersurface is rough-finished so 
that the Kumfort Kushin “stays put” 
and no unsightly tacks or straps are 
needed. 

Truly, this is the perfect cushion for ij 
office chairs! It is cool and comfort- 
able in summer and winter; it is a low- 

The assortment of Battleship Linoleum Desk Pads cost investment in comfort. 
and Desk Tops which we now manufacture is quite 


i toe 











Write today for the Kumfort 
Kushin Catalog and the 
If you are not already one of our many dealer cus- dealer’s proposition. 


tomers on this fast selling merchandise, write today 


extensive. 


ee eee 


Featheredge Rubber Company, Inc. ; 
for complete catalogue and price list. The Polar Line ~ pre os Seece, She ei } 


now consists of | 
.. 52 ITEMS - - | 
| 
| 


au of which vou wat Fad Eero se = | RBEATHEREDGE 


Polar Mfg. Co. Kumfort Kushins 


The De Luxe Seat Cushion with the Rubbe , Race 
119-125 No. 4th St., Philadelphia, Pa. a ah he: Se ee 
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Selected from an Illustrated Lecture Delivered at Memphis and Other Points by C. A. Netz- 
hammer, Sales Manager of the Northwestern 








ROM time immemorial merchants have known the 


value of display. The modern show window is _ the 
development and logical outcome of that knowledge 
Imagination is man’s greatest attribute, and it is cultivated 
bv observation The modern cafeteria is the outcome ot 
the public’s desire for display before purchase 
It has always been true that “goods well displayed ar: 
half sold.” Sut today we can go a great deal farther and 
almost say: “Goods well displayed are the only kind sold.” 
Good window displays get people to come into the store. 
rhe proprietor ot an office equipment establishment re 
cently expressed the view that a great many dealers have, 


that it is hard to tell in our business whether show windows 


“But,” he continued, “we have sold 


bring business or not 


Furniture Company, Milwaukee, Wisconsin vi 
foreground. Good window space poorly utilized 
newspapr Space W sted Neithe he ps to D £ 

Also the window shown opposite would be a g 


the floor were not so littered idvertising and 
nets scattered all over, evidently intended to sup) 
vertising signs in evidence evervwhere Look 


price card—the sign hanging on the knob of the 


file and the one roosting on the edge of the stenogray 


- 


desk Here are no less than ten advertising sh 

| 
exclusive of the string of literature lying in the front. and 
the price cards on the goods in this little window 


Now, these two desks and chairs together wit 


would make a real attractive display if proper! 





























AN EXAMPLE OF HOW NOT TO TRIM A WINDOW Here Mr. Netzhammer gives a 
horrible example of trying to put everything into a window and focusing attention on nothing 


more in the last eight months than ever before in the same 
length of time. I don’t know how much of it is due to the 
greater expense involved lately in dressing our windows.” 

The expense entailed in properly dressing the window 
ought to be the very last expense a business man would 
think of reducing. 

However, a great many elements need to be considered if 
our show windows are to be classed under the head of 
good advertising. 

Look at those wastebaskets perched on top 
of the steel files. [The average dealer fails 
to understand that simplicity in laying out 
the window display should be the keynote 
He fills his windows full of all kinds of junk. 
The picture is confusing with not a single 
outstanding object on which the eye can con 
centrate This is a good example otf how 
not to trim your windows. This display lacks 
character. The trimmer evidently proceeded 
to fll the window with whatever he had on 
hand. He was not satisfied to show one line 
this week, another next week, etc., but tried 
to show the whole stock at once 

A good display might have been arranged 
by showing a row of steel filing devices 
across the back of the window, and the nec 





But wherefor the cabinets on the floor and the 
number of signs? The tier of Unettes would look bette 
it were one or two sections lower. If a man is interested 
in the desks and suitable chairs to match he will not spe: 
much time inspecting other things or be much impress 
with the display and prices if the displays and the prices 
are obliterated with every other odd and end to distract 
the attention 

If vou are going to show desks and 
devote your space to them. And if you 
tend to display cabinets and supplies 
yourself to displaying them, but don’t mix 
vour windows like the one show: 
illustration. 


Che diagram presented herewith shows 
rearrangement ot the displays and helps one 
to visualize the change [his window is 
fourteen teet wide and eight feet deep 

loo littl in a window is as bad as 
much It is the details that make the 
play 

Don't make the mistake of selecting 
variety of goods Confine your windows 
one line at a time as much as possible, or as 


much as possible to kindred lines 


essary accessories and supplies across the MR. NETZHAMMER Plan vour windows 
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It has been said that the show window 1s a mirror of 


the store—that the mirror reflects the policy of the store 
and the actual character of the individuals in the store 

that the show window shabbily or slovenly dressed in 
variably indicates that the interior of the store will present 


vestigation that successful retailers are generally firm be 


lievers in window advertising and that many of them are 
convinced that window advertising is responsible for 60% 
of their daily sales. One store claimed that they got 80% 
of their sales from their windows. David Meyer, superin- 
tendent of the windows of the United Cigar Stores, Chi- 
cago, was quoted recently in a national trade publication 
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THE TOP PICTURE SHOWS AN UNFORTUNATE ARRANGEMENT.—Observe confusion 


of files, signs, etc., on the floor, the card on 


op of the filing cabinet and the one leaning 


against the central cabinet The window lacks a central idea 
The diagram beneath the picture shows how the window might have been effectively ar- 
ranged, by using a different layout and omitting some of the materials 


the same appearance as likewise will the personal appear 
ance of proprietor and clerks. If the show window 1s 
bright, attractive and appealing, the interior of the store 
will be likewise and the proprietor and clerks will be alert, 
courteous and ready to serve 

An efficient window display is the most valuable of ad- 
vettising media. This opinion is based on what may be 
called circulation or people who daily, weekly, monthly and 
vearly circulate in the retail section of the city or town. 
Your store front plays to the largest audience and shows 


the merchandise as it really is and at the point of selling 


George W. Cowan of Chicago found after direct in- 


as saying: “To give you an idea how we value windows, 
only recently an official of our company expressed the view 
that a store rented by us for $10,000 a year meant that 
we were paying $7,000 a year rent for the windows and 
only $3,000 for the entire balance of the store.” 

Being so strong an advertising and selling medium, it is 
a regrettable fact that the possibilities of window displays 
are so often neglected or overlooked. Theory has its place, 
but fact will bring home to everyone that window display 
advertising is no wild dogma of the radicals, but a sane 
and intelligent medium for the American retailer and na- 


tional advertiser. 
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AN IMPORTANT INSTALLATION In the center 
Registration at Sacramento, Calif., while the illustrations on either side show some of the Browne—Morse Con 
pany desks with which the Bureau is equipped 


above is the building of the State Bureau of Automobil 


Salesmen’s Compensation 


A Timely Subject Which Is Being Discussed Among 
Dealers in this Field 





. . ' , , , 
Norr.-—Anowing the success that the Northwestern Furniture Company of Milwaukee has had with tts » 


men’s compensation, we have wanted to present an article on 


beat us to it in their May number We take the liberty of 


VER since the dawn of manufacturing, men have 
studied the problem of reducing the cost of produc 
tion sig factories of today were only made possible 
by the solution of this problem. Methods and means have 
not yet reached perfection, but they have been developed 
to such a point that the cost of manufacturing is no longer 
of the importance that it was when cloth was spun on hand 
looms in the home, or when each piece of furniture was 
hand tooled by an expert cabinet maker 
Chere is a growing tendency on the part of business 
generally, to concentrate attention on selling costs. The 
selling expense is frequently more than the manufacturing 
expense, sometimes more than the total manufacturing cost, 
and business men will agree that it is almost always too 
large. Those who are working on the cost of production 


! 


are coming to realize more and more that they are dealing 


with only a part of the outlay 


The Problem of Sales Cost 


One of the first problems confront the man that ts 
reducing his selling cost, is that of the salesman'’s com 
pensation. How shall they be paid so that it is fair to them 
and fair to the company? There are many different met] 
ods of paying salesmen that are now in use. There is the 
salary basis, the commission basis, the salary and commis 
sion basis, the commission and drawing account basis; and 
with any of these plans the salesman may pay his own 
expenses or the company may pay them, and there are an 
infinite number of variations to these plans. Then we have 
bonuses, prizes, extra commission for attaining a certain 
volume, allowances for extraordinary expenses, not to speak 
of the many ways of making allowances to a salesman for 
his automobile 

When salesmen’s salaries are set by the old method of 
salary only or with a specified commission for total sales, 
with no allowances for over quota selling, or for profit 
made on the various items, there is sure to be a deadlock 
in time. Either the company will find themselves losing 
money on certain items or the salesman will become dis 
satisfied with his progress and yet when he naturally asks 


for an increase, the company does not know quite what 


to do. If a profit sharing, fair and comprehensive plan is 


the subject by Mr. Netzshamme But Globe-l er 
reprinting the article first and asking permisst if terwar 
used such difficulties are bridged, and both t 


and the company profit by the arrangement 
Use Profit Sharing Plan 
The Dartnell Monthly Sales Service recently issued a 


questionnaire to their subscribers, making a surve 


just what methods are in use to compensate salesme! Out 
of one hundred and fifty-three replies seventy-seven or bet 
ter than 50% used some sort of a profit sharing i 
“We have learned through hard experience,” one sales tI 
ager wrote, “that there 1s only one kind of a succes 
compensation plan for salesmen, and that is a plan that 
splits something with him.’ In other words, a plan that 
guarantees him a percentage ol what he earns, not at 
atter he has earned it, but as he earns it 

Some of the profit sharing plans that are 
by oncel S are 

] Sliding Commission Plat 

2. Group Commission Plan 

3. Bonus on Increased Personal Efficien 

4. Bonus on Service to Hous 

5 Bonus on General Promotional Work 

6. Bonus on Branch Office Sales 

Of these plans, the plan that provided for a s 
volume was the most popular, with the bonus o1 
over quota running a close second The least use 
yet the one that has many points of merit, 1s that of al 
ing a bonus for increased all round efficien« 

Northwestern Furniture Co.’s Plan 

Ot course, the plan that would be ideal for 
business, would not fit into the sales plan of not 
but the following is a plan for salesmen’s compens 


worked out by Mr. Netzhammer of the Northwestet 


Furniture ( Milwaukee, Wis., as Mr. Netzhamme: 


about the same type ot business as yourself ve 
many helping hints in this outline of his plar 
Each salesman is assigned i quota sales expec 
him per mont! The city is div into terri 
each outside salesman 1s assigned t i certalt territory 
Che store salesmen are not restricted as to territ 
company reserves the right to assig prospects t 
to them The suburban towns are issigned t t sales 
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men as equally as possible considering the buying power 
of the towns and the experience and training of the sales 
man The company reserves the right to send any other 
salesman into the specified cities when it is evident that he 


Architects 


is better fitted to handle some certain prospect 
and realtors are specially assigned to the salesmen, who 
call on them at least twice a month. 

Fixing the Salary 


Che salary of each salesman is 3% of his quota per week, 


computed on the basis of monthly averages When the 
quota for any one month is reached (based on bill orders) 
the company issues a separate bonus check for ™% or 1% 
of total sales All salesmen making their quota, or in 


excess, for three consecutive months, will have their weekly 


salary raised and their quota also (based on three percent) 
If a salesman’s sales, as represented by the billing, falls 
below his quota for four consecutive months, his salary 
and quota will be reduced one step according to established 
schedule and one step each month thereafter for failure 
to produce quota 

Salesmen will receive no credit on sales made on the 
floor to other salesmen’s prospects, the full credit going 
to the man who developed the prospect, provided he has 
previously reported on quotation Blank or Daily Call Re 
port. When a salesman is sent on another salesman’s pros- 
pect on an emergency call, and the prospect has been 


previously reported, the commission credit goes to the 


man who reported and developed him. When a sale is 


made in the store to a man on whom calls have been 
made and reported, but who has not been quoted, the 
order is considered a house sale, and no commission applies. 
“Exceptions to this rule are made when it is shown that 
the prospect has been developed by repeated calls, or other 
well earned endeavor Purchase orders received by mail 
will be credited to territory men, provided call report record 
shows a reported call not less than 30 days preceding date 
of order.’ 


Added Incentive for Specials 


When it is expedient during the year, 


. company 


TWO DIFFERENT SORTS OF INSTALLATIONS.— 
wa Smith Corporatior BRostor On the right Lin-Uhl 
ifeteria of the Harding Junior High School, Steubenvi 
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offers special bonus and commission of close-outs and over- 
stocked items. If any purchase orders are received by 
mail they are credited to the man from whose territory 
it comes, provided the call report record shows a reported 
call not less than 30 days preceding the date of such an 
order. If the salesman has not reported any call on the 
customer the order will be considered as an office sale. All 
tips and information pertaining to prospects in some other 
man’s territory are turned over to the sales manager. All 
orders are subject to the approval of the house. 

If any purchase is returned, for any reason, prior to pay- 
ment in full from the customer and the sale has previously 
been credited to the salesman’s commission account a 
deduction will be made from his current month sales. 

In case of the termination of service, either at the request 
of the firm, or upon the decision of the salesman the bonus 
due shall terminate with the billing for the last complete 
previous calendar month of service. 

This is figured from the first to the last of any given 
month. The company reserves the right to make any 
changes at any time in this selling business which will 


affect all salesmen collectively. 
Fit the Plan to the Business 


The foregoing is only an outline of the, plan which Mr. 
Netzhammer used to compensate the salesmen of The 
Northwestern Furniture Co, there are other clauses which 
apply only to the special problems of that company, and 
there will be problems which are peculiar to your own 

But the basis of this plan is undoubtedly good, 
for since putting this plan into effect, five years ago, there 


business 


has been no request for increase in salary from any one 
salesman operating on a quota basis. Only three demo- 
tions have taken place, and several men have doubled their 
The men keep careful check on 
sales and the billing of their orders. Every man promotes 


salaries in four years 


or demotes himself automatically. This plan has resulted 
in increased earnings for the men, increased business for 
the firm and decreased turnover of the sales force. 





On the left. Orpin desks in the main office of the Brock- 
f Toledo Metal Furniture Company, in the 
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Staging Office Display Rooms he 
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baskets are concerned. But it is one of a number of the 
same size recently produced by the Barbee Wire and 
ih Iron Works, Conway building, Chicago, for an automo 
: bile factory These baskets are five feet in diameter and 
ve six feet high The man «tandinge beside the basket is a 
, little over the average height of men 


‘ 
rs . . - - - 
tf Making the Dealer's Private Office the Battleground of Office 
i Furniture Sales—By Fred E. Kunkel | St 
fn! at ac 
4 ci 
Fl HY not make the private office of the Owner or they care to smoke, as well as to throw out novel ; Cc 
Hj manager of the store a model office to show cus- for “milady” who is eternally seeking something unique n 
| tomers? So figured one enterprising office appli In one corner near the smoking stand is a beautiful red k 
t ance dealer recently when he suddenly awoke to the idea Morocco arm chair, while an early American arm chair is | t 
1 that his own private office could be made the battleground on the right of the low-boy. A large pewter lamp he P 
i of sales and that it was a strategical point of contact with executive desk also adds a delicate touch to the furt | , 
a the buying public, which not only would help to sell more On the walls are some old Sadler prints, both of 
Ht office furniture and appliances, but which would at the hunting scenes, one of the breakfast room before the hunt 
i} same time radiate buying impulses on the part of visitors and the other the “start of the hunt,” both in exquisite 
while generating a homelike office atmosphere where it was colorings and forming a delightful background, while a 
a not only a pleasure to do business but also to bring more pair of old-fashioned toille de jouy curtains against the 
i and more of the buying public to view the display and to window complete the setting of cozy comfort 
throw out and scintillate ideas about what a model office This model display is an indirect way of selling 
should look like furniture and appliances through auto-suggestion. “It 
Consequently, this office appliance dealer's office is really gotten up as a method of display,” he says, “rat! 
worthy of emulation as an ideal workshop for the average than for my own convenience, and has worked out ver 
4 business executive who is in the market for a similar equip well In fact, 1 have sold quite a few odds and « ~ 
} ment. Here we find a homelike atmosphere prevailing at through this medium, as well as furnished complete ex 
1 the same time that we find a distinctive business office _ tive offices for men who got the idea here 
1 setting, with table lamps, smoking stand, books, and an [his idea also makes unnecessary the use of separat 
H executive's desk, with a Tom Thumb grandfather's clock display rooms, while combining utility with sales atr 
ij on one side and a unique, but fetching clothes tree on the phere. The average office furniture and appliance dealer 
+ other. can see a lot of people in his private office every d 
Ab The executive desk is in maple, patterned from the wishes. He can have all personal transactions pass 
| colonial period, with a low-boy near the entrance with one his desk, if he desires. He can direct many footsteps t 
| large and three small drawers, in cherry and maple, with matically in the direction of his display room, and 
j old brass drawer pulls, book ends of mahogany, with keep the buyer in complete ignorance of the purpose 
' books on office management and efficiency, while an old visit 
ii time whale oil pewter lamp sets off this low-boy in true One visit is enough to carry away a mental pictur 
ij artistic style. is not readily forgotten, and may at any future moment 
Then there is a handsome ship smoking stand in wrought ripen into a buying impulse. “It not only pays says 
} iron for the convenience of customers or visitors, should this dealer, “but it doesn't cost anything, literally spea g 
: 
| 
| 
f } 
| | 
| | 
1 Be | 
. 
ie 
, 
| ’ A MAMMOTH WASTE BASKET Here's what ap- 
pears to be the daddy of them all so far as waste 
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“Y and E” Equipped St. Louis Police Department 


How Modern Steel Files, Desks and Up-to-Date Systems 
Aid Big City’s War on Crooks 


The crime wave in St. Louis, Mo., was only a wavelet, 
St. Louisans say And the crediteis due not alone to the 
activity and bravery of the police and the vigor of the 
courts, but to the fact that the police department appre- 
ciates the paramount importance of up-to date record equip 
ment whereby the history and measurements of every 
known criminal are instantly and certainly available. As a 
result of all these factors working together, the St. Louis 


have become unhealthy for crooks, most 


climate is said to 
of whom have gone elsewhere urged by the fate of those 
whose crimes swiftly earned them long sentences follow 
ing the finding “guilty as charged” by unsentimental Mis 
sour! juries 

Not so very long ago the St. Louis Board of Commis- 


sioners headed by Col. Allen C. Orrick decided to supple 


ment the efforts of the city’s fine police force with adequate 


record housing equipment and records For 


the last twenty-five years the police department 
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record room and in the storage room are installed four 
hundred Y and E steel transfer cases. In the department 
where auto thefts are reported are four steel cabinets and 
a comprehensive system involving the use of many items of 
supplies. The chief of detectives, Robert M. Kaiser, has 
an efficient Y and E equipped office, consisting of eleven 
cabinets No. 5804 and another cabinet as well as several 
Y and E direct name systems. 

Mr. Goodman believes that the St. Louis police depart- 
ment can now boast of systems and equipment on a par 
with the best in the world. The board of commissioners 
expressed their great delight over this complete installation. 
Not only are the commissioners delighted over the equip- 
ment of the new offices, but Chief of Detectives Robert M. 
Kaiser and the other officers in the detective department 
are happy in the possession of an outfit which makes a part 
of their work easier. The officers whose duties are of a 
clerical nature are, of course, especially well pleased with 
the new arrangement, which lightens their labors in no 


inconsiderable measure 





of St. Louis has functioned with wood filing 
equipment and systems inadequate to cope with 
the requirements of a growing city 

The Skinner and Kennedy Stationery Com- 
pany of that city were, therefore, approached 
by the head of the board of commissioners and 
commanded to set our house in order.” Ex 
perts of the Skinner and Kennedy Company, 
including C. J. Goodman, at once plunged into 
? 


the work and did a thorough job. In the Ber- 


tillon room, for instance, they installed Y and 
E steel cabinets for housing 5x3 cards by names 
of offenders Over four hundred thousand 
criminals are listed here. The present require 


+ 


ments and anticipated needs for years to come 



























are admurabl net in the identification depart 
ment with twenty-one finger print cabinets 
holding 8x8 finger print cards. The department 
receives nearly fifty finger print records daily 
de it buréaus in different parts of 
he country Several thousand Y and E guides 
ire used t ndex the vast number of prints 
les 
[he histories of criminal cases are filed in 
venteen Y and E Fire Wall cabinets with 
ecessar\ guides and folders Another row ot 
ind steel sections are to be found 

































VIEWS IN NEWLY EQUIPPED ST. LOUIS POLICE DEPARTMENT HEADQUARTERS.—1 “Y and E” Steel Transfer 
Finger Print File Room } Finger Print and Bertillon Department. 4. Anteroom of Main Record 
appointed office.—From the “Y and E” Idea. 


‘ases in Transfer Room 


tecord Room f Detective Chief Robert M. Ka 
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Modern Offices Bring Business 
- 
i By M. E. Bridston 
Hi | 
4) . : 
t URNISHING the office as a business home! This is in this model business home. In this room, as throughout 
H the keynote of the new merchandising policy inaugu the entire suite, it is the little things which give the n | 
) rated a year ago by the Seattle Office Equipment Com pleting touch—pictures with just the needed bit of warmth 
. pany, Seattle, Wash Recent completion of a new $135, or coolness (ship and ocean scenes “tone down a ricl 
at 000 home occasioned this firm to exemplify its policy by ‘O™ and a touch of warmth is given in a colorful pas 
1 the erection of Six “stvle studios” on the second floor of toral scene), marble inkstands abana, smoking stands, bits 
} the new structure [These studios are an innovation on aes Peas eee nanepnae 
the Pacific Coast and would be hard to equal anywhere in che resttel stmaspnere aah a nome a 1 eRe Acigyli 
the business office to make the wheels of tndustr 
beauty and permanency ; 
more smoothly.” pointed out Mr. Terry 
‘| “We are getting away from the old back to back, row \n office planning department, directed by |! H 
upon row, methods of furniture display,” said K. R. Terry, Schroeder, manager of the furniture department, t 
president of the Seattle Office Equipment Company. “The poses these model offices from just beautiful show 
customer wants to view a desk from all angles—he wants to sales rooms Very seldom can a model be adapted 
to visualize it with chairs and other furnishings which go bodily to meet customer requirements—it has to be a 
{ to make up the othce ensemble. This is the ‘why’ for our sembled piece by piece [his is the function of the thee | 
six model offices, where the executive may visualize what planning department. Consideration is given the pe 
his office will really look like when appointed according to sonality of the client, his color preferences and 
the latest ideas by an expert in the art.” reactions, his stature, the nature of his business 
| The furnishings of the “This new trend in office | 
| model offices spotlight the ; furnishing is founded 
} new idea in office furniture good psychology,” declare 
| merchandising being carried Mr Schroeder “and we 
7 on by this tirm—period fur have found our ‘missi 
i niture in masculine settings work’ very truitiul | 
1 However, particular care is good salesman knows tl 
| taken to insure a price range he is to get across his 
| to meet every requirement. sage, his personal app 
| While one “model” will fea ance must be beyor ) 
ture an Italian Renaissance proach. Good clot! 1 
} desk costing $600, another not make the man, but t 
} will be less richly, but taste give him an even break 
{| fully, appointed with a $130 the other fellow In t 
desk and kindred furniture. san manne the bus . 
The entire length and executive is realiz 
about a fourth of the width must sell himselt 
of the second floor is paneled hents, and the n 
off in walnut to create the that he creates 
series of studios, and there with the aid « taste 
are simulations of windows pointments cont t 
wap and typical office lighting his end Further 
i effects to accentuate the at fluence of hart 
mosphcre of realism rest surroundi 
9 In each instance special ¢1 | ittituae 
attention is given to the rest ( ial is far rea ( 
| ful and harmonious blending $etond Ploor - phow a at ve eeenPeare e of this 
\ “ ot rugs and draperies with « eS af ma the fice 
{ the general ensemble of th MODEL OFFICES OF THE SEATTLE (WASH.) OFFICE ible 1s evident when it 
room, and the basic color a ey wy & - ages gh ow he teeny ot “oa al , — ¢ ed tha 
scheme also plays an import the greater t 
tant part in the selection of tapestried occasional chairs time there conducting his business 
and pieces upholstered with colored leather. “There is a great deal of discussion about sug 
The interior of one room is finished in mahogany, so selling, and we believe that there is no better ‘sus 
that furniture of this wood is shown to the best advantage. seller’ than our suite of model offices It not only 
| Likewise the walnut room with its square and ornate eg _ ei the sen of period furnishings | 
it panels, gives the proper background for walnut furniture omce ens ed es, etc., but it attracts clients to 
| ! Then there are mottled grey, cream, and brown interiors and sells them on the entire organization We have 
Hie with appointments to match x, cere = as reported to us where non-cust 
ag executives have been drawn to our store to inspect 
The large office or directors’ room is another triumph model offices. and in fe i en i 
tif F i - ‘ , and ina ew days ¢ Crs [Or supplies 
ar of the modern office furnisher’s art The hand-carved start coming through from his organization.” 
i walnut table, with chairs to match, along with the home The entire new home of the Seattle Office Equi 
) like fireplace and supplementary furniture—including a Company carries the atmosphere of richness and quiet 
) davenport—create an atmosphere of domestic restfulness dignity. The structure is of Gothic design. with terra tta 
; 
} 
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tacade and sculptured ornamentations. Walnut woodwork 
is used throughout the building and walnut panels round 
the pillar supports. The walls and ceilings are in tones of 


yrown and cream 


entire first floor is devoted to office stationery, filing 


devices, filing cabinets, ete., and a few displays of period 
office furniture he latter is arranged naturalistically, and 
is used only as a “lead” to the model offices and complete 
display of period designs on the second floor. Che third 


floor is given over to the standard lines of office furniture 


he fourth floor is used 


golden oak, plain tables, etc. 7 


The entire third floor was recently given over to a four- 
day exhibition of office appliances and equipment. The 
floor was entirely cleared of office furniture and booths 
established for the displays of appliances. Lee A. Smith, 
sales manager of the company, was general chairman of 
this event; J. H. Charles of the Burroughs Adding Machine 
Company, chairman of the advertising and publicity com- 
mittee; G. W. Bean of the G. W. Bean Company, chairman 
of the arrangements committee; C. Augustin, of the Ameri- 
can Multigraph Company, chairman of the reception com- 
mittee. 

The success of this equipment show points to its estab- 


lishment as an annual event, Mr. Smith declared. 











— ———— ; 





INTERESTING INSTALLATION IN NEWSPAPER OFFICES.—The two pictures here shown present some 


steel office furniture products of The Van Dorn Iron Works Company installed in the editorial room and bus- 


iness office of the Charlotte Observer, Charlotte, North 


Carolina 


Is Used Furniture Profitabler 





Being a Paper Read by J. Victor Barr of the Brandon Print- 

ing Company, Nashville, Tenn., on May 6 Before the Annual 

Meeting of the Fourth Regional District of the National 

Association of Stationers, Office Outfitters and Manufacturers 
at Memphis, Tenn. 





HIS is a debatable question and might be answered in 
the affirmative, also in the negative As our firm does 

not deal in used turniture excepting on very rare occa 
sions, I feel that I can express my observations in an 1m 


partial way as seen from both sides 


The trading in or taking in of used turniture requires 
someone who can visualize values of old furniture and 
make an allowance that will enable him to realize a profit 
from the sale of his new equipment, in case he does not 
have a very ready market for his old trade-in In case 


dealers do take in used furniture they should operate it as 
1 separate and distinct department on the same principle or 
basis as their new turniture department, taking into con 


jeration the cost of doing business, and should only allow 


j 
Sic 


such a trade-in price as will enable him to mark up his used 


equipment at a profit and still sell his customer the equip- 
ment at a figure which will leave him satisfied with his 
purchase Il believe that in the very near future all sta 
tioners will have to take 1n old furniture 

So, to help educate the business man up to the high 
ideals of a well equipped office, we must offer him a way 

which he can dispose of his old equipment tor new, and 
the only solution will be to trade it in 

Summing up, I believe you can make a paying propos! 


] 


tion out of used furniture if handled in an intelligent and 
business-like manner by not making too large an allowance 
on your trade-ins. There are six salient points I believe it 
would be well to consider about used furniture allowances: 

1. Have your customer thoroughly understand when he 
trades in his used equipment that he is making a purchase— 
not a sale; that you are simply applying his used equipment 
is a credit towards the purchase price of his new equip- 


2. That his used equipment has only one basis of 
value; i. e., what the dealer who accepts it in trade can 
get for it in the used frrniture market. 

3 hat his used equipment has seemingly different 
values ‘because competitive dealers are bidding to sell him 
new equipment. 

4. The largest allowance is not necessarily the best deal 
for him; sometimes it is—sometimes it is not. 

5. An excessive allowance may mean that he is paying 
an excessive price for the new equipment in comparison 


with its real value 

6. First have your customer judge the merits of the 
new equipment in comparison with its price including all 
delivery and finance charges, then weigh any difference in 
allowance afforded them on his used equipment. 
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CABINETS 
OF STEEL HAVE 
MANY USES.—Th«e 
Lyon Metallic Man 
ufacturing Co. in re 
cent circular showed 
among other things 
the convenience of 
steel desk—high sta 
tionery cabinets and 
counter-high steel 


‘Thorn 
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Under Saddle” 








Rider 


One 
to Dismount | 


Causes 





How the Irritation Caused One Horse to Run Away 
Business, and a Suggested Remedy 


Some Other Evils in the Office Furnitur 
By H. F. Chapin 





Note.—Mr. Chapin's view 


of the situation in the office furniture field seems a bit pessimisti 


, ; 
All dealers find ti 


confronted with the same problems, but the great majority still find their departments profitable. Conditions are not bad 
as they might be and office furniture departments are having a fine effect on the office equipment business generally. M) 
who refers in his article principally to national contracts, also disapproves of handling used furniture Inother writer 
this issue says used furniture can be made a source of profit and gives some hints on how it can be done. Mr. Chap é 
gestions for local cooperation should solve some of the difficulties 
Office Appliances regrets that Mr. Chapin has left this field, but expresses the hope that he will realize all h ) 
tions in his new work, 
OR eighteen years it has been my pleasure to be asso- to buy. The coming of Walnut increased the cart 


ciated in the Office Furniture Departments of the 

Kilham Stationery and Printing Company and _ the 
Pacific Stationery and Printing Company of Portland, 
Oregon, and | have now left these excellent friends, not 
because I found office furniture unpleasant, but because I 
felt the outlook anything but bright. There is most cer- 
tainly a remedy, but it is too slowly being applied. 

“The Thorn Under the Saddle,” as you know, refers to 
national contracts forced upon the dealer, whether or no. 
If he refuses to accept them the manufacturer finds some 
unenlightened dealer who will, or he ships direct. These 
contracts have spread from filing cabinets to desks and 
chairs and the practice is increasing 

These contracts, in the larger cities, cover the cream of 
the business and have made office furniture unprofitable. 
You hear this everywhere in large as well as in smaller 
departments 

The writer attended a convention in the East last year 
where there were in attendance office furniture men from 
all parts of the country and the story was always the 
same. The manufacturers claim to be powerless and dis- 


trust each other and blame evervone but themselves 


In the Matter of Stocks 

Stocks of office furniture as now carried are all out of 
bounds: sizes, styles, grades and colors put a carrying 
charge on the dealer that eliminates profit and holds down 
the salary of his salesmen. 

When walnut came in,-imitation or “combination” wal 
nut should never have been stocked Imitation walnut is 
not practical for the customer and Walnut should be con- 
As a rule a customer is sur- 


sidered a high grade furniture 
prised to find he can purchase a Walnut piece at about the 
price of Oak 


He expected to pay more when he came in 


cost to the dealer, followed by a natural loss of 


Used Furniture 

The Used Department, if analyzed carefully, will be 
found unprofitable. It should have no part in the dealer 
stock. Granted that profit is made on resale of used fi 
tops and upright files, that profit is usually tied up in ut 
saleable items of old rolls, drop head type desks, old chairs 
and horizontal sections of files. The repairing, finishing 
and cleaning cf old furniture takes an amazing amount of 
time (which means money), and slows up delivery (wh 
is service), on new items. I believe trade-ins should be 


turned over to the second-hand dealer 


The Remedy 


Each city without delay should form an association of 
Office Furniture Dealers and affiliate themselves with the 
National Association of Stationers, Office Ovxtfitters and 


Manufacturers 


Meetings should be held at least once a week, and should 
reflect a spirit of friendliness and fairness. There should 
be a feeling of more brotherliness than now exists \ 


member should attend with the feeling, not how much he 
can get out of the other fellow, but what can he do t 
assist towards uplifting and raising the standard of the 
business 

Owners themselves should attend and give these studic 
their active help Too often they will appoint a proxy 
because they feel the Office Furniture Department is not 
profitable, but must be tolerated because a necessary evil 
The salesmen, too, could very profitably to themselves and 
their employers, form a separate association to raise the 
character of the business and improve their own efficiency 


For example, if all salesmen made it a practice to push 
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high grade furniture. the demand therefor would soon in- no evil that cannot be cured if attacked collectively—Profits ee 
crease Salesmen talking steel f les certainly make them will automatically follow 4 ‘i 
so popular that wood files today have a hard time loo, It has been my privilege to attend meetings in connec- ie 
' ' ' 1 ee aa? 
if the salesmen agreed with their employers to sell only tion with my new profession—life insurance—called at 7:30 E{ 
. a - . Re 
genuine walnut pieces, combination walnut would cease t in the morning, at which hour 30 to 50 competitors have 4 ut) 
, , , . oy 
be, and they would receive the thanks of the manutac gathered together once weekly for months, each with an En oh 
turers, dealers and the consumer besides serving them earnest desire to uplift the business in which he is engaged, ey 
selves at the same tims and each publicly reciting the individual ideas he has it 
The clubbing together of earnest men with an honest developed in order to help one another. j ji 
desire to help each other, dedicated to make a scientif¢ Each one gets out of these meetings every bit he puts bie 
; ' ; 
study of the business with a firm determination to make into them. Office furniture men would do well to emulate BA a3 
office furniture a PROFESSION is the remedy Chere is the serious minded life underwriters. 
~ 
A Glance aCKWar¢ 
Bic re Ve 
A Few Words Concerning the Development a 
ef + 
of Office Furniture in the Stationery Store i 
. a é A 
a 
' ae i ea 
MPRESSED w the coming ot bette fice syste t a furniture department would occupy and invited the visitor a 
; ; : a se 
certa 1 ure was essentia Office Ay ances to the second floor He pointed out that in that room 
ut fiteen or more years ago to promote the sale ot were 500 items on sale and that furniture would require Er 
urniture n the commercial stationery and ofhce the entire space The visitor expressed the belief that the ot | 
1 1 1 | . 4 
equipment store Every machine which functioned in the single item of furniture would presently turn in more “al 
new systems and the old had furniture of some sort for a annual profit than the 500 items, some of which were of 7 
Ser e partner At that time the major portion of office infrequent sale Mr. Bellman said he would consider the ? 
furniture was distributed through general turniture houses. matter if 
' Weide pe ‘ oi in this field rried anvthing like , , : | 
y a tew concerns in this held carried anything a \ year or so later the visitor again called upon Mr. Bell- 
plete stock. Some dealers had manutacturers catalogs man, who said he had something to show him. They it 
through which some sales were made ascended the same stairway, and Mr. Bellman pointed with 4 
it Office Appliances believed that these dealers were satisfaction to a line of office furniture displayed on the i 
he logical distributors tor oihce furniture. Their repre second floor (Unless our memory fails us, our friends 
sentatives in the field had contact with the buyers of sup Wagemaker of Grand Rapids had the good fortune to 
lies and machines and were the first to learn of new office book the first order.) 
requirements i 
= oes With the cooperation of the dealers who responded to the 
I first step in the campaign was to have members of ‘ 
. e , 1 ss s! ' idea and the cooperation of the manufacturers who saw the 
our field staff call upon leading alers and propose office , . . . 
— : at call upo ing deale ; aie ' possibilities of more intensive cultivation on the part of the 
iture departments as 
tate 3 ce dealers in this field, Office Appliances persisted in its cam- 
At first the reaction to the proposal was not very tavor ; 
' paign. ' 
( Chere were about the same objections in every case : : a . > 
\" me he al The results, small at first, presently began to improve. 8 
Le illustrate with one : 
: , P Interest was engendered throughout the country. Office 
Soon after the campaign was started, the editor had an , ided i 1 x b f 
‘ furniture departments were added in a lar nt e 
nterview with the late Charles Bellman, president of the 4008 n wp 8 oa 
' “or? 5 stores. And within ten or twelve years the major portion 
Franklin Printing & Engraving Company, in his store in ; ae : ‘ : 
: ; , of office furniture manufactures was reaching the user 
Toledo. The visitor talked along enthusiastically He said ' af" 1 off : d Ry thi 
’ ; fe: through the stationery and office equipment trade. , s 
he had reason to believe that office furniture manufacturers 1 I . y 
, change an immense volume of business has been brought 
were not content with the methods of distribution and : : : 
? ; to our field. By the dealer's methods of selling the manu- 
were seeking more intensive cultivation for the sale of their ° 3 
. =e facturers have gained, while the dealers have not only 
products than they could get in a general furniture store; ; : 
: added to their profits, but have also improved the standard 
that there was nothing in common between household and ' 
: “ - ot their stores. 
office furniture and that if the dealers in this field did not - 
nterest themselves in the opportunity, he believed there Having helped in some measure to thus extend the k 
would be a new class of dealers specializing in office furni boundary lines of the field, Office Appliances views with 
ture of all kinds some satisfaction the developments which appear to have 
Mr. Bellman was concerned about the amount of space proved its early recommendations sound and logical. 


Here endeth the Annual Special Office Furniture Section. 
One cannot read its contents without finding many 
ideas and suggestions for improving the bus- 
iness, and one is sure to be impressed 
with the importance of Office 
Furniture in the future 
development 
of the 


trade. 
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| ie AN EXPENSE : 
| : , t! 
| Lincoln Superior 
| 4 N lypewriter Keys 
| are not an ex- 
| pense They 
actually repay ' 





their cost in 
better work. As 
a result, they sell 
easily. Write for 
sales plan 


The Rising 
Tide 








tT P' IPULAR demand for Semi-Hex Pencils 
1 S “1s ru ’ retw + as , 
} isa " bog cigs it for two ye siete we LINCOLN 
+} . 
our production atways at capacity. with 
| Sie aale ag : RUBBER KEY CO. 
first truly national advertising campaign for - a 
| 27 Thames Street 
i Semi-Hex is under way. Its results are bound fi epee . 
NEW YORK 

to be of far-reaching effect. Its stimulus to 
| sales, to good will, to profit in stationery Se ee ER 
ij Whocan now doubt that Semi-Hex isthe 
| pencil incomparable”? Who can doubt that 
} itis a profitable pencil to sell, an easy pencil 
aii to sell, a pencil that should be in every sta- 
THe tionery store? If it is not in yours, write at 


once for the Semi-Hex proposition, details 
of 1927 plans, samples, prices. 


GENERAL PENCIL COMPANY 


New Je Tse, 


\ 
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? 
Add $$$ to Your Income! 
: 
| - . , , 
| The Krantz Typewriter Shock Absorber ca: 
- 
Wt add dollars to your income [Typewriter 
| everywhere are doing it 
| It is a profitable typewriter accessory becaus¢ 
is so desirable. Unnecessary noise and jar 
. elements destructive to the li f a machine 
We ire abated. Typing is made less tiresome ai 
etter work results. To interested dealer 
liberal proposition is open 








Edward Krantz Products Company 
3847 Lincoln Ave. Chicago, III. 
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A COMMERCIAL 
REVIEW 


In 1890 J. F. Hunt became associated with the firm 
that made all the Shannon cases and indexes used 
in the United States. 


In 1894 as J. F. Hunt & Company he manufactured 
the Shannon lines for other firms, one of which filed 
the orignial Lock Arch patent of December 7, 1893. 


In 1917 Mr. Hunt. purchased the Shannon Suppl) 
Department of the Vetter Desk Company and the 
right to use the Shannon name as judicially estab- 
lished; becoming the successor to the Shannon de- 
partment, owner of the original equipment and man- 
ufacturer of the Shannon line and other office filing 
supplies for the trade. He confines his activities to 
manufacturing at 8 Furnace Street, Rochester, N. Y., 


and operates no retail stores. 
e 


Mr. Hunt sells through exclusive agency contracts 


and has yood territories open to live dealers. 


A DVT. 
















STANDARD 


Postal Permit Machines 


MAILING 


Envelope Sealers 


MACHINES 


Stamp Affixers 


TANDARD MAILING MACHINES are the 

most widely distributed machines of their kind 
in the world. Used daily in over 55,000 offices. 
Simple in operation-——durable in construction— 
efficient in performance—self evident time and 
labor saving devices needed in every office 


STANDARD ENVELOPE SEALERS seal mail 
with maximum efficiency and minimum labor and 


maintenance expense. 


STANDARD STAMP AFFIXERS affix postage 
stamps, precancelled stamps or labels to mail five 
times as speedily as by hand. Protect the mailer 
from waste postage and misuse of postage stamps 


employees 
mployees. 


STANDARD MAILING MACHINES CO. 


Revere Boulevard Everett, Mass. 
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55.Arbutus Street 


REAL COPYHOLDER 





Krror-No is a real copy- 
holder because of its sim- 
plicity. It does away with 
clumsy installation. 


Operators marvel over 
the ease of using the 
Krror-No—its simple 
manipulation with fully 
visible copy at all times. 


Because it is non-tech- 
nical, it can be sold by 
Direct factory 
representation by highly 
trained salesmen is not 
Get the facts 
and judge for yourself. 


dealers. 


necessary. 


FRRoE-NO INC. 


Manufacturers and Patentees of 
The Famous ERROR-NO 


Rochester, New York 
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“The Best in a Clinch’”’ MAKES ITS OWN STAPLES Automatically, 5000 Without a Stop 


PAPER <EVEREAD> FASTENERS 


MODEL FP (NEW) Foot 
power machine for rapid 
and quantity work. For 
use on containers of nuts, 
candies, potato chips, etc. 
Also for fastening shades 
to wooden rollers. It« uses 
are almost limitless. 













MODEL D—Automatic, standard of- 
fice size, finished in nickel and with 
rubber silence posts; weighs two 
pounds. 


MODEL K—Regular model “D” tape 
used, cast arm and base, gray ename! 
and nickel! plate finish; heavy springs, 
rubber silence posts. Six inches sta- 
pling range; can be operated rapid!» 
with best results. Stands firmly, will 
not clog. Weight six pounds. 


MODEL F—(Giant size) capacity two 
to forty sheets, weighs nine pouncs. 


“Selling this Kind adds to { 

your reputation as well as \ & Leaflets Supplied. Saves 

your sales and profits.” \e te time and trouble of fre- 
= ES } quent refilling! 


EVEREADY MFG. COMPANY OF BOSTON 


The Modern F. A. Burnham, Jr., Gen. Sales Manager, 50 Church St., New York City pThe Result of Long 


xperience and Knowl- 








and Better Way Factory, 34 Southbridge St. Worcester, Mass. edge of Requirements 














of Stapling 
Your Guarantee () Your Guarantee () 
of Best Quality of Practicability 
Tr oe mane Teape wo 


“ACCO” means something when placed on 
merchandise. It is the stamp of perfect goods— 
of full count. We are very careful to maintain 
this name—you should be careful to maintain 
your good name by offering only quality goods. 
The goods you sell classify your business 





AMERICAN CLIP COMPANY 
Long Island City, New York, U.S. A. 


CANADA EUROPE ARGENTINA 
Acco Canadian Co., Ltd. Acco Company, Ltd., Fred Berg & Co., 
454 King St. W., Toronto 19 Whitefriars St., London, E. C. 4 77 San Martin, Buenos Aires 
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SERVICE 


Service 1s an important part of every success. 
Service to prospects makes buyers. 
Service to buyers makes customers. 


Service to customers commands respect and builds 
for the future. 


Making it easy for thousands of good business people 
to see and learn more about you and your product is 
a Service that counts—especially when these good pros- 
pects, buyers and customers come to see you at the— 


NATIONAL BUSINESS SHOW 


New York, October 17th to 22nd, 1927, inclusive 
In the New Madison Square Garden 


Chicago, November 14th to 19th, 1927, inclusive 
In the Stevens Hotel Exhibition Hall 


“It’s the personal contact that counts’’ 


NATIONAL BUSINESS SHOW COMPANY 


Frank E. Tupper, President James F. Tate, Secretar, 


50 Church Street - NEW YORK 


Chicago: 417 S. Dearborn St., C. H. Hunter, Manager 
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Mielke & Eddleman on Wacker Drive 
Mielke & Eddleman, stationers, formerly at 108 North 
Dearborn street, Chicago, Ill., have moved to Room 966, 
Suilders building, Wacker Drive and La Salle street. This 
is one of Chicago’s newest buildings, and potential for the 
large number of tenants who are logical customers of the 
stationery store in the building. 
diverse range of merchandise is carried on steel shelv- 
ing in the public space of the store. The shelving serves 
to partition off the receiving and shipping room. Two 
handsome display cases for fountain pens and mechanical 





pencils and a counter height storage cabinet form the counter 
over which customers deal. A very satisfactory counter 
trade has developed, but the firm will depend, as in the past, 
on outside solicitation for the bulk of orders handled. The 
Builders building has excellent surface and elevated rail- 
road connections, and a garage in the basement provides for 
the parking of tenants’ cars while they are in their offices 
~- 








iY Model 1—The standard universal Hotchkiss Paper A New Champion 
; us jasten , aot : 
ho a Binds up to 25 sheets. Guaranted non-clogging Clad in hghting regalia and with gloved arms extended 
h Hotchkiss Staples. a new “featherweight” champion is featured in the adver 

tising of Featherweight Manifold. foldly he proclaims 


Se eT eer nee ee, 


“Hold me, fold me, tear me, use me in the typewriter, put 


1 
the 


me to any fair test you know—I can’t be beaten. I’m 

“Model One’’— ‘ AOD ae ; a 
toughest fellow for my weight that you ever met 

Featherweight Manifold, a rag content, lightweight onion 





| The Leading P Fast 
e ea Ing aper astener skin, it is said, is the result of long experiments. It is 
tay PRSAHERE is a_ Hotchkiss Automatic Paper watermarked from a steel dandee roll and its construction 
Ly Fastener for every paper fastening need. But is non-porous for printing purposes 
| every business should have Model One. The advertising of Beatherweial M told is being 
: Hotchkiss Model One is the standard paper fastener for 1e advertising ot eatherweight Manitolk is eing 
al everyday general us It is small, neat, easy to handle, ‘pared an irecte by Jresner re ‘ vertising 
i ; juick acting and, like all Hotchkiss models, absolutely sure prepare land d rected »y J. Dresner, New York adve orang : 
i in operation. It is economical to buy and to use It is and merchandising consultant. : 
‘ae “fool-proof” and satisfies most average requirements by : 
{ | binding securely up to 25 sheets of paper > 
bal You can recommend Hotchkiss Model One with every as F 
ei surance that you are offering the best all-purpose paper Local Chicago Branch for Corona Portable Adding 
a hel fastener on the market You can sell it with perfect con a 
UT fidence in its satisfaction-giving ability—knowing that it Machine Company 
: will do more things and do them better than any other ao ; \ *, . ; : . “a 
fastener of ite kind. The Ward M. Calhoon Company has just established 
7 You know the name “Hotchkiss.” So do your customers . I ee P g : - — crag i. are 
| it lo the mark of leadership in paper fasteners. It repr: sales offices at 508 South Dearborn street, Chicago, where 
sents opportunity. Feature it along with Mode! One in all they are specializing on the local distribution of the Corona 
your selling efforts ; ‘ . 
Portable adding machine made by the Corona Typewriter 


| THE HOTCHKISS SALES COMPANY Works at Groton, N. Y., for the Portable Adding Machin« 


The ee re paper fastening Company of Chicago. The head offices of the Portable 
machines and Sta pies - 
° : i ‘ any are ; 343 So JYearborn 
Norwalk Connecticut Adding Machine Company are at B43, outh Dea rn 
street, Chicago, under the management of President Arne 
and J. W. Kiplinger, vice-president in charge of sales 
Hotchkiss Wire Stapling Ma- Mr. Calhoon is also at the head of the Milwaukee dis 
chine. Easy tooperate. Guar- tributing agency of the Portable Adding Machine Con 
P clo fa sed with . if 
ented clog- proof when used with pany, where he has built a prosperous business. 
the new genuine Hotchkiss frozen : 
wire staples. Machine binds u “} ; ri . 
to $0 sheets of 16 Ib. paper. = Mr. Rice Returns from Long Trip 
W. H. Rice of the Peerless Ribbon & Carbon Company 
who signed our guest book a couple of weeks ago, adding 


the line, “Representing the world’s best stamp pad,” was 





on his way to New York from a trip to the Pacific coast 
Mr. Rice visited thirty-three cities in sixty days. He went 
from the Atlantic to the Pacific and from Milwaukee or 
the north to Galveston as the farthest southern point 


Four days spent in Chicago were the longest time spent 





at any one place 
Mr. Rice’s sample case is about the size of a cigar box 


Its contents were a dozen Solo Inking Pads. It does not 


A 


{LU tte ith i HNN | 





seem that so long a trip for so small an article could be 


f d and “‘frosen” . 7 : d 
6 ae aris 290 maples 89 S special process. made profitable. A five minutes’ interview with Mr. Ric: 
however, and a glimpse of a vest pocket order book demon 


ee 


strated that the trip was satisfactory in every way 
> 
Bob Durden Advanced 


Bob Durden, junior salesman with the Royal Southern 


- organization, has been promoted to take the territory re 
cently left vacant by the resignation of R. C. Sargent 
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GOES STEEL LITHO #% 
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Paced 














hi 
ee 

d B d Blanks ie 

Certificates an ordere a ie 
) \ Pe te 
The new line is o beautiful, so impressive, so inherently suggestive F ft 
compaesd *. 16 of value are these new Goes Blanks that they are cer- j i 
styles including er- _% Ears Se oe x ’ . as i Bike 
tihcates with the tain to tascinate you—to win your seat diate approval. : 4 
regular corporation Each time you finger one, you will instinctively ad- 4 
li hem act eats “ , * He 
wore ie ge sac mire the beautiful cuttings of the engraver’s needle, i 
open faced or blan = hee , ee ea . oo. ae : : ] ie 
bo dy Certificates, the sharpness and the detail of fine lithography, and be : ‘E 
Bordered Blanks, the crackle and the enduring qualities of fine Goes | 
anda beautiful series Linen Bond paper. 1s 
OF < red Ce — Pre [his beautiful new Line of Blanks has been designed and oa) uy : 
ferred Certificates produced to meet a persistent and constantly increasing de- | 
A complete sample set mand for a line of Lithographed Stock Certificates and Bor- : 

ts yours for the asking. dered Blanks of exceptional quality—a line of Lithographed Ad 


Be prepared! Have Blanks which will reflect the value of every issue printed upon ’ i} 
these beautiful new them and the merit of every organization which uses them— | 
samples at hand for aline of Blanks high in quality, rich in appearance, yet reac 





A SS your next prospect. sonable in price. wl ay i 

\ f , ; a 
| GOES LITHOGRAPHING COMPANY #=@% # 
| 49 West 61st St., Chicago Ge2e-a) =e 1 | 








Every | 
Office Appliance 
Salesman 


can increase his sales by recommending the Acme Staple and Bind- 

ing Device for each desk. It is unequalled for fastening documents, 
ect tae ete. Goth eas papers, invoices, correspondence, firmly and neatly. Sheets are 
stapling samples together. kept firmly together, without possible separation by a staple which 
can be easily removed, if required, without damage. 

The Acme are the only staple binding machines made complete 
from the raw material to the finished product, in our own factory, 
and are fully guaranteed. Banks, Law Offices and Commercial 
Houses of all descriptions, need the Acme Staple Binder for fasten- 
ing documents, legal papers, contracts, correspondence envelopes, 
packages, etc. 

Stationers desirous of increasing the trade in 
Stapling devices, and supplies will be given every 
assistance and cooperation. 


The ideal desk paper fast- Write for booklet and complete description of all 
ener. Neat and efficient. our models—literature for distribution among your 
trade supplied with your name and address. 


Acme Staple Company 


1643-47 Haddon Ave., Camden, N. J. 












Used ty Insvrance companies, 
lawyers, corporatiuus, ete., 
for vouchers, documents, etc. 
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URABILITY is not an accident. It must 

be planned in advance and built in the 

finished article by the use of certain 
materials and a construction developed by 
experience. 












See come ceemeenrpriee ents ee ELE IE: LEI 
asd * er ene: 1. - 


Any substitution to influence price is invari- 
ably a compromise with durability. 


Bushnell’s Wallets and ‘‘Vertex’’ Filing Pockets 
are durable. They are carefully constructed 
of ‘‘Paperoid’’—a material made of hemp rope 
fibres. Nothing compromised and nothing 
accidental. Just satisfaction and real value. 


THE ALVAH BUSHNELL COMPANY 


925 Filbert Street, 
PHILADELPHIA 











<2 2 





Dependability 


There is an invaluable factor of prime importance in 
making one product superior to another. 

It is not just a matter of certain prescribed materials 
and methods, but it is that constant feeling of responsi- 
bility to one’s customers that prompts the utmost effort 
to justify their confidence and good-will. 

It is bound to find expression in the quality, uniformity 
and price of the goods, and in the dependability of service. 

Paramount to the certainty of supplying the best quality 


for each purpose lies this consistent dependability at all 
times. It is not only the goods and facilities, but the spirit 
back of them that counts. 

It is found in the “Line of Lowest Ultimate Cost.” 


NewDreH PROCESS ComPANY’ 
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“Held for Court” 

R. T. Bair, distributor of the Victor adding machine, 
Thirty-sixth and Walnut streets, Philadelphia, Penna., states 
in a letter to Office Appliances that John J. german who 
has heen passing checks to typewriter dealers in New York 
and New Jersey drawn on his name to the Delaw: en t 
Company of Wilmington, Del., is now “held for aaa 
at the Central station, police headquarters, Philadelphia, 
under charges preferred by Mr. Bair, concerning a bogus 
check which he offered the complainant as a deposit on a 
Victor adding machine. Mr. Bair states that Hunter was 
very anxious to buy a typewriter, but that Mr. Bair found 
his suspicions well grounded after he telephoned to the 
Wilmington bank, who stated that there had been forty 
or fifty such cecks sent through to them from typewriter 
dealers in the metropolitan area and that John J. Hunter 


had no account with them at all 
> 


Mr. Larsen Packs a Mighty Golf Wallop 
General Sales Manager W. B. Larsen of the Royal Type- 
writer Company paid a visit to the Atlanta branch on May 
20, 21 and 22, conferring with Manager Harry J. Lindig and 


his force. Mr. Larsen has been on a tour of the southern 


cities 
While in Atlanta Mr. Larsen showed his proficiency in 
handling a golf club as well as the Royal typewriter. He 


was contending strongly for a Bobby Jones record and 
showed very forcibly his power behind a golf ball on the 
Black Rock Country Club course, when he took a driver 
of Salesman Henley, and with one shot, put the ball com 
pletely across Black Rock lake. In doing this record break- 


ct, however, the force to place this ball in such a loca- 
wrecks the club, and part of it endeavored 


tion, complete 


to follow the urse of the ball. Chief Larsen says Henley 
s a new club with a guarantee for the next tournament 
> 
Davidson Manages Varityper St. Louis Office 
Varityper, Inc., has appointed Lester Davidson manager 
he branch at St. Louis, Mo. Mr. Davidson has had a 
vad experience in the writing machine field, having been 
nager at Kansas City for the Royal Typewriter Com- 
pany. Inc. He had also sold writing machines at Galves- 
and Houston, Texas. Of late Mr. Davidson has been 
he bond business, but the possibilities of the variable 
pacer Verityper appealed to him so strongly that Mr. 
Davidson returned to the writing machine field 
- 
Peebly Sells Sheaffer Products in Oklahoma 
The W. A. Sheaffer Pen Company, Fort Madison, lowa, 
has appointed James Sterling Peebly its representative in 


the state of Oklahoma He replaces John E. Morgan in 

harge of the Southern iwo-thirds of the “Sooner” state. 

is a member of the Masonic order, resides 

it 2311 Lottie avenue, Oklahoma City He had been a 

salesman there for the Severin Tire & Supply Company. 
> 


No-Tarnish Co. Takes New Offices 


Che No-Tarnish Products Company, formerly at 50 Lis- 
penard street New York City, recently removed to 6 Var- 


> 


Type-Adder Corporation Moves 
Che Type-Adder Corporation, formerly in the Woolworth 
uilding, New York City, has removed to 225 Broadway. 
- 
Lion Systems in Larger Offices. 


Lion Systems, Inc., have removed from 332 South Mich- 


igan avenue, Chicago, to 178 West Jackson boulevard 














Speedaumat 


is serving: 


La Salle Ext. University Coca Cola Company 
Ford Motor CarCompany Rubber City Mfg. Company 
Kalamazoo Stove Co. Curtis Publishing Co. 


Prest-O-Lite, Inc. Christian Science Monitor 
New York Times Pictorial Review 
Chicago Tribune International -Cosmopolitan 


and many other satisfied users. 








Speedaudresser AB, the 
latest development in a 
hand addressing machine. 





SPEEDAUMAT has proved itself 
as the world’s most economical 
addressing system. The hand ma- 
chine pictured will carry a full liné 
of attachments, and is adapted to all 
kinds of addressing. The address 
medium is a metal SPEEDAUMAT, 
only $6.00 per thousand blank, in 
minimum quantities. Complete 
motor driven equipment is available 
for the larger lists. 


SPEEDAUMAT offers a big sales 
opportunity to representatives. Ex- 
clusive territories will be granted. 
There is a liberal provision for real 
earnings, and supply business on 
which commission applies, continues 
after initial sale. 


Write and let us tell you all about 
SPEEDAUMAT and the possibilities 
in it for you. 


Speedaumat 


Addressing Machinery 


2023-2033 WILLOW ST. 
PHONE BRUNSWICK 7540 
CHICAGO 
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STAPLING PLIERS 


When Summer 
Breezes Blow! 


With open windows, loose papers will fly. 
The one sure way to prevent that is to 
staple them. And the way to staple them 
right is with a pair of NEVA-CLOG Stapling 
Pliers. This is a stapling machine that you 
can easily sell, and sell with the assurance 
that your customer is going to be satisfied 
with it, for, with its automatic ejector fea- 
ture, 7¢ wont clog. It’s portable and easy to 
load. The staples are sharpened ; ample lev- 
erage is provided ; no pounding is necessary 
or possible ; it’s easy to operate, too. It’s a 
nice machine to handle—in more ways than 
one—and it’s an item that you should, by 
all means, stock. Order a dozen pliers and 
a hundred thousand staples today. If, 
within ten days from arrival of the ship- 
ment, you are not entirely satisfied, you may 
return for full credit. What could be fairer? 


NEVA-CLOG PRODUCTS, INC. 
Bridgeport, Conn., U. S. A. 







Unreservedly guaranteed 
— 


for three years. , 
Now lists at . . $ 530 


“as easy to operate as 
a par of scissors” 
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PENS AND PENCILS 

















( 


TP! - 


ommodity Classification No. 4 is scheduled for a 


sales effort June 6-11 by the National Association of Stat 


Office Outfitters and Manufacturers Dealers are re este 


‘ 


make appropriate window and store displays, and advertisir 


Pocas, Pencils and Crayons, with attractive featuring of 


pens and mechanical pencils for 


A 


vacation use 


Ibany, N. Y.—Percival G. Howell is now repre :entat 


Vermont and Eastern New York for the W. A. Sheaffer P 


Company 


He replaces H. J. Howard in that territory 


Chicago, Itil.—C. B. Mathes, sales manager for The Conk 
Pen Company, visited the Chicago branch in May Mr. Mathes 
was on the last stages of an extended tour contacting wi 


Conklin representatives all over the country 
Chicago, Ill._-The Conklin Pen Company made a display 
Conklin pen and pencil products in the lobby display of t 


North American building in May 


th 


mn 


t 


This space is used in rota 


by mercantile tenants of the building Miss Porter 
Conklin office made an attractive and effective arrangemen 
jlinker light was used effectively to lure the eye to t 


A 


display 

Fort Madison, lowa.—James Low, credit and collection man 
ager for the W. A. Sheaffer Pen Company, has returned ! 
factory after a brief trip to London, Glasgow, Dublin and Par 


general sales manager of the Snanp—Point Pencil, In« H 


M 


inneapolis, Minn.—Edward S. Harrison has been appointed 


been connected with the O. B. McClintock Company, of Mi: 
apolis 

New York, N. Y.—The Eggens-Hambler Company has mov: 
its general office from 180 Broadway to the factory, 164 Em: 
street, Newark, N. J 


New York, N. ¥Y.—James P. Duffy, formerly in the adverti 
department of the House of Eberhard Faber, has joined 


service department of the LaPidus Printing Company After 
leaving the pencil manufacturer Mr. Duffy was connected w 
the Columbia Phonograph Company 

Oklahoma City, Okla.—James Sterling Peebly has jo 1 
W. A. Sheaffer Pen Company, covering Oklahoina His ! 
at 2311 Lottie street 

Philadelphia, Penna.—Edward Kress has joined the 
the United States Pencil Company and will travel in Ne 
York state, Ohio, Indiana and Michigar He has had 
tended experience in the stationery and school supplie 


St. Louis, Mo.—Dave H. Archibald is covering the 8S 
states, with the exception of Virginia, for the Wallac: 


Company 

San Francisco, Cal.—The Wahl Company has had its off 
the seventh floor of the Sharon building redecorated 
rearranged The entrance to the Wahl suite is now N 
> 


on 


N 


1. Gwinn, Pacific coast manager, has hi« offices there 


San Francisco, Cal.—After visiting all the larger islands 


the 


Hawaiian group, Tom Emerson, district manager * 


Conklin Pen Company, returned to San Francisco at the 


of April He had a very pleasant trip and found bu 

the territory quite satisfactory The largest Conklin de 

the islands is American Factors, Ltd., Henolulu TI 
sugar plantations have been doing well this season and 

the pineapple people, and sugar and pineapples spell prosper 
im the Hawaiian territory Both going and returning M 


Emerson traveled with several celebrities and if they 
users of the Conklin pen when they went on board 


when they landed 


Among those or the return trip were Wr 


Thompson, one of the heads of American Factors, Ltd a 
Senator Herbert Work 
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STAMPS - STENCILS - SEALS 
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Baltimore, Md.—Johnson & Henderson, who succeede: 


& Company some years ago, have gone out 


Part of the equipment has been taken over by the Modern Star 
Manufacturing Compan) 
Chicago, !tll.—The Turley Stamp Company, former 


Sherman street, has moved to Suite 07 West \V 
street About twenty-five per cent more space is occupi 
at the former location The change was primarily 
wrecking the building occupied former to make way 


addition to the Insurance Exchange building 
Chicago, Itll.Louis Melind, president of the Louis Me 


Company, commutes from Winnetka, a North Shore subur!t 

says that Winnetka is one of the most popular places in ‘ 
county, as the dandelion crop excels in quantity and ki M 
parties come from Chicago to Winnetka to gather “Taraxa 
Densleonis” for wine making Mr. Melind offered the resour 


of 


was circulated the 


his lawn to friends, but feared that by the time this 


crop would have been arvested by voluntee! 


unasked., 
Philadeiphia, Penna.—The H. G. Hanline Company has beer 
chartered to deal in shipping equipment: capital stock, $10 


H. 


has 


Hanline, charter representative, 271 West Harve street 


Pittsburgh, Penna.—The Pittsburgh Stencil & Tool Compa 


been chartered; capital stock, $25,000 P. J. Ricken! 


charter representative, 217 Cairo street 
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PHILCO 
ROLL CARBON 


There is an ever increasing demand 
for Roll Carbon. Hundreds of ma- 
chines using carbon paper in roll form 
are being sold each month. 


Elliott Fisher Billing & Book- 
keeping Machines 
Underwood Bookkeeping 
Machines 
Autographic Registers All 
Makes Adding Machines, etc. 


Philco Rolls feature superior manifold- 
ing qualities combined with long wear. 
Made to absolutely correct measure and 
chemically and mechanically perfect. 
Go after this business in your terri- 
tory, there is little competition and a 
real profit for you. 

A unique equipment of automatic 
machinery enables us to sell a quality 
product at an attractive price. 


May we send you samples and quotations? 


Phillips Ribbon & Carbon Company 


Rochester, N. Y. 











Better Products 


The merging of the Cooper 
Carbon Coated Paper Com- 
pany with the Chicago Binder 
& File Company has resulted 
in the manufacture of better 
loose leaf devices and finer 
ribbons and carbons. The in- 

creased facilities of our large, 
new, daylight plant enable us 
to offer better products at 
profitable prices. Your re- 
quest for literature and com- 
plete information will receive 
an immediate response. 


Chicago Binder & File Co. 


Manufacturers 


Loose Leaf Devices—Printing 
Inked Ribbons and Carbons 


500-508 West Thirty-first Street 
Chicago, Illinois 























Are You 
a Live Wire? 


Our new method of SELF 
BINDING office records into 
permanent books, is being 
standardized with such rapidity 
by large concerns and banks, 
that we are compelled to ap- 
point a man in many locations 
to intelligently take care of the 
business in those sections. 


If you are alert to opportunity, 
on a commission basis, and 
don’t expect to get rich the first 
month, write Sales Manager. 


LION SYSTEMS, Inc. 


General Offices: 


178 W. Jackson Blvd. Chicago, IIl. 











THE NEW 








TIME STAMP 


(Patented) 


All metal with a SETH THOMAS CLOCK MOVE- 
MENT. Establishes a new standard in time stamp 
construction. The Clock Movement is so located as 
to make it impossible for the jar of stamping to 
affect its accuracy. The materials used in its con- 
struction and the workmanship are the best money 
can buy, insuring Durability, Service and Economy. 


Retail Price $4 (}-00 erry ia. means 1 satished cos: 
Engraving Extra tomer and a profit that satishes yeu. 
WRITE 


Ajax Time Stamp Co. 


81 Washington St. BOSTON, MASS., U. S. A. 
Eastern Representative; R.A. Stewart & Co. 80 Duane St., New York 
Missouri Representative: Banner Rubber Stamp Seal Co., 208 N. 4th St.,St.Leuis 
California Representative: Les Angeles Rubber Stamp Co., Los es 
Iineis Representative: American Seal & Stamp Ce., 120 $. Clark ~ Chicage 
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i i BOSON 4 
| , Pa Tie-up with our National Advertising ag 
if a\ 
a)! $ “ee 9 a 
i } CAPITOL 
' ” a ° 9 . 
: a } The Inkstand of the Nation ° 
i 
a, ew 


WHY 


DO. onan ee DO ees 











Me 2 tr « a IT PAYS TO 

A /2 s « ; © JIC = 
a. zy INO. & wo /2 e quare AOC FEATURE 

i {4 The inkstand shown above is the standard THE GENUINE PATENTED 
a; >} equipment of railroads and corporations. It ) 
at K it a favorite with banks. Many hundred : ( OOK ) FILE 
a: S thousand are now in use in offices and homes. 
| 2) Sales of the CAPITOL are growing stead- favorably known by your trade for a 
i y) ily because it is today the best inkstand value aan vateet te at oh 
on the market—a high quality article at a tom fits snugly to the card 
; , - leading dealers everywhere i ising 
popular price. Sales Display No. 660 and Cook's N 


Signals packed 20 o the box Le 
tell you more about these new feature 
which save your clerk's time 


Zz 


The CAPITOL is made in a variety of 

styles and sizes—Cut Glass, Pressed Glass, 
: r Sets $ S ‘Ss ices r 4 : : soni 

Library Set all tyle , at price rang ng No.2 THE H. Cc. COOK Co., An ia, Conn. 


from 35c up. 


Liberal Discounts ‘ ' = 
Write for electros for your next catalogue. | 


No5 7 9 i SBS 15 
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Bunch of Dates Desk Calendars 


Standard equipment in demand every- 
where. Order your supply now for 1928 
of this larger, more attractive line. 
Several finishes——priced right! 


W/Z 
Ww Fz 
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THE QUIK-LOK fit 


ending 
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For Filing 






Letters 












| Invoices 
| Cancelled Checks 
| Drafts 


| Certificates of Dep. 












> 


IS ESE SY ©: 


ah 


Deposit Slips 
Cards f 


Records of All 
Kinds 


RES 





I 
cof 











Illustrating Our Al24 for Letters and A$3 
for Cancelled Checks, Drafts, etc. 
37 sizes 











A SATISFACTORY STORAGE FILE—FOR EVERY RECORD 
used by Banks, Industrial, Commercial Institutions and by 
government offices 

THE QUIK-LOK STORAGE FILE 
Steel Reinforced, Automatic Spring Lock, Convenient Pull! 











Strap, Dust Proof, Collapsible Positively guaranteed to be 7 
satisfactory. 37 sizes. Special sizes to order. Sells at sight 
Unlimited sales possibilities 





Write for price list 


iB Frank A. Weeks Mfg. Co. 


f The Desk Calendar House of America 
93 John Street New York City 


Dealers—"'** hours’ time devoted to the demonstration 

of this File to the large firms in your vicinity 
will convince you of the wonderful sales possibilities of this 
line. Enthusiastic letters from dealera expressing their own 
satisfaction and the users’ satisfaction are coming in con 
tinually—Don’t Wait. Write today for our complete catalog 
Free Demonstrating Sample and Circulars for distribution 

THE KAY DEE COMPANY 

Mfgrs. Steel Fibre and Paper Transfer & Storage Files 

3644-64 So. 36th Street Lincoln, Nebr. 
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TYPEWRITERS 





Boone, towa.—Henry T. Coleman is cari 


of the Royal Typewriter Company, In 
He operates from the Des Moines bran 
Chicago, Il!l.—J. C. Cooper, general 


typer, Inc., visited the Chicago office 


c., in 
ch 





ng for the interests 
Boone and vicinity 


sales manager of Vari 


in M 


ay He was mn tne 


last stages of a tour over the country, getting in touch with loca 


conditions at the branches 
Chicago, ill—W. B. Larsen, gener: 


ul sal 


Royal Typewriter Company, Inc., was in ‘ 


attended a dinner to celebrate the lar 
transacted by the Chicago branch 


gest 


es manager for the 
“‘hicago May 6 He 
March business ever 


Chicago, I!l.—W. J. Montgomery, assistant sales manager for 


the Royal Typewriter Company, In 
typewriter sales, visited the local bra 
Western trip Production on the new 


in 
nch, 
Roy 


gressed so that dealers in the Chicago fic 


promptly 
Cincinnati, Ohio.—C. G. Tidd has jo 
of the Royal Typewriter Company, Inc 


ined 


harge of portabl 
May 12 while a 
il portable has pro 


ld are being served 


the local sales staff 


Des Moines, lowa.—O. J. Partlow has joined the sales organi- 
zation of the Royal Typewriter Company, Ir 


Everett, Wash.—17 N. Hibben, Jr. 
ind Olympia peninsula territory for the 
pal In operating under the Seat 
has had extended experience in the 

Juneau, Alaska.—Wallis George has 
ere by the Seatt 
Ine 

Knoxville, Tenn W AA. Johnston 
‘ompany, has recovered from an illne 
( and is again back at work. 

Los Angeles, Calif._—Fred W. Parker 
rganization of the Royal Typewriter 

New York, N. Y.—The Type-Adder 


offices to t 


Transportation buildir 


has 
Roy 
tle b 


Pacific coast 


} 


een 


branch of the Royal T 


of tt 


I 


has 


Comp 


Cort 


ng é 


T here 

taken the Everett 

al Typewriter Com 

ranch Mr Hibber 
ewriter 


ippointed salesman 
ypewriter Company, 


e W. AA. Johnston 
two months’ dura 
ined the lo sales 
ins Int 

oration has moved 
25 Broadway The 





usiness had been domicled in the Woolworth building 
Philadelphia, Penna.—The United Gas Improvement Com 
pany is engaged in an unusual phase of office work Certain 
ds of this ublic utility were pond us and cumber 
yrmne In order to reduce the physical i of these records 
the 1926 record ire being rewritten on the Varityper, the con 
lensed spacing id tment making it p« ible to increase 
greatly the matter ym each sheet The ompany s paying 
time wage t the Varitypers ed the volun of its 
‘ rds 
Riverside, Calif..-The Morgan Typewriter Company } taker 
he agency for the Royal typewriter in R rside « I 
St. Louis, Mo Lester Davidson k harge Ju tl 
al branch of Varityper, In¢ He has da wide x} ¢ t 
the writing n hine field 
San Bernardino, Calif.—S. A. Paddock } becon na 
Barnum & Flags dealers here f the | l | rit 
pany Ine 
San Francisco, Calif.—The Stone 7 ter Con I hicl 
eived its first t of the new Roy: ortable typ ! 
: has i eT espe ially feat Bi ne ti S TY ict } 
vs of it tore 72 Market street, a ‘ " I unt 
Large window signs and a spe l ndow pl ha 
attracting nsiderable favora ention } } 
San Francisco, Calif.—At the June linner n ting of the 
Francisco Typewriter Dealers \ cia r t rtain 
t ommiuttee 1 be in charge and I nes I d 
Mr. Chamberlain of the Wholesale Type Con 
‘ nthusiastic pl ographer vil x 
t tures which } has ken hin rT} 
s els ve high-p red lectt he 
kK Milliga 1 San |! t ban} wil 
H Hold Customer Your Books I will 
fir geht held by t ganization was 
a1 ir ag May as di meeting 
1 the j entered around iné I rges 
\ l sed te ( } tl t 
t Pa vith regard ] h 
have TY ‘ va\ 
San Francisce Calif.—The 1 i } 
me off the Royal Typ p 
flice that 1 the best per \ sao 
starte the salesmen f tl mpany 
inager I F. Russ, to w \ Mr. R mat a 
alesmet ut to “bring home ‘ on 
dar Business onditions in S Frar ’ 
at pre nt it Mr. Russ is quite hopeful tha hus r 
irry them through. There is sh of orde he “ 
table R typewriter, but the t is for } lard 
ma ! ( E. F. Russ } irning i 
, ndat liv f his wor ynnectio es 
s« I ind Te s I gu TI re zat 
s te ring entions 1} t gz ff res 
‘ Republica i tior ~ YY 
ft r h desiral ' oO the ‘ 
eld l t nsideral to « 
Spokane, Wash rt local Ren 
TY T gt fj Ss ut r ‘ | ; 
the 1 Rivers \ 
upied bl tl I é 
Washington, D. C The W iI 
Thirtes \“\ - j 
eal , 
- 
| P ve , 
i 1 st 1? 
] I ru & P ( How | | 
: is ' Manuf Comp : ; 1 





















Why split your ribbon 
business with others by 
handling a brand everyone 
carries? Be independent. 
Sell your own brand. Keep 
your customers coming 
back to you imstead of 
jumping from one place to 
another as they do for 
factory brands. 


Why? 





You can build a profitable 
typewriter supplies business 
with our help U. S&S. ribbons 
are made in a grade and 
weight for every purpose and 
are packed in neatly litho- 
graphed boxes with your im- 
print Start after the ribbon 
business today by asking for 
further particulars, 






ibbon 
we Mig. Co.. 
Sansom & 10th Sts. 
Philadelphia, Pa. 





$17.00 Spot Cash 


for + 
i LC Smih& bros 


selling 
a 


“Smithiype 
Renewed” 
Typewriter 
for | Ngee? hs 
$3 Down ky 1 eral 
and $5 


monthly 





No investment required. No ob- 
ligation incurred. Write today 
for complete details of great- 
est typewriter offer ever made. 


Smith Typewriter Sales Corp. 
World's Largest Rebuilders of L. C. Smiths 


Dept. 416-360 E. Grand Ave. Chicago 














ae: 


ROR AMOR 


msyrarne ing < 


oct 
Fie Ss 


é 


> dies <3 
= as 


en 


msicbrte 


7 


se 





s 











ne eT eS Ee 


oe 























=< gs ns sn 


————————— 
SS 


= Sees aa 








244 OFFICE APPLIANCES June 





GREATER | 
SALES VOLUME 


Kamargo (Watermarked) the | 
Paper for Reproducing Ma- | 
chines, is one of those items 
which are active in drawing 
trade. 


KAMARGO 


WATERMARKED 


The Paper for Reproducing Machines 


is advertised to business men. 
Its good qualities are known 
to many in your community. 
To let those people know you 
carry it, is to draw their trade 
to your store. 


Add this active merchandising 
value to the merits of the paper 
itself, and you have the reasons 
why it pays to carry Kamargo. 


Made tn four colors and white, and in 
two weights—-Substances 16 and 2% 
Clip the handy coupon for sample book 


KAMARGO MILLS 


KNOWLTON BROTHERS 


Founded 1808 
WATERTOWN, N. Y. 


KAMARGO MILLS 
Watertown, N. Y. 
Water 


Please send me a samplk ook of Kamars 
marked, the Paper for Reproducing Machin 


Name 
Firm Name 


Address 


® ® 




















ACCOUNTING MACHINES | 




















SP 


r 


Chicago, Itll.—J. W. Lamphier, manager here for h 
Adding Typewriter Company, left in May on a month's motor 
tour Mrs. Lamphier accompanied him. On the way Mr. Lar | 
phier arranged several important installations at Detroit a 
Cleveland The objective of the trip was Atlantic C Wt i 
East Mr. Lamphier will spend some tim® at the factors New 
ark, N. J 
New York, N. Y The Powers Accounting Machine Cor 
tion has announced the following ippointments to 
offices W (. Dixon, Boston H \. Olsen, New Yor 
Dominy, California district 
Oklahoma City, Okla.—The General Office Equipe 
poration a New Jersey comrany,. has | n charter 
state; capital in Oklahoma, $1,500; L. A. Stanton 
617 Herskowitz building, Oklahoma Citys 











a 


ADDING MACHINES 











ee ee 





Charlotte, N. C.—The Rapidomet: Sales 
been chartered to purchase, sell, et viding machine 
lating machines, typewriters, et: capital stock, $85 
scribed sixty shares of commor tock v George \ 
Charlotte and J M Horner I nd Baxter Shemwe 


Asheville 

Chicago, Ill.—J. C. Soutter, manager here for the Ad 
Corporation, spent the greater part of May traveling 
Southwestern states 

Chicago, Ill The local office of the Merce 
Machine Company has been moved from the Comr 
Continental Bank building to Roon 10 

street 


Newark, N. J.—The Anderson-Desimone Denomir 
has been chartered to handle add machines; capita 
$200,000; Corporation Company New York. N. ¥ charter 


resentative 

Paris, til.—F. W. Sanders, formerly jut 
paign for the Burroughs Adding Machine Company has 
made a senior salesman, working nder the Danville Age 
San Francisco, Calif.—The Victor adding machine 
being handled and distributed on the Pacific Coast 
(‘“Jack’') Cameron, who is located with The Typewriter ¢ 


inior salesman at ¢ 


pany $1 California street Mr. Cameron carries an ¢ 

line’ of stock and is in a position to 1 ke mmediate de 

He reached San Francisco at the beginning of May 
t , 


from Flint, Mich., and his friends here predict 
» make things hum 


a 
OTHER MACHINES 

















Chicago, Ill A footpower ‘‘Bostitch paper faste 
added to the display floor of The T. M. Sheppard Comy 
April rt machine handles ! | nd saddle 
ising pre-formed staples 
Chicago, Ill The LaSalle Extensior rsity 
ence schoo has purchased the l qui 
Stenotvpe mpars Indianapolis re | 
school plans to manufacture | 
Chicago, Ill Sydney Stott, S: f Stott & Underw i i 
Svdney Australia, called at the hon office of the A. B 
(Company prior to his return to Australia Mr. Stott had | 
visiting friends in the East before passing through Chicag 
Indianapolis, ind._-The Hess lDupl tor Supply Company 
move t 47 i K f FP. building The former 1 ti 
it Roosevel ind Newman streets 
Kansas City, Mo The Raach Duplicator Company has 
© Suite 606-09 Y M. C. A. building, 1020 McGee street 
company has taker nereased sp i the new i 
iddition to handling the Speedogt } mp 
Rrooks Visualizer 
San Francisco, Calif L. V. Hit k, manage the 
ograph Department of the H. 3S. ¢ ker Con 
(hicatzo May ll to isit: the Eedisor I lin gray 
2) West J ksor oulevard Mr Hitch iN 
tor for a visit and Iso to keep up with the lates 
in t roducts of the Orpuar The H. S 
Companys : he listributor } bead n-lNek M 
r the whole « Northern Calif 
San Francisco, Calif.—Willian 
azo «6UWaS 6SAales agent at the San Frat : 
ington Cash Register Company, Ine I s turned his a 
real estate and his many friends throughout the countr 
be interested to know that he has joined the real estat: 





























N' TO the perfect typewriter erasure shield. Makes 

1 an erasure ith the le poss! yle time and effort 

Ne-to protects th carbon papers and all under line 
N t tached to the tvpewriter Used al 1 

recommended by over a thousand national titu 

t More than 75,000 in use Never weat 

your dealer ‘t supply you, we l 


50c each. $5.50 per dozen. - Postpaid. 


Roc-O-way Company 


835 Howard Street, San Francisco, California 
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QUALIFIED 


zsADDING MACHINE Paper. 


Che 


agent “ 


ie Py 
adding ‘ 
re y 


Sold br -_ i 


good. Restineeien 4 
everywhere 


©) DI WC T-N OD 87.0 2) Dp RU OTe) 


MENASHA ,WIS. 











REAM MRAFT r 


—__SPAPER > — =" 
* GILL ae PRODUC 


The Original 
Light Colored Kraft Paper 








© McGILL PAPER PRODUCTS inc. > 








| 700 South Sixth St., Minneapolis, Minn. 

















kor mot than a quarter century 
CROWN PRODUCTS have been 
sod impressions.” 
emark stands for good 
elligently rendered by all 
products. 
e high grade and responsible 
supply and individ- 
ir connections. 
full particulars as to the 
king possibilities of this 


Crown Ribbon & Carbon Mfg. Co. 


Rochester, N. Y. 
U.S.A. 
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peal,“ Mailin “ating iat? 


If so, you will receive, on 
June ist, 


“Reliable’s” Monthly 
BARGAIN BULLETIN 


An array of exceptional 
values in Typewriters, Add- 
ing and Calculating Ma- 
chines, such as you have 
never seen before. 





“Lowest Prices Ever Quoted” 


Register Today! Send in 
your business card, letter- 
head ... no need to write 
- and you will receive, 
regularly, price-lists, spe- 
cial bargain offers and 
other literature issued by 
“RELIABLE.” 



































THREE BRANDS 
THREE QUALITIES 


In the UNION line of lt 


er Ribbons and Carbon Papers, 
three brands are made each of un- 
failing and uniform quality in its 
particular grade. Various brands 
are produced to meet various uses 
of your customers. Each brand is 
the best in its class and fully sat- 
isfactory for the purposes intend- 
ed. Remember APEX, SUMMIT 
and XTRAGOOD Typewriter 
Ribbons and Carbon Papers cover 
alf requirements. Besides ribbons 
carbons, stationers also find a 
steady business in our inks for 
stamp pads, numbering and dat- 
ing machines, duplicators, etc. If 
your present line is not satisfac 
tory, let us quote prices on your 
next order. 


UNION RIBBON & CARBON CO. 


Front and Laurel Streets 
PHILADELPHIA, PA. 

















Novel and Unique 


The Bump Paper Fastener is 
novel and unique, but thoroughly 
practical. No pins, clips or 
staples are used; instead, it uses 
a part of the paper for the staple 
The papers are neatly and se- 
curely fastened but easily sep 
arated. Two styles, as shown: 
complete information on request. 


THE 
BUMP PAPER 
FASTENER CO. 


LA CROSSE, 
WISCONSIN 








Eastern 
Representatives — 
SEYMOUR. 
CONOVER CO, 
359 Broadway, 
New York City 








in i ust 
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Plate Vaughan & Metz, Richmond, Calif Richmond ts the 


trans-bay oil city The San Francisco sales store at 318 Market 
street is directly under the jurisdiction of W. R aa division 
sales manager. with headquarters in the Sharon building 

San ne en Calif.—F. J. Nichols of the merchants service 
of The National Cash Register Company spent almost the whole 
of Ma on the Pacific coast, lecturing before different retail 
rganizations and business men’s clubs During the second week 
n May, for instance, Mr. Nichols spent four days in San Fran 
isco and also visited Modesto, where he spoke for the Modesto 
Rotar lub, and other cities and towns of the northern part 
of the state His subject was usually: “Better Merchandising 
Mr. Nichols was expected to remain on the coast until June 3 
San Francisco, Calif.—The Elliott Addressing Machine Com- 
any has added to its sales force of the Northern California 
fice a new city salesman in P. W. D. Campbell, who has been 

tive as an editor and publisher of several fraternal magazines 
Mr. Campbell is well known in San Francisco and also in Can- 
ida In this cit he is been prominently identified with lodges 
and fraternal organizations for some time past and has a host 
of friends He has also been connected with several publi 
ser ‘ itilities, both in Canada and in this country H. E 
Paris division manager for the Elliott Addressing Machine 
(‘ompar has his headquarters at 21 Sutter street Mr. Camp- 

Ww e one of the city salesmen here 


San Francisco, Calif.—William O. Ryle. connected with the 
los Angeles branch of the Dictaphone Sales Corporation for 


seventeen years, has taken a leave of absence for the remainder 
f this year. It was Mr. Ryle’s suggestion that Arthur McGrew 
succeed him Arthur McGrew was formerly branch manager 
for the Dictaphone in Chicago, and is well known in the office 
ippliance industry as an outstanding sales manager The office 
ppliance industry wi be much interested in hearing of M« 
Gre s return to the Dictaphone Sales Corporation after an 
ibse e of seve! ears in another line This statement was 
ithorized by J. H. Best, Pacific coast manager for the Dict 
phone Sales Corporation, who is now comfortably installed in 
the new and attractive offices in the Remington building 
Seattle, Wash.—The Remington Cash Register Sales Agency, 
Ine as been chartered; capital stock, $5,000; incorporators 


Perry E. Joy, Luis M. Joy and K. D. Joy 
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Boston, Mass.—Fred C. Lewis has been placed in charge of 
Territory 7 by the Yawman and Erbe Manufacturing Company 
Thomas J. Connor has been assigned as a floor salesman 

Buffalo, N. Y¥Y.—L. R. Addington is a new junior salesman 
here for the Yawman and Erbe Manufacturing Company 

Chicago, I!l.—Algot Larson, general superintendent of the Art 
Metal Construction Company, was a May visitor at the Chicago 
branch 

Chicago, !il.—The Maloney-Gilmore Company, 508 South Dear- 
born street, has secured local representation for the “Eff & C 
office chairs. 

Chicago, IIl.—H. A. Wensley has joined the library depart- 
ment sales organization of the Yawman and Erbe Manufactur 
ng Company, making headquarters here He will cover the 
middle west 

Chicago, IIl—K. E. Berkey, manager, safe department Art 
Metal Construction Company, visited the Chicago branch in 
May during the course of a trip which included St. Louis 
and Kansas City 

Chicago, HH. & Cc Smith, Jr., took charge of the Chicago 
branch of The Shaw-Walker Company June 1 He had been 

nnected with that branch the past year J. &. Kelly, dt., 
vho has been manager several years, has resigned to enter 

e automobile lubricating oil business He has charge of that 
division of L. Sonneborn Sons, Inc New York, N. Y with 
headquarters at 114 Fifth avenue 

Cincinnati, Ohio.—The annual inventory week of The Globe- 
Wernicke Company was held May 30-June 4 Dealers were 
irged to anticipate their requirements for stock so that their 
customers might not be inconvenienced while the factory was 
engaged in taking stock 
indianapolis, tnd.—The Indianapolis Office Furniture Com- 
n} Chamber of Commerce building, opened for business a 
few months ago Geo. B. Morrison, president and manager 
had been with the Fulton Office Furniture Company and the 
Aetna Cabinet Company previously 

Los Angeles, Calif.—The constituent companies of the Rem- 
ngton Rand In¢ have been moved to 622 West Eighth street 
the premises occupied by the Rand-Kardex Service Corporation. 

New York, N. Y.—Leek & Lyon, Inc., has been established 
it 17-19 William street, to deal in office furniture 

New York, N. Y¥.—The Myrtle Offic » Furniture Company has 
been chartered; capital stock $20,000 D. and J. Freiberger 
harter representatives, 1261 Broadway 

New York, N. Y.—S. J. Hawk, formerly a floor salesman at 
the local branch of the Yawman and Erbe Manufacturing Com 


pany has been given charge of Territory 7 4. T. Loeffler is 
lew floor salesman here 
Guiney, il.—Roy Bennett, In 07 Main street, has been 
hartered to deal in household and office furniture capital 
stock, $50,00¢ ncorporators—Roy Bennett, O. R. Wilson and 
Walter G. Harvey 
San Francisco, Calif.—Louis “D Smith, proprietor of The 
¢ writer ( mpany 531 California street has added the 
Berloy ine of metal files to his office equipment depart 


nt Mr. Sn business has been steadily growing since he 


pened The Typewriter Company a year and a half ago. Prior 

the opening he was for fifteen years with the Wholesale 

['ypewriter Company, Market street People often wonder 

why Louis ‘‘D” Smith puts the middle letter in quotes The 

juotes are a war memento. Prior to joining the Navy, he was 
Continued on page 248.) 














represents modern business 
tools with which the dealer 
and his salesmen can interest 
every business concern selling 
time and labor saving 

ment meets with the least 
resistance and results in pro- 
fitable and permanent cus- 
tomers. 


ISIBLE RECORDS 
IN BOOK FORM 
VISIBLE CARD 
RECORDS 
LEDGERS AND 
LEDGER OUTFITS 
SECTIONAL POST 
BINDERS 
PRICE BOOKS AND 
RING BINDERS 
MACHINE POSTING 
KOQUIPMENT 
BINDERS FOR 
\DVERTISING USES 
COMMERCIAL 
FORMS AND 
ACCOUNTING OUTFITS 
FOR EVERY LINE 
OF BUSINESS 

AND OTHER ITEMS 
rOO NUMEROUS TO 
MENTION. 


Get The Cesco Catalog 


The CESCO catalog shouid be in every deal- 
er’s hands. A copy, together with discounts 
gladly sent on request. Exclusive agencies 





available to active dealers. 


‘Che Cc. E. SHEPPARD Co. 
Van Alst & 14 § SE, Le Long Island City 
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4 WEBCO PRODUCT 







TRADE MARK 


Original and Best 
ype Cleaning fiud 


Cleans your type No type brushing 
Cleans your piatens 
Cleans metal parts | particles from type 


Dissolves 


No picking out of 





rease and cleans spots 
tom your desk 


WHEN TRADE 


Maan 


APPEARS 


DIRT OISAPPEARS 
MANUFACTURED BY 


The FS.Webster Company Inc. 


BOSTON 
MAKERS OF 


MULTI-KOPY Carbon Papers 
STAR-BRAND Typewriter Ribbons 




















Silent Stamp Pad 
GUARANTEED! 


Stock the guaranteed stamp pad! 
profits, business prestige and resales follow 
every Mun-Kee Stamp pad sale. 


Send for sample today. 


Larger 





MUN-KEE PRODUCTS CORP., Dept. D. 


Please 
with 
vreen. 


Name 


mtormation 


NEWARK, N. J. 


send sample Mun-Kee Silent stamp pad today 
Colors purple, red, black, blue, 


\ddress 


Firm 


Name 
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White, manag here for the F. S. W 
Inc., returned to Chicago May 13 fron " 


Chicago, Itll.—-J. A 
ster Company, 


tended stay at (cean Springs, Miss He motored back, visit 
his daughter at Chambersburg and this son at Richmond, Va 
Dundee Ribbon Company, 219-2 We 


Chicago, Itll.—The 
Chicago avenue, has been chartered to manufacture and mer 
chandise stationery, office supplies, drug sundries, typewrit 


ribbons, parts, materials and accessories; capital stock 


shares non pur value incorporators—Percival P. Smitt W 
liam H. Smith and Elizabet D>. Smit! 
Milwaukee, Wis.—The Roy J Rada Company has rm 


from 410 Milwaukee street to >} Broadway. 

Portiand, Maine. Malcolm, Ine., has beer 
tered to buy, sell and deal in all articles appertaining 
writers, including papers and cloths; capital stock, 500 share 
common, no pur value teginald H. Moody, president, Eugs 
l.. Bodge, treasurer, and Ethel M. Dyer, clerk 

San Francisco, Calif.—_L. Hay Chapman is the new m: 
of the carbon department of the Ingrim-Rutledge C: 
Mr. Hay has been in the carbon paper business since ! ! 
is very well known among carbon men in San [rancisc: He 
was for years with the Kee-Lox Company, also Manifold Sup 
plies Company, handling the “Panama Line.” The Ingrim-Rut 
ledge Company in its carbon department, specializes in t 
“Copyright,” its special brand of carbon paper 

Seattle, Wash.--Fred W. Bryant has been appointed repre 
sentative here of The Miller-Bryant-Pierce Company, with head 
quarters at 5100 Arcade building He had been connected for 


George F 








merly with the Northwest Ribbon & Carbon Company 
> 
(Furniture—Continued from page 247.) 
“Louis Smith,’’ but he knew there would be so many 
name under the Stars and Stripes that he adopted the | 
of his mother’s maiden name The conscientious yeoman witt 


whom he had to deal, insisted on knowing what the “D"’ stood 
for The explanation did not entirely satisfy him, and after 
having the explanation repeated a number of times the ye 
finally compromised by putting the “D’’ in quotes 

San Francisco, Calif.—John Hibbard, Pacific Coast represer 
tative of The Glohe-Wernicke Company, was calling n 
San Francisco trade early in May with his usual energy Ur 
deterred by the “hoodoo’ supposed to attach to Friday the 
thirteenth, Mr. Hibbard lectured on that day for the Globe 
Wernicke force of the H. 8S. Crocker Company. dealer 
distributor for this territory The boys of the staff alway 
forward to Mr. Hibbard’s talks words seem 
them up.” 

San Francisco, Calif.—The second sales convention of | 
Weber & Company was held at the general offices in San F: 
cisco, April 25-28. The entire sales force, with the except 
of Arizona, was present for an intensive program, covering 
four days and nights, during which the entire line handlk 
this aggressive concern was thoroughly gone over in 


on 


as iis 


fully arranged program of instruction and inspiratior TI 
evening sessions were confined to class instruction on e! 
lines of merchandise. The feature of the day program was the 
opportunity given to hearing representatives of several Easter: 
manufacturers whose goods are handled in a large way by tl 
Weber organization There were also other speakers 


an architect and the president of a sportsman’s club, inter 
in certain lines of apparatus handled by the Weber com 
These conventions are to be 1 regular feature of the 
organization's plans for the future, to be held probably twi 
year, once in the fall and once in the spring 

San Francisco, Calif.—The new warehouse and office buil 
being erected for the Phoenix, Ariz., branct of C. F. We 
Company, is about completed and that concern expects to n 
in about June 1 The new store, which is being erecte 
door to the old quarters, is much larger and will contain 
modern facilities than the place to be vacated Ralph P 
son, who has been managing the Phoenix branch the past 





is taking a few weeks’ needed vacatior during which 

Hilliard T. Brooke is in charge of the Phoenix office rT} 
firm of Peterson, Brooke & Steiner maintain a retail stationer 
store at Prescott, Ariz., and also acts as state sales agents f 


C.F 
branch 

Seattle, Wash.—The West 
formerly at 1614 Fourt!l 
floor of the Tyee building 


Weber & Company in charge of the latter's Ph 
Made Desk Company's loca 
avenue ha taken the entire 
Fourth avenue ar 


Seattle, Wash.—The University Office Equipment C 
has been established at 4005 University Way by G. H. Let 


He had been manager of the commercial department 
University Book store 


Youngstown, Ohio.—J. S. Sprott. vi president ¢ rl 
eral Fireproofing Company, returned to the general off 
a short tin go. following a tri +} Pacif 

> 
Metal Office Furniture in Costa Rica 

Commerce Reports] The demat meta ft 
excepting desk ippears to be increasing (700d desks 
enn be manufactured locally ta ost considerably les 
vould be paid for imported ones The high duty ar 
expenses on desks and office cl r have ipparentls 
the placing of these articles on the ¢ ta Rican market 
office fixtures, more difficult to manufacture ire imp 


The demand in Costa Rica for wooden furniture 


abroad is slight, perhaps because woods from Euro; 
United States sceptible to destruction | +} 

wood ant, and the excessive humidit f the wer 

the country soor iffects anvthine e These fa t 
high import duties e reacted in the development 


tively important industry in the manufacture of wooder 
hold furniture 
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The PRESTO MOISTENER 
PATENTED 
The Perfect Portable | 
Sealer and Moistener 
| 
aicgariny ‘ 
INSERTING C SEALING MACHINE bu 
wine envelope ap, to Ne. 18 “pn os ts cae 
McCARTHY INSERTING and aed 
SEALING MACHINE CO., Inc. 
staat St wera euse = | | The PRESTO INKSTAND 
It’s Beautiful! 
se ee eee esceeeeaeaeeeereenAeweieees oo Pe “4 
? | 
: | 
: 7 consideration, but 
Barbee Wire & Iron Works 3 
440 Conway Building 
. Manufactured and for sale by 
CHICAGO , : 
, BACHRACH SPECIALTY CO. 
2275 Third Avenue New York, N. Y. | 
a ; seein 
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DIEMER 
PRODUCTS 


FOR 


SATISFACTION 


AND 


SERVICE 


ENVELOPES for Filing, Mailing and Carry- 
ing Purposes, in RED ROPE and JUTE, for 
flat or folded papers. Also Metal End Filing 
Boxes. 
The illustrations show a few of the designs 
carried in stock. 

Samples furnished on request 


JOHN F. DIEMER COMPANY 


519 Broadway (Est. 1869) New York, N. Y. 
SEND FOR CATALOGUE No. 30 
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The Superior 


MULTIPOST 


STAMP AFFIXER and RECOKDER 
SAVES STAMPS, TIME and MONEY 
Eliminates four out of five necessary oper- 
ations in the stamping of mail. Prevents loss, 
misuse and mutilation of stamps by keeping 
them locked together in one safe place. 
Makes possible an accurate record of all 
stamps used. 
DEALERS: 


You know that persistent National Advertising 
creates a steadily increasing - 
demand for an article, the 
merit of which has already 
been established. Each of our 
advertisements urges  pros- 
pects to ask you for the Mul- 
tipost and you should be pre- 
pared to supply them. Under 
our Dealer Plan you carry no 
stock, have no money in- 
vested and are not obligated 
for service. 


If you have not received our 
Dealer Book “Why & 













How,"’ write for it now. 


Multipost Company — 


ROCHESTER, N. Y. ~~ 
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Sell This Extra-Safe 
Mailing Envelope 


1. Ames-way Safety En ar these envelopes 
velopes are fully glued with 


i. Ames-way Safety En- 
a glue that grips velopes have a handy crease 
Ames-way Safety En scored here for ease in 
velopes have the protective sealing and for. security 
flap also glued—-we were when you glue them shut 
the first to do this » You can hardly tear the 
When you try to tear envelope with your fingers 
open the glued lap, you it is s« tough and 
realize how tamper-proof durable 


———gp Free Demonstration Kit @— 


To interested dealers, a free demonstration kit is avail 


able. It shows the several types of Ames-way envelopes 
and should be in your file for reference Ask for a 
kit today 


Ames Safety Envelope Co. 


55 Sudbury Street 
BOSTON, MASS. 














Made from pure 
WHITE BOND 
sold in 
25-50-100 roll 
packages -% the 
HANDY HALF DOZEN 


| a eee enema 


YANKEE PAPER & SPECIALTY © Menasha,Wis. 
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| June g ( 7 Classifications Nos 13 and i | “ * ’ .- 

cludine idjustable Inde Tabs, Siguals Waptacks, Rulers ¢ ' | Write 1m color-Copyin 

' Yardsticks, Postal Scales, Cash, Bond and Office Bores, and Mis 

: cella me Goods ( ‘ principal attentio» to ‘ handise of 

inferest te people ¢ ( rating smumnrcer cor ‘ 

' J 0 5 ‘ odity Classification Ni 4 ‘0 } s 
: Leati Gioceds and elties of all kinds Vacation 
/ to be a 


lune > Sul P odity Classificati« No tal 
Pape and Envwve wes, including Expanding Do ent Ei ] 
Phot Vailers, Patented Merchandise Conti ( Lele ( Vv 
chine Re > F ¢ ‘ and BRlottinga Pa 


Atlanta, Ga.—}! V. Bogart, formerly at 1218 Fourth Nat il 
B building Atlanta, has moved to i$ Bell building Mont 
romer Ala 
' Chicago, Ill.—-The Bankers Box Comt 

‘ nita stock f rn $ 00 to $10,000 

Chicago, lil.—The Petite Stationery Company, former! at 40 
West Chicago avenue ha moved to 3% «t (Chicago ave ] 

Chicago, IIl.—© Olm, vice-president nd general managet 
t} Quality Park I velope Co Midway St. Pau Minr ! 


«} gre n bustir Ma 20-21 Nirs. Olm ompaniec ! I 
t} trip 
Chicago, Ill a. & Wallace, of the W “ Stationer Con 
}) acquire i nterest in a nortl de print | ! 
1 rx tior to give his stoc} tationer 





XK é tional ser on orders for printing 
Chicago, Ill After attending the conventior 
ers al 











| Be d Stationers Associatior t Bloon 
| \ I Shermer fr tl Associated Stationer Supply ¢ 
dealer I ‘ eral downstate 
Chicago, Ill rhe Consumers Paper & Supply ¢ 
W Harris« t t has joined tl ‘ \ ‘ 
‘ ere T indled by the ; 
t per fT paper the compar 
I te books x i 








Chicago, Ill el j 
nery l olesaling etched ! engraved t ting 
ind more leather goods ng 
S She selling the lines f Mrs. Evelyn |! ee 
( <= street \lis Carpenter ) j ee! vith (je } ( e & ie 
ce ! and the tionery department of Brentar Oe 
New York, N. Y Max Silversteir fe erly of A I S ri 
rst & | West Eighteent} treet ope t " 
West Six eventh street Au] 
New York, N. Y Samuel A. J ” 
t ner ipita \ 
t repr tative 41 Park Row + 
New York, N. Y The Kastman 8S It ( fl 
vasiedt t a ' tationet pit te 1) . 
chart re} entativ Broadw: 
New York, N. Y Feldman & Leibow 2 have be rtered 
duct tioner’ busines 1 te } : ~ 
! ter 1 entative I 
New York, N. Y Doddy Donnell 
p er Aft, shares \ 
IK re \ I H i 


} 


Los Angeles, Calif The Schubert Off Spe i 
estal ‘ t flices and display 1 t 14 South H 
The r lines handled formerly by t : bert 


’ Philadel hia, Penna. The Crafts rot Cor et 


Pittsburgh, Penna The William G | neton ¢ , ‘ a 


‘ mare | grit ‘ ) 4 
San Francisco, Cal.—Henry Steve former \ the Ir Cc 
r Rut re ( pany, is now with N Stratfor & Kert f 
San Francisco, Cal.—J. W. Willmore, of Cooke & Cobl SS 
» 4 S Francis« trade 


San Francisco, Cal Jos \ MeGrat tor n of 





With or 
without 
point 

protectors, 
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San Francisco, Cal.—The Stationer Assi ati { 


Be. : legal counse 
San Franciscc Cal Al Andes é f A lo ent 
‘ . 
Inks ‘ nant at M ‘ j \\ \ J Ir 
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“It’s all | 4 


in. the | awe 4 
ribbed UNRUCO ” 


surface’”’ | 


Chair Cushion 


The Greater Summer Comfort of 


SUNRUCO 
Sponge Rubber 
CHAIR CUSHIONS 


Means Steady Sales! 


The ribbed depressions running full 
length of this Sunruco Cushion afford 
perfect ventilation, and make this the 
most comfortable sponge rubber cushion 


for summer use. 


Here is special summer sales appeal. And 


remember that the new square edge Sun- 


g 
ruco Cushions offer the advantage of 


being heavier—thicker—more resilient. 
Made in three sizes to fit all office chairs. 


Send the coupon for a samp!e cushion 


The Sun Rubber Company 
Barberton, Ohio, U. S. A. 


Originators of the Sponge Rubber Idea in the O fice Specialty Field 
Desk Pads, Telephone Bases, Ink Well Bases, Ete. 


THE SUN RUBBER CO., 
Barberton, Ohio. 


Please send us sample new mode! Sunruco Cushion, with 
prices and full particulars 


a Pree 


Address ..... 
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San Francisco, Cal.—The <tationers’ regional 1eeting will 
take place June 16-17 at the Fairmont Hotel. T= e dates pre- 
viously announced were a day later. The meeting will be con- 
ducted under the auspices of the National Association of Sta- 
tioners, Office Outfitters and Manufacturers, with the members 
of the Stationers’ Association of California in attendance. The 
enterprise and energy of Howell D. Melvin, governor twelfth 
district of the National association, have had much to do with 
ecuring the meeting Many subjects of vital interest to the 
trade will be discussed by nearly twenty experienced, practical 
deaters. Men prominent in the National association will be 
present, among them being President Neil Stewart, Carl Schutz 
and Charles Marshall 

Santa Cruz, Cal.—Clare Trumbly has opened a stationery, 
book and novelty store in the Cranston block 

Seattle, Wash.—The Hydrojax Company has been chartered 
to operate stationery and book stores and other mercantile 
establishments; capital stock, $100,000; incorporators—Ralph H 
Higgins, Robert J. Arnot and Henry Leslie Osborne 

Trenton, N. J.--The Sarco Company of New Jersey has beer 
chartered to deal in stationery; capital stock, fifty shares 
mon; Perlman & Lerner, charter representative, Trenton 





LOOSE LEAF | 
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Boston, Mass.—Howard M. Blizard has been appointed “Fault 


less"’ representative here by The Stationers Loose Leaf Con 
pany 
Chicago, Ill.—Lion Systems, In« has moved from 332 8 


Michigan avenue to 175 West Jackson boulevard 

New York, N. Y.—Thomas J. Harton & Company. In 81 
Walker street, has gone into the hands of a receiver Albert 
S. Newman was appointed, in bonds of $2,000 


Portiand, Ore.—John Lundberg has been placed in charge f 
the loose leaf department of The J K. Gill Company Frank 
Fitzgerald, his predecessor, has moved t California Mr 
Fitzgerald had been with the Gill store twenty year War 


service interrupted the continuity of his association with the 
Gill store 

San Francisco, Cal.—C. C. Carpenter, vice-president of the 
Wilson—Jones Company, spent most of his time on the Pacific 
coast in May He visited San Francisco late in April and then 
accompanied by James H. Davison of the coast force, went 
South and passed two weeks in Los Angeles Mr. Carpenter 
planned to return to San Francisco for another visit and then 
leave for the Pacific Northwest prior to returning home to 
Chicago 


<I 
CATALOGUES 


Paragraphic reviews of current issues from 
the catalogue and allied fields, classified for 


convenient reference. 

















A folder from The Berger Manufacturing Company, Cant 


Ohio, tells about the new “S00” and LSOU series of Berloy 
ball bearing files 

From R. Orthwine, 344 West Thirty-fourth street, New York 
a. = comes the 1927 catalogue of ‘“‘Rudor"’ store and offi 
stationery, furniture, shipping room supplies and display items 

\ folder from. The C. L. Downey Company, $41-43 Clark 
street, Cincinnati, Ohio, shows the various items in the com- 
pany’s line, giving the consumer a good concept of the ‘Stee 


Strong” line of bank supplies 

From the W. G. Lloyd Company, 626 South Clark street 
Chicago, lll., comes a bulletin descriptive of “Adco”’ products 
This depicis the company’s lines of loose leaf systems and 
supplies, visible record equipment and machine bookkeeping 
equipment 

From the school department of the Underwood Typewriter 
Company, 30 Vesey street, New York, N. Y ‘omes a hand 
some bulletin, ‘“‘The Machine of Experts."’ This features the 
Underwood awards plan, which give; incentive to commercial 
school students to learn fast and accurate typing 

An attractive array of printed matter comes from the Port 
able Adding Machine Company, 343 South Dearborn street 
Chicago, Ill. Included is a folder giving condensed instructions 
for operating the Portable adding machine, a folder featuring 
the adder—cash drawer combination, mail pieces in color show 
ing the line, window display signs, and a number of bulletins 
aiding the dealer in making his presentations to prospects for 
Portable adders 

From the Koh-—I—Noor Pencil Company, 34 East Twenty-third 
street, New York, N. Y., comes “The Right Pencil in the Right 
Place."" This is a compendium for pencil users, and an abridged 
catalogue of the company’s products. The requirements of 
users of lead pencils and crayons are analyzed, and suggestions 
made on the proper selection. ‘“‘The Koh-I-Noor Sampler” is a 
collection of pencils for trial, accompanied by a neat enclosure 
describing the specific uses of the different items 

Direct Mail—Manufacturer 

The Oxford Filing Supply Company 5) Driggs avenue, 
Brooklyn, N. Y addressed dealers regarding lower prices on 
“Broadway” grade index card: 


: 
| 
| 
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Supreme 


DRY STENCILS 


for all duplicating machines 
No moistening before cutting 


SAVE 


Typewriter — Time — Money 
YOUR TRADE DESERVES THE BEST 


“Quality Supreme” 


Arlac Dry Stencil Corporation 


418 Fourth Avenue Pittsburgh, Pa. 


(Distributors for U.S. A.) 


Dealers and salesmen write for particulars today 
Please mention name of Duplicator when writing 
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AIR MAIL SCALE 


The Uniform Air Mail Rates at 10¢ Per Half 
Fraction, to All Points in the United States on the an ie Route 
Are Now in Effect. 





THE TRINER NO. 9 AIR MAIL SCALE 


United States Post Office Department has equipped 
the service with 27,000 Triner 9-ounce Air Mail 
Scales. This scale was selected on competitive bids 
as the best type for the purpose. 

It is built entirely of steel, with a brass beam and 
brass poise. Each half ounce graduation is clearly 
cut on the beam with a deep “V” shape notch and 
the poise is equipped with a steel dog that seats 
properly, making it easy and positive to obtain ac- 
curate weight. 

The tubular beam is equipped with a balancing 
block within, so that the scale can always be kept 
in perfect balance. 

A high grade scale all the way through at a mod- 
erate price. 


TRINER SCALE & MFG. CO. 


2714 W. 21st Street Chicago, Ill. 


We also manufacture Parcel Post and Mail Automatic Scales 
used by the Post Office Service 








Stop everstinc WOISe 
with 
The Smith Noise and 
Shock Eliminator 





Made for L. C. Smith, Remington, Royal 
and Underwood typewriters. 

When ordering state make of machine 
wanted for. 

Saves repair calls, does away with desk 
drumming, makes typewriter more quiet and 


snappy. 

The typewriter is quickly and automati- 
cally ached and as quickly removed, with- 
out fact from the desk 


Sold at all offices of The L. C. Smith & 
Corona Typewriters, Inc. Ask for trial 
Dealers write for liberal proposition 


Smith Noise & Shock Eliminator 
303 Kellogg Street Syracuse N. Y. 











Courant 


Letter-Opener 
Two 


Models 
$650 





and 


$1.00 


New Features 


W! have three interesting announcements 

at this time. First: The $6.50 model is 
ilre ady substantially improved over the first 
model—an inch wider—a new principle em- 


bodied in a longer operating lever. Second: 
The Dealers handling the item report inter- 
esting volume of sale. Third: We have 
brought out a ten-inch machine to retail at 
$10.00. 


Write for Dealer’s Discounts 


Hush-A-Phone Corporation 
19 Madison Avenue, New York 


~<a hoa 
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Secured But Accessible 


The Free Hand Binder holds sheets, receipts, orders, 
notes, securely and permanently as long as desired, 
but leaves them accessible instantly. The ease with 
which it is used gives rise to its name, Free Hand. 
One hand does the whole job. 

It is a binder which finds a ready response and profits 
are satisfactory. Write us. 










THE 


FREE HAND 


Reg. U. 8 
Pat. Off. 


BINDE 


Wagoner's 
Pat. 


Model “A” 





Send for prices 
and other details. 


FREE HAND BINDER CO 


227 PEARL ST. NEW YORK, N. Y. 
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“EEE MOTOR POSSESS SSCS CESS SES 5 om 
ISPECIALISTS 2hp FOR 35 YEARS 

‘ 1] ANDLESS iif = J 


fA Good Pump Motor y 


It must provide the following essentials, as makers of 
water pumps know: 
Certain, frequent starting from re- 
mote control. 
Prompt starting under heavy over- 
loads, often on reduced voltage. 
Superior insulation to prevent possible 
grounds from dampness. 
Protection against dripping water. 


Oil wells of large capacity, making 
frequent oiling unnecessary. 


The choice of Emerson motors by many leading makers 
of domestic water supply systems is significant. 
Emerson engineering and research [producing special 
motor designs for these and hundreds of other 
different products} can solve your special motor 
problem just as effectively. Write for complete data. 
Motors 2 h. p. and smaller only. 


The Emerson Electric Mfg. Co. 


2018 Washington Blvd., Saint Louis, Missouri 
806 W. Washington Blvd., Chicago—50 Church St., New YorkCity 














EMERSON MOTO 


ouanen -3 D FANS ~ BUILT TO LAST 
REPULSION DIRECTCURRENT 
START 


S PHASE 
INDUCTION 


PLIT 
POLYPHASE 





“Universal” 
Multi-Wing Displayors 
and Bulletin Boards 


Are Used in Every Field of Human Activity 






USEFUL USEFUL FOR 
Realtors Maps 
Educators Charts 
Architects Samples 
Exhibitors Printing 
Traffic Men Exhibits 
Statisticians Bulletins 
Sales Managers Statistics 
Office Managers Advertising 
Photographs 


Write at once for 1927 Catalog No. 190 and New 
Office Equipment Distributor Plan 
Gniversal Fixture Corporation 


133-135-137 West 23rd Street 
New York City 














Set this Display Box 
on the counter and 
watch these Auto- 
mobile Expense 


Books sell! 





PROPER Me ce Fee rk om Hm ET 
oe oe ee me 





Harvey’s “‘Cost-Keep”’ 
Automobile Expense 


Book 


Is a handy, pocket-fitting book that fills the 
need of every auto owner. Once seen on the 
counter, these 12 books are soon sold! Lead- 
ing stationers all over the country are selling 
this little profit-maker; and their repeat or- 
ders are constantly growing in size and 
number. 





BOOK 
Faw cae 8 whet the ce dong” 


Liberal discounts. Send for sa:nple. 


Fred W. Harvey Co. 


Syracuse, N. Y. 




















The Aladdin Manufacturing Company Muncie Ind ad 
dressed the trade with a mailing making a special offer on 
bridge lamps 

The Sherman-—Mansor Manufacturing Company 1445 West 
Austin avenue, Chicago, IIL, sent dealers a picture mail card 
telling about the new Style No 23-A-B office stand 

From the Acme Card System Company, 116 South Michig 
avenue, Chicago, Ill comes a broadside proclaiming y 
Records on Acme Visible Equipment Light the Way.” The 
advantages of the Acme visible index are portrayed graphically 

From the McLaurin—Jones Company, Brookfield, Mass., comes 








‘ 
i batch of samples of colored mediums, displaying a _ widé 
range of hues in gummed stock. The folder represents a small 
sectior of the companys extensive productior in gummed 
ste KS 

The Oxford Filing Supply Company 0 Driggs avenue 
Brooklyn, N. Y., offered a plan for retailing index cards The 
letter gave some effective merchandising suggestions whi 


hould enable the tationer to increase his volume ind 
raise the standard of cards used by his customers 
The Tenacity Manufacturing Company, Reading. Cincint 


Ohio ent a mailing to dealers stressing metal devices that set 
the |} e for loose leaf binder efficiency) Tenacity furnishes 
for loose leaf binders made up ly stationers, offering 
reliable standards and improved mechanisms developed t ! 
the changing conditions of modern accounting systems 
The Elliott Addressing Machine Company, Cambridge Mass 
Se ail piece to business houses offering a copy of Direct 
I M Advertising This booklet has been mentioned ir 
lumns heretofore it is a haney volume for advertising 
men engaging in direct mail advertising campaigns Another 
mailing by this company described the company’s addressing 
system, and shows ome of the machines used for addressing 
n 
Price Revisions 
The Associated Stationers Supply Compa! (Chicago, |] has 
irculated a new Pink List’’ to the stationery trade 
R Crthwine t 17 West Thirty—fourt! treet New York 
ha listributed price list applying to s general catalogue 
N 
The Oxford Filing Supply Company OO Drigg venue, Brook 
| N. ¥ ha ny inced reductions in the price of Broad 
Ww rade index irds 
I (‘ooke & ¢ bb Company, 211-17 Steuben street, Brooklyn 
N. ¥ issued a new price list May 1 TI covers the con 
lines of fie envelopes and stationers’ specia 
Wabasl Cabinet Company divisior of filing supplies 
VW Ind ha rculated a new price list covering Cata 
Ni 1 or Supreme Quality supplies, dated Ma 10 
IK Brother 09 West Nineteentl t New York, N 
Y annou! i new discounts to tl trade on it ines of 
ngraved nks for bonds, stock certificates and other 
es of ownership or indebtedns 
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( Oj HOUSANDS of Boston Sharpeners 
are made here and sold every year 

—proof of the fact that there’s a big 

profit-bearing demand for the 


























Paragraphic reviews of current tissues from 
the house organ field, classified for convenient 
reference. 


Manufacturer 
Kiversale (T Wahl Company) publ ed a graduatis um 
tressing the suitability of Wahl products for gifts at com 


To the Man Who Needs It was ar nspiring editorial ir 
Lyon Standard (Lyon Metallic Manufacturing Company) by 
KF S. Waters president of the company 
The Type Bar Bulletin (L. C. Smith & Corona Typewriters 
printed a brief article by W. L. Hoagland telling interest 
ncidents of his recent trip through Europe 


QJuality (Clarke & Courts) showed a number of iten of sta 
ners’ glasswar in catalogue styl serving to remind readers 
the glassworker's art is important to the office mar 
The Successful Salesman Is a Merchandiser aid Weston's 
ord (Byron Weston Company). The article narrated an i 
nt in which a salesman demonstrated his merchandising 
ibility 
The Macey Monthly (The Macey Company) innounced the 
sting of a mplete suite in the Tudor period, made of oak 


The details embrace the Tudor rose and linen fold panels char 
teristic of the period 
Leopold News (Leopold Desk 
any was ready to prepare layouts of large or specially 
rtant newspaper advertisements for dealer This service 
ludes iyouts, typewritten copy and cuts 
I>. W. Duffield, educational director of the Yawman and Erbe 


npany) annou ed that the 


Manufacturing Company, contributed to the Y and E” Idea 
helpful page on salesmanship He expounded six sales prin- 
ples that are overlooked ofter although perfectly obvious 

Easier Than Palming a Rabbit in Busine (Burroughs 

\dding Machine Company), told of a simple and effective plar 

for the ntre of household finance This i workable 
idget that a sts the family finar il committee to Keep its 

irs 
The Dictaphone Speeds ‘Lucky Strike Let said The 
ithpiece Dictaphone Sales Corporation) Dictating ma 
nes are d in many of the flies it eadquarters, witl 
taff of seven transcribers t tr: mute the ¢ ndei into 
wd corr pondence 
T) I Bulletin (Dalton divisior Remingt 1, Inc.) 
eported t t W. K. Dau, sales agent at Cine nat teaching 
University of C TI lean 1! 1ested 
! machine bookkeey 1 nstr bene 
2 S iccour 
I ‘ irged by I Sales For Hedman Ma 
i! ( i ) Rep gz on the 1 i K writer 








BOSTON 


PENCIL SHARPENER 


MODEL KS — is 
adjustable to every 
size pencil. Hand- 
some olive green fin- 
ish with bright 
nickel trim. 


Retails at $1.§0@ 













Cc. HOWARD HUNT PEN CO. 


Seventh and State Streets QY Camden, N. J. 





























68 PRPLAY Steel Pens. They'll sell 

22_/ themselves. Don’t just show the 
boxes. We furnish attractive Counter 
Cases FREE. Used with a good display 
of loose pens, the 40-gross case will make 
your pen profits mount! @ @ 


HUNT PENS 


They sell as smoothly 

7 =ess| as they write. This 
to ae Case contains 108 ten 
eee SM cent packets of 8 = 
a = | each—6 quick-selling 

f UN AS PENS | styles from which to 
. select WY W W 


C. HOWARD HUNT PEN CO. 


Seventh and State Streets ENS) Camden, N. J. 




















ene 
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io a new pen model, and suggested that readers considering a 
new fountain pen give that product a look 


An absorbing account of how the delivery of a damaged desk 
was righted, and turned into an order for a complete suit« 


iy was printed in The Lincoln Line (Commercial Furniture Con 
pany). An exasperated customer, a harassed dealer and I 
‘ adroit salesman entcr into the story / 


The Skyscraper (The Shaw-—Walker Company) published ‘The 


for CARD AND PAPER CUTTING [| B23 Sentral Information Pile.” "This showed the need for 's 





clearing house addresses of depositors and customers 
of the banks various departments, and indicated the ad\ 
tages which a central information file brings 
“Some Reasons Why I Like My Boss” in “The Office Eeor 
3 mist told fourteen reasons why a stenographer esteems her 
NOW MADE IN 7 SIZES employer. That gentleman is humanely human A repr 
this article under the glass desk top of many executives would 
smoothen office routine and increase , -oduction 
Flow to organize a direct mail advertising campaign wa 
explained in The “G-W" Stimulator (The Globe—Wernicke 
Coiipany) The list is the essential, so the article explains 
the procedure to make up a list, and how to work out tl 


details that contribute to a successful campaig: 

Awards in the February “Flexi” contest were announce: 
Faultiess Loose Leaf Bulletin (The Stationers loose Leaf 
Company) Prize winners were listed from all parts t! 
country, indicating the wide distritution of the Fault 
line, and that salesmanship is not a local power 

For the second time The Royal Standard (Royal Typewr 
Company, Inc.) has chronicled the presence of W B. Lat 
sales manager, at the Indianapolis Athletic Club when ther 
was a fire in the building “W. B."" has never been accused 
of being incendiary, but the fires are probably due to his wart 
enthusiasm 


An illuminating article for dealers as printed in Art let 
A SIZE FOR EVERY NEED Se ries (Art ; Metal. Constrex aon pe i e H ‘Is " ~ 
the company’s credit manager, wrote “How Does the Credit 


No. 1. 6% inch blade. No. 4. 12% inch blade. Manager Analyze Your Statement?’ There's informatior ere 


on how a good credit rating is secured, and how to pr: 


Neo. 2. 8% inch blade. No. 5 15 inch blade. it to the credit man 


Retailers Review (W. A. Sheaffer Pen Company) published 


No. 3. 10% inch blade. No. 5% 18 inch blade. full account of the suit brought by the company against S 


ney-Morris & Company, Chicago, Ill The trial resulted ir 














No. 6. 24 inch blade. the conviction of the defendant for jobbing ‘Lifetime’ pens i 
violation of a contract Many other interesting news iten 
and sales hints were included in Retailers Review 

Annual contracts for bank supplies of coin wrappers, b 

Manufactured Only by straps and similar supplies were urged by ‘“‘Steel—Strong 
Dealers’ Every—-Month (The C. L. Downey Company) Sale 

IDEAL SCHOOL SUPPLY Co men making such contracts can give better prices, and _ be 

° assured that competitive salesmen will have no chance to get 

an “‘edge’’ on that particular bank's business for a long time 

3700-3702 Wentworth Avenue “Steel-Strong”’ Dealers’ Every Month (The C. L. Downe 

Company) analyzed the ratio of cost of coin wrappers to the 

Chicago, Illinois cost of the bank clerk's time in wrapping coins Based or 

an average hour rate of seventy-five cents for the bank clerk 

the labor is more than twice the cost of the wrappers used 





It pays to use wrappers that save the bank clerk's time nd 
hold their contents securely 


‘ The Office Specialty Manufacturing Company Ltd New 
market, Ontario, Canada, has inaugurated a new house orgar 
“The Idea.”” The company has published a house orgar 


the past eleven years The Idea is a handsome publicat 


6x9 inches, giving information about news items in the 
THE inspirational articles and illustrations of important installat 


of steel and wood equipment 
“The Men Behind the ‘G—W’ Signatures’ was a page 
Globe—Wernicke Doings (The Globe—Wernicke Company) she 
ing a group of six men, department executives who handk 
Kileoyne, visible index research; Max Abrams, stee 
Association 
Making Markets (Sheet Steel Trade Extension Committ 
commented on the increasing acceptance of metal effice 
ADDING LISTING MACHINE 00) 52s5o750 S59 ES 
Special Libraries (The Special Libraries Association) 


how a business librarian classifies miscellaneous matter for 





dealers’ correspondence These include C. R Miller id 
ments and claims; F. J. Getty, stationery and supplic 
Dineen, visible index division; W F. Gammage, export 





use of the organization A “‘Paperoid envelope, letter 
is used for each day's miscellaneous receipt of pamphlet 
culars, et« The collection is routed to interested executives 
who mark “File on those items which it is desired to pr 
serve After the envelope has made its rounds, the libr 
preserve the papers marked for file, and the remainder 
destroved 
f > Dealer 
F. O. B. Phila. : > Office Hints (William G. Johnston Company Pittsbu 
. . Penna.) is a merchandising house organ, featuring timely art 
cles for the various seasons 
Baer Facts (Baer's of Canton) dared readers to send in some 
original contributions for that house organ Pap Baer f 


the urge to take the dog and gun out for a prolonged airing 
the bracing spring air 
A spread in Office Topics (Baker Printing Company) told 
e its “Planned Printing Service.” which functions for advertisers 
Ca t y organizing a direct mail campaign The company has ar 
paci y , organization for planning and designing such matter, as we 


as the printing 


Bramwords (The Bramwood Press) analyzed Why People 
Buy.’ The vendor has translated his reasons for wanting to 
sell into a convincing presentation to the prospect that he 


needs the merchandise offered, or that the service available 
will better his position, increase his cenvenience or enlarge hi 
comforts 

A “box” in The Blank Book News (The Columbus Blank 
Book Manufacturing Company) said “One shoe won't do for 


Manutactured and Distributed by 


¢ foo Neithe ll one t of f ture do for ar business 
Lanston Monotype Machine Co, any foot. Neither will one type of furniture do for any business. 


our years experience we have 
specialists, capable of fitting furniture exactly to your office 
Philadelphia, Pa., U. s. A. needs It will pay you to see our stock first This argument 
was headed What Furniture Does Your Business Demand? 
Internal 
The Strathmorean (Strathmore Paper Company) suggested t 
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VICTORY > eae 
] 
| STAM FP PAD), mI | TAL 
| PF eS Ce SCALE 
i It tells automatically 
the exact amount of 
postage in cents, re- 
quired on all mail 
matter, including 
Victory Stamp Pads Are Quality Pads parcel post rates by 
; ' oe ee zones. Warranted 
Made of the best material and inked with Pure ie: t Finished 
Rubber Stamp Ink. These pads are not surpassed SCCUFaSE. SRS 
by any other, and are made in the following Col- =| in gold bronze or . 
ors: Red, Black, Blue, Violet and Green. = French gray. 
hens NATIONAL a 
Junior ...Dimensions nwiceaccmn Se Made in Several Styles 
No. .........Dimensions..... ... 2144x344 Intend: d for individual desk, library, office or ship- 
No. ; ..Dimensions............234x4%4 ping department 
No. _ ....Dimensions.. ov ened 314x614 For sale by leading Dealers everywhere 
No. ; or _Dimensions ist for “Pelouce”™ Seales Send for catalog 
No. ......Dimensions ae Dealers supplicd through principal jobbers 
Sealing wax in various grades, sizes and colors. Pp ] Mf ( - 
Write for Price List e Oouze g e O. 
LUTHER INK & STAMP PAD CO | Manufacturers ‘‘Pelouze’’ Household and Infant Scales 
ethernet hen 232 E. Ohio St., = Chicago 
ast Park, ear u rry 5t. ewark, - we The above advertisement is appearing in many of the 
= oe national magazines. : 
7 
Fits on side of H 
MR. AUDITOR desk, table, wall i 
— tine device that will ae or over coin box 4 
edema cae Ieee daa, ial tac ee a Beautifully finished a 
iVUV ChecKS into 1US l OTLIN, in copper oxidized. q 


In a recent test an inexperienced girl in 
14 hours sorted 1000 checks into correct 
numerical order. 





Time desk 
your only 
present when 
method in 
use 
The “‘ Telefo-Safety’’ 
. 
New! Patented Office, 
. 
Store, Home Necessity 
And now nes the Telefo-Safety holder to swell the profits 
pa required for sorter 6x15 of the wide-awake dealer. Where to keep the ‘phone so 
Windov nd doors ma ‘ nt onen at f won't fall off or = in oo ae has been oP my Oh ~ 
es icity: ag : c 5 problem to n ons o > man ears. e Telefo- 
Made in any size and indexed to fit your needs. Safety solves the Seabican auietiy a | sneapenstveld. Sells 
Cata i full details upon t 1 act quickly because of its uniqueness and usefuiness. Dealers 


ppointed selling large quantities. Now installed in thou- 
ands of large Offices. Stores, Banks, etc., not only for tele- 


THE KOHLHAAS CO. phones but also for electric fans Write immediately for 


ll part jlars 


NATIONAL PHONE HOLDER CORP. 
219 So. Dearborn Street Chicago 


Manufacturers of 
Instant Reference Files 
183 N. Dearborn St. Chicago, Ill. 





























2358 






in the 
Field of 






BLUE-BLACK 
ITS PERMANENT 


SANT WRITING FLUID 
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uw 
LAMP BRACKET 


Will place light just where needed 








For the business man, physician, dentist, optician, 
draftsman, artist, or, in fact, anyone desiring well 
lighted work. 

A demonstration will show the many practical 
adjustments of the Burns Lamp Bracket. Supply 
your trade with this serviceable appliance. 


Ask for trade prices and data now 


State and 64th Streets, Chicago, U. S. A. 


Makers of Burns Telephone Brackets 








The Fastest 
Selling Hand 
Time Stamp 
on the Market 


Price $1 7.50 List 


Fine Discounts 





HANDLE 


JOsLIN'S ECLIPSE stamp 


‘*The Clock with a Memory”’ 


PIN TO YOUR LETTERHEAD AND MAIL 


A. D. JOSLIN MFG. CO. 
MANISTEE, MICH. 


Send details of your dealer proposition at no 
obligation to us. 














The Success Line 
of Desk Calendars 


26 


26 





No. 19-10 





Write and let us tell you why Hundreds of dealers 
prefer the Success Line of Desk Calendars 
1928 catalog ready. 


The Success Line Inc. 
HARRY L. SHORT, PRES. 
224-230 W. Huron St. 
CHICAGO ILLINOIS 

















i 
' 














gx mer! ‘ ll organization that they spend 
it one of the United States Military Training Camps 
\ t of recognition in The Gil!-O-Gram (The J. K. G 
Company) “Marior Elisworth, ‘the executive secretary 
t show had a mighty hard job to do that weel 
t! girl carried it off with honors’ 
The Eagle News The Eagle Pencil Con nv) ant 
liss Mabel E Schalk in charge OL tte company s 
Dp n fror the irgest chewing gur factory (Wrig ) 
t irgest pencil factory in the wor She se¢ 
stenographers'’ supplies lines 
The Dixonite (employees of the Joseph Dixon Crucible ¢ n 
par scoursed or By Products The material by product 
) try are ofter the source of mut profits I by 
d ts of the ndividual—the constructive ise of his id 
noments ire the ining of golden minntite into educ i 
1 id nt 
AUTOPOINT EASEL DIS 





PLAYS 4 Reduced Reproduc 
tion of the Type of Easel Fur 








nishned t Dealers These ire 
eller Pened Provided f the Standard 
Mede of Bakelite Autopoints Retailing it Fifty 
- ‘2 * - and Sixty Cents They ¢ ’ 
ie \ prise the Full Size and Vest 
Pocket Models, and the Handy 
Te lepho! ‘ Model Each EKasel 
Depicts the Simplicity f the 
Autopoint Mechanism, by Illus 
traiing the Individua Pen 
with the Several Parts Sepa 
rated The Works’ ire Con 
tained in the Tip of the Per 
cil, the Cap End Serving s a 
Chamber for Reserv Leads 
The Easels are done in Attrac 
tive Colors and Serve is Auto 
matic Salesmen 
Carbons, Ribbons and Filing Supplies Exports 
d States exports of carbon paper ypewriter ribbons 
g folder ndex narés and other offi forms in Marct 1927 
B Divisior f Statistics, United States Departr of 
Filing 
folders, index 
ards and 
other Carb Typewriter 
office pape! ribbons 
tries forms Pound Dozer 
, . $ F a 8 
! s 164 $2 
’ Ov s 
De irk a 1 fF HZ 04% ~ 4° 
1 75 0 
Fr t is 805 
Ge l } 1,337 ‘ 16 
(; *. : 
Hung 18 
150) 99 s 127 
119 4 ss $32 
N \ t { 01 »OR 
I da I i! t 1,142 
" f 0 44) 
109 10 281 
S 457 ‘ 
SS 51 2 212 
rland 057 1,398 
d kK x 2,046 Z 144 t ] i 
da \4 Vf 2 j >. 690 
He SG 
i S20 1s id 
ila Dib 128 
1 is 345 06 
ragu yA il 
p> . GOS 13 
S 1dor 173 7 
Ik < 2,67 6,301 
lor 112 
da ps 
’ ; 
’ thih 5 
] W ad } 238 
i 18 4 l 2,056 
) car f ’ ! 121 
) We ‘ 29 
r VW | s ( 8 
Ha Rr 64 216 
Ay The 1 t 4.963 
Be \ 1 2¢ 17 
I zil t 1,233 
} 2? &32 { ; 1.078 
bia 61 44 
. 5 
u 2 
. G " 
: j 8 { 835 
cr »* “uy 
I 8 R38 
\l 7] 
i t 471 
i i M 
Other Ind 
H ge) a4 } 
1 i? ; Li 
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SALESMEN 


EXPERIENCED 
IN OFFICE EQUIPMENT 


1*. you are going to 
make a change— 
it will pay you to 
look into Marchant. 
Certain offices need 
salesmen now. 


Write our General 
Sales Manager for an 
outline of the sales 
policy that offers a 
real opportunity for 
advancement. 


MAKCHANT 


hi Fae ion Bike Calculating Machine 
office equipment Company 
held Oakland - - California 


lhe 

por ty. 

sale bri l< 

per unit is the 











Quick as a Flash! 


End Mistakes--Double Speed with 
Precalculated Verified Answers 


M ] ade inswers to routine problems cut 

calcula g tin n f for Western Union, Western Electric 

r r Any employee can use Meilicke 

S s without training There are no keys to punch, no 
s to pull Just turn the card ond copy the answer. 


The Mellicke line consists 
of the following devices 


Interest Calculators 
Savings Bank Calculators 
Time Calculators 

Pay Roll Calculatora 
Bonus Calculators 

Unit Basis Calculators 
Dozen Basis Calculators 
Freight Calculators 
Express Calculators 
Lumber Calculators 
Coal Calculators 
Commercial Calculators 
Butter-fat Calcu'ators 
Yard Goods Calculators 
Discount Calculators 
Water Bill Extenders 
Electric Bill Extenders 
Price Checkers 

Vertical Cataloging 
Phone Indexes 


The Dictaform for letters, 
paragraphs and all 
data. 





fe e Systems meet every need, and special Calculators 

supplied to meet any special requirements. Let us 

show 1 wit! t obligation how Mellicke systems can save 
r t ry bu 88. Write now. ‘ 


\gents—Some valuable territories are still open. Write today. 


Meilicke. Systems, Inc. 
3471 No.Clark St. Chicago, Illinois 
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folders, index 
cards and Typewriter 
other office Carbon paper ribbons 


Countries forms Pounds Pounds 
Australia 609 11,944 6.930 1.532 4 
New Zealand 538 6.969 3.715 1s 1.084 


Brit. East Africa 22 


— | Filing | | 






































Brit. South Africa 1% 24 69 296 
Brit. West Africa ; { 34 ‘ 
Egypt 265 413 274 
Algeria and Tunisia 150 38 
Liberia 
! Other Port. Africa 13 10 i l 
e Total . $29,453 147,591 $103,697 24,827 §¢ ] 
a 
Inklets, inexpensive themselves, require only Metal Office Furniture Exports 
water to produce a rich, smooth flowing Ink United States exports of metal furniture by countries during 
It takes but a moment to drop a few Inklets in March 1927. By the Division of Statistics, Department of 
water, shake rapidly, and have fresh ink. —e 
- r 2 Bank Ot! 
No wonder business men prefer them, and vya- Safes and Other eta 
cationists, too. Inklets tuck away in a small space and safety office furni 
and are unaffected by heat, cold or age. cabinets, deposit furni ture 
= : : fireand vaults ture 
Dealers—let these little profit-makers increase Filing —— and and 
‘ ‘ <a . ey “epee r ‘asses roo equip nx- 
your summer business. Write for liberal offer. Countries No ne ae tures 
Austria 7 $532 ats $600 $6 
GENERAL ECLIPSE COMPANY |] "'«):" 5 ie: ab 
Czechoslovakia 20 2,500 2 
: Denmark and 
Dept. A Danielson, Conn. Faroe Island 3 2,106 1 $81 218 
Finland 29 saw 79 193 
France 123 4.950 2,093 
Germanys 5 195 80 
Greece : : 68 
Hungary : 240 
Iceland . : 61 
Italy ; 607 180 
Netherlands S4 2,452 15 626 $1,930 1,124 65 
. Norway 11 572 4 559 201 402 
ait Poland and Danzig 2 104 
a Portugal 7 282 ° 91 
: Soviet Russia in 
bil Europe 
y Spain 228 812 
H if Sweden 65 154 
; t Switzerland 6 
a United Kingdom 915 27 2.511 14,583 9,; 642 
Canada 276 252 12,622 1,089 6, 38,796 
British Honduras 2 75 1 26 90 
- —— Costa Rica 76 6,572 5 562 37 580 
Guatemala 19 1,142 17 1,094 51 171 
Honduras l 10 93 358 
Nicaragua ' . ‘ 5 
Panama s4 4,437 2 75 764 735 


Not a FABLE but a FACT Mexico ete a. 277 = 8,836 ‘ = - 10,906 


Pierre Islands 
Newfoundland and 





























ALES of LIBERTY Collapsible Storage Filing Labrador 12 511 2 63 952 
B See... ees : 1] ; . eae Many Bermuda 12 562 100 
oxes are increasing rapidly every year. Many Jamaica 11 216 150 108 
Stationers have found this line one of their most —— and ie ‘ 
: - obago 9 523 ; 98 7 
rapid sellers and for the investment one of their best Other British West 
P <* A : . . Indies 2 138 381 
profit makers. All banks and leading industrial firms Cuba 74 43 2,996 246 907 10,163 
are reached by our advertising. It will PAY you, too. ee Republic 58 2 409 150 42 20 
. . : - ‘ Sit. _ uten est 
to investigate the profit-making possibilities of Indies 27 520 3 217 28 274 
Haitian Republic 12 465 2 199 132 19 
Argentina 247 10,918 4 186 12.006 1.592 3 697 
Bolivia i 248 , 567 
COLLAPSIBLE~ Brazit sis aetna 2i86 414 
Chile 16 2.527 3.738 1,790 
Storage Filing Boxes Colombia 172 7.680 157 8,547 85450321722 
ia Ecuador 11 809 156 59 
Peru 30 1,248 4 725 695 185 246 
Urugu: 663 3,125 
Not only by actual test of materials and con ne A 117 3. 44 2.851 1 404 eon 
struction but also by the overwhelming pref- British India 76 2.025 3 249 996 
erence shown by users of storage boxes, British Malaya 18 2,387 525 10 
°per . Cevlon ; 3 183 ; 
ABE toxe and or as leaders >i 
erony x Se ne ae ie noe hee ee China 9 317 27 1,671 11,160 101 1,425 
_ was Swe segues Wee yee aes ye Java and Madura 12 236 33 273 
will make more money by pushing the fast- Hongkong 15 474 2 234 192 
est selling line Japan, including 
Chosen US 5.518 39 5,458 17,307 460 621 
Kwantung leased 
territory 4 2 81 501 
Palestine 1 
Philippine Islands i 68 3.44 29 2,242 1,54¢ 
Siam . 2 4 1 
WRITE for Syria 2 
Australia Os 3,5§ 1 18 2 504 9 588 
Ou s to New Zealand 1 a 160 1,463 
r Term British S. Africa s f 4,078 1,028 
British W. Africa l 
RATED Dealers Egypt 644 ® 183 
Algeria and ; 
Tunisia ; 4 633 ? ; 
Liberia _ 350 
Portuguese East ; 
Africa 268 
BANKERS BOX COMPANY. INC. || “'?s3,2"° 
. ‘ Africa , Hy 11] 
RAND M‘NALLY BUILDING — CHICAGO. ILL Persia 81 
Total 4,011 $175,310 831 $69,132 $64,576 $53,209 $92,830 
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PEERLESS SANITARY LINE 


PEERLESS 
PRODUCTS PLEASE 


Letter trays and waste paper baskets, all sizes, 

mail and tape baskets, space baskets, built up 

trays, locker baskets, PEERLESS paper burn- 

ers, wire globe guards, office partitions, wire 

guards, etc. SPECIAL WIRE GOODS 
MADE TO ORDER. 


PEERLESS 
WIRE 
GOODS CO. 


2720 Ferry Street 


LAFAYETTE, 
INDIANA 


























™ _See MASHEK 2 it | 
CHICAGO 


Growing Preference --- 


For Mashek 
Cases is evi- 
denced by the 
steadily increas- 
ing number of 
dealers that are 
featuring them. 


This trend is 
based on VAL- | 


Manufacturers for 25 years UES i which | 





Brief Cases Bankers’ Cases 
Catalog Cases Wallets deserve your 
Music Cases Portfolios 


careful consid- 
eration. Complete line now on display in 


ae 
our remodeled showroom. 


-FRANK &CO, CO. 


CHICAGO 





“If it’s made with Leather, MASHEK makes it Better” ‘ge 














Just the Cutter forthe Busy Office 


Engineers, draftsmen, sign-writers, advertising men—in 
fact the entire organization of any plant will find the Boston 
Cutter a most efficient and practical appliance. 


The ‘‘Boston’’ Card Cutter No. 36-B 


Cute and trims office forms, factory forms, legal forma, 
special forms, photographs, cardboard, asbestos, insulation, 
thin leather, rubber, fabric, advertising layouts, etc., quickly 
and accurately Furnished complete with adjustable front, 
side and back gages of steel. The knives are of a high- 
grade tool steel, the table is of mahogany and the frame is 
of iron. Cuts any length. Mounted on specially constructed 
folding table which makes it easy to move from one place 
to another. 


A full line of Cutters and Tableting Fresecs. 
Dealers Wanted. 


Golding Press Division 
American Type Founders Co. 


FRANKLIN, MASS. 





REGAL REBUILT 
ROYALS 


Trade-marked Nationally Advertised 


Approved by the Manufacturer 


ROUGH TYPEWRITERS 


Stock in 82 Cities 
All Makes - - - . Model: 
All Series - - All Types 


Lowest Prices 


Write for the Regal Plan 


REGAL TYPEWRITER COMPANY, Inc. 


524 Broadway, 12-14 So. Jefferson St 
New York, N. Y. Chicago, Illinois 


Cable Address: REGALTYPE, N.Y 
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- FLAGGING 
THE 
BRAIN! 


A Graffco VISE SIGNAL 


| instantly attracts attention and delivers a 
message. Used for: 
FOLLOW-UPS—to show what letter or 
which piece of literature should go next 
and when. 
MAILING 
CREDIT 
accounts. 
COLLECTION S—to show accounts overdue. 
STOCK CARDS 
And these are just a few ways that 
Vise Signals can serve any business. 








LISTS—to classify customers. 


SYSTEMS—to show rating of 


to remind to order stock. 


Vise Paper 
Write 


Other Graffco Products: 
Clips, Index Tabs, Maptacks. 
for complete catalog. 


We are the origi- 
nators of this 
type of open front 


plated set: tt GRAFF-UNDERWOOD CO. 


sizes; no sharp 
corners to muti- 
late adjoining 
cards, 


18 Beacon Street 
Somerville, Boston, Mass. 





Stick To The Original 


For sales, for quality, for user satisfaction, it pay 


to stick to the original. Esco is the original [he 
quality shows it and sales prove it. Additional sales 
follow wherever introduced. Get one into every 


office and watch results 


Economy Seat Company 
1824 South Albert Street Chicago, Illinois 
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we 
s 
The Famous Argus Line 
Calendar Clasps, 
Typewriter Erasers, 
With or without Brush, 
Paper Clips, (3 Sizes), 
Pen and Pencil Clasps, 
Argus Sanitary Moisteners 


Ask your jobber for Prices and Discounts, or write 


ARGUS MANUFACTURING COMPANY 


1134-44 North Kilbourn Avenue 
Chicago, Ill. 
DEALERS: Write for beautiful counter easel 














A NEW DEAL 


CHECK WRITER 
MEN! 


Beyond the shadow of a single doubt, 
the FORGERY-PROOF SENTINEL 
is the easiest sold machine on the 
market today and it pays the highest 
commission. But, frankly, we have 
a number of valuable territories for 
which we have not been able to get 
the proper distributors. 

In order that we may attract the best pos- 
sible ability for these open territories, we offer 


a proposition that absolutely is without equal 
in the way of money-making opportunity. 


If you are a REAL HE-CHECKWRITER 
MAN just wire us, “‘collect,”’ and we'll lay 
the cards on the table. 


HALL-WELTER CO., Inc. 


175-181 St. Paul St. Rochester, N. Y. 
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Shipments to 


Safes and vaults 


[Number] 


OFFICE 


Non-Contiguous Territories. 


Other metal furniture and 


fixtures [Pound 


Adding— Billing 


United States exports 


Alaska Hawaii Porto Ri 
3 $ 175 5S $ 6,310 57 $ 2,755 
1,402 3,756 120,106 23,389 131,186 28,617 
a 


Calculating—Bookkeeping 


adding, calculating, bookkeeping and billing 
a r this 


machines, et by ountries in February, 102% In exports unde 

classification where the machine is driven by an electric motor the value 
of the otor is included with the machine Parts of adding and calcu 
ating achines are not own separately They are included under a 
genera issification 0 machinery and parts of, which is not 
segregated r publ Ry the Division of Statistics, Department of 
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Hanson Scales are now adver- 
tised in the Saturday Evening 
Post. You have seen above il- 
lustration in these ads. Write 
§ for proposition. 
HANSON BROS. SCALE CO. 
539 N. Ada St. Chicago, Ill. 


Makers of Household, Bathroom, Nursery 
Postal and Diet Scale: 


























The “Aluminum” Pocket Seal 
and other MARKING DEVICES 


FG 
2 


POCKET SEALS 





SPECIMEN IMPRESSION 





Cooke Self - Inking 
Rubber Stamps 


Numbering 
Machines 





NAME PLATES 





METAL CHECKS 


BADGES 


MANUFACTURED BY 


MEYER & WENTHE - CHICAGO 


OFFICE & FACTORY - 24to30 S. Jefferson St. 
LOOP STORE - 31 North Clark Street 
WEST SIDE STORE - 28 S. Jefferson St. 


Catalogue of Complete Line will be sent upon request 








rms 
rane ae ee 
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Shipments of Accounting and Calculating Machines. 
[Number] 1 $ 90 
[Number] 28 789 
[Number] 6 481 





Alaska 
Hawaii 
Porto Rice 


_o---eeeeeererrrrrrrrrrrrrerereerwrrrCrTo 





+t 


WE OFFER THE FINEST 


LINE OF 


CARBON PAPERS 


United States exports of adding 


machines, et by countries in 


calculating 
March, 1927 


classification where the machine is driven by a 


of the motor is included with the 


lating machines are not 
general classification 


machine I 


“Other machinery and 


segregated for publication By the Division of 


Commerce 


Listing 
adding 


Typewriter 


buokkeeping and billing 


In eXports 
motor the value 
adding and calcu 
shown separately They are included unde a 


n electric 
‘arts of 


parts of 
Statistics 


Non-listing 


under this 


which is 


Department 


Listing 





bookkeeping 
billing adding adding 
machines machines ma 
Countries No, No No 
Austria . 4$ 2,320 20 $ 3,841 270 $ 2 
Belgium % 6.581 41 20 860 O4 5.971 
Czechoslovakia 12 2,200 = $ 20 183 25,018 
Denmark and Fr. Is 16 2,1) 28 368 
Finland ‘ 1,161 
France 22 1 2 11S 52,923 1 12 te + O02 
Germany 23 1 ’ 5 
Hungary 1 a) 9 5,397 
Italy " 4,167 4 1.834 61 6,563 
Netherlands 4 ON Ww 5.004 33 432 
Norway 2 1,706 ‘ 1.2755 as 
Poland ” i) 22 
Portugal H 
Rumania 1 
Soviet Russia in Eu i i ; 1 
Spain 2 1 
Sweden 1th 11,82 s 
e 13 
4 


bookkeeping 
machines 





TYPEWRITER 
RIBBONS 


EXCLUSIVE FOR 
THE DEALER 
AND STATIONER 


Switzerland 2 
United Kingdom lw 
Canada 25 6,018 i 17.735 Ww 1,593 16 
Brit Honduras 1 
Costa Rica 
(suatemala 11 
Honduras ‘ ; 2 
lcaragua 1 

Panama 2 use , 2,762 
Mexico “a on ] 1 
Jamaica 2 
rrinidad and Tot l na r 34 
Cuba l ivi 2 1,307 397 28, 937 
Dominican Rep 14 1.8 
Haitian Republi 6 
Argentina 1% 12,775 " 2.520 46 6,676 
Prazil i2 6.535 25 W726 16 1,534 102 11,748 
Chile 2 2.05 42 2.71) 
Colombia 1 105 1l4 S, OS¢t 
Ecuador 7 
Brit. Guiana 1 uN 


4 
iz~+ 
uF 


Allen & Company 


11-13-15 Vandewater Street 
New York 


én 
a li li ll hi ht te i hh hh hh nn nk 
An 
a il i li ll tt th hh kk 
_TeTrrrrrrreererrrrrrereyryrrerfrrYTYYTYTTeTeeememehm ee eee eee eee 


-" 


( 


Venezuela i) 2.552 
Brit India 

China 2 
Java and Madura i 2 TOs 
Japan, incl. Chosen 2 im 1c Ho 
Philippine Is ‘ We 11 vine 
| Australia ? = 

















_errererrreresseeererererrrevvrvrvrvrvTdyT TT Te COO OOO OOO Ol 


_vrrvrvrevresvrevrevrvewrevrrrrrrrerrerrerwreweevevwveeveeweye 


p ins 





*_*ervrrrvrvrvrevrevreYrerrrrrrerrerrrrrrrvrervrevrevrvrvveqey 





New Zealand 2 Oe y 410 Ww ow 
Frit Ss Africa 3 1.040 16 1.22 
Liberia 2 2 


| Total 171 So0.198 SO SUT V4 re $8,568 3,460 352 a 
tard 
Accounting and ul ng, sorting (the 
4 tabulating im! tabulating including : 





tachines machines ind re 
Countries Nu No Ne 

Austria 24 s 4,182 l $ 12> 
Relgium ma 4.333 
' Czechoslovakia is 7.058 1 si) t ‘ 
Finland 4) $20) 61 1,74) 
France 121 20.14 i2 4 
Germany s4 O54 no 62,131 
s TH 











US PENCIL CO — MONICA! Pier *" 





Cireece 
Hungary i mo 

Italy th 65082 WwW 
Netherlands 2.480) 1” 2,446 

Norway ; aS5 52 1.645 
Poland ; 180 
Spain 4 2 
Sweden 14 ri 
Switzerland ‘ 
United Kingdom i) 6.470 ; 228 
Canada 1 16 ; 1.387 
Guatemala . } 121 
Honduras 6 ae 

Mexico " 
Jamaica 1 
Trinidad and Tobago 2 3 

Cuba <i one 1 17" 
| Dominican Republic 2 7 

| Dutch W. Indies uv7h 

| Argentina 4 
} Bolivia ; ree 

Brazil 1 2.530 


Write for samples and prices  chite : : 


A CONSISTENTLY 
GOOD PENCIL 








Colombia 12 1.605 

Ecuador l 
Uruguay 1 is , 2 
Venezuela ps |) : 
Fritish Malaya ; no 

Java and Madura n 1,122 
French Indo-China 3 112 
Japan, including Chosen 21 t 

Philippine Islands 21 
Australia Is 


United States Pencil Co. = |B wee as 


Philadelphia —Manufactures— U.S. A. pi 603 $1429T1 127 


$134,018 251 $20,599 


of Accounting and Calculating Machines to Non-Contiguous 
Territories. 


Shipments 


[Number] 13 $ 4,336 
[Number] 85 10.18 
[Number] 35 2 518 


Alaska 
Hawaii 
Porto Rico 
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SIMONSONGS 


For Vertical Letter Files, Ledger 
Check Files, Are | 








OT 
ne 
‘ 


NONE GENUINE UNLESS STAMPED U.S 
PATENT NO. 794,749 ON METAL TIP. 


Roger A. Simonson & Co. 






~ MANUFACTURERS 


PATENTED 

meTAL TIP (3UIDES 
Posting Trays, Card Systems and 
Indestructible 





Send f “ Free Sample and 
or ec 


122 S. Michigan Ave., Chicago 














STEEL DIE ENGRAVED 


Business 
Motto Cards 


can be used to good advantage in your 
correspondence especially where quota- 
tions are being made. They are steel die 
engraved on a paneled card, size 3}x4} 
inches, and are enclosed in folded wed- 
ding tissue. We give below the wording 
of a few of the cards. 


Beware of the higher cost of the 
lower price. 

Cost is measured by the results 
obtained and in no other way. 
It’s what you get, not what you 
pay. 

Anybody can cut prices but it 
takes Brains to make a better 
article. 


We have samples and price list ; send for them. 


The American Embossing Co. 


Steel Die and Copper Plate Engraving 
and Printing in All its branches 


192-96 Seneca Street Buffalo, New York 














The Defiance Eyelet Punch 


A combination punch and eyelet set — thor- 
oughly reliable, fully guaranteed and con- 
stantly in stock. Also Defsance Eyelets. 


— STANDARDIZE ON THE 


<4 __. GENUINE GEM AND 
m PERFECTION 


Desk Memorandum 





Perfection No. 30 








SALES CORPORATION 
72 won STREET NEW YORK 
Stationers’ Glassware, Hardware and Specialties 














Two New Sales-Cases 
A Convenient Way To Sell More Pens 


Let the two new Spencerian sales-cases sell steel 
pens for you. All stores should have one, many 

S hould have both of these cases. They sell 
boxes of a dozen each of the most popular Spen- 
cerian pens, also a one-dozen box of assorted pens 
No. 6 case is free with a six-gross order, No. 12 
with a twelve-gross order. Let us send you further 
information. If you order direct please send us 


ur jobber s name 


SPENCERIAN PEN COMPANY 


349 Broadway, New York City 





micgines pears Pat 











DEALERS will be glad to learn 
that the consistency of Hig- 
gins’ Drawing Board & Library Paste obtained 
hy the old formula is now reestablished, due to 
the fact that we are again able to incorporate 
the essential raw materials. 

T he finest adhesive obtainable. Midway between 





fn reget ® fluid mucilage and a “set” or stiff paste. Kasy to 
= 2 > work. quickist to adhere and to dry. New 5 and 
{\ 7A, 6 oz. waterwell jars with brushes, in addition tot 
fx : “A ' ysual 3, 6, 14 and 32 oz. screw capped jars. 
be > = ae Send for latest catalog and price Hist. 
SS . rr SS _— 
= i = CHAS, M. HIGGINS & CO 
Se 5, ~ 271 Ninth Street Brooklyn, N. Y. 


“—- 
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DISPLAY RACKS 


gow — Holds 3 times as much 


TT as counter. 
“U US) Everything visible. 


Strong—Handsome—Dur- 


, 
Fat “ig } able. 
ty Portable on smooth 








































| casters, 
p—t— a Adjustable shelves 
oe » » Priced very low. 
“A ¥. Liberal discounts to sta- 
tioners who take agency. 


7CARDINELL 


Grid aR 


La T ERADICATOR rw 


SALES SERVICE COMPANY Me sir 


MUSKEGON HEIGHTS MICHIGAN IN OFFICE, HOME Ano SCHOOL 

















The Utility line of LEON ISAACS &CO. TURNER &HARRISON 
cei preg Morty GLUCINUM PENS —SILVER-ALLOY PENS 


per Files, “Cloth Files, 


Banke rs’ Cases, ete., is The Slickest Pens Ever Made 
priced to meet the ; 

popular demand. The SPECIAL IMPRINT 
quality is put into the PENS 
merchandise and a FOR THE TRADE 


substantial profit is 
LET US QUOTE OUR PRICES 





RED FIBRE FILE assured. Established 1876 . 
re The Turner & Harrison Pen Mfg. Co., Inc. 
Josephson Manufacturing Corp. FALCON PEN WORKS 
iwstrated catalog on application. PHILADELPHIA, PA. 


622 Broadway New York 


Gold Standard {THOMPSON TIME STAMPS 


Record the hour and 
Gold Standard typewriters A.M P.M.. 
are as reliable as gold stand minute & 
ard currency. “Standard” firm name and char- 
assures definite worth, ter of tl 
known value, in the type acter o the transac- - 
— field as in the world tion such as Re- irr P 
merce . — 
a ceived, Sent Out, 


































“ean 4 Started,Finished.ctc. —riateMOPE! paper 
« quality machines TELLS WHEN veIecs ioaeieens 
Nar eget tL All makes of type- Special Seth Thomas Movement with Jeweled 
writers in every grade. Balance. No soft metal used Se eosistiuction 
: REMANUF ACTURED Used by prominent firms all over the world. “thompson one" 
GENERAL TYPEWRITER EXCHANGE, Inc. GUARANTEED eneat orders will follow the first sale. Write for folder 5 piece bed plate 


neat = pg mae Vas Sp, % ¥ THE THOMPSON TIME STAMP CO., Inc: 
Ginderwood Typpew rite rs Lone West 23rd Street New York, N. ws 


ROBERTS 


For Fine Profits Investigate 
THE ROBERTS BIG SIX 


special merchandising proposition on numbering machines 
A acked up by the only complete sales plan ever offered 
for those profit-making items. 


Low investment, maximum discounts, small stock that FOR LOOSE LEAF BOOKS 


turns over rapidly—this is the one ideal combination for 

















ne ee oot nic does tabeeeadl brings you full information. PAMPHLETS, BLUE PRINTS, I ETC. 

ROBERTS NUMBERING MACHINE CO. EXCELLENT ARTICLE TO HAVE IN OFFICES 

694-710 Jamaica Ave, Brooklyn, N. Y. FOR BINDING DAILY REPORTS 
WESTERN DISTRIBUTORS 

The Superior Type Co., 3940 Ravenswood Ave., Chicago, Ill The E. W. Carpenter Mfg. Co., Bridgeport, tice 








numbering machines 
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326 HIGHLAND DRIVE SEATTLE, WASH 


STANDARD 2/"’ ADDING 
MACHINE PAPER 


« FASTENS TO WALL { 
NOTE :—COMVENIENT POSITION 
FOR WRITING 


$3.00 


4+— ONE HAND CONTROL 
ABSOLUTELY 


MARKMOR-MDM | <> [eS 


” al 


















No. 25 
Model 


A Sale for Every 
Demonstration. 
Convenient for 
Salesmen to 
Carry. 

Write 
for Discounts 


Popular Priced, Big- 
Selling Item 


The handy Tel-Tab clamps firmly 
to the phone and is always ready 
for the short memo or the long one, 
Furnished complete with standard 
adding machine roll, having cap- 
acity of 1,000 3-inch memos. En- 
tirel supersedes 
troublesome memo 
pads of limited sheet 
size. Fine, black 


STATIONERS SELL BRISTOW ee ees 
FOR EVERY DESK | | 


J. F. RYAN & CO. | 
342 Madison Ave., 
New York City 


HAND REST FOR WALL 
USE DETACHED WHEN 
/_ USED ON DESK. 




















The model four is a 





convenience for every 
clerk; it clears the desk 
of baskets and trays 
and provides orderly 
and handy arrangement 
Because it is adaptable 
for the needs of every 
clerk and yrrespond- 
ent, it can be sold in 
quantities with real 
profit Wher ou con- 
sider its usefulness, the 
price is very low. Write 
for circular and prices 
STANLEY R. BRISTOW 
22-24 Central Ave. West Orange, N. J. 











Oe 


TOP 


PAPER CLIPS 








Less Resistance 
in Selling Tip-Tops 
Means 

Quicker Turnover / 


Iiundreds, thousands, millions, 
always the same dependable ° 
quality—that’s why they sat- —~ £ Two Sizes 


isfy. Made of pure brass — 3” retails @ 50c per dox.—-5}” retails @ $1.50 per doz. 


superfinished. Priced for quick 
turnovers and liberal profits. Order a few dozen and see how every- 
one in the office will want them 


Tip Top Mfg. Co., Inc. 
L. D. VAN VALKENBURG CO., Holyoke, Mass. 























| SYRACUSE NEW YORK 
\ Canadian Agents: BROWN BROS., Ltd... vote. | 

























HANDY DESK COMPANIONS 


The RUDOR METAL PAPER WEIGHTS, 
these ttle rderlies are both attractive 
n keeping cur- 

mpact plles. 


TRINER 


ALL- MAIL 
COMPUTING SCALES 


4 and 8 Pounds 
Capacities 


Paper Weight and Clip 
Hi ist te beautifully finished 
n moss t r gray Weighs 1 Ib. and measures 





square corners, flat surfaces and with- 
ps, has a beauty all its own. Black 
an asset to any desk. Weighs 

* = it” 2 Write for prices. 


are giving the same efficient 
service as the well known 
Triner Parcel Pest Scales 
used daily in 52,000 U. S. Post 
Offices. 


Write us your requirements. 


TRINER SALES CO. 
53 W. Jackson Blvd., Chicago, Illinois 


hye 


3 1 in attractive individual boxes, adaptable for 
inter or window displays. Envelope stuffers and 
p ards furnished on request 


R. ORTHWINE 


$44 West 34th Street New York 
Capacities: 25-50-70 Ibs. Chickering 4897-4898-4899 
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have chemically united edge seam, thin, flexible, 
transparent with no stitching, folding or binding 
They protect and keep in presentable appearance 
your cards, passes, pictures, price lists, maps work 
sheets, samples, et« 


PUNCHED IN ALL SIZES FOR LOOSE LEAF 
RING BOOKS 
There's a nice profit for Stationers with the 


Markilo line Many already carry them 
Write for sample and proposition 


oe Markilo Co.,Mfrs.,934 W.63d St., Chicago, U. S.A. 
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A business mer 
telephone with« 


overheard — 


The“WHISPER-IT” 


sanitary telephone mouthpiece 


enables therm to do this 
Instantly adjusted 
sitlstetademelamel alse Mer hae ties tound this 
lictle item a sure sellerar 1 good prone 
maker. A display card on your counter does 
the trick. A card of ten $6. 
Try this out mm your mail by use of our stuffer order 
cards. A request will bring you a supply imprinted. 


THE COLYTT LABORATORIES 565 W. Washington St. 


(Engineering Chicago, Ul. 








Asa standard of comparison, 

use Hoffman. There is no 

better desk pad built. Are 

you selling this quality? 
Ask for details. 


L. HOFFMAN 


145 Lafayette St. NEW YORK CITY 





Get Our Summer Prices 
for REBUILDING 


We rebuild typewriters for our dealers in our 
own plant, the largest of its kind in the world. 


for PARTS AND SUPPLIES 
Underwood parts and supplies are kept in 
stock. You are assured of immediate service 


for WHOLESALE 


Our confidential dealers’ wholesale price list 
shows definite profit possibilities. Write for it 


SHIPMAN-WARD MFG. CO. 
4401 RAVENSWOOD AVE. CHICAGO, ILL. 




















WORK-A-DAY 


Patent Applied for 


PENCIL PAD HOLDER 
WITH PENCIL 







Containing 250 Plain or 
Bridge Sheets - $2.00 


KEITH 
CLARK inc. 


113 Leonard St. 
New York 






Calender Sheets: 
5x8 $2.50 
4x7 $2.00 





Precision 
Platens 


for Typewriter, Multigraph, Adding Machines 
Recovered with best Goodrich Black Rubber. 
Guaranteed accurate and true to 4:enter. 

Delivered free in U.S, 30 Years’ experience. 


Special bargains in complete platens 


Bushnell Mfg. Co. 


3314 S. Spring St. Los Angeles, Cal. 

















AUTOMATIC 
MAILING MACHINE 


Will Gather, Fold and Insert several pieces of 
mail into envelopes up to 5000 per hour. 


Some dealer territory otill open 


INSERTOGRAPH CO., Waukesha, Wis. 














The jar experienced while riding in an automobile running 
on hard rubber tires was finally overcome by the air-cushion 
tire now in use. 


Similarly, the shock to the tender nerves running down the 
arms to the finger tips is overcome by our all-rubber air-cushion 


Man C 


toned 





Patented Jan. 4, 1921 





Magic Touch key caps clean up like new by using damp 
eloth and little soap. When in search of something better, look 
up Magic Touch. Guaranteed for one year. 


The Park Company, 19 Park Place, New York City 
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Quick Sellers—Big Money Makers 


, Instant’ Des 
od Handy Files 
Their pocket pages keep 
papers in order but instantly 


FRE WOPOER TYPE Citance 
Brings Repeat Business 
Assures neat, clean typing 
and carbon copies. Just apply 
with dauber and the type is 
cleaned instantly. Does not 


accessible, indexed A to Z, 1 to 
31, or specially classified by 
celluloid covered, removable in- 
dex tabs. 





Idea Books evaporate. 
with pasteless pocket pages for te eae. 
news clippings, striking advts., We furnish free advertising 
etc. The storehouse for val- : 
uable ideas, instantly accessible aids to our dealers. 
Albums for Every Purpose me : 
ger ie deeaan, Saetaee Individual bottles to retail at 50c and 75c. Also 
Postcard, Disc Record. Greeting pints, quarts and gallons. Liberal discounts to 
ard, Memory, Schoo ay Mem- . 
aeanet dealers. Write us today. 
see Posts ~~ — 
- ouble Dummy Bridge Boar 
Write for prices an am, Dummy Br THE CLAROTYPE COMPANY, Inc. 


16-G Hudson St. New York 


W.C. Horn, Bro. & Co, ®s:; 200 Sth Ave., New York 


Gardner’s Pull Tab Leather Lines 


Card Cases, Bill Folds, 
Playing Card and Cig- 
arette Cases. Keep 


contents absolutely APSCO 
clean. Easy to get at. . y " 
Nt iceliieteien wotlel melita: 











It Pays to Stock an ‘‘Ass 
of the 14 NV Gerelae: 


GARDNER’S HOT 





GOLD LETTERING The CHICAGO The GIA 
MACHINES The JUNIOR The DEXTER 
Write for Samples end The DANDY 7 he YW 
Prices 
P. A. GARDNER PNtieciitteie Woreteeelitteslat 
LEATHER WORKS 68 East Washington 8 


Inc. 


709 Pine St. St. Louis, Mo. 





Chicago, Illinois 



































When your customer asks 
for your best pens he wants 


6stertiook 


the World's most popular pens 


qhhy ESTERBROOK 
now PEN MEG.CO. 
CAMDEN ,.N.J. 

Canadian Agents : BROWN BROS:LTD; Toronto | DETROIT - MICH, 



























































IMPROVED READEASY| | BERNARD No. 180 


“*Unexcelled for service in busy business offices” 


Made in four standard sizes: EYELET PUNCH 







Desk stand ....... $3.00 
With line guide....... 4.50 j 
Elevated ...--.... 3.50 For paper punching and eyelet nr a 
With line guide . 5.00 : iia os h P k d ry, 
Liberal trade discount. All READEASY setting. size, J-1Inch. acke A \ 
Copyholders shipped ready for imme- st a / 
diate use No adjustments necessary. one in a Car- of 
Not a screw on them Standards col- - 2Ve~ x 
lapsible. Fixtures of brass and alumi- ton with eye = 
num and are not affected by weather lets. Jobbers, >— 


conditions. 


Here is a fine, salable article. Sold at a write for new 


remarkably low price. prices. 
Address READEASY THE WM. SCHOLLHORN CO. 
3 Grand Ave., West. Highland Park 414 Chapel St., New Haven, Conn. 











DETROIT U. 8. A. 
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A.W. FABER Thin COLORED LEADS 


Red, Blue, Green, Purple, Yellow and Brown 

THE TRIUMPH OF EXPERT LEAD MAKERS 
trated the skill and ex- 
perience of the oldest 

A. W. FABER, Inc., Newark, N. J. 

“ Pencil Factories Established in 1761" 





No other lead in the 
world is like it. 

& Into this brand is concen- 

lead mills in existence. 

ORIGINAL — DURABLE — UNIFORM 

Remember : Sufficiently firm to withstand writing pressure 


———=—— 


No. 685 STEEL INK ERASER 


We also Announce 


a brand new item—No. 699J—an eraser with handle pf 
jade “ivorite’-—Made to match your desk sets—also 
in red and blue—A snappy number. A picture can 
not do it justice, so we suggest a trial order—you’!l 
be surprised at its quick sale. 


MILLER BROS. PEN CO. 


305 Broadway, N. Y. Meriden, Conn. 























WIGGINS 


PEERLESS 


PEERLESS CARDS 


Reorders Insured 


Every time you sell Wiggins 
Patent Scored Cardsin Wearwell 
Lever Binder Cases you auto- 
matically insure reorders. How? 
~-Wiggins Cards are the only 
cards that fit the Wearwell Case. 
Wiggins Cards in Wearwell Cases 
are always fresh and clean. Detach 
from cases with a smooth straight 
edge—an economical and conven- 
lent way of putting up cards that 
appeal to buyers on sight. Scored 
ecards supplied in blank form to be 
printed in your plant Wrtte for 
samples and prices today. 


THE JOHN B. WIGGINS CO. 


1157 Fullerton Ave. CHICAGO, ILLINOIS 705 Peoples Gas Bldg. 
Wiggins Patent Scored Cards Wearwell Leather Binder Cases 








ni. 














DEALERS WANTED 


for a patented typewrit- 
er cushion key, with 
advantages and merits 
no other key possesses. 
You’i get MORE key 
business by selling 


The Master Key 


(No rubber to wear out) 
Write for Samples 
and Prices. 


Speed Key Mfg. Co., Inc. 
29 Columbus Place 
Brooklyn i A 











—oe 2 Gc EL 
Gold Pen Points 


are leaders in the trade, known for their perfection and 
first quality. Your trade gets 100% satisfaction if you 
use eige!l pens. You can unhesitatingly guarantee any 
pen point made by us. We back up our product. 
Highest Grade Pen Points 
for the repair trade. Im- 
printing done on quan- 
tity lote—all standard 
weight and size — Mani- 
fold, Accountants and 
Special Points. 


Send today for samples and prices. You'll be glad you did. 


E. O. WEIGEL & SON 
587 South Tenth Street Newark, N. J. 





NEW OVERSIZE PENCILS 


Light in Weight—Popular Price 


No. 746 Jade, each...........$1.00 
No. 746 E with eraser........ 1.00 
No. 46 Orange-Black trim...  .75 
No. 46 E Same with eraser. 


Attractive display cards 


LISTO 


Non-metal, Unbreakable Pencils 


Listo Pencil Corporation, Alameda, California 








TRIOH Stapling Machines 
DO MORE AT LESS COST 


Combining: 

A sturdy, non-clogging 
stapling machine, 

A little wire stitcher for 
booklets. 

A tacking 

Some exclusive 

territories available 


Carl Maak 


100 Gold St., New York 


machine. 




















For any pur- | 
pose, all styles | 
and sizzcs of 


MOORE 
Metal Maptacks 


Colored Enamel, strong 
metal heads on sharp 


steel needle points. 
18 colors—4 sizes 




















illustrated 
older, Price 
and Discounts. 


Send for 
colo f ] 
List 

Moore Push-Pin Co. 

(Wayne Junction) 
Philadelphia, Pa. 

Celluloid covered mark- 

ing or numbered tacks 

in any color, 3 sizes. 

Samples sent upon 

request 
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’ NEWEST COMMERCIAL PENCIL ot; ° 


eltys THE “DECAGON” LEYS 








These newest Hexagon and Decagon shaped Welty Pencils are especial! y useful to the commercial world as they are made for 
ise, have a most « pm fe rtable “feel,” are non-breakable. extremely simple 2-piece mechanism, yet are made in a wide variety 
autifu attractive colors, including Black, Yellow Blue. Green. Maroon, Red, Jade, Amber and Marble, with either nickel 

ngs sizes Regular and Ove ersiz 
RE T AIL ‘PRIC ES—S0c, 60c, T5e, $1.00, 50, $2.00, $2.50, $3.50, Discounts to the Trade. 
Quantity Imprinting W M. A. W E L I Y I E N * O. ATTENTION 
a Specialty Dealers & Jobbers 
36 South State Street, Chicago ace tas See 


For Industrials ° 
(Fountain Pen and Pencil Manufacturers since 1904) 




















The Featherweight Eyeshade | 


is constructed to protect the 





wearer’s eyes from glaring arti- 


~~ 


ficial or natural lights or bril- 
liant reflections. Durable, hy- 


gienic, adjustable, light weight. 





Where it touches the forehead, 


made of sti 

General cleaning end made 
80 substantial Camel 

AD vitt'tach order, Big profit to 
card w eac 

dealers. Write for interesting prices. 


aicifo W, MARIN oe 
als Lafayette Street, New 


the celluloid is curled, presenting 








a smooth surface. 


The FEATHERWEIGHT EYESHADE CO. 
Merchantville, N. J. 



























































GUIDES EZ FILE \ sag ney 


Celluloid Index Guides 
Metal Tip Guides 


We manufacture a high grade line of filing supplies. Our equip- 
ment enables us to give prompt, satisfactory service on special 
card work. An investigation will reveal the profit possibilities 
this line offers you. 






We do not sell to consumers direct. SPECIAL:--Enclose $1.00 


DACO GUIDE COMFARY A ney WONDER FoR ruin capers 


154 Pearl Street Boston, face. BIG SELLER—LIBERAL DISCOUNT 
a E. H. PENNING (Mfr.) SPENCER, lowa 











MARKIT TICKET PRINTER 
Every Store and Stockroom should have it Wunaxion Paper Punch 


(FO 7 .. ....\ | BERNARD No. 130 


price tickets, 
numbering 


00, beeen Punches hole and sets rivet in one operation. 
shelves, etc. 









Spring action. 
Margin gauge. 
Full nickeling. 





be 





Write for 
prices. | 
HOLDERS MAY BE FASTENED TO ANY ARTICLE OR 
SURFACE wood, glass, tin, paper, etc by means of @ THE WM. SCHOLLHORN CO. 
lasting adhesive material furnished. Made in two sizes. ~ 
alle’ Gor actus Gua Guanes a 414 Chapel St., New Haven, Conn. 





HANS H. HELLESOE, 2444 Ainslie St., Chicago ———— 
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elt ee od | 


Moon Globe Trotter Luna 
Times Half Moon Memphis 
Gladiator Multator 


Moonlight 


i a Se ee. oe oe eet Oe 
53-55 WORTH ST NEW YORK 


STAEDTLER PENCILS SINCE 1662 





A Useful Combination 
in a Desk Pad 


Glasa top de pads ro de " gs ombination First 


the *‘y give a amooth aed writing ce Mn ind one that is 
easily cleaned Second, they provide a safe convenient and 
in-sight-always place for ready references, such as mans 
charts, et« In glass top desk pads, the Elsane is a favorite 
among favorites Write for complete details 





Sainberg & Co. 
INC. 
77 East 130th Street 


New York, N. Y. 








is a liquid that forms a transparent, colorless, 
flexible, non-porous and tough coating which 
holds the lustre of all polished surfaces, inside 
and out. Investigate. 


NOTARNISH PRODUCTS CORPORATION 


6 Varick St. New York, N. Y. 








THE COLYTT “REDI- ROLL” 
TELEPHONE MEMO 


A neat, compact writing shelf, 
with paper roll, for attaching 
to the telephone stand—for 
memorandums 







Has continuous writing sur 
face for standard paper roll 
Sharp cutting edge for tear- 
ing off 






Takes up smal! space, { 
leaving room for * 
hand grip on tele 
phone 

Easily attached PRICE 


Nickel and black $1.00 
finish 


Dealers Write for Discounts 


THE COLYTT LABORATORIES 565 W. Washington St. 


(Engineering) Chicago, Ill 














POLK’S 
REFERENCE 


For Direct Mail 
Advertisers 


Shows how tg in- 
crease your business 
by the use of Direct 
Mail Advertising. 60 
pages full of vital 
business facts and 
figures. Who, where 
and how many 
Prospects you have 
Over 8,000 lines of 
business covered 

Write for your 

FREE copy. 


R.L. POLK & CO. 
Detroit, Mich. 
445 Polk Directory 
Building 
Branches in princi- 
pal cities of U. S 








Several Thousand Leading Bankers Use and Ke nend 


Easy Snap Collapsible Storage Files 





41 stock sizes 


A size for 
every 
document 


Lowest Prices 








Made of corrugated fibre board, with patented snap faster 
arrangement for closing. eliminating use of extra parts 
absolutely dust pr« 


1 


‘We solicit your in« 


Strayer Coin Bag Company, ‘Mow Brighton, Pa. 


Manufacturers of Banking Supp 














Azora air cushions and twirlers, two 
highly practical accessories, are 
making typewriting easier for thou- 
sands of users. Sales, both new and 


replacement, are large. Write for 
prices and discounts. 


AZORA RUBBER CO. 


S4th and 20th Streets, 
CiCERO, ILLINOIS 






AbSeve Below 
THE AZORA THE AZORA 
TWIRLER AIR CUSHION 
» RING (Crese-Section View) 








PAT. DECEMBER 21, 1916 














BOEHNER IMPROVED 
CARD HOLDER 


The Boehner Im- 
proved Card Holder re- 
ulres no expensive per- 
Orated or bound cards. 
It keeps your cards 
clean; it holds one card 
securely as well as «a 
full case of cards. 


When a card is with- 
Grawn the others are 
not only held in place 
but are kept on the 
bottom of the holder. 


Furnished in twenty-eight different sizes; bound in imported 
morocco; metal parts highly nickel plated. 


In writing, please mention “Office Appliances.” 


Improved Boehner Binder Co. 


142-144 Fox Street Aurora, Illinois 
We manufacture Leather Novelties only and are not Engravers 








eEeEeEEEe—eeee — ——<————— 
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WELDON ROBERTS 


RUBBER ERASERS 





Stationers Everywhere 
Recognize these Erasers as the 
“World's Quality Standard” 


WELDON ROBERTS RUBBER CO. NEWARK. N. J. ULS.7\. 























COIT’S BALL-BEARING LETTERING PENS 


DEALERS—Send for our Counter Display of 
12 Pens on 30 Days’ TRIAL at Our Expense 


WE solve your technical 


Index problem. 


An Index is used to point the 
way. 


, sak al Le 
~— Thousands Specializing in Index work of 
of ° : 8 
AnrusTs Satisfied all kinds, we are in a position 
Salesmen Users to co-operate with you on your 
Real Estate 


next complex Index jeb, and 
make money for you. 


Draughte- 
men Easy te . . 
Aochihesten r// aeteo Our Service Department is 
and YY with Colt at your Service. 
Storekeepers y Pen Wire, Phone, Write or Call in person 

‘S Manufactured by 


THE BRIDGEPORT PEN CO. G. J, Aigner & Co, 521-523 W. Monroe $t.,Chicago 


BRIDGEPORT, CONN., U. 8. A. 





Agents 


























“s cO M 2 re) —It will not clog’’ 


NON-CLOGGING 
PAPER STAPLING 
MACHINE 








WESTON 


LEADERS IN LEDGER PAPERS 





Incorporating New 
and Outstanding 
Features 


oes CONSIDER THE SIGNIFICANCE OF OUI. 
cLocoms MORE THAN SIXTY-FOUR YEARS 
OF LEDGER PAPER MANU- 
FACTURING SUPREMACY 


The STAPLE RELEASE per- 
mits the use of both No. 1 
and No. 2 staples. A device 
that doubles the utility of 
thie already preferred paper 
stapling machine 


vas tease ee Byron Weston (sompany 


other attractive offerings now ready 


A. H. IRVIN COMPANY, Inc. Mills at Dalton, Massachusetts, US A. 
331 Madison Avenue New York City, N. Y. 























= Put CANODE 
Duplicator Supplies 
on Display 





Made of Sheet Steel 
Last a life time 
Interlocking and nesting 


A real storage system—enameled in 
colors, red, blue, green, orange, gray 


and black. 
Best for Vault—Best for Counter 


Live sales managers are de- 
veloping more business now 
with circulars, price-lists and 
all sorts of duplicating ma- 
chine products. Invite them to 
obtain their supplies from you; 
let us show you how to make 
an interesting dispiay of 
CANODE Inks, ribbons, sten- 
cils, etc. Write us. 


Canode Ink Co. 


3005 Carroll Ave. Chicago, I. 








FOR STORING WRAPPED COINS 





The C.L.Downey Co. 


941-943 Clark St (Git atelialal-)srm OF Ne Site 
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HERE can be only one 
best—only one by which 
all others are measured. In 
the Ring Book field the con- 
ceded standard of quality is 


Guise 


HAND BOARDED 
COWHIDE 





LWAYS a leader—since 1922—alwavys far One Piece, All Leather, and containing per- 

. - ' a re vs 4 ~ ‘ r aT < rs S S ro + 

in front, above and beyond competition fected, rust proof metal parts. Lustr us 

hs ; black or rich mahogany. All these splendid 

or comparison. Here is a fine, flexible cover, me Sutepooe 2. ee a ial ee 
F sales advantages at a most attractive cos 

as luxurious as limp leather in look and fee! to the consumer, and with a pleasing proft 
a genuine Hand Boarded Cowhide Cover, to you. Request our newest catalog—No. 17 





TRUSSELL MFG. COMPANY, 3 Trussell Park, Poughkeepsie, N. Y. 


AMES MEANS EXCELLENT SERVICE 








Many Successful 
Typewriter Dealers 


assure satisfaction to their customers by depending exclusively on AMES 
as a source of supply for typewriter parts, tools and rubber platens. By 
concentrating their needs for these supplies in one order, they save valuable 
time and much trouble and expense. 


Branch offices, conveniently located, provide quick service in supplying tools, 
rubber platens, and wide selection of parts. Orders for these goods are 
shipped 24 hours after they are received. By devoting our service to the 
trade, we leave the retail field entirely to our dealers. 


[If you buy AMESCO platens, you know we give every order utmost atten- 
tion; why not obtain the same service for typewriter parts and tools? 
Remember that 


Ames [Means ExceLent SERVICE 


AMES SUPPLY COMPANY, 564-572 W. Randolph Street, Chicago 


Branch Office 
ongs, Ltd. 507 Mission St., San Francisco 
79 and 80 Queen Street, London E. C. 4, England 


Branch Office and Export Dept, Great Britain Office 
50 Lispenard &St., New York I 








TYPEWRITER PARTS — TYPEWRITER TOOLS — RUBBER PLATENS 
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STORMTEX 


A DIFFERENT TYPEWRITER RIBBON 





Made from specially constructed fabric. Inked by the 
STORMS PROCESS which insures a perfect edge and’ 


no crushing of the fabric. Designed primarily for sharp 


clear impressions, STORMTEX will outwear any ribbon 
of the sharp writing variety. 


Write us today for samples and further information on STORMTEX, 
THE SHARPEST WRITING RIBBON IN THE WORLD. 


H. M. STORMS COMPANY 


561 Grand Avenue BROOKLYN, N. Y. 
INKED RIBBONS CARBON PAPERS 

















Increased Manufacturing Volume Brings New 


— 
“ 
‘ 






ae: 
o:4N> eo» 


4 4 


LOWER PRICES @ 


on the swift-moving, swift-selling 


D- a ema (wa 
- emt 
’ ss , "A ee = . = , - 
a — EW, low prices on Speed . 


Fasteners make them 
doubly attractive from the distributor’s viewpoint, giving bigger 
turnover on an already big item—giving bigger profits on an 
exceptionally profitable one. 










Frozen Staples 
with 
Sharpened Points 


“TT TT 

















" 


| 


ZN ind 


Speed Fasteners are the most versatile of all stapling machines; 
they're new, different and popularly priced! They never clog; 
frozen staples with sharpened points add to their advantages. 


Each machine operates in 3 distinct positions, offering a marginal 
distance or “reach’’ of upwards to 4-i/2 inches from the staple 
to the edge of the paper. It also may be detached from its 
base to staple papers, tags, labels, etc. upon cloth, cardboard, 
lightweight wood, metal, leather, etc. in any position 


NEW LIST PRICES : 


Model 50 —-formerly “* 
$8.00—now $6.50 
Model 100—formerly HH 
$10 now $7.50 


The generous distributors’ siscounts PARROT SPEED 
RA SEP OE FASTENER CORP. , Sol Distributors, 388 Broadway, New York City 


a 
qa 
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A 
GOOD RIBBON 
MUST RENEW ITSELF 


To give uniform results under 
continuous typing a ribbon must 
renew itself quickly. This re- 
newing process depends on the 
nature of the ink which must 
flow quickly and evenly from the 
unused part to the used part of 
the ribbon. 


Because of their ability to renew, 
Bucki Supreme Typewriter Rib- 
bons take the guess-work out of 
ribbon selling. 


The ribbon line is ably supported 
by carbon papers of similar 
quality. Both enjoy repeat sales 
due to the satisfactory service 
given. 


If your ribbon line is not up to 
standards, let us explain our plan 
for creating a successful ribbon 
and carbon department. 


THE 


BUCKEYE 


1468 East Fifty-fifth Street 


- CLEVELAND 


Established 1896 














RIBBON & CARBON CO. 


OHIO 


























ARE YOU? 


Are you interested in 
trade doings in 


GREAT BRITAIN? 


If so, there is only one 
way of keeping abreast 
of the times and that 
is by the regular 
monthly receipt and 
perusal of the 


BRITISH STATIONER 


—a monthly journal 
for the Stationery and 
Allied Trade whose 
editorial pages are 
unique for news, in- 
struction, originality 





and general interest. 
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a 
Important for All Dealers and Importers 
JUST PUBLISGH ED 


Office Appliances Directory 
for 1927 


Contains in clearly arranged form about 6500 names and_ | 
addresses of German Office Appliances and Stationery 
Manufactures. 

The largest and most reliable reference book for every dealer 
and importer for office appliances and stationery. The fact that 
thousands of enquiries demanding manufacturers’ addresses for 
certain goods reach us from all countries in the course of each 
year, confirms the great value and the necessity of this new and 
valuable directory. ; 


Price $3.00 post free—Payment with order 





- Buro—Bedarf—Rundschau 


Berlin-Charlottenburg § (Germany} 


ciiniiliniti 











2 


Pee ml 
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66 7? To us “M. B.” stands for “MON BUREAU” 
To you “M. B.” stands for “MORE BUSINESS” 
There is no better way of introducing your goods in Europe and 


particularly in France than by advertising in MON BUREAU. 


~e- Ve 
«> 
ve 


“ ° 
Pom a 





SOMO? 
. . . 


M. B. has been the pioneer of sound business 
methods in this country for many years past and 
it is now the most widely read business publica- 
tion. Every progressive firm is a subscriber of 
M.B.” This is the reason why it is the very best 


"FACAZNEDORGANSATON medium for advertising office furniture and 
COMMEROAE INDUSTRIE G. z. appliances. 





Ye “e0" 
eQeeVreD 





Not only is M. B. the most largely read publica- 
tion of its kind, but because of the strong affec- 
tion and great confidence of its readers it is sure 
to bring you handsome and profitable returns. 











The advertising department of M. B. will write 
your ads for you or translate your copy into 
French just as you prefer. Ask for sample copy 
of M. B. and advertising rates today to 











THE ADVERTISING MAQN BUREAU 186, Faubourg St-Martin PARIS Xéme Arrt. (France) 


MANAGER 


Cm oe I ml mM DIN a tat MDa Ma at Mal alt MO 
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—T/e¢-TYPE BAR BRAND-| -= 
__-— a en : n 






































TRAGOE MARK wy 


| “J 
| — *RIBBONS AND CARBON PAPERS- |_| — 





























give clear impressions. Every day more 
typewriter users are finding this out. 
i They are manufactured and distributed 
| by the same organization which makes 
| I. © Smith and Corona _ typewriters. 
| That is why Type Bar Brand ribbons 
| and carbon papers are easy to sell—and 
| profitable for you to handle. Write for 
our typewriter supplies catalog and 


1 | dealer prices. 
{| 


I I. C Smith & Corona Typewriters Inc 


Supplies Department Syracuse, New York 
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/ Add-Index- 


Pe portable 4. 


electric 
adding-listing machine 


Offers you a selling opportunity that 
may never be equalled... 


Add-Index has always been a Portable ma- 
chine. Long ago it replaced the old—cum- 
bersome—space fillers. 

















Once again it makes history—with self 
contained electric operation. Still port- 
able. It weighs only 27% pounds. 


Comparisons are useless. Add-Index shat- 
ters all the old standards. New in con- 
struction. New in efficiency. New in its 
many exclusive features, and Revolution- 
ary in price. 


2 -. 


Fully Equipped 
(Slightly higher west of the Reckies) 


No Stands Needed 


We mention a few prominent users 


of Add-Index Exjuipment: 


United States Steel Corp. United States Rubber Co. 

Standard Oil Company New York Central Railroad 

Radio Corp. of America Equitable Trust Co. of N. Y 
Weighs only Coast to Coast Service—60 Complete Service Stations 


—Conveniently Located 
SERRE EERE ERROR PERE R eee e eee ee eee eee 


ADD-INDEX CORPORATION 
Grand Rapids, Mich. 


fs 14 /1 Ibs. 


Add-Index 
sun to 
e work 


Tell us something more about the new Portable Electric Add- 
Index. 


Arrange demonstration. We want to see Add-Index perform. 


Name 
Company 


Street No —- 


,Add- Index offers Distributors and Dealers the best proposition 
in the adding machine field today. Write us. 
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A NEW LINE OF MINIATURE 
ACCOUNT BOOKS 


Bound in Green Vellum de luxe—Red 
Corners—Semi- Flexible. 


here is a steady demand for books of this type for per 
sonal and private records, and in this new line every need 


satished. They can be had in three sizes: 


No. 695— 7” x 434”, 180 pages 
No. 6951,—75,” x 47%", 180 pages 
No. 696— 9” x 57%”, 180 pages 


Rulings as follows: Journal, S. E. Ledger, Day Book, D. E. 
Ledger, Cash Book and Record; priced at 50c, 60c and 


9c e€ac h. 





For complete details send 


for Supplement to Price 
List No. 15, listing ail 





changes and additions 


made in [926 





BOORUM & PEASE COMPANY 


Post Office Box 272, City Hall Station 
NEW YORK, N. Y. 
General Offices: 


84 Hudson Ave. 


New York Store: 
Brooklyn 


349 Broadway 

















Jui 
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What color ts better 


| than a quiet, pleasing buff? 
z q P § 














[ FF, you know, won't clash with the cover ol! the JOD And 


The Improved Columbian Clasp is of tough, 
, ; ! ’ | trong paper that stands up under abuse and 
ff will make a nifty background for either design or label itch 

5! _ & capt to tear in the mails. The clasp is of 


How often, in fact, have you used a buff tint to snap up the ualleable steel—tongues don’t break off when 
> ; Pp ; 
worked.”’ The clasp and hole in flap always 
othe rwise ordinar) printing 10D née ul perfectly. Thirty-one sizes available 
; the paper merchant's stock save high cost 
Buff is the color of the Improved Columbian Clasp Envelope, ind delays of making ‘‘envelopes to order.” 


simple, eye-pleasing, light enough to set off a design—a capital 
ground for a white or colored label. 
[he buff stock of the Improved Columbian Clasp Envelope prints 
well. Unlike the envelope of hard-surfaced stock, it is not apt to 4 


crack and break with rough handling 






ee ee 4 ‘ey ; THE IMPROVED COLUMBIAN CLASP No. 90° 
And ial . er gummed Of pasted, Stick fast to 1 ont. ak 

: ; ;, THE URITEO STATES ENVELOPE CB., orenerene, Ane, 
Your } paper merchant can supply you with Improved Columbian 1 ——— 


Clasp Envelopes in thirty-one stock sizes. Or, write for name of a 


I 


nearby distributor 


J 
— er _— . 7 
UNITED STATES ENVELOPE COMPANY + mene, uses Clade 


re 


he wor 7 t manufacturer f enveloj 
. ire number always appear on the lower 
SPRINGFIELD, MASSACHUSETTS They make it easy for your customer to 
With fourteen manufacturing divisions covering the country re-order. 


W 
/ WaT LOODCAL 
ys 7 | ‘= vy 


7% 


+“ 


S 


( 


ENVELOPES 


tT 


ou 
COLUMBIAN LASP 
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Increasing Preference 


shown by leading concerns for the Burroughs Calcu- | 
lator is due to its high quality, speed, accuracy and 

durability. Operators like its light, easy key-touch 

and rapid action. 


Smaller and lighter than any similar machine 
takes no more desk space than a letterhead weighs 
only eleven pounds easily carried wherever needed 

turns out more work with less fatigue. 


Burroughs Adding Machine Company 
DETROIT, MICHIGAN 


Other Factories at Windsor, Ontario and Nottingham, England. 
Sales and Service Offices in all Principal Cities of the World. 





BILLING 





ADDING - BOOKKEEPING - CALCULATING AND MACHINES 








= Let me see the “New 


~~ * 


# 


- -. UNDERWOOD PORTABLE” 


Underwood) 
4 ? ble P 


bog me see the new Underwood 
Portable” is a statement being 
made by people everywhere. 


Into this new Underwood has 
been built the experience of thirty 
years of typewriter manufacturing. 

ast, easy writin ualities, its 
Its fast, easy g qualit t 
strength and durability have won it 
popularity among people in every 
walk of life. 

To meet this demand leading 

The new Underwood Portable is equipped d | h . Ili 
with all devices necessary for the conven- ealers the country Over are se ing 
tence of the operator, among which are: the New Underwood. 


Overhead paper bale Stencilling device hs 
Back-space key Marginal stops Increase your sales by writing now 


Ribbon reverse Two color ribbon device 


Scapa ccloens Writing-line scale for our attractive dealer proposition. 
One-piece line space lever 


Portable Division 


UNDERWOOD TYPEWRITER CO., INC. 
30 Vesey Street New York City 


UNDERWOOD PORTABLE 


with A Bank STANDARD KEYBOARD 








